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Advertiser,  Turning  to  Dailies,  Advocates 
New  Plan  for  Selling  Space  Nationally 

Knust  of  National  Lead  Company,  Wants  Newspaper  Story  Presented  on  National  Scale,  With  Choice 

of  Several  Plans — Sees  Definite  Trend  Toward  Dailies 


■^^ILLIAM  KXUST,  advertising  man- 
v”  ager  of  the  National  Lead  Company, 
this  week  suggested  a  new  method  of 
presenting 
to  advertisers  the 
advantages  of  the 
newsjjaper  as  a 
national  advertis¬ 
ing  medium. 

In  epitome,  this 
advertiser’s  sug¬ 
gestion  is  that  all 
the  uewsi)apers 
get  together, 
divide  the  nation 
into  definite  h)cal 
unit  markets, 
break  down 
the  different 

William  K.nust  newspaper  circu¬ 
lations  into  those 
markets  to  show  the  number  of  readers 
of  each  paper  in  each  town  compared  to 
the  number  of  families,  and.  if  possible, 
compared  to  the  magazine  circulations; 
and  finally  draw  up  five  or  six  different 
"ready-made”  national  newspaper  adver¬ 
tising  programs  based  upon  varied  appro¬ 
priations  and  sixitted  coverage. 

The  Knust  plan  was  put  forward  in 
an  exclusive  Editor  &  Publisher  inter¬ 
view  coincident  with  the  National  l^ad 
Company's  announcement  that  it  was 
leaving  the  magazines  this  year  and  plac¬ 
ing  its  consumer  advertising  copy  exclu¬ 
sively  in  379  daily  pajiers  in  two  cam¬ 
paigns,  one  this  spring  and  one  in  the  fall. 

In  working  out  these  campaigns  with 
the  George  Batten  Company,  which 
handles  the  account,  Mr.  Knust  was 
struck  by  the  superior  coverage  of  defi¬ 
nite  trading  areas  afforded  by  the  daily 
press  and  also  by  the  adaptability  of  this 
medium.  For  his  own  particular  prob¬ 
lem.  tbe  newspaper  seemed  to  afford  the 
most  intimate  contact  possible  between 
advertiser,  dealer  and  consumer,  he  said. 

.■Mthough  he  has  been  19  years  in 
advertising  and  is  appreciative  of  the 
services  performed  by  special  representa¬ 
tives,  Mr.  Knust,  he  declared  this  week, 
has  never  been  sold  the  newspaper  as  an 
advertising  medium  on  a  national  basis. 

“I  have  heard  convincing  and  some¬ 
times  contradictory  stories  from  the  very 
efficient  special  representatives,”  he  said, 
"but  the  newspaper  advertising  story  has 
come  thus  to  me  in  shreds  and  patches. 
The  newspaper  has  never  been  presented 
to  me  as  a  whole  fabric.” 

This  year  will  be  the  first  time  in  20 
years  that  the  National  Lead  Company 
has  placed  its  consumer  copy  exclusively 
:n  the  newspaper  press.  The  magazines, 
which  formerly  were  employed  as  the 
dominant  medium,  are  definitely  off  the 
1928  schedule.  Farm  papers  and  busi¬ 
ness  papers  will  be  used  with  the  dailies 
m_  telling  the  story  of  white  lead  to 
painters  and  property  owners. 

Mr.  Knust  read  in  Editor  &  Pub¬ 
lisher  and  was  impressed  by  the  All- 
Newspaper  plan  of  the  Westinghouse- 
Flectric  Manufacturing  Company,  but  he 
had  decided,  he  said,  to  turn  to  the  dailies 
wfore  he  had  heard  of  the  comprehensive 
idea  of  national  coverage  executed  by 
vVestinghouse. 


"There  seems  today  to  be  a  very  defi¬ 
nite  trend  toward  newspaper  advertising,” 
Mr.  Knust  declared.  "I  have  noted  re¬ 
cently  a  number  of  advertisers  in  the 
newspapers  who  have  never  lieen  there 
before.  I  personally  know  in  confidence 
of  several  other  big  advertising  accounts 
that  are  going  to  break  into  the  news- 
pajiers  for  the  first  time  this  year. 

"This  treiKl  is  underway,  1  believe, 
despite  a  very  apparent  lack  of  co¬ 
ordinated  national  effort  to  sell  the  daily 
medium  to  national  advertisers.  1  think 
the  newsjiapers  are  asleep  at  the  switch 
as  far  as  .selling  themselves  to  adver¬ 
tisers  on  a  national  basis  is  concerned. 

“The  magazines  sell  themselves  up  to 
the  hilt  as  a  national  medium.  .\ny 
magazine  man  can  show  you  exhaustive 
statistics  and  comparative  figures  show¬ 
ing  circulation  break-downs  compared  to 
newspaper  circulations  in  definite  areas. 

".And  what  do  we  get  from  the  news¬ 
papers?  The  picture  we  get  is  of  the 
newspapers  fighting  among  themselves 
for  business,  with  no  concerted  action  to 
sell  the  advantages  of  the  newspaper  as 
a  national  medium. 

"I  see  and  hope  for  the  possibility  of 
the  newspapers,  perhaps  through  .some 
national  organization,  laying  out  a  series 
of  market  campaigns,  which  might  be 
labeled  .A,  B,  C.  D  and  E.  These  could 
be  based  on  different  appropriations  and 
also  on  other  factors  which  arise  as 
problems  to  the  national  advertiser. 

"Then  the  newspaper  organization 
would  have  something  to  talk  about  be¬ 
sides  a  single  local  unit  when  approach¬ 
ing  an  advertiser  for  his  patronage.  He 
could  say :  ‘Here  we  have  a  number  of 
sound  national  advertising  plans,  using 
the  newspapers  exclusively.  These  plans 
are  built  first  of  all  on  the  theory  of 
covering  certain  well  defined  markets, 
and  they  are  also  drawn  up  with  a  view 
to  the  appropriation  available  for  the  job 
to  be  undertaken.  We  don’t  select  the 
newspapers  for  you.  That  choice  we 
leave  to  you.  But  we  show  you  here  how 
the  different  circulations  are  broken  down 
to  cover  the  market  which  you  wish  to 
reach.  Of  course,  this  plan  could  be 
made  specific.  Statistics  could  be  avail¬ 
able  to  show  market  potentialities  for 
given  prcnlucts,  for  instance. 

Reasons  why  the  National  Lead  Com¬ 
pany  decided  to  go  into  newspapers  ex¬ 
clusively  this  year  are  echoes  from  many 
otljer  big  advertisers  who.  after  years  in 
the  magazines,  discovered  that  the  de¬ 
pressing  beautiful  formality  of  this 
medium  was  robbing  them  of  definite  sales 
advantages  arising  from  down-to-the- 
ground  intimacy  of  the  local  newspaper 
press.  The  National  I^ad  Company  has 
also  come  to  realize  how  adjustable  to 
seasons,  climatic  conditions,  and  other 
similar  problems  the  newspaper  is  for 
advertising  purposes. 

“Our  publication  advertising  for  a 
number  of  years  has  been  directed  to 
property  owners  altogether,  the  idea  be¬ 
ing  to  create  a  consumer  acceptance  for 
Dutch  Boy  White  Lead  and  to  get  prop¬ 
erty  owners  to  specify  this  brand. 

“This  year,  with  our  newspaper  pro¬ 
gram,  we  have  the  same  object  in  view. 


plus  the  idea  of  reaching  the  professional 
painter,  who  is  more  apt  to  be  a  news- 
pajK-r  reader  than  a  magazine  reader. 
Professional  painters  will  see  our  adver¬ 
tising  in  the  newspapers,  and,  we  hope, 
will  be  imprcsserl  by  it.  .At  the  same 
time  we  will  be  also  talking  to  the  house 
owner,  who  is  also  a  newspaper  reader. 

“We  have  based  the  plan  on  the  dis¬ 
tribution  of  painters  in  the  United  States. 
The  painters,  obviously,  are  the  backbone 
of  our  business.  We  have  figures  show¬ 
ing  the  number  of  painters  by  states  and 
by  towns,  and  we  are  able  to  approxi¬ 
mate  by  those  figures  where  the  consump¬ 
tion  of  white  lead  will  lie. 

“My  theory  is  this  :  The  magazines  were 
good  for  use  in  appealirrg  to  house  owners 
alone;  but  1  am  thoroughly  sold  on  the 
newspaiK'rs  for  doing  a  job  such  as  we 
are  beginning  now,  that  of  appealing  to 
the  painters  as  well  as  the  property- 
owners. 

“So  far  as  cost  of  the  newspaper  plan 
is  concerned,  we  are  spending  30  per  cent 
more  money  in  newspapers  than  we  did 
in  magazines  and  we  are  getting  50  per 
cent  more  circulation. 

“.And  the  circulation  we  are  buying  is 
adjustable.  That  is.  our  campaigns  will 
run  in  the  spring  and  fall.  The  time  of 
the  start  of  the  campaign  and  the  length 
of  time  in  different  territories  depend 
upon  the  painting  seasons.  We  are  be¬ 
ginning  in  the  East  now  and  will  con¬ 
tinue  until  May.  Then  we  will  discon¬ 
tinue  until  the  middle  of  .August  when  we 
will  pick  up  again  and  run  through  Sep¬ 
tember.  We  will  begin  our  Florida  ad¬ 
vertising  in  the  fall,  when  the  people 
there  start  next  winter’s  trade. 

“(^ne  of  the  primary  advantages  of  the 
news]>aper  as  an  advertising  medium  is 
that  you  can  adjust  your  schedule  to  fit 
the  seasons,  which  vary  in  different  lo¬ 
calities.  The  advertising  story  can  also 
be  adjusted  to  meet  climatic  conditions 
and  different  local  problems.  The  situa¬ 
tion  in  California  requires  different  ad¬ 
vertising  treatment  than  the  East.  In 
California,  for  instance,  the  houses  are 
largely  made  of  stucco,  and  advertise¬ 
ments  designed  around  frame  houses  cer¬ 
tainly  would  not  apply.  In  Florida,  as 
another  example,  paint  tends  to  mildew 
in  the  damp  winter  months.  We  can 
meet  this  condition  by  changing  the  ad¬ 
vertisements  scheduled  for  the  Florida 
newspapers,  explaining  that  what  is  need¬ 
ed  to  offset  this  problem  is  a  harder  paint 
fill.” 

The  National  Lead  Company’s  news¬ 
paper  list  of  379  dailies  is  of  the  “one- 
paper”  variety. 

“We  took  the  circulations  of  all  the 
papers  on  our  list  from  the  .Audit  Bureau 
of  Circulations  and  broke  them  down  by 
cities  and  towns  even  as  small  as  25 
readers.  Then  we  took  maps  of  our 
salesmen’s  territories  and  sixitted  in  red 
the  towns  in  which  we  were  using  news¬ 
papers.  On  these  maps  we  listed  all 
towns  of  1.000  and  larger,  indicating 
after  each  town  the  percentage  reached  by 
the  newspaper  we  had  selected  of  the 
total  number  of  families.  These  maps 
are  being  carried  by  our  salesmen  with 
their  portfolios,  which  contain  copies  of 


the  newspaper  advertisements  and  other 
tie-up  material.  We  checked  our  selec¬ 
tion  by  an  index  based  on  the  retail  pur¬ 
chasing  power  of  the  different  trading 
areas  covered. 

"In  addition  to  these  salesmen's  port¬ 
folios,  we  have  sent  letters  out  to  all 
painters  and  paint  dealers  we  have  listed, 
telling  them  when  the  campaign  was  go¬ 
ing  to  start  in  their  respective  territories 
aiKl  urging  them  to  use  tie-up  advertis¬ 
ing,  either  of  their  own,  or  using  the  mats 
which  we  will  furnish  them. 

“Our  salesmen  have  also  been  in¬ 
structed  to  call  on  the  newspapers  asking 
for  their  co-operation  to  the  extent  of 
having  them  solicit  the  local  dealers,  urg¬ 
ing  the  latter  to  run  campaigns  in  con¬ 
junction  with  our  copy.  .A  letter  on  the 
same  subject  is  going  out  to  all  news¬ 
papers  on  our  list  this  week.” 

While  this  year  there  will  be  no  maga¬ 
zines  on  the  National  Lead  Company’s 
list,  there  has  been  no  time  when  this 
lirm  has  not  used  some  newspapers.  For 
a  number  of  years  they  operated  what 
was  called  the  Handley  plan,  originated 
by  one  of  their  salesmen.  The  idea  of 
this  plan  was  when  a  dealer  increased  his 
order  a  certain  per  centage  over  the  year 
before,  the  National  Lead  Company  would 
place  advertising  for  him  in  his  local 
paper. 

Mr.  Knust  declared  the  Handley  plan 
proved  very  satisfactory,  with  the  news¬ 
paper  copy  bringing  in  good  results  for 
both  dealer  and  manufacturer. 

“We  have  also  used  newspapers  right 
along  to  bolster  up  special  sections.”  he 
said.  “Every  manufacturer  must  meet 
this  need  at  some  time  or  other.” 

The  National  Lead  Company  has  two 
house  organs,  one  for  dealers  and  one  for 
painters.  The  idea  of  this  year’s  cam¬ 
paign  is  being  told  the  painters  in  part 
as  follows : 

"Last  year  marked  the  advent  of  one 
of  the  greatest  labor-saving  and  time¬ 
saving  products  that  has  been  offered  to 
painters  in  a  generation — ‘Dutch  Boy’  soft 
paint  white-lead. 

“This  year  we  are  making  another 
great  and  important  step  to  benefit  the 
white-lead  painters  of  the  country — a 
newspaper  advertising  campaign  that  ex¬ 
tends  from  coast  to  coast.  The  adver¬ 
tisements,  all  of  them  in  series,  are  built 
around  the  skilled  painter  and  will  go  in¬ 
to  millions  of  .American  homes  with  the 
message :  ’Hire  a  good  painter — the  man 
who  uses  pure  lead  paint.’ 

“There  are  12,(K)0,000  of  people  who 
will  be  reached  by  this  campaign,  nearly 
half  the  homes  in  the  country.  There  is 
a  share  of  the  fruits  of  the  campaign  for 
you.  Get  the  maximum  out  of  it  by  using 
.tie  Dutch  Boy  advertising  features.” 

Mr.  Knust  declared  the  newspaper 
campaign  plan  has  been  well  received 
by  painters  all  over  the  country.  .Ap¬ 
preciation  of  the  program,  he  said,  was 
voiced  at  the  International  Painters  Con¬ 
vention  held  at  Houson,  Tex.,  the  latter 
part  of  February.  Mr.  Knust  said  he 
has  also  been  notified  that  a  number  of 
local  painters’  associations  have  voted  to 
run  campaigns  in  the  papers  in  conjunc¬ 
tion  with  the  national  drive. 


Editor  &  Publisher  and  The  Fourth  Estate  for  March  17 1  1928 


FIRST  CONFESSION  IN  MELLETT  CASE 
OBTAINED  BY  WOMAN  REPORTER 


Pat  McDermott,  Serving  Life  Sentence,  Tells  Story  of  Plot  and 
Murder  to  Mrs.  Ella  Resch  of  Youngstown  Vindicator — 
Places  Blame  on  Streitenberger 


TJ^HAT  may  prove  to  be  the  final  story  down  on  the  range  and  cook  himself  a 
”  of  the  murder  of  Don  R.  Mellett,  steak.  1  stayed  talking  with  him  for 
editor  of  the  Canton  (O.)  Daily  News,  about  ten  minutes. 


was  told  by  Pat¬ 
rick  McDermott, 
serving  a  life 
sentence,  without 
hope  of  pardon, 
for  his  part  in  the 
murder,  to  Ella 
Kerber  Resch, 
a  reporter  for  the 
y o  un  g  s  t  0  w n 
(O.)  Vindicator, 
this  week.  Mrs. 
Resch  was  given 
the  story  because 
she  had  respected 
McDermott’s  con¬ 
fidences 


EDITOR  &  PUBLISHER 
CALENDAR 

March  20 — Central  States  Circu¬ 
lation  Mgrs.’  Assn,,  semi-annual 
meeting.  Congress  Hotel,  Chicago 
Ill. 

March  22-24 — Iowa  Press  Assn., 
annual  meeting,  Des  Moines,  la. 

March  22 — Association  of  For¬ 
eign  Press  Correspondents,  dinner. 
Hotel  Astor,  New  York. 


“Just  before  I  left  McDermott  said: 

‘If  I  ever  have  a  story  to  tell  I’ll  give  it 
to  you.  But  don’t  be  disappointed  if  I 
never  talk.’ 

“Lengel  stood  trial  and  was  convicted. 

I  sent  word  to  Pat  and  asked  him  if  he 
was  ready  to  talk  and  the  answer  came 
back,  ‘Not  yet.’ 

“When  Lengel  was  tried  again  and 
acquitted  at  Lisbon  on  a  directed  verdict 
because  Streitenberger  refused  to  testify, 

I  sent  word  again  to  McDermott  asking 
for  the  story  and  again  came  back  the 

March  °l^the  Associated  Press  to  come  clean  with  his  News- 

carried  a  story  about  the  officials  from 


March  24-25 — Empire  Typogra¬ 
phical  Conference,  20th  semi-an¬ 
nual  meeting,  Rome,  N.  Y. 

March  27 — Philadelphia  Public 
Ledger,  Luncheon,  Roosevelt 
HoteL  New  York, 

March  29 — Florida  Circulation 
Managers  Assn.,  meeting,  Jackson¬ 
ville,  Fla. 


ST.  JOSEPH  GAZETTE  IS 
SOLD  TO  NEWS-PRESS 


$175,000  Paid  By  C.  M.  Palmer  For 
Daily  Founded  in  1845 — Will 
Continue  Publishing 
Both  Papers 


The  St.  Joseph  Gazette,  morning  and 
Sunday  newspaper,  was  sold  on  March 
11  to  the  News  Corporation,  publishers 
of  the  St.  Joseph 


Netos-Press,  eve¬ 
ning  paper,  at  a 
price  reported  to 
be  $175,000. 

The  Gazette 
w  ill  continue  pub¬ 
lishing  as  a  sep¬ 
arate  newspaper 
but  will  be  printed 
from  the  News- 
Press  plant  and 
the  personnel  of 
the  Gazette  will 
be  largely  taken 


Mrs.  Ella  K.  Kesch  carried  a  story  about  the  officials  from  ‘  p  .  .  oneration  thp 

111  an  toUo  itooa  Mrs.  Resch  has  been  on  the  Vindicator  operation  ot  the 

earlier  interview,  and,  according  to  her  as  court  recorter  for  10  years,  having  Gazette.  The  two  papers  will  retain  their 

own  surmise,  because  she  helped  him  to  ,  r)„„  riarii-  been  identified  previously  with  the  Nezv  names  and  individualities, 

a  beefsteak  by  making  him  late  for  a  Castle  News  and  the  New  Castle  Herald,  CTiarles  M.  Palmer,  newspaper  broker 

luncheon  Ime-up.  Captain  of  Police  in  Mellett  s  murder  Pittsburgh  Dispatch.  She  of  New  York  City,  is  president  of  the 

McDermott’s  story  blames  the  editor’s  curious  about  that  and  wondered  30  years  of  age.  Out  of  hours,  she  is  News  Corporation;  IL  A.  Sprague,  pu^ 

death  on  Flovd  Streitenberger  former  if  McDermott  would  have  a  story  to  tell  president  of  the  Little  Theater  Club,  Inc.,  hsher  of  the  News-Press,  will  also  be 
citv  detective  of  Canton  and  Louis  March  8,  when  the  depositions  were  ^^d  vice-president  of  the  Youngstown  publisher  of  the  Gazette,  and  C.  L.  Rutt, 
Mazer,  an  underworld  habitue  both  of  to.be  taken.  On  Saturday  evening  I  re-  Women’s  Press  Oub.  managing  editor  of  the  News-Press,  will 

whom  are  now  serving  sentences  in  the  ^ 

state  penitentiary,  at  ^lurnbus,  O.  He 

declared  that  S.  A.  Lengel,  former  police  ^  complete 

chief  of  Canton,  and  Ben  Rudner  of  ®  t _  t 

Massillon,  formerly  a  Canton  underworld  words.  I 

character,  were  innocent  of  participation  ““dnt  wait  a  week.  Being  a  woman  I 
in  fhp  rrimp  ^  wanted  to  rush  things,  so  I  decided  to  go 


MOORE  GETS  DIPLOMATIC  POST 


be  managing  editor  of  both  papers. 

The  Gazette  had  been  owned  for  the 
last  two  years  by  M.  M.  Levand,  who 

New  Owner  of  Tabloid.  Named  Am-  P'^^ish^r  of  the 

Caspar  (Wyo.)  Herald.  Prior  to  that 


ba.Midor  to  Peru 


time  he  was  general  manager  of  the 


Alexander  P.  Moore,  although  ap-  Kansas  City  Post  for  seven  years. 


Lengel  after  being  sentenced  to  the  Sunday  morning.  I  arrived  at  the  pointed  Ambassador  to  Peru,  expects  to  The  Gazette  was  founded  in  184S. 
penitentiary  for  life,  was  recently  freed  Penitentiary  at  noon,  had  dinner  with  the  remain  in  this  country  several  months  in  Many  famous  figures  have  at  various 
at  Lisbon  O  on  a  direrted  verdirt  in  a  Warden  and  his  daughter,  and  then  told  active  charge  of  his  newly  acquired  tab-  times  been  employed  on  the  Gazette.  Just 
second  triaL’  Rudner  is  serving  a  Hfe  ^  McDermott.  loid  newspaper  properties.  He  has  estab-  after  the  Civil  War  Henry  M.  Stanley, 

sentence.  *Ne  was  brought  over.  He  greeted  lished  offices  at  the  plant  of  the  New  later  the  noted  explorer,  was  journeyman 

'  j  j  T  1  1/:  ''•th  a  Smile,  and  said  he’d  feel  better  York  Daily  Mirror,  and  is  managing  that  reporter  on  the  paper. 

14  u  K  murdered  July  16,  19-6.  j£  truth.  I  told  him  alxiut  paper  and  the  Boston  Advertiser  from  At  about  the  same  time  Mark  Twain 

e  had  been  conducting  a  campaign  getting  the  message  and  he  said  he  there.  on  his  historic  overland  trip  to  Neva^ 

agains  corruption  in  the  ^nton  detec-  ^vanted  to  talk,  but  not  until  the  Satur-  Mr.  Moore  succeeds  Miles  Poindexter  paused  in  St.  Joseph  long  enough  to  earn 
News,  ^d  one  evening,  j^y  following.  I  told  him  of  the  ex-  in  Peru.  Mr.  Poindexter  will  leave  Lima  a  few  dollars  for  the  stage  coach  journey 

while  putting  his  car  in  the  garage  at  his  pense  and  annoyance  of  two  trips.  War-  March  21.  across  the  plains  by  writing  fugitive 

ome,  was  shot  do\vn  by  assassins  who  Thomas  told  McDermott  I  could  be  The  newspaper  publisher  was  ap-  pieces  for  the  paper.  Chief,  however,  of 

escaped  in  an  automobile.  btreiten-  trusted  jq  keep  his  confidence  a  matter  of  pointed  Ambassador  to  Spain  by  Presi-  the  great  names  associated  with  this 


on  the  progress  of  the  police  inquiry, 
before  falling  himself  into  the  toils. 

Mazer,  a  drug  addict,  was  given  a  five 
to  20  year  sentence,  by  telling  the 
authorities  some  of  the  details  of  the 
crime. 

_  The  murder  of  the  editor,  the  confes¬ 
sion  says,  was  the  accidental  result  of  a 
plot  to  beat  him  up. 

Streitenberger  and  Mazer,  McDermott 
says,  fired  on  the  editor.  McDermott 
claims  that  though  the  editor  fell  at  the 
first  volley,  he  did  not  know  that  Mellett 
had  been  killed  until  he  saw  it  in  the 
papers  the  next  morning. 

The  confession  says  that  he  was  intro¬ 
duced  to  Mazer  in  Atlanta  penitentiary, 
where  he  was  serving  a  term  for  grand 
larceny,  by  Ben  Rudner,  who  was  in  for 
bootlegging. 

Warden  P.  E.  Thomas  of  the  Ohio 
penitentiary,  and  other  authorities  con¬ 
cerned,  are  inclined  to  believe  the  story. 

Mrs.  Resch ’s  “beat”  came  as  a  result 
of  an  interview  with  McDermott  in  July, 
1927.  McDermott  gave  her  some  mate¬ 
rial  for  a  story  and  then  asked  her  to 
withhold  certain  statements  he  had  made. 
He  promised  her  that  if  she  was  “square” 
with  him,  he  might  some  day  return  the 
favor. 

Mrs.  Resch’s  story  of  her  story  con¬ 
tinues  : 

“We  then  discussed  things  generally. 
I  met  him  on  his  own  grounds  and  sin¬ 
cerely  liked  him. 

“During  that  interview  Warden 
Thomas  came  over  and  asked  if  I  were 
ready  to  have  luncheon  with  him  and 
his  family.  I  started  to  bid  goodbye  to 
Pat.  The  Warden  walked  a  few  steps 
away.  Prisoners  were  filin"  past  on  their 
way  to  eat.  Pat  asked  me  to  wait  for  a 
few  minutes  so  that  he’d  be  late  for  din¬ 
ner  and  then  might  get  a  chance  to  go 
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paper  is  that  of  Eugene  Field  who  came 
from  St.  Louis  in  the  late  70’s  and  spent 
several  years  as  reporter  and  city  editor. 
Here  he  met  his  wife  and  his  affection 
for  the  city  was  remembered  in  two  of 
his  most  celebrated  poems,  “Lover’s  Lane, 
St.  Jo”  and  “When  I  was  Running  Locals 
for  the  St.  Jo  Gazette.” 

In  the  early  80’s  Walter  Hines  Page, 
later  the  great  publisher  and  ambassador, 
was  for  three  years  editor  of  the  Gazette. 

The  News- Press  was  founded  in  1879 
and  in  1889  was  purchased  by  Charles 
M.  Palmer,  at  that  time  part  owner  of 
the  Minneapolis  Tribune,  and  E.  B. 
Haskell,  owner  of  the  Boston  Herald. 
Mr.  Haskell  sold  out  to  Mr.  Palmer  a 
few  years  later  and  he  has  since  held 
the  majority  interest  in  the  paper.  In 
1905  Louis  T.  Golding,  a  New  York 
newspaper  man  of  wide  experience  and 
former  city  editor  of  the  New  York 
Herald,  became  the  general  manager  of 
the  paper. 

Mr.  Golding  retired  on  Jan.  1  of  this 
year  and  was  succeeded  as  publisher  by 
H.  A.  Sprague,  former  advertising  man¬ 
ager  of  the  paper. 

The  paper  is  printed  in  one  of  the 
most  modern  and  picturesque  plants  in 
the  west.  The  plot  of  one  quarter  block 
is  occupied  by  the  building  set  to  the  back 
and  fronted  by  a  formal  garden. 


TAKING  OVER  KNOXVILLE  DAILY 

Rogers  Caldwell  and  Luke  Lea  of 
Nashville,  purchasers  of  the  Knox”'f'f 
(Tenn.)  Journal,  have  announced  that 
March  31  is  the  date  fixed  for  transfer  of 
the  Journal  to  them.  The  date  was 
agreed  upon  with  A.  F.  Sanford,  present 
publisher.  Capt.  William  Rule,  oldest  ac¬ 
tive  editor  in  the  United  States,  will  be 
retained  as  editor.  Capt.  Rule  will  be 
honor  guest  at  a  dinner  in  Knoxville  on 
the  night  of  March  31,  given  by  Mr. 
Caldwell  and  Mr.  Lea. 


5 


Editor  &  Publisher  and  The  Fourth  Estate  for  March  17,  1928 

MANY  PUBLISHERS  INSURING  THEIR  EMPLOYES 

Preference  Shown  in  Numerous  In8t2uice8  for  This  Method  of  Providing  for  Improvident  Workers- 

Fraternal  Association  Organized  by  Indianapolis  News 


T  X  various  sections  of  the  country  news-  By  PHILIP 

paper  publishers  are  turning  to  group  j  /  •  r  t-  o  r> 

‘  r  :  j-  third  of  a  senes  of  Kditor  &  Pu 

insurance  pol  cies  as  a  form  ot  providing  " Pm-idinir  Rr,,nrdt 

rewards  tor  faithful  workers  and  also  as  ‘  ^ 

a  measure  for  preventing  unnecessary  and  - = 

expensive  labor  turnover.  Used  by  some  tor  five  years,  the  object  being  to  ac 
publishers  in  conjunction  with  a  pension  cumulate  a  pension  reserve  fund. 


By  PHILIP  SCHUYLER 

This  is  third  of  a  series  of  Editor  &  Publisher  articles  under  the  general  heading: 
"Proz'iding  Rezi-ards  for  Faithful  Workers” 


or  profit  sharing  plan,  by  others  the  in-  In  the  meantime,  group  insurance  pol-  bonus  plan,  by  which  we  give  a  check  to 


CHUYLER  some  such  plan  is  evidenced  by  the  fact 

SHER  articles  under  the  general  heading:  we  are  now  struggling  with  one.” 

r  Faithful  Workers”  But  generally  as  to  the  need  of  either 

a  pension  or  insurance  plan  there  is  a  dit- 
■  fercnce  of  opinion.  Some  publishers  bc- 

“In  addition  to  that,”  Mr.  White  said,  lieve  that  while  the  idea  is  splendid  for 
“we  have  a  profit  sharing  plan  and  a  large  papers,  it  is  not  applicable  m  the 


. . ^ _  _  _ r . —  -  -  = _  smaller  field. 

surance  method  has  been  adopted  as  the  icies  were  taken,  and  accident  benefit  every  man  according  to  the  time  of  his  “The_  Lexington  Leader  does  not  have 
preferable  cement  for  building  a  sturdy  policies.  After  paying  the  premiums  on  service  without  any  reference  to  the  size  a  pension  plan,”  F.  B.  Wachs,  general 
employe-relationship.  these  the  association  had  net  proceeds  of  of  his  wages,  but  in  proportion  to  the  manager,  declared.  “On  first  thought,  I 

This  week  the  board  of  directors  of  the  a  little  more  than  $8,000  a  year,  which  time  he  has  served.  should  say  that  a  pension  plan  depends 

.Vrw  i  ork  7  tmes  celebrated  the  _  70th  is  the  basis  of  the  pension  fund  and  can-  “.At  the  end  of  20  years  the  bonus  largely  on  the  number  of  employes. 


.Vrw  i  ork  7  itnes  celebrated  the  70th  is  the  basis  of  the  pension  fund  and  can- 
birthday  of  .Adolph  S.  Ochs,  publisher,  not  be  reduced. 


■on  March  12  by  greatly  extending  the  free 


it  be  reduced.  amounts  to  $120  a  year,  and  that  bonus 

Last  fall  the  association  began  to  pay  of  $120  continues  so  long  as  he  or  she 


".At  present  we  have  only  one  man  in 
the  building  who  would  be  eligible  for 


insurance  benefit  system  which  the  Times  pensions  to  employes  who  have  arrived  works  with  us.  In  five  years  more,  that  compensation.  Where  there  are  only  one 

has  maintained  for  some  years  for  all  its  at  the  age  of  65,  or  who  have  been  em-  is  to  say  when  he  has  worked  with  us  or  two  dependent  employes  it  would 

employes.  _  ^  ployed  35  years  continuously.  To  date  25  years,  we  give  him  $1,000  in  cash  and  probably  be  better  tp  carry  them  at  a 

The  plan  was  first  put  into  operation  10  there  are  six  pensioners.  The  board  of  continue  the  time-service  bonus.  rca.sona_ble  remuneration  than  to  build  up 

years  ago  on  the  occasion  of  Mr.  Ochs’  directors  lias  full  authority  in  fixing  "We  find  that  this  practically  prevents  a  machine  to_  carry  the  pension  plan.’ 

OOth  birthday,  when  a  system  of  giving  pensions,  and,  at  present,  is  not  paying  any  labor  turn-over  in  the  Gazette  office,  .And  there  is  a  further  newspaper  policy 


free  insurance  up  to  a  maximum  of  $1,000  any  pensioner  more  than  $15  a  week. 

The  Indiana  law  permits  the  organiza- 
iii  1924  the  plan  wasextended  by  raising  tion  of  such  fraternal  associations  and 


except  the  kind  we  are  looking  for,  which  which  keeps  men  at  work  rather  than  let 
is  precious  little.  them  suffer  the  humiliation  of  retirement. 

T  have  run  this  paper  33  years  and  Such  a  policy  is  evidence  by  the  Houstm 
ve  fired  only  two  men  who  have  worked  (Tex.l  Chronicle,  which  has  no  definite 
re  as  long  as  a  year/*  pension  plan  and  is  not  carrying  any  old 

Paul  Patterson,  president  of  the  Balti-  employes  on  a  list  of  this  kind.  The  rca- 


the  maxirnum  to  $3,000.  Under  It,  $146,-  exempts  their  property  from  taxation,  have  fired  only  two  men  who  have  worked 

has  already  been  paid  to  beneficiaries  The  News  Employes  Fraternal  Associa-  here  as  long  as  a  year.” 

of  deceased  members  of  the  staff.  tion  operates  under  this  law  and  com-  Paul  Patterson,  president  of  the  Balti- 

Under  the  new  action  of  the  Times’  di-  plies  with  it  by  having  a  ritual  and  fol-  more  Sun,  has  found  that  a  group  insur- 


Under  the  new  action  of  the  Times  di-  plies  with  it  by  having  a  ritual  and  fol-  more  Sun,  has  found  that  a  group  insur-  son  for  this  was  explained  by  G.  J. 

rectors  the  maximum  b^efit  has_  now  lowing  the  other  usual  requirements  of  ance  system  he  has  in  operation  has  been  Palmer,  vice-president  and  business  man- 

been  raised  to  $3,(KX),  with  proportionate  fraternal  organizations.  “of  greatest  value.”  Under  the  Sun’s  ager. 


increase  for  employes  already  holding  i»l-  w  Clark  who  founded  the  associa-  system  each  employe  is  covered  to  the  ex-  “Our  policy,”  he  said,  has  been  to 
icies.  The  system  comes  into  operation  ‘  directs  most  of  its  business  He  tent  of  100  per  cent  of  his  salary  after  keep  old  or  superannuated  employes  at 
after  an  employe  has  been  in  the  paper’s  (jraws  no  nav  The  association  has  no  vears’  service  with  the  companv.  work,  even  though  they  are  not  capable 

expenses  except  for  a  secretary  who  re-  .  “While  the  number  of  deaths  annually  of  rendering  full  service,  and  we  believe 


becomes  entitled  to  $500  free  insurance  except 

benefits.  Annual  increases  thereafter  ^ 

bring  the  maximum  amount  into  effect  at  Editor  S 

the  end  of  30  years’  service.  This  insur-  R/own,  publisl 


expenses  except  for  a  secretary  who  re¬ 
ceives  $20  a  week. 

To  Editor  &  Publisher,  Hilton  U. 


Brown,  publisher  of  the  Indianapolis  Ihe  inTuranr/ pbT  harb^TnXo^ 


is  not  large,  yet  in  each  instance  the  this  is  better  than  retiring  this  class  on  a 
existence  of  the  insurance  fund  has  proved  pension,  as  a  man  who  has  worked 
to  be  most  beneficial  and  the  operation  of  actively  for  many  years  is  seldom  happy 


ance  terminates  with  severance  of  con-  -'cws,  saia.  factory  to  the  employes.” 

nection  with  the  Times,  but  is  retainable  “It  is  realized  that  the  association  is  xhe  Baltimore  Sun  bears  the  entire 
by  arrangement  with  the  insurance  com-  just  in  its  beginnings;  that  funds  must  cost  of  the  insurance. 


pany— the  Equitable  Life  Assurance  be  conserved  so  as  to  protect  the  future,  Qn  Jan  1  of  this  year  Edgar  T  Wolfe,  sion  svstems  as  a  means  of  rewarding 

Society— by  payment  of  the  usual  prem-  and  to  enable  us,  if  possible,  to  increase  owner,  instituted  a  “retirement  compen-  faithful  endeavor, 

future.  the  pension  allowance  and  the  insurance  jation  plan”  on  both  the  Columbus  Ohio 

Tn^  Timpc  in  oH/llfi/Ml  4-^  ife  .  T  ■  t  r'  •  r\<  I  ■%r^  — - 


without  actual  employment,  especially 
when  his  income  has  been  reduced.” 

It  is  publishers  who  hold  this  idea  who 
are  turning  to  insurance  rather  than  pen- 


The  Times,  in  addition  to  its  insurance  benefits, 
benefit,  also  has  a  pension  plan  which  is  Willi; 
;now  in  process  of  revision.  owner  i 

While  he  does  give  pensions,  Paul  buvs  2( 


b^uehts.  State  Journal  and  Ez'cning  Dispatch.  Mr. 

William  Allen  White,  editor  and  Wolfe  described  the  plan  to  Editor  & 
owner  of  the  Emporia  (Kan.)  Gazette  Publisher  as  “purely  experimental  and 
buys  20-year  paid-up  insurance  for  his  tentative.” 

employes  after  they  have  been  in  the  of-  “I  do  not  feel  that  we  have  given  the 


NAME  SLUGS  SOLD  AS  CIRCULATION  PROMOTION 


Block,  the  publisher  and  special  represen-  employes  after  they  have  been  in  the  of-  “I  do  not  feel  that  we  have  given  the 
tative  wmo  employs  more  than  1,500  peo-  fice  five  years.  During  the  first  five  years  matter  sufficient  study  and  analysis  to 
u  'xr  various  properUes,  including  he  carries  a  regular  straight  life  insur-  venture  any  opinion  at  present,”  Mr. 
n  I  B/adc,  ance  policy  for  them.  Wolfe  said.  “That  we  feel  the  need  of 

Duluth  Herald,  and  Pittsburgh  Post-Ga- 

sette,  prefers  insurance  as  a  method  of  . . 

rewarding  workers. 

Ac.ording  to  the  Block  plan,  every  per-  NAME  SLUGS  SOLD  AS  CIRCULATION  PROMOTION 

son  he  employs  is  insured  for  $1,000  after  • 

the  first  year  and  this  figure  is  increased 

every  year  up  to  $5,000  and  in  a  few  in-  - 

stances  to  as  high  as  $10,000  and  $15,0«0. 

This  insurance  is  given  absolutely  free  to 
the  employes. 

“People  who  benefit  most  from  the  in¬ 
surance  plan  are  those  whose  salaries  are 
not  high,”  Mr.  Block  explained.  “I  have 
found  that  employes  making  from  $40  to 
$90  a  week  and  even  more  usually  spend 
a  large  part  of  this  for  living  expenses 
and  when  they  die  their  families  are  left 
with  very  little. 

“Instead  of  granting  pensions  under  any 
arbitrary  rules  which  compel  employes  to 
retire  when  they  reach  a  certain  age 
whether  they  want  to,  need  to,  or  not,  I 
try  to  keep  my  workers  with  me  as  long 
as  I  can.  There  are  people  in  our  organi¬ 
zation  who  are  receiving  pensions.  They 
employes  who  because  of  age  or  in¬ 
ability  have  been  forced  to  give  up  work. 

W  e  keep  them  on  the  payroll  at  full  pay 
until  they  cannot  work  any  more ;  then 
we  gave  them  iiensions.  considering  each 
ease  separately,  and  basing  the  pensions 
on  the  merits  of  the  jierson  retiring.” 

On  the  Indianapolis  Nezes,  Charles  A. 

Clark,  the  auditor,  is  the  father  of  a 
unM|tie  pension  and  insurance  system. 

1  y^**'s.aKo  last  June  he  organized  the 
Indianapolis  News  Employes  Fraternal 
.Association. 

Membership  in  this  association  carries  The  Orlando  (Fla.)  Morning  Sentinel  transported  one  of  its  type-setting  ma- 

with  It  sick  benefit,  pension  and  life  in-  chines  to  the  booth  (shown  above)  at  the  Central  Florida  Exposition,  staged  in 

surance  features.  The  News  corporation  Orlando,  Feb.  21-25.  The  machine  was  kept  in  constant  operation  for  the  five 

much  weekly  in  the  aggregate  days  of  the  exposition.  Visitors  were  charged  ten  cents  for  slugs  with  their 

as  all  the  individual  members  of  the  as-  names  on  them.  This  charge  also  included  a  copy  of  the  SentineL  mailed 

wciaticm  pay.  It  was  stipulated  in  the  anywhere  in  the  United  States  and  each  purchaser’s  name  was  published  in  the 

beginning  that  no  pensions  should  be  paid  SentineL  Various  other  newspaper  equipment  was  also  placed  in  the  booth. 


NEAL  HEADS  INDIANA  GROUP 

Noblesville  Publisher  New  President 
of  State  Republican  Press 

The  fiftieth  anniversary  of  the  found¬ 
ing  of  the  Indiana  Republican  Editorial 
.Association  w’as  observed  with  a  two-day 
golden  jubilee  meeting  in  Indianapolis 
Thursday  and  Friday,  March  8  and  9. 

The  Greensburg  Daily  News,  edited  by 
E.  J.  Hancock,  former  president  of  the 
association,  was  presented  the  George  D. 
Lindsay  cup  given  annually  to  the  front 
page  adjudged  the  best  in  the  daily  news¬ 
paper  class.  Honorable  mention  went  to 
the  Goshen  News-Times,  the  W arsaw 
Daily  Times  and  the  Brazil  Times. 

The  Frederick  E.  Schortemeier  cup 
for  the  best  front  page  makeup  of  a 
weekly  was  awarded  to  the  Gas  City 
Journal,  with  honorable  mention  going 
to  the  Sullh'an  Union,  the  Waterloo 
Press  and  the  Thorntozm  Times. 

The  cup  given  annually  by  Herbert  C- 
Willis  of  Waterloo  for  the  best  editorial 
page  was  won  by  the  donor  himself. 
Honorable  mention  went  to  the  Winamae 
Republican  and  the  Monticello  Herald. 
Representatives  of  the  .Associated  Press. 
International  News  Service  and  L^nited 
Press  acted  as  judges. 

Redemption  of  Indiana  through  a  news¬ 
paper  campaign  designed  to  put  before 
the  people  of  Indiana  and  the  nation  the 
good  points  of  the  state,  rather  than  the 
“playing  up”  of  crime  and  charges  of 
wrongdoing  on  the  part  of  officials,  was 
the  keynote  of  the  address  by  James  J. 
Patchell.  president  of  the  association  and 
editor  of  the  Union  City  Times. 

At  the  election  of  officers  Fridav  after¬ 
noon  F.  E.  Neal,  publisher  of  the  Nobles- 
zdlle  Ledger,  became  president.  Other 
officers  elected  were  .Allen  C.  Hiner, 
publisher,  Nezvea.ztlc  Courier,  first  vice 
president  and  Paul  R.  Bausman,  pub¬ 
lisher,  Monticello  Herald,  from  treasurer 
to  second  vice  president.  Francis  R. 
Duncan,  publisher  of  the  Owen  County 
Leader  at  Spencer,  vas  elected  treasurer. 
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EDITORS  PLAYING  SPORTS  NEWS  BIG  AS 
CIRCULATION  FIGURES  RESPOND 


Press  Associations  Meeting  Editorial  Demand  for  Completer 
Coverage  of  Athletic  Events — New  York  Papers 
Show  Big  Jump  in  Sport  Pages 


a  physical  pleasure.  They  roust  get  a 
vicarious  pleasure  out  of  watching  and 
reading  about  athletic  events. 

“That  is  why  hexing  and  boxing  news 
is  so  popular  in  New  York.  The  appeal 
of  this  type  of  sport  is  not  blood  lust 
alone  as  so  many  argue.  Rather  it  is 
a  definite  consequence  of  the  cramped 
life  New  Yorkers  are  forced  to  lead. 
New  York,  I  believe,  is  unique  in  its 
devotion  to  sport.” 

AMERIC.\N  editors  today  are  gam-  tion,  or  three  pages,  with  two  columns  Mr.  Gould  explained  the  reorganiza- 
bling  heavily  on  the  theory  that  sports  on  a  fourth.  For  the  week  ending  Feb.  tion  of  the  .^.P.  necessitated  by  the  in¬ 
news  and  lots  of  it  builds  circulation,  18  this  year  the  Times  devoted  crease  in  editorial  demand  for  sjwrt  news, 

reader  interest  and  the  prestige.  It’s  not  columns  to  sports  compared  with  25 'fhe  A.P.  has  now  segregated  its  sports 
a  fair  gamble,  most  of  them  say,  but  a  columns  in  the  Herald  Tribune.  staff  and  has  12  men,  strategically  placed 

sure  thing  for  the  newspapers.  Using  July  still  as  the  index  month  in  assigned  to  cover  sport  news  exclusively. 

This  editorial  demand  for  sports  news  three  years  from  1924  through  1927,  the  When  the  reorganization  went  into  effect 

is  reflected  chiefly  in  the  offices  of  press  ^^tal  reading  matter  in  the  Times  has  last  fall  there  were  eight  men  assigned 

associations,  where  sporting  departments  boosted  54  columns,  or  8  full  pages,  to  sports  alone,  and  that  number  has  been 

are  being  increased,  and  the  sport  news  The  Nezp  York  IVorld  reflects  a  similar  increased  by  four  in  the  last  few  months, 
file  added  to  continually  at  the  request  expansion,  with  a  big  slice  of  it  going  For  the  first  time  in  its  history  the 
of  the  editors.  sport  news.  The  World’s  increase  has  A.P.  this  year  has  set  up  its  special  base¬ 

ball  service  to  cover  the  exhibition 
matches  now  being  played  down  south. 


PITTSBURGH  EDITOR 
WORKS  AS  MINER 


Ray  Sprigle  Takes  Job  for  a  Week  in 
Coverdale  Mine  to  Learn  Truth  of 
Strike  Situation — May  Be 
Called  by  Senate 


Ass^iated  Press  only  recently  centr^  20U.  in  1927. 

(^uld  1n*^arce  ^^arl  A  Bkkel  oresi-  In  the  case  of  the  ATm- Forfe  American,  While  these  games  have  always  been  cov 
£it  tf  UnUed  Press,  has  saW  that  client  ^!mn^frX^9‘/  inT9“4  to 

papers  are  asking  for  such  complete  nmn*,  from  19.^  m  19.4  to  23J^  in  1927.  hem  in  other  years  as  there  has  been 

sports  coverage  tliat  U.P.  has  tripled  this  devote  25  ^r  cent  of  all  our  this  year,  Mr.  Gould  said, 

type  of  service  in  recent  years.  Marc  news  and  near  to  40  per  cent  of  all  local  ’'There  has  been  a  very  steady  increase 

A.  Rose,  editorial  manager  of  Inter-  news  to  sports,”  W.  P.  Beazell,  assistant  in  the  demand  for  sports  news  over  the 

national  News  Service,  reported  that  nianaging  editor  of  the  New  York  World,  last  five  years,  particularly  in  boxing,” 

I.N.S.  now  carries  on  its  main  wires  ^V^len  I  consider  the  amount  of  Mr.  Gould  said, 

probably  5,000  words  of  sports  news  ?Pnce  the  Mr  orld  pves  over  to  sports  my 

daily  out  of  a  total  of  45,000  in  a  full  ’.ntellect  is  offended,  but  my  editonal 

13  hour  report.  judgment  supports  it. 


been  from  16j4  columns  in  1924  given 


The  United  Press  has  also  reorganized 
its  sports  .staff,  putting  Frank  Getty  in 
charge  of  both  morning  and  evening 


CITY  EDITOR  ON  JOB  AS  STRIKE-BREAKER 


“Cabled  sports  stories,  once  considered  .  casual  observer  would  feel  there  services  with  an  enlarged  staff, 
unusual,  are  now  part  of  the  daily  rou-  ^  lack  of  balance  displayed  in  the  “The  U.P.  is  carrying  three  times  the 
tine,”  Mr.  Rose  said,  indicating  that  the  amount  of  newsprint  devoted  to  sport  three  years  ago,”  Mr. 

demand  for  sport  was  international.  “One  'lews,  but  when  one  stops  to  consider  the  (jetty  said.  “The  increase  is  interna- 
of  the  most  amazing  features  of  the  busi-  universality  of  the  sports  aj^al  the  ap-  tional.  W  e  are  receiving  requests  for 
ness  is  increased  interest  in  sports  news  parent  disparity  is  explained.  detailed  baseball  news  from  Germany, 

in  Europe  and  South  America.  Clients  “Sport  news  comes  nearer  than  any-  Scandinavia,  and  South  .America.” 
abroad  are  spending  money  recklessly  on  thing  else  I  know  of  to  the  common  “A  few  years  ago  as  a  general  rule 
urgent  tolls  for  sports  results  and  are  denominator  of  news.  There  is  prob-  only  sport  events  of  an  international 
mudi  less  interested  in  so-called  im-  ably  more  universal  reader  interest  in  the  character  merited  cable  tolls,”  H.  C. 
portant  news.”  sports  pages  than  in  any  of  the  other  Montes  of  the  I.N.S.  cable  department 

While  New  York  evening  newspapers  parts  of  the  modern  newspaper.  said.  “Today,  in  addition  to  large  quotas 

do  not  keep  statistics  on  news  play,  fig-  “In  New  York  particularly  one  must  given  the  Olympic  games,  we  cable  round 
ures  kept  in  the  morning  field  show  big  take  into  consideration  the  fact  that  by  round  stories  of  championship  boxing 
increases  made  by  four  standard  sized  newspaper  readers  are  cliff  dwellers  with  matches,  world  series  baseball  scores,  and 
papers  in  the  last  three  years  in  space  little  opportunity  to  indulge  in  sports  as  important  races.” 
devoted  to  athletics. 

Figures  showdng  a  comparison  of  aver¬ 
age  daily  space  during  July  from  1924 
to  1927  reveal  biggest  gains  in  inter¬ 
national  news,  but  the  sports  department 
has  shown  steady  and  marked  increases. 

There  has  been  an  increase  of  six 
columns  in  four  years  in  the  sports  sec¬ 
tion  of  the  Nnv  York  Herald  Tribune, 
which,  with  Grantland  Rice  and  W.  O. 

McGeehan  as  its  stars,  is  one  of  New 
York’s  leading  sports  papers.  .Arthur 
Draper,  assistant  editor  of  the  Herald 
Tribune,  said  that  60  per  cent  of  the 
local  news  his  paper  was  now  publishing 
concerned  sports. 

“Our  policy  is  to  limit  the  ballyhoo 
of  professional  sports  as  much  as  pos¬ 
sible,”  Mr.  Draper  said.  “In  reporting 
a  big  fight,  for  instance,  we  keep  strictly 
to  the  news  during  the  training  period 
before  the  event,  and  then  give  the  fight 
itself  all  we  can  when  it  happens.” 

The  Herald  Tribune’s  increase  in  sport¬ 
ing  news  traced  by  years  shows  19% 
columns  in  1924  ;  224^  in  1925;  in 
1926;  and  25  columns,  or  more  than  three 
full  pages  in  1927.  During  the  same 
period  news  classified  as  local  fell  off 
two  columns,  domestic  news  increased 
two  columns  and  international  news  shot 
up  six  columns,  making  a  total  increase 
of  news  offered  its  readers  of  five  col¬ 
umns.  Much  more  noticeable  in  this  four 
year  period  is  the  increase  in  what  is 
classified  as  “departmentalized  news,” 
which  includes  sjiorts,  financial,  women’s 
page,  shipping  news,  etc.  Since  1924  the 
Herald  Tribune  has  added  12  columns, 
or  a  page  and  a  half  of  financial  news, 
while  other  departments  bulked  together 
showed  a  total  increase  of  10  columns. 

The  total  reading  matter  offered  daily  by 
the  Herald  Tribune  for  two  cents  has 
increased  from  118  columns  in  1924  to 
1.53  columns  m  1927,  or  35  columns. 

An  even  more  pronounced  increase  in 
sports  news  is  shown  by  the  New  York 
Times  using  the  same  table.  In  1924  the 
Times  was  carrying  a  little  more  than 
two  pages  daily  of  sports  news.  To  be 
exact  it  was  1S%  columns.  On  the  same 

day  in  1927  the  coverage  of  athletic  Ray  Sprigle,  city  editor  of  the  Pittsburgh  Post-Gazette,  garbed  as  miner  to 
events  required  284^  columns  for  publica-  investigate  coal  strike  at  first  hand. 


To  learn  the  truth  of  the  Pennsylvania 
strike  situation,  Ray  Sprigle,  city  editor 
of  the  Pittsburgh  Post-Gazette,  dis¬ 
satisfied  with  the  conflicting  assertions 
of  the  parties  concerned,  took  a  job  and 
worked  for  a  week  in  Coverdale,  No.  8, 
a  mining  camp  m.anned  by  strikebreakers. 
Mr.  Sprigle’s  experiences  appeared  in  a 
scries  in  the  Post-Gazette. 

The  editor  found  that  the  assertions  of 
both  jKjrties  were  exaggerated,  in  the 
main,  but  in  general  found  conditions  in 
the  strikebreakers’  camp  insanitary  and 
uncomfortable.  He  obtained  a  job  by 
entering  the  company’s  employ  with  an 
experienced  miner,  furnished  by  the 
miners’  union,  who  represented  Sprigle 
as  his  “buddy.” 

While  Sprigle  was  learning  the  facts 
about  the  strikebreakers,  the  Senate  com¬ 
mittee  on  interstate  commerce  inquired 
into  the  propaganda  of  the  operators.  It 
was  developed  that  E.  S.  McCullogh, 
ostensibly  employed  by  the  Pittsburgh 
Chamber  of  Commerce  as  an  industrial 
expert,  was  in  fact  paid  by  the  Pitts¬ 
burgh  Coal  Company,  for  publicity  work 
of  various  kinds. 

It  was  also  developed  that  the  opera¬ 
tors,  who  had  purchased  full-page  adver¬ 
tisements  in  the  Pittsburgh  newspapers, 
charging  that  they  could  not  get  their 
side  of  the  controversy  into  the  papers, 
had  not  only  never  been  refused  access  to 
the  papers,  but  had  frequently  been 
petitioned  for  statements  on  their  side  of 
the  controversy  and  had  refused  to 
furnish  them. 

C.  E.  Lesher,  executive  vice-president 
of  the  Pittsburgh  Coal  Company,  denied 
that  he  had  ever  told  Lowell  Limpus 
of  the  Nciv  York  Daily  News  that  the 
coal  company  had  been  compelled  to 
sacrifice  the  ethical  viewpoint  to  the 
economic  viewpoint  in  abrogating  the 
Jacksonville  agreement. 

Limpus,  who  was  sitting  six  feet  away, 
was  pointed  out  to  the  witness,  who 
beamed  and  said,  “Oh,  how  do  you  do, 
Mr.  Limpus?” 


MIDWEST  GROUP  MEETS 


Lloyd  Smith  of  Kansas  City  Kansan 
Elected  President  of  Circulators 

The  Midwest  Circulation  Managers’ 
■Association,  made  up  of  circulation  man¬ 
agers  from  newspapers  in  Colorado,  Kan¬ 
sas.  Missouri,  Oklahoma,  Nebraska  and 
.Arkansas,  met  March  5  and  6  at  the 
Kansas  City  .Athletic  Club,  Kansas  City, 
Mo. 

New  officers  elected  for  the  ne.xt  year 
were ;  President,  Lloyd  Smith,  Kansas 
City  (Kan.)  Kansan;  vice-president,  D. 
F.  Steele,  Pueblo  (Cbl.)  Star-Journal; 
second  vice-president,  L.  W.  McFetridge. 
Tulsa  (Okla.)  IVorld;  secretary-treas¬ 
urer,  G.  R.  Boyd,  Independence  (Mo.) 
Fxaminer;  directors,  R.  E.  Mohler,  S. 
T.  McDonald,  Charles  Killum,  Fred  Sc- 
crist  and  J.  F.  Faulkner. 


OPERA  EXTRA 


What  is  believed  to  be  the  first  opera 
extra  by  a  newspaper  was  issued  by  the 
Nnv  York  Morning  Telegraph,  March 
11.  It  went  to  press  Avith  the  beginning 
of  the  last  act  of  “I.a  Rondiiie,”  which 
was  being  given  its  first  performance  in 
.America  at  the  Metropolitan  Opera 
House.  The  issue  contained  pictures  of 
the  cast  of  the  opera  on  the  front  page, 
and  a  review  of  all  but  the  last  act. 


AIDS  IZAAK  WALTONS 

The  Lincoln  (Ill.)  Courier  recently 
conducted  an  essay  contest  furthering 
the  purposes  of  the  Izaak  Walton 
League  of  .America.  Essays  were  sub¬ 
mitted  by  51  pupils  of  thg  rural  schools 
of  the  county. 


Editor  &  Publisher  and  The  Fourth  Estate  for  March  17,  1928 


7 


KEEPING  IN  TOUCH  WITH  THE  CORRESPONDENTS 

State  Editors  Cover  Surrounding  Territory  With  Frequent  Visits — “The  Family  Circle”  House  Organ 

Called  Successful  Method  Elstablishing  Personal  Acquaintance 


IT  .used  to  be  that  only  so-called  state 
paj^^rs  bothered  about  keeping  up  an 
active  ^d  elhcient  corps  of  country  cor¬ 
respondents.  While  today  the  tendency 
is  to  concentrate  circulation  within 
areas  close  to  the  main  shopping  center  . 

of  the  citv  of  publication,  these  areas  respondents  the  10th  ot  each  month  by 
have  been  so  widened  b\-  transportation  Gazette  and  Republican  is  a  copy  of 
improvements  that  an  increasing  number  Correspondent,  a  house  organ  con- 


of  daily  papers,  particularly  those 
agricultural  districts,  must  maintain  con¬ 
trolled  reader- interest  over  many  miles 
and  in  many  different  communities. 

At  the  present  moment,  the  Audit 
Bureau  of  Circulations,  evidencing  the 
new  thought  in  trading  areas,  is  studying 
the  field  with  a  view  to  ascertaining  a 
norm  of  circulation  value,  the  theory  be¬ 
ing  that  the  number  of  miles  from  point 
of  publication  is  not  so  important  today 
as  a  consideration  of  circulation  density, 
as  far  as  advertising  space  buyers  are 
concerned.  What  the  Bureau  may  work 
out  will  be  delineation  of  a  zone  sur¬ 
rounding  a  city  in  which  a  certain  “nor¬ 
mal”  density  of  circulation  exi>ts. 
Healthy  circulation  outside  the  city 
limits  cannot  be  achieved  without  the 
careful  coverage  of  correspondents. 

Such  necessity  is.  fortunately,  appar¬ 
ently  most  inexpensive.  The  well-man- 
aged  Bloomington  (Ill.)  Pantaf’raph,  for 
instance,  has  a  corps  of  120  correspon¬ 
dents  scattered  about  its  immediate 
vicinitv  in  central  Illinois,  and  the  up¬ 
keep  of  this  small  news  gathering  army 
amounts  to  less  than  $5,OUO  a  year.  The 
Springfield  (Ill.)  Stale  Jourttal,  accord¬ 
ing  to  John  W.  Sheehan,  Jr.,  its  manag¬ 
ing  editor,  pays  a  few  correspondents  in 
some  of  the  larger  neighboring  cities  as 
high  as  $35  to  $50  a  month,  but  most  of 
this  paper’s  space  employes  receive  only 
five  to  ten  cents  an  inch,  depending  upon 
the  size  of  the  town  and  the  value  from 
a  circulation  standpoint.  The  Hartford 
Times  considers  a  flat  rate  for  country 
correspondents  unsatisfactory  and  is 
gradually  eliminating  this  method  sub¬ 
stituting  space  payment  of  ten  cents  an 
inch  for  routine  copy  and  $3  a  column 
for  “specials.”  The  correspondents  of 
the  Kalamazoo  Gazette,  Michigan’s  old¬ 
est  daily  newspaper,  are  paid  monthly  at 
the  rate  of  two  cents  per  typewritten  Ijne 
with  additions  ranging  from  50  cents  to 
$1  for  exceptionally  good  stories  of  first 
page  value. 

Furnishing  the  Cedar  Rapids  (la.) 
Evening  Gazette  and  Republican  with 
its'  territorial  reader-interest  is  a  staff 
of  more  than  165  correspondents.  Cor¬ 
respondents  items  are  measured  daily  and 
the  inches  marked  down  on  a  big  chart 
bearing  the  names  of  all  the  towns  rep¬ 
resented  in  the  territory.  .\  record  of 
pictures  used  is  also  kept  on  this  chart 
and  at  the  end  of  the  month  totals  are 
taken,  showing  the  number  of  inches  con¬ 
tributed  and  the  number  of  pictures  used. 
The  basic  rate  this  paper  pays  for  space 
is  ten  cents  an  inch  and  $1  a  picture. 

This  rate,  E.  C.  Hoyt,  the  state  editor 
made  plain,  is  basic  only.  A  newspaper 
cannot  afford  to  be  niggardly  if  it  de¬ 
sires  to  keep  its  correspondents  active 
and  interested. 

“Many  a  two  inch  item  is  worth  many 
times  more  than  an  item  of  ten  inches, 
and  we  take  that  into  consideration,”  Mr. 
Hoyt  declared.  “The  state  and  farm 
editors  make  a  review  of  the  files  every 
month,  jot  down  the  important  stories 
and  items  on  which  especially  good  work 
was  _  done,  and  adjust  the  payroll  ac¬ 
cordingly.  A  story  telejflioned  in  imme¬ 
diately  after  the  event  takes  place  or  a 
streamer  story  draws  a  bonus.” 

Mr.  Hoyt  and  the  Evening  Gazette  and 
Republipn  has  solved  the  problem,  which 
arises  in  lieu  of  heavy  payment  for 
country  news,  the  problem  of  keeping  in 
touch  with  the  correspondent,  keeping 
him  or  her  interested  in  part  time  work 
at  small  pay. 

.Accompanying  checks  sent  out  to  cor- 


By  PHILIP  SCHUYLER 

This  is  the  second  article  of  an  Editor  &  Publisher  series  on: 

“The  Xexvspaper  and  the  Correspondent." 

has  died,  the  check  and  the  liouse  organ 
arouse  him  to  his  duties  again.” 

The  Gazette  and  Republican  has  a 
column  it  labels  “Iowa  News  in  Brief,” 
which  is  attracting  attention  among  its 
readers  in  eastern  Iowa. 

"We  want  every  town  in  our  territory 
to  know  that  it  is  being  properly  cared 
for  from  a  news  standi»int  by  the  Ga¬ 
zette  and  Republican,”  it  was  explained 
in  the  Feb.  14  number  of  The  Corres¬ 
pondent.  “Concentration  of  brief  news 
under  this  heading  is  a  constant  reminder 
to  readers  that  their  town  is  ‘in  the 
news.'  That’s  what  they  want.  Let’s 
give  it  to  them. 

“Heretofore,  when  brief  items  were 
sent  in,  they  were  not  given  the  careful 
treatment  that  they  now  receive.  They 
were  shoved  down  in  a  corner  of  the 
page  and  often  were  left  out  altogether. 
Xow  they  are  protected,  played  up  as  an 
important  part  of  the  paper.” 

If  publication  of  small  house  organs — 
they  are  single  sheet  affairs,  measuring 
only  nine  by  11  inches — is  considered  too 
troublesome  or  expensive,  there  are  other 
ways  of  keeping  interest  alive. 

”We  keep  the  correspondents  inte¬ 
rested  and  pepped  up  by  personal  tele¬ 
phone  and  mail  contact  with  the  state 
editor.”  said  Mr.  Sheehan  of  the  Illinois 
State  Journal.  “On  the  back  of  envelopes 
furnished  each  correspondent  for  daily 
mail  letters,  we  publish  what  they  should 
do  and  how  they  should  get  the  news. 


taining  a  review  of  the  month  and  many 
helpful  suggestions.  A  similar  method  is 
followed  by  the  Bloomington  Panta- 
grajfli  and  other  papers.  It  is  con¬ 
sidered  one  of  the  most  successful  meth¬ 
ods  of  contacting  with  correspondents. 
The  Pantagraph’s  paper  is  called  “The 
Family  Circle.” 

’’.At  first  the  sheet  acted  as  a  shot  in 
the  arm,”  Mr.  Hoyt  said,  referring  to 
The  Correspondent.  “A  few  days  after 
its  receipt  by  correspondents  the  mail  was 
doubled.  Xow  we  have  managed  to  keep 
something  of  an  even  keel  on  this  side 
of  news,  and  it  is  heavy  every  day,  not 
just  after  the  house  organ  is  issued. 

“The  Correspondent  is  sufficient  alone 
to  keep  correspondents  interested,  but 
letters  are  also  sent  to  individuals  in 
large  numbers,  encouraging  them  when 
they  deserve  it,  correcting  them  when 
they  are  at  fault,  or  telling  them  how  a 
story  should  have  been  handled. 

"Prizes  are  given  monthly  for  the  best 
farm  and  state  stories  and  the  best  pic¬ 
tures.  The  outstanding  items  of  the 
month  are  listed,  and  the  name  of  the 
correspondent  who  sent  each  story  is 
mentioned. 

"If  a  correspondent  has  sent  in  little 
during  the  month,  he  is  still  given  a 
check  for  a  small  amount  and  sent  The 
Correspondent.  Generally  if  his  interest 


Correspondent's  Monthly  Statement 


>'ame  . City  ... 

Mail  .Address  . 

Telephone;  Day  . Night 

For  the  month  of  . 


192. 


.  inches  News  20c  per  inch  . 

.inches  Farm  and  Tractor  @  25c  per  inch. 

, ,  inches  Real  Estate  20c  per  inch  . 

.inches  Other  News  or  Features  . 

..Photographs  . 

. .  Rain  Reports  at  .SOc  . 

. .  Election  Services  . . 


EXPENSES 


Total  Expenses 

Total  Amount  Due  for  Month 


Note:  All  biJU  for  serrices  ood  expemet  from  correspondents  must  be  submitted  on  this  blank 
and  mailed  in  time  to  reach  the  oAce  not  later  than  the  fifth  of  the  month  following 
serrke  rendered.  No  claims  will  bo  forwarded  for  payment  unless  string  of  clippings 
is  mailed  with  this  statement. 


Efficient  form  devised  by  Los  Angeles  Times  for  correspondent's  use 


W'e  do  not  attempt  to  instruct  on  libel 
other  than  to  say  their  news  must  be 
facts  and  the  names  used  must  be  accu¬ 
rate.  .All  letters  from  correspondents  are 
edited  with  greatest  care  and  the  greater 
part  of  their  news  is  rewritten  in  the 
State  Journal  office.” 

Mr.  Sheehan  said  that  the  State  Jour¬ 
nal  is  so  well  liked  in  the  community  it 
serves,  that  there  is  always  great  rivalry 
for  the  job,  whenever  a  correspondent 
resigns. 

Burton  L.  Smith,  state  editor  of  the 
Los  Angeles  (Calif.)  Times,  spends  three 
or  four  days  of  each  week  out  in  the 
territory  his  paper  covers,  trying  to  keep 
up  enthusiasm  and  also  to  furnish  some 
schooling  for  the  correspondents. 

Mr.  Smith  has  one  of  the  largest  cor¬ 
respondent  departments  in  the  country. 

It  extends  from  Fresno  to  San  Diego 
and  east  to  the  Colorado  River,  roughly 
speaking  350  by  250  miles.  He  uses  the 
“string”  system  to  pay  his  correspondents. 
With  their  clippings,  the  correspondents 
of  the  Times  send  in  a  statement  repro¬ 
duced  with  this  article. 

Marvin  H.  Creager,  managing  editor 
of  the  Mihvaukee  Journal,  declared  his 
paper  has  considered  the  possibility  of 
having  a  traveling  state  editor  who  would 
spend  most  of  his  time  keeping  cor¬ 
respondents  in  touch  with  the  office. 

“.At  present”  he  said,  “we  have  staff 
men  out  in  the  state  most  of  the  time 
and  it  is  a  part  of  their  work  always  to 
call  on  local  correspondents  and  keep 
them  interested  in  their  work.  In  addi¬ 
tion,  our  state  editor  has  been  very  suc¬ 
cessful  in  getting  the  interest  of  corres¬ 
pondents  by  sending  occasionaly  a  printed 
bulletin  in  which  mention  is  made  of 
outstanding  work  of  Journal  correspon¬ 
dents.  He  is  careful,  also,  to  give  special 
recognition,  both  by  extra  pay  and  by 
rnessages  of  appreciation,  whenever  good 
service  is  rendered.” 

In  the  case  of  the  Kalamazoo  Gazette, 
according  to  J.  K.  Walsh,  managing 
editor,  an  effort  is  made  by  the  state  news 
editor  to  keep  in  personal  touch  with  all 
correspondents. 

“The  state  editor  visits  the  corres-' 
pondents  and  asks  them  to  call  at  the 
office  for  conferences,”  Mr.  Walsh  ex¬ 
plained.  “In  addition,  he  frequently 
communicates  with  them  by  mail  and  by 
telephone,  using  tact  in  calling  attention 
to  negligence  and  commending  meritori¬ 
ous  work.  Failure  to  receive  regularly 
the  amount  of  news  respective  com¬ 
munities  are  expected  to  yield,  results  in 
immediate  inquiry.  Stories  of  coming 
events  are  ordered  by  mail  and  wire.” 

Besides  keeping  in  touch  with  his  cor¬ 
respondents,  the  state  editor  of  the  Ga¬ 
zette  keeps  in  personal  touch  with  public 
officials  in  the  territory  covered. 

John  S.  Knight,  managing  editor  of 
the  Akron  (O.)  Beacon-Journal  sends 
his  correspondents  at  least  six  personal 
letters  a  year,  calling  attention  to  good 
work  done,  or  giving  helpful  criticism. 
The  Beacon- Journal  also  pays  bonuses 
when  exceptional  work  is  done  by  any 
correspondent.  Added  to  this  the  state 
editor  visits  correspondents  by  automobile 
from  time  to  time  and  seeks  to  maintain 
their  interest  by  personal  contact. 

Realizing  that  most  correspondents  will 
not  remain  interested  unless  they  have  a 
real  interest  in  earning  the  money  that 
they  can  by  corresponding,,  Gorton  \*. 
Carruth,  editor  of  the  IVaterhury 
(Conn.)  Republican,  tries,  other  things 
being  equal,  to  give  a  correspondence- 
ship  to  the  applicant  who  needs  the 
money  most.  He  summed  up  concisely  a 
creed  for  keeping  in  touch  with  country 
correspondents. 

“Our  endeavor,”  he  said,  “is  to  keep 
our  suburban  correspondents  interested 
by  establishing  personal  acquaintance  with 
them  and  making  them  feel  that  they  are 
as  much  part  of  the  newspaper  family 
as  the  city  staff  members  are.” 
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RADIO  ADMITS  INADEQUACY  AS  SOLE 
MEDIUM  FOR  ANY  ADVERTISER 


Columbia  and  National  Chains  Refusing  Contracts  Which 
Eliminate  All  Other  Media — Newspaper  Space  Best 
Support  for  Radio,  Executive  Says 

By  ARTHUR  JOYCE 


TLJE  is  a  manufacturer.  He  has  some 
sort  of  national  distribution  for  his 
products.  Not  so  widespread  as  it  should 
be,  perhaps,  but  something  that  fairly  an- 
proximates  a  nation-wide  tie-up. 

He  had  been  listening-in  on  radio 
broadcasting  programs  for  some  months 
and  had  apparently  come  to  the  coikIu- 
sion  that  he  would  like  to  "get  into  the 
game.”  Perhaps  it  was  vanity.  He  had 
heard  the  Blank  Manufacturing  Company 
being  promoted  over  the  radio  as  the  big 
factor  in  the  crocheted  disc  wheel  in- 
d’.istry  and  he  knew  right  down  in  his 
heart  that  his  own  organization  had  it 
all  over  the  Blank  outfit  like  a  tent.  It 
made  him  sore.  His  company  should  be 
getting  all  that  publicity,  not  the  Blank 
Company. 

But  there  was  nothing  he  could  do 
about  it  except  to  go  on  the  air  himself. 
Blank  was  paying  real  money  to  a 
broadcasting  chain  to  inject  some  propa¬ 
ganda  into  the  “Blank  Hour”  about 
Blank  pnxlucts.  .^nd  it  was  getting 
across.  That’s  what  riled  our  manu¬ 
facturing  friend.  Every  time  he  tuned 
in  and  got  the  “Blank  Hour”  he  got 
mad.  And  he  got  madder  still  when 
someone,  next  day,  would  tell  him  “what 
a  peach  of  a  program  the  Blank  Company 
put  over  last  night.” 

He  called  his  advertising  manager. 

“We’ve  got  to  go  on  the  air,”  he  in¬ 
sisted.  “.^nd  we’ve  got  to  go  on  at  once.” 

“Fine!”  was  the  advertising  manager’s 
quick  response.  “That’s  gocxl  publicity 
and  I  had  intended  mentioning  it  for  an 
appropriation  for  next  year.  Every 
nickel  in  the  advertising  budget  has  been 
allotted  to  the  newspapers  and  there  isn’t 
a  chance  of  adding  radio  this  year — un¬ 
less,  of  course,  you  tack  on  an  extra  sum 
to  cover  it.  And  I’ll  certainly  recom¬ 
mend  that  you  do.” 

“Well  do  nothing  of  the  kind !’’  fairly 
shouted  the  boss.  “We’ll  just  cancel 
some  of  those  scheduled  newsnaper  in¬ 
sertions  and  save  enough  there  to  carry 
along  the  broadcasting  for  a  few  months, 
anyhow.  Then  we’ll  talk  about  a  regular 
appropriation.  We’ve  got  to  go  on  the 
air  no  matter  what  else  in  your  advertis¬ 
ing  schedule  you  kill.” 

“That’s  not  only  impracticable,  but  en¬ 
tirely  impossible,”  the  advertising  mana¬ 
ger  explained.  “In  the  first  place,  we 
can’t  afford  to  interfere  with  our  regular 
newspaper  schedule  and  sacrifice  known 
quality  and  quantity  circulation  for  an 
unknown  factor.  You  and  your  board  of 
directors  are  strong  on  results.  You 
want  an  actual  return  for  every  dollar 
spent  for  advertising.  That’s  as  it  should 
be.  You  can  very  well  get  this  return 
through  the  newspapers.  You’ve  already 
done  that  very  thing,  month  after  month, 
and — ” 

“I  know  all  that,”  interrupted  the 
manufacturer.  “But  it  won’t  matter  now 
if  you  drop  out  of  the  new'spapers  for 
several  months  and  put  that  money  into 
radio.” 

“No,”  replied  the  advertising  manager, 
“it  won’t  hurt  any  more  than  if  you’d 
stick  a  sign  on  the  side  of  your  factory 
announcing  you’re  going  to  suspend  busi¬ 
ness  for  three  months.  I’ll  admit  it’s  nice 
to  sit  back  in  your  easy  chair  and  hear 
a  broadcast  announcer  tell  the  world 
about  your  products,  supplementing  the 
talk  with  a  bit  of  jazz  or  a  song  or  two. 
Fine !  But  it  won’t  sell  your  merchan¬ 
dise.  Not  when  you  stop  your  newspaper 
advertising  and  expect  the  listening  pub¬ 
lic  to  rush  out  after  the  concert  and  mail 
you  a  card  asking  you  please  to  give  them 
the  privilege  of  buying  your  products  be¬ 
cause  you’ve  staged  a  good  radio  pro¬ 
gram.  That’s  not  being  done. 

"Besides — and  here’s  something  you’ve 
entirely  overlooked,”  continued  the  ad- 
verti.sing  manager.  "When  the  broad¬ 


casting  company  liears  your  story  and 
learns  that  you’re  going  to  sacrifice  your 
advertising  appropriation  for  an  hour 
each  week  on  the  air,  they  just  won't  ac¬ 
cept  your  business,  tliat’s  all.” 

That  was  the  big  blast. 

“Do  you  mean  to  tell  me  that  the  Na¬ 
tional  Broadcasting  Company  or  the 
Columbia  Broadcasting  System  will  re¬ 
fuse  to  put  me  on  their  radio  chains  if 
I  agree  to  pay  their  price?” 

"That’s  exactly  what  I  mean.”  re¬ 
plied  the  advertising  manager.  “Those 
companies  are  just  as  much  interested  in 
their  reputation  as  any  of  the  magazines 
or  newsi>apers.  They  actually  will  de¬ 
cline  your  contract  when  thev  learn  you 
have  decided  to  sacrifice  your  newspaper 
advertising — the  only  kind  of  advertising 
you’re  doing — to  pay  your  radio  bill. 
They  know  full  well  that  radio  can’t  do 
your  advertising  and  sales  job  without 
help.  They’ll  tell  you  so,  very  frankly. 
They  appreciate  that  radio  broadcasting 
is  only  one  of  the  co-operative  factors  in 
any  advertising  campaign  and  one  that 
absolutely  will  not  stand  alone  in  com¬ 
petition  with  the  other  media.  .\nd  they 
are  taking  no  chances  in  letting  you  or 
any  other  manufacturer  go  after  business 
on  that  basis  and  then  flop!’’ 

"I  don’t  believe - " 

♦  ♦  ♦  *  ♦ 

I  was  skeptical,  too,  until  after  I  had 


/V  PPOINTMENT  of  the  500  members 
of  the  Boy  Scout  Amateur  Press  As¬ 
sociation  as  honorary  correspondents  of 
the  United  Press,  became  official  when,  as 
shown  above,  Karl  A.  Bickel,  president  of 
the  United  Press,  presented  Remo  M. 
Lombardi,  the  association’s  president,  with 
the  first  identification  card. 

Last  Friday  Mr.  Bickel  first  made  the 
members  U.P.  correspondents  at  a  din¬ 
ner  given  at  the  Fraternity  Clubs  in  New 
York  and  attended  by  100  members  of  the 


investigated  and  my  iiKiuiry  proved  the 
advertising  manager  was  correct  in  his 
statement.  Neither  of  the  broadcasting 
chains  will  do  business  with  any  manu¬ 
facturer  on  the  basis  of  using  radio 
broadcasting  alone  successfully  to  mer- 
chaixlise  his  prcxluct. 

I  discussed  the  matter  with  Thomas  F. 
Logan,  of  Lord  &  Thomas  aixl  Logan, 
who  handle  the  National  Broadcasting 
Company’s  advertising.  I  explained  to 
Mr.  Logan  the  situation  as  I  have  out¬ 
lined  it  above — a  situation  that  actually 
occurred,  although  the  names  used  are 
fictitious. 

"The  National  Broadcasting  Company 
absolutely  would  not  accept  a  contract  on 
that  basis,”  .said  Mr.  Logan,  “for  the 
reason  that  there  is  no  record  of  a  single 
instance  where  broadcasting  has  been  re¬ 
lied  upon  to  do  the  whole  advertising  job 
which  could  be  rated  as  a  success. 

"Broadcast  advertising  works  best  in 
close  co-ordination  with  magazine  and 
newspaper  campaigns,”  Mr.  Logan  ex¬ 
plained.  “It  is  in  itself  a  splendid  co¬ 
ordinating  factor  but  it  functions  best 
only  when  used  in  a  sui)plementary  way. 
The  most  successful  broadcast  advertis¬ 
ing  program  I  know  about  has  had  the 
henefit  of  cfimplete  co-ordination  with  all 
other  factors  in  the  client's  advertising. 
I  recently  investigated  tlie  experience  of 
another  advertiser  who  had  di.scontinued 
broadcasting  after  a  six  months’  presen¬ 
tation  f)f  a  seemingly  excellent  program. 
I  found  the  explanation  quickly.  .Ml  of 
the  important  factors  of  cf>-ordination  had 
been  missing. 

"Radio  does  not  intend  nor  can  it  hope 
to  take  the  place  of  newspaper  advertis¬ 
ing  as  a  producer  of  actual  sales  of 
merchandise.  Radio  broadcasters  are  con¬ 
vinced  of  this  and  the  successful  broad¬ 
caster  not  only  continues  to  maintain  his 
regular  newspaper  advertising  .schedule 
hut,  in  most  cases,  he  increases  it  mate- 


association.  Six-akers  besides  Mr.  Bickel 
at  this  dinner  were  James  E.  West,  chief 
scout  executive:  W.  G.  Shepherd,  associ¬ 
ate  editor  of  Colliers’  Weekly,  and  former 
L’.P.  war  correspondent,  and  Fred  Fergu¬ 
son.  president  of  NE.\  Service,  Inc. 

The  card  which  the  U.P.  is  furnishing 
all  members  reads  to  the  effect  that  the 
bearer  is  an  honorary  correspondent  of 
the  United  Press  and  therefore  should  be 
officially  recognized  as  a  representative  ot 
that  organization,  out  scouting  for  news. 


rially  to  call  public  attention  to  his  radio 
broadcasting  programs. 

"It  would  be  like  taking  a  toy  from  a 
baby  to  take  from  a  commercial  broad¬ 
caster  money  he  has  diverted  from  his 
newspaper  advertising  appropriation.  It 
just  isn’t  done.  The  broadcasting  chain 
is  just  as  jealous  of  its  reputation  as  any 
manufacturer  or  any  publication.  It 
recognizes  that  throwing  an  entire  adver¬ 
tising  appropriation  into  radio  broadcast¬ 
ing  and  cutting  off  the  newspapers  or 
magazines  to  pay  for  it  is  a  sheer  waste 
of  money,  if  the  advertiser  relies  solely 
on  radio  broadcasting  to  do  his  advertis¬ 
ing  job.  .\ik1  because  of  this  attitude  the 
National  Broadcasting  Company  will  not 
assume  responsibility  for  any  such  pro¬ 
gram — knowing  full  well  it  cannot  suc¬ 
ceed.” 

I  put  the  same  situation  to  Jerome  H. 
Louchheim,  of  Philadelphia,  new  chair¬ 
man  of  the  board  of  the  Columbia  Broad¬ 
casting  System,  which  broadcasts  com¬ 
mercial  programs  over  a  chain  of  si.xteen 
stations. 

“Under  no  circumstance  would  we  en¬ 
courage  an  advertiser  to  put  his  entire 
appropriation  into  radio  broadcasting,” 
Mr.  Louchheim  explained.  “There  is  a 
big  advertising  advantage  in  radio  broad¬ 
casting,  to  be  sure.  But  it  hasn’t  yet 
reached  the  point  where  it  can  be 
depended  uiion  entirely  to  do  the  advertis¬ 
ing  job.  Nor  will  it  ever  reach  that 
IKiint. 

“There  is  no  such  thought  in  the  minds 
of  those  re.sponsible  for  the  broadcasting 
chains.  The  broadcasting  of  com¬ 
mercially  sponsored  radio  programs  is  a 
goo<l-will  asset  to  any  broadcaster,  as¬ 
suming  the  program  is  properly  arranged 
and  carried  through.  It  will  sell  his 
goods,  to  a  certain  extent.  But  the  con¬ 
sumer  wants  to  know  more  about  the 
product  than  the  radio  can  tell  him.  And 
this  information  he  gets  from  the  news¬ 
paper  or  the  magazine. 

"Yes,  we  have  had  instance  of  the 
kind  you  mention  and  my  advice  always 
has  been  to  the  prospective  broadcaster 
‘if  vou  have  money  to  spend  for  adver¬ 
tising.  use  the  newspapers  and  magazines; 
if  you  have  more  money  to  speml,  use 
radio  broadcasting.  Rut  don't  go  in  for 
radio  at  the  expense  of  your  printed  ad¬ 
vertising  because  it  won’t  stand  alone  and 
do  the  job  for  you.’ 

“Newspaper  advertising  plus  radio 
broadcasting  is  the  ideal  combination  for 
the  successful  merchandising  of  any  prod¬ 
uct.  in  my  opinion,”  added  Mr.  Loiich- 
heim. 


HEADS  SECURITIES  HRM 


F.  A.  WiUon-Lawrenson,  Former  At¬ 
lanta  Publisher,  Named  President 

F.  A.  VVilson-Lawrenson,  former  pub¬ 
lisher  of  the  Atlmila  Georgian  ami  Sun¬ 
day  American,  has  been  elected  president 
of  the  Southern  Mortgage  Securities 
('orporation,  an  .Atlanta  concern  recently 
named  to  act  as  fiscal  agent  for  the 
Southern  Mortgage  Guaranty  Corpora¬ 
tion,  a  $25,000,000  company  recently 
organized  in  Chattanooga,  Tenn.,  to  in¬ 
sure  mortgage  bonds  written  on  Southern 
industrial  projects.  Mr.  \Yilson-Lawren- 
son  has  also  been  made  a  vice-president 
and  director  of  the  Guaranty  Company. 

He  was  formerly  general  sales  man¬ 
ager  for  Welch’s  Grape  Juice  and  a  vice- 
president  of  the  National  Carbon  Com¬ 
pany  anti  the  Prest-O-Lite  Company  of 
New  York. 

During  his  administration  as  chief  of 
the  Hearst  interests  in  .Atlanta,  he  was 
awarded  the  Sutlive  Trophy  hy  the 
Georgia  Press  .Association,  which  is 
offered  to  the  paper  that  contributes  the 
most  constructive  work  for  Georgia  each 
year. 

Immediately  on  taking  charge  of  his 
new  office,  Mr.  Wilson-Lawrenson  an¬ 
nounced  the  appointment  of  L.  F. 
(Fussy)  Woodruff,  widely  known  news¬ 
paperman,  to  take  charge  of  the  adver¬ 
tising  of  the  new  corporation.  When 
Mr.  Woodruff  resigned  from  the  Georg¬ 
ian’s  .staff,  it  marked  the  first  time  in  27 
years  that  he  had  been  separated  from 
the  payroll  of  a  daily  newspaper. 
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I  -y^p^WSPAPEKS  published  in  38  cities  ran  slightly 
behiiKl  their  1927  totals,  according  to  litpge 
ligures  gathered  from  publishers  by  the  New  York 

IEveiiiiig  Post  Statistical  Department.  Inc.,  and  Edi¬ 
tor  &  Pi  Bi.isHER.  The  city  summaries  follow: 
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2. 781.. 597 

11H>.0**5 

liOSS 

2.:i2i».516 

2.297.410 

32.4 

ttain 

2.194.010 

2,2lKt.024 

]05.**14 

laOSS 

1.. '>98,973 

1.0!K).9;i3 

91.INUI 

I4OSS 

Birmingham  . 

2..‘*6S.366 

2.470.426 

:i7.m<* 

*»ain 

1.676,864 

1.073.470 

3,.388 

<«ain 

2..111.410 

2.708.2.18 

1.5«;.842 

I»8H 

2,197.014 

2.64*;.  708 

49.7.H4 

IvOBS 

1.403.377 

l,57r>..v25 

172.448 

Loss 

|.4»nK  Bi'iieh  . 

1. .318,679 

1.219.7**1 

98.:178  (lain 

TrttaU  . 

124. 659.  .'.82 

128.214.;itW 

4.154.781 

tNoto  roforenc**s  uiuler  imiividiial  m*\vs|ni|M‘r 

NEW  YORK 


943.8.5S 

...  88S*.4*‘i*» 

.14.398  Gain 

Herald  Triluo)e  - 

l.414.r4M4 

l.:47*).2::6 

44.278  Gain 

“  ‘>28.80** 

2.142.074 

.86.720  Gain 

World  . 

l.*»38.878 

l.llt;.,593 

77.715  I>iss 

194,  S08 

284.74k) 

89.8**»2  laoss 

News  . 

749.5**4 

001. .145 

.87.9.19  Gain 

•Kte.  Grsphii*  . 

218. .5(m; 

284.946 

*t*;.3*50  laOSR 

•Eve.  Journal  . 

l.*MM;.4m 

1.117,508 

111.104  I,<>ss 

•Eve.  Post  . 

421.374 

:;97.*176 

27.(>08  Gain 

•Eve.  World  . 

7t«.f*68 

7.32.480 

.30..588  Oain 

•Sun  . 

1.211.100 

1,249.998 

.1.102  Gain 

•Telegram  . 

442.132 

432,335 

9.70T  Gain 

Bkivn  Eagle  . 

1.378.142 

1.266.4*y? 

111.079  Gain 

Ilklyn  Tiroes  . 

46H.434 

508.624 

40.190  Ixms 

Stand  Tnion  . . 

464.800 

442.600 

37,800  Loss 

Totals  . 

.  12.932.490 

12.897.21*2 

3.1.2(M  Gain 

CHICAGO 

1928 

1927 

•Daily  News  . 

.  1. .18.3.010 

1.5.10.442 

33,168  Gain 

Trihiine  . 

.  2.24.5.287 

2.439.735 

194,448  laws 

Herald'ExHiuiner 

923.tM0 

1. ail, 623 

128, .'>83  Ix>ag 

•Post  . 

429.342 

41.1.788 

13..154  Gain 

•American  . 

. .  1.037.214 

l.ai3..19T 

10..383  Loss 

•Journal  . 

323, (M3 

31.1.099 

7.944  Gain 

TntaU . . 

. .  0,.141..'..30 

6.826.284 

284.748  lajss 

PHILADELPHIA 

11*28 

1927 

Inquirer  . 

. .  1.4*H».510 

1.538.620 

128.510  Loss 

Record  . 

021.!KI0 

*cn.2i5 

5. .315  Taoss 

I.)'dger  . . 

m*:;.m3 

1.072.596 

78.C>.'>,3  Txws 

•Ere.  Ledger  . 

.  1  (m.O'T 

1.084.ai9 

49.082  liOSS 

•Bulletin  . 

.  1.378.815 

1.3tM,.369 

14.440  Gain 

•Sun  . 

. .  t21.(Mk1 

159.,580 

138.515  I»8S 

•News  . 

.  44**.28*» 

,3:1.3.5,30 

]0t;.7«50  Gain 

Tntala  . 

.  5,964. 4!>** 

6.1Kt,:UK> 

278.879  I».s 

t  Sun  dlspiintiniK'd 

F«4*ruarj*  4. 

1928. 

DETROIT 

1!*28 

1927 

News  . 

. .  2.15S.65S 

2,247.1*94 

89.93*1  laOSR 

Times  . 

974.638 

943.572 

31.(M10  Gain 

Free  Pn'se  . 

. .  1.081.900 

l,178.a'>0 

92.890  I.^es 

Totals  . 

. .  4,218,002 

4,370.422 

151,700  Loss 

CLEVELAND 


Plfiin  Dctli'r 
Xews-Lodrtcr 


1027 

1.2.'ifl.ino 

!*21.22r> 


•Press  . 

....  1.119.375 

1,102.42.1 

Totals  . 

.  .  3.224.175 

3.282.  T.'>() 

ST.  LOUIS 

1928 

1927 

Post-Dispatch  . . . . 

.  1.780.520 

1.9**2.320 

<Tlnbe-Deinocrat  .. 

_  1.018,800 

1.100.100 

•Star  . 

_  4i*1*.800 

5<*4.00** 

•Times  . 

321.000 

309.0*  *** 

Totals  . 

_  3.023.720 

3.821,420 

BOSTON 

1928 

1927 

Herald . 

-  1.114.942 

1,004.119 

-  1.092.779 

1,11.3.923 

Po«t  . 

-  890,917 

8*14.490 

Advertiser  . 

4ai.08n 

•Trtveler  .  Oog.KSl 

TraoM-ript  .  .'ll.'. TOO  47ri,029 

.  .1.222,270  1.207.902 

•  Xo  Sunday  edition. 


90.371  lyoas 
20.S.'iO  Oaln 
10.9.10  Cain 


121. SOO  I,o»« 
S7.300 
4.200  Iioas 
Il.tMlO  (lain 


.10.S23  r.aln 
21.144  IxMia 
32.427  Oaln 
IIO.DII  Tioaa 
14.033  I»M 
41.007  Oaln 
40.731  Oaln 


E  4,154,781 

LINES 

BEL< 

BALTIMORE 

15*28 

1927 

Sun  . 

...  1  l.'ul.ioo 

1,199.143 

4S.5»77  U.ss 

•Eve.  Sun . 

. ..  1.22:1.8.30 

1,191,24.1 

.32..1.8T  Gain 

Aintri'-su  . 

21MI.2*'! 

454.:i.12 

1*4.151  1^>SH 

•Ncwh  . 

019.9.32 

.585*.  13,3 

'■O.T!*!*  (,aiu 

•Post  . 

300.422 

314.421 

lO.O!*!*  I,»ss 

Tntal<  . 

. . .  3.587.551 

3.748.2!*2 

lt‘t0.74l  Loss 

LOS  ANGELES 

1928 

1927 

Times  . 

...  l.,837.1.10 

1.972.208 

1:15.4*58  Loss 

Examiner  . 

...  1.633.1W1 

1.64*1.9*13 

13,7:17  loss 

•ExpP'ss  . 

760.214 

707. .'>*a* 

52.*k54  (iaiii 

•Herald  . 

. ..  1.32**.  144 

1.2.17.412 

«;2.*2*2  Gain 

•Ria-onl  . 

417.740 

21  .**98  Loss 

•"News  . 

230.44** 

•247.»;46 

17‘.2**6  lx>ss 

Totals  . 

...  0.177.702 

*i.249..515 

71,7.53  IsOss 

BUFFALO 

102H 

1927 

Courier- Exi>ress  .. 

61*3. 48«; 

t*4*>.*h84 

4*!..8(*2  Gain 

Tillies  . 

928.348 

5*05.193 

2:1.1.11  Gain 

•News  . 

. ..  l.U4.44:t 

1»«».851 

114. .'>92  Gain 

Totals  . 

...  2.-30.277 

2.551.728 

1S4.545*  Gain 

SAN  FRANCISCO 

1928 

1927 

**hronlele  . 

874,9.86 

852.362 

22.624  Gain 

Exauiiiu-r  . 

. . .  1,. 327, 782 

1.396.160 

6>8,37S  I„o8s 

Bulb'tiii  . 

487,tS*0 

440.4.82 

47,208  (.aiii 

•Fall  . 

720.048 

786,618 

66.  .570  I4OSS 

•News  . . 

573.818 

589,**»52 

15.Kt4  L.>s8 

TotaN  . 

_  3.984.324 

4AM1.5.274 

S0,95<)  I4O88 

MILWAUKEE 

1928 

1!*27 

Journal  . 

...  1,285,712 

1.248.41!* 

:;7.25»3  Gain 

Sentinel  . 

515.007 

445.355* 

69.708  Gain 

•Leailer  . 

190.231 

2f»4.5*.34 

8, 7**3  Ix*88 

•Wisconsin  News  , 

»K57.S01 

555.108 

102.7.13  I.oss 

Ti>tals  . 

...  2.ai4.871 

2.45.3.820 

201.011  Gain 

WASHINGTON 

1928 

1927 

Star  . 

...  1.90s.  75*7 

2.147.380 

14.'*. ,58:;  Loss 

Post  . . 

710  471 

918.470 

207.99!*  I.0S8 

•Eve.  Tiroes . 

.542.155 

5*M.205 

22.05**  L<»ss 

Herald  . 

. . .  425,02** 

490.39** 

*n5.370  I>*8s 

•Eve.  News  _ 

15*7.**54 

15*5*  H22 

2.7*18  txrss 

Totals  . 

_  3,873.497 

4.320.207 

44*i,770  Loss 

CINCINNATI 

102S 

1!*27 

•Post  . 

_  719.t*0*> 

707.  DK* 

12..'«N*  Gail) 

•Ttine^-Star  . 

_  1.11.1.700 

1,100,4*8* 

15. 3**0  4;ain 

Knqulrer  . 

. .  .  l.u(l!*.20** 

1.100.400 

1*1.200  I-oss 

Tribune  ........ 

_  310.200 

20.3,700 

46.100  Gain 

Totals  . 

_  3. 155. (too 

3.171,6*V» 

10.600  Ix)ss 

NEW  ORLEANS 

1928 

1927 

Tlines-Plcayune  . . 

_  1.30.1.0>>7 

1. 364.80*1 

59.7:»9  IxJ'is 

Item  . 

_  7.54.813 

815.738 

6»*.D25  I4O88 

States  . 

_  656,544 

*189.894 

33.350  Loss 

•Tribune  . 

_  432.5(M 

5:15.080 

82.516  Loss 

Totals  . 

3,168.988 

3.405..118 

236,  .'>.30  Loss 

MINNEAPOUS 

1928 

1927 

TrlbiiU)*  . 

....  989.165 

1.028.472 

39..307  Loss 

Journal  . 

. . . .  963,070 

1.018.318 

55.248  Ix>s8 

•star  . 

_  4*’i6.4**2 

410,359 

.16.(M3  Gain 

Totals  . 

_  2.418.0.17 

2.4.17.149 

38.512  lioss 

SEATTLE 

19*>8 

1927 

Times  . 

_  1.2*;7.8H2 

1,208.928 

.59.954  *»ain 

1  *oa  1  •  1 11 1  ell  i  jcencer 

...  S18.S**»0 

745..V>0 

63.3(M  Gain 

•Star  . 

_  48,3.910 

488.782 

4,. *<72  I>08s 

98.4*e 

Totals  . 

_  2,570.652 

2..141.728 

28.924  Gain 

tl'nlon-Rttiird  suspended  publication  Feb..  1928. 

INDIANAPOUS 


•News  . 

Star  . 

•Times  ...  . . . 

1928 

.  1.268,880 

1927 

1,316.9.34 

967.113 

394.506 

48.0,14 
39.732 
4.500  ( 

Totals  . 

.  2..19.1.267 

2.678.5,13 

83.286 

DENVER 

1928 

1927 

News  . 

747,208 

139,160 

Piwt  . 

.  1.017.912 

1,069.992 

.12.080 

•News  . 

.147. .316 

9.3.968 

•  Post  . 

.  300.770 

211.008 

89.668  ( 

Tt>tals  . 

.  2.3.80.084 

2.575.524 

95.440- 

PROVIDENCE 

1928 

1927 

Journal  . 

.  736.980 

7.'>4.84.3 

17.863 

•Bulletin  _ 

.  9.19.521 

n(M.l(B 

4.. 178 

Tribune  . 

.  299,5.35 

336.6,30 

37.09.1 

•News  . 

.  134,703 

342,803 

8.100 

Tolals  . 

.  2.330.74.3 

2..398..379 

67.6.36 

COLUMBUS 

1928 

1927 

Dispatch  . . . . 

.  1.549.867 

1.546.579 

'  8.288 

Journal  . 

.  531.560 

.ies.2«7 

36,707 

•Citizen  . 

.  904.800 

SS.3.248 

21.552 

(’ouricr  Journal 
ll^'ralil'Po'it  .. 
•riuit*s  . 


LOUISVILLE 

U»27 

l.n72.‘>S0 
«*,4V212  t7S5.3r*2 
U10.7r»:i  1»24,156 


4S.4tA2  (aain 
137.140  L«>8!S 
13.40:1  L<.8s 


TotaW  .  2..>2.r»S»2  2,781.507  199,005  Loss 

llprald'Post  nioriiiuK  niition  discfmtinucd  with  issue  of  March 
.  11*27. 

tlnchides  2f*7.541  lin«‘s  of  niornins  Issue. 


ST.  PAUL 


•Idspateh 
IMoneep  Press 
News  . 


Triluim*  . 

•Post-Enquiiier 


World-llera  Id 
B*‘c-News  ... 
News  . 


1928 

1927 

737.t)*)0 

7***;.524 

31,136  Gaia 

7!H!,8m 

843.780 

46.886  Txhis 

794.962 

747.152 

47.810  Gain 

2.329,516  2. 

2i*7*4s5*J 

.32.06**  Gain 

uiiniial  legal 

advertising- 

OAKLAND 

1928 

1!*2T 

1.4«k;.17S  1 

.11.3,7.'>0 

47,572  I»ss 

727,8:12 

781.274 

57,442  Ix*s8 

2.1<>4.0lt*  2 

,29!*,i'24 

105.014  laoss 

OMAHA 

1928 

1927 

913.4*)!» 

1*11,908 

2.499  Loss 

♦;85..’>*U 

t>17.4-27 

68,137  Gain 

Totals  .  1.598,973  1.01H*.933 

News  4‘oiubined  with  Bee  Feiiruary  7,  1927. 

BIRMINGHAM 

1928  1927 

Ag -Herald  .  0:i3.014  to:{l,820 

News  .  I,:t.'>8.;r78  1.293.222 

•Fust  .  110.3:H  141.384 


Totals  .  2.10S.30t!  2.470.420 

Sunday  .Vge-Hurald  inergid  into  Sunday  News, 
tinoludes  291,074  lines  iu  four  Sunday  issues. 

RICHMOND 


l.S.ld  Gain 
05,150  (lain 
29,050  Loss 

37.940  Gain 
June.  1927. 


•News-Leader  .... 

902.174 

9-20.  StM 

TlmeS'Dispateh 

...  774,*«)*) 

712.612 

22.»*78  Gain 

Totals  . 

...  1.6T6.S64 

1.673.476 

3.3.K8  Gain 

DAYTON 

1928 

P.*27 

News  . 

_  l.l!*1.12f> 

1.280.188 

88,6*;2  laoss 

•Herald  . 

. . .  727,510 

792.176 

♦‘*4.*>*V»  laOss 

Journal  . 

_  ««2..3SO 

tai.so4 

3.114  Lo^a 

Totals  . 

>,..  2. 551. 41*5 

2,708.218 

1.5*;. S42  r,/>ss 

HOUSTON 

1928 

1927 

Chronicle  . 

_  1. (*91.110 

l,114.t>S0 

I9.5:k*  Tioss 

Post-Dispatch  ... 

_  923. 1*H 

946.932 

2;(.828  Loss 

•Press  . . 

_  .578.7*1** 

.183.1S6 

.  6.42*>  1,088 

Totals  . 

_  2.,'>!*7.014 

2.646.798 

40.7'84  I»ss 

DES  MOINES 

19-28 

1927 

Register  . 

_  (•>*)4,4t>I 

6.->3.741 

10.720  Gain 

•Tribune  . 

_  738.916 

771,327 

32,411  Ia>sa 

Totals  . 

-  1.4a!..377 

1.575.821 

172. 44s  l4)ss 

Pally  Capital  dlsoontiniiisl  February  12,  1927 

ATLANTA 


Oeorglan-Ameriean 


Totals  . 

Ciauinerrial  Apiioal.. 

•Evening  .Appeal  _ 

•I’ress-Sciiuitar  . 


•News  . 

•Star-Eagle 


•Post -Gazette  . 

Press  . 

Sun-Telegraph  . 

•Cbrouiele-Telegrapli. 

Gazette-Times  . 

Post  . 

•Sun  . 


750,778 
.  1,220,914 

639,128 

724,688 

1,073,768 

.198.738 

25,090  Gain 
147,156  ('.ain 
40.390  Gain 

.  2.»;i0.8*J0 

2.396.194 

214.626  Gain 

KANSAS 

4*tf*,602 

416,812 

1.40ti.!*!*4 

7*«>.979 

CITY 

4.56.660 
4**0. 4.57 

1. 4**1. 43*) 
7»3.051 

12.942  *;ain 
16.:t.5.5  *'tain 
5..5*V|  Gain 
6.928  Gain 

.  3,IKB.;t87 

3.0ei.50S 

41.789  Gain 

MEMPHIS 

.  l.a'>8,890  1. 0.13.304 

.15.3,390  4*a,201 

704,746  <r>9,64.1 

.1.586  Gain 
91. ins  Cain 
43.101  Gain 

.  2.:n7.a35 

2.17.1.240 

139.79.1  Gain 

NEWARK 

.  1.480,298  1..1(M.883 

77,1.8CS!  763,042 

24.185  Loss 
12.824  Gain 

.  2.2,16.1IM 

2.267,925 

11.761  Loss 

PITTSBURGH 

601.537  . 

.  1.872.715 

.  I.:i08.461 

1.917.021 

44.3*k»  Loss 

Totals  .  3.782,733  3.291.621 

PORTLAND,  ORE. 

•News  .  387  300  454.8(M 

Oregonian  .  9,33.082 

•••regoii  Journal  ....  770  28ti  !tl9.9.'>4 

•Telegram  .  460,800  307. .161 

Totals  .  2.675.401 

ROCHESTER.  N.  Y. 

Demoemt  A  Chronicle  1.208,.118  1.242.319 

Journal  American  ...  733.709  0,52.602 

•Tlmes-Cnlon  .  1.0.39,600  1.023.080 

Totals  .  2.981.887  2.918.010 

LONG  BEACH.  CAL. 

Presn-Telegrani  _  912.219  8.38.754 

Sun  .  405.860  380,947 

Totals  . -  1.318.079  1.219,701 


143.00S  Ig>sa 
93.301  Gain 


33.801  Ix>ss 
81.107  Gain 
16.571  Gain 


73.465  Gain 
24.913  Gain 


10 


Editor  &  Publisher  and  The  Fourth  Estate  for  March  17,  1928 


CRIME  NEWS  PUSHED  TO  PAGE  FIVE 
WHEN  PASTOR  EDITED  DAILY  FOR  WEEK 


‘Nol 


a  Fair  Test”  He  Says,  Admitting  Critics  May  Have  Re¬ 
mained  Silent  Out  of  Deference  to  Cloth — 

Tells  Own  Story 


By  REV.  H.  COWLEY-CARROLL 


’'( )K 


clergyman  to  occupy  the  edi- 
torial  chair  of  a  daily  nesvspai)er  for 
a  week  in  order  to  demonstrate  a  theory, 
while  not  unheard  of,  is  still  sufficiently 
novel  to  excite  passing  interpt.  The 
professional  newspaper  man  will  dismiss 
it  as  just  one  of  those  experiments,  in¬ 
teresting  perhaps,  but  without  conse¬ 
quence  or  permanent  value.  The  cynic 
will  suspect  either  a  press-agent  stunt 
or  another  clerical  effort  at  reform. 

It  was  neither  of  the  latter  motives 
that  gave  rise  to  the  experiment  recently 
conducted  by  the  writer,  who  is  the  rec¬ 
tor  of  the  Episcopal  Church  in  Livings¬ 
ton,  Mont.,  a  city  of  approximately  7,000 
situated  at  the  gateway  to  the  Yellow¬ 
stone  Xational  Park.  The  Livingstan 
Enterprise  is  an  eight-page  daily.  Edi¬ 
tor  L.  X.  Flint  and  the  rector  frequently 
indulge  in  a  mutual  frankness  of  speech 
which  only  good  friends  can  afford.  In 
the  month  of  January  at  the  height  of 
the  furor  of  the  Hickman  case,  the 


Mussolini  and  the  Hungarian  War  Ma¬ 
terial  ;  the  Opening  of  the  Moffatt  Tun¬ 
nel,  etc.  We  tried  to  demonstrate  that 
page  one  could  be  made  interesting,  even 
exciting,  with  all  the  crime  banished  to 
page  five.  And  this  with  the  sabbath 
calm  of  a  Washington's  Birthday,  which 
was  also  the  beginning  of  Lent ! 

A  department  was  conducted  under  the 
caption  “Brickbats  and  Bouquets"  in 
which  we  printed  such  letters  as  came  to 
the  office.  All  were  “bouquets”  except 
one,  which  doubted  the  ability  of  a  clergy¬ 
man  to  undertake  the  work  of  an  editor, 
trained  by  years  of  e.xperience  and  techni¬ 
cal  study.  So  do  we ;  in  fact,  we  know 
our  incapability  in  that  field. 

The  time,  one  week,  was,  of  course,  far 
too  short  to  demonstrate  results  in  terms 
of  circulation  or  advertising.  Local  sales 
were  slightly  stimulated  due  to  a  natural 
curiosity  and  a  demand  for  copies  to  send 
away.  Advertising  was  quite  unaffected. 
.‘\  large  number  of  persons  took  occasion 


PASTOR  WINS  CRIME  NEWS 
DEB.4TE  WITH  EDITOR 


'T'  O.  HUCKLE,  publisher  of  the 
-*- *  Cadillac  (Mich.)  Evening 
News,  by  a  popular  vote  recently 
lost  a  debate  on  crime  news  staged 
at  the  Cadillac  Congregational 
Church. 

The  pastor.  Rev.  Percy  V.  Dawe, 
took  the  side  that  it  was  not 
necessary  for  the  newspaper  to 
publish  details  regarding  crimes. 
The  editor  argued  that  the  pub¬ 
lic  was  entitled  to  all  the  news 
in  regard  to  crimes  the  same  as 
other  news.  The  minister  con¬ 
tended  that  the  published  details 
acted  as  a  school  for  crime,  and 
that  mental  suggestion  plays  an 
important  part. 

There  were  162  present  and  39 
voted  in  favor  of  the  editor. 


P.  EXPANDS  ITS 
PICTURE  SERVICE 


same  category  as  the  undesirable  citizens 
whose  careers  were  so  besmeared  upon 
it.  The  editor  immediately  challenged 
the  clergyman  to  edit  the  paper  for  a 
week  in  accordance  with  his  own  ideas. 
The  challenge  was  accepted,  and  the 
clergyman  became  the  de  facto  editor 
from'  Feb.  20  to  26.  It  is  the  purpose  of 
this  article  to  describe  and  defend  the 
experiment. 

The  experiment  was  absolutely  genuine. 
Editor  Flint  neither  gave  instructions  nor 
made  suggestions  during  the  entire  week. 
Indeed,  he  absented  himself  from  his 
sanctum.  The  staff  received  orders  to 
carry  out  our  directions  to  the  letter, 
but  to  give  no  ad^rice.  On  the  other 
hand,  we  made  no  changes  in  the  general 
style,  or  format  of  the  paper;  and  the 
advertising,  sports,  finance  and  local  de¬ 
partments  were  carried  on  in  the  usual 
routine.  We  were  solely  responsible  for 
the  choosing  and  placing  of  all  news 
stories,  for  the  headlines  and  the  edi¬ 
torials.  In  the  latter  we  treated  matters 
of  current  interest  and,  daily,  wrote  a 
defense  of  our  theory  and  policy.  This 
was  to  remove  all  stories  of  horror  and 
of  crimes  of  violence  from  page  one  to 
the  inside  of  the  paper  without  sensa¬ 
tional  headlines — we  chose  page  five — on 
the  theory  that  the  public  as  a  whole 
would  welcome  this  arrangement  in  pref¬ 
erence  to  the  featuring  of  such  matter  on 
page  one.  We  did  not  take  the  extreme 
position  that  all  crime  news  should  be 
deleted.  We  accepted  the  theory  that  the 
public  have  a  right  to  know  what  is  go¬ 
ing  on ;  but  we  relegated  all  such  stories 
to  the  subordinate  position  among  the 
news  items  of  the  day  which  we  consid¬ 
ered  they  merited.  In  this  respect  we 
doubtless  ran  counter  to  the  general 
newspaper  policy  of  the  day,  though  we 
question  whether  the  personal  opinions  of 
the  editors  of  the  country  would  be  so 
unanimously  against  our  action. 

During  the  week  the  following  stories 
came  through  which  all  our  contempo¬ 
raries  in  Montana  printed  on  page  one ; 
the  Hickman  case;  the  McMillan  case; 
the  Remus  retrial ;  the  Hiram  Reed 
school -bombing  case;  the  Grand  Trunk 
Robbery ;  the  Kansas  City  bank  rob¬ 
bery;  the  dynamiting  of  the  Los  .Angeles 
Aqueduct;  the  killing  and  burning  of 
Margaret  Brown,  and  others  which,  with 
practically  no  e.xceptions,  were  printed 
as  they  came  over  the  wire,  without  de¬ 
letions,  on  page  five. 

For  page  one  we  featured  such  stories 
as  Varela’s  warning  at  the  close  of  the 
Pan-American  Congress;  the  conviction 
of  Sinclair,  Burns,  and  Day;  the  report 
of  the  Naval  Court  on  the  S4;  Uni¬ 
versal  Suffrage  in  Japan ;  Lockhart’s 
Accident  and  Escape;  Hoover’s  Reply  to 
Borah ;  t:he  “slash”  in  the  Navy-building 
'program;  the  “Free  Energy”  Motor; 


of  their  favorite  news  items  we  do  not 
know ;  perhaps  an  instinctive  courtesy  to 
“the  cloth”  stifled  their  criticism. 

We  must  freely  acknowledge  that  the 
test,  if  “test”  it  was,  was  not  fair.  To 
determine  whether  the  public  prefer  a 
conservative  or  a  sensational  presenta¬ 
tion  of  crime  news,  the  experiment 
should  have  been  conducted  in  a  large 
city  in  competition  with  a  “yellow”  jour¬ 
nal  (which  the  Enterprise  certainly  is 
not),  when  comparative  circulation  fig¬ 
ures  would  give  the  decision. 

We  have  some  theories :  first,  we  be¬ 
lieve  that  the  modern  newspaper  has 
sacrificed  its  old-time  proud  position  as 


ern  newspaper  doubtless  must  have  great 
financiers,  organizers,  and  executives ;  but 
it  must  have  great  editors  if  it  is  to  re¬ 
gain  its  place  of  leadership. 


LIBEL  JURY  DISAGREES 


CHICAGO  PUBUSHER  VACATIONING  IN  SOUTH 


N.  A.  Huse  Announces  Additions  to 
Staff  and  Opening  of  Distribution 
Points  for  News  Photos — Now 
Issuing  130  Prints  Weekly 


Additions  to  the  personnel  and  other 
expansion  of  the  .Associated  Press  Pk. 
ture  Service  were  announced  this  weA 
by  Norris  J 


a  moulder  of  public  opinion  in  the  mad 
race  for  circulation  and  dividends.  We 
also  believe  that  the  majority  of  editors 
look  back  somewhat  wistfully  to  those 
days  when  “there  were  giants  in  the 
earth,”  of  whom  but  one  or  two  survive. 
We  believe,  too,  that  the  time  will  come 
when  even  advertisers  will  distinguish 
between  quality  and  quantity  circulation, 

. .  ,  ,  ,  .  .1  ,•  T.-  ,  .  then  will  come  a  return  of  the  older 

rector  pleasantly  remarked  to  the  editor  to  express  relief  at  finding  Hickman  et  al  jjeals  and  of  opportunities  for  hicher 
that  he  considered  his  front  page  in  the  banished  from  page  one;  how  many  were  journalistic  careers  than  ever.  The  mod- 

disappointed  by  the  diminished  prestige 


XOKKIS  A.  IICSE 


Huse.  organizer 
and  manager  of 
the  service.  The 
organ  ization, 
which  is  a  spb-t 
sidiary  of  the  As- " 
sociated  P  r  ess. 
began  by  distrib! 
uting  -10  glossv 
news  prints 
weekly  to  mem¬ 
bers  subscribing 
to  the  service  and 
is  now  issuing 
1^.  More  than 
75  members  are 
subs  cribing  to 


The  jury  in  the  second  suit  for  libel 
brought  by  Clarence  J.  Morley,  former 
governor  of  Colorado,  against  the  Detwer 
Post  asking  $175,000  damages  disagreed 
after  hearing  the  case.  The  first  suit 
brought  by  Slorley  was  for  $375,000,  but 
was  thrown  out  of  court.  Both  suits 
were  instituted  by  Morley  because  of  the 
Post’s  expose  of  his  pardoning  of 
criminals. 


the  service,  Mr.  Huse  said. 

Distribution  points  have  been  opened 
in  Chicago,  .San  Francisco.  Los  .Angeles 
\\  ashington,  and  Boston,  and  others  will’ 
1^  opened  later.  Staff  cameramen  have 
been  engaged  at  these  points. 

-\1  Murphy,  formerly  night  manager  of 
Pacific  .Atlantic  Photos,  in  New  York 
has  been  appointed  assistant  photo  editor 
of  the  A.  P.  service  in  New  York.  Rkh- 
^rd  \y.  Tormey.  formerly  manager  of 
the  Uniterl  Press  bureau  in  Madison, 
\\  is.,  has  been  made  night  picture  editor 
also  at  New  York  headquarters. 

Burk  Payne,  formerly  Washington 
photographer  for  P.  &  .A.,  is  now  chief 
photographer  at  the  A.  P.  Washington 
bureau.  N.  B.  Harriss,  formerly  with 
Keystone  Views,  has  been  made  head  of 
the  New  A  ork  staff  of  cameramen. 

E.  B.  Sullivan,  who  recently  was 
graduated  from  the  School  of  Journalism 
of  the  University  of  Missouri  and  has 
alw  had  experience  with  City  News  in 
Chicago,  is  now  photo  service  contact 
man  in  the  Chicago  bursaw.  J,  T.  Bums 
IS  chief  cameraman  in  Los  Angeles  and 
P.  E.  Schreiner,  in  San  Francisco. 

“Otir  aim  is  to  concentrate  on  the  news 
picture,  both  in  this  country  and  abroad," 
Mr.  Huse  declared.  “We  are  now  or¬ 
ganizing  for  foreign  protection.” 


IOWA  PUBUSHERS  TO 
MEET  NEXT  WEEK 


Merle  Thorpe  and  Harvey  Ingham 
Banquet  Speakers  at  Des  Moines 
Convention  March  22-24 
Tucker  Announces 
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Col.  Robert  R.  McCormick,  publisher  of  the  Chicago  Tribune,  nhotographed 
at  Aiken,  S.  C.,  where  he  has  been  participating  in  polo  activities  there. 


General  program  for  the  annual  con¬ 
vention  of  the  Iowa  Press  .Association  in 
Des  Moines  March  22-24  has  been  an¬ 
nounced  by  E.  F.  Tucker,  managing  di¬ 
rector.  The  Greater  Des  Moines  com¬ 
mittee  this  week  announced  plans  for  a 
banquet  for  the  editors  and  their  wives 
in  the  Hotel  Fort  Des  Moines.  Merk 
Thorpe,  publisher  of  The  Nation’s  Busi¬ 
ness,  and  Harvey  Ingham,  editor  of  the 
Pes  Moines  Register,  will  speak. 

Round  table  discussions  of  craft 
problems  will  occupy  the  greater  part  of 
the  sessions  with  Dave  Brown,  Harlan; 
Paul  C.  Woods,  Sheldon;  H.  J.  Metcalf. 
-Ames;  Horace  B.  Wilej',  Independence; 
Lafe  Hill,  Nora  Springs;  Leon  S. 
Barnes,  Northwood ;  S.  D.  Henry,  Coon 
Rapids;  Tom  W.  Purcell,  Hampton; 
Ward  Barnes,  Eagle  Grove;  G.  L.  Cas¬ 
well,  .Ames ;  and  Fred  Wolf,  Primghar, 
as  leaders.  Burt  Thompson,  Forest  City: 
Blair  Converse,  .Ames,  and  L.  R.  Fairall. 
Des  Moines,  are  other  speakers  listed. 

John  W.  Carey,  Sioux  City,  president 
of  the  state  organization,  will  preside  at 
the  sessions.  John  F.  D.  .Aue,  BurlingtM 
Hasvk-Eye  president  of  the  Iowa  Daily 
Newspapers  .Association  will  preside  at  a 
gathering  of  the  daily  publishers  which 
will  be  held  at  the  same  time. 
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terests  of  International  Convention 


ADOLPH  OCHS  HONORED  berry  to  tour  coast 
ON  70TH  BIRTHDAY  Detroit  Man  to  Visit  Ad  Clubs  in  In- 

-  terests  of  International  Convention 

Hundreds  of  Employes  and  Friends  Clinton  F.  Berry,  president  of  the  Ad- 
Send  Congratulations  to  Pub-  craft  Gub  of  Detroit,  which  will  be  host 
lisher  Who  Celebrated  Anni-  to  the  twenty-fourth  annual  International 

m.  _  •  to  Association  convention,  is  leaving  on 

versary  March  12  extended  trip  to  the 

^  ,  ..  Advertising  Clubs  on  the  Pacific  Coast. 

Adolph  S.  Ochs,  publisher  of  the  Acic  jj^r^y  is  going  as  a  special  repre- 

York  Times,  was  /O  years  old  on  -March  sentative  of  the  International  Advertis- 
12.  He  spent  ms  birthday  in  acw  Or-  Association  and  will  address  ten  or 
leans  where  he  happened  to  be  stoppIng^  Twelfth  District 


UBEL  SUIT  DISMISSED 


I  The  criminal  libel  suit  against  Fred- 

Detroit  Man  to  Visit  Ad  Clubs  in  In-  erick  L.  Bagby,  editor  and  publisher  of 


REFINANCING  NATIONAL 
PRESS  BUILDING 


Clinton  F.  Berry,  president  county  attorney.  The  suit  arose  out  of 

cratt  Gub  of  Detroit,  which  will  be  host  story  printed  in  the  Statesman  last 
to  the  twenty-fourth  annual  International  _\ygust  in  which  it  was  said  that  Bagbv 
-Association  convention,  is  leaving  on  000  by  an  agent  of 

.March  30  ior  an  extended  trip  to  the  three  Salt  Lake  County  commis- 
Advertising  Clubs  on  the  Pacihc  Coast,  sioners,  if  he  would  not  print  the  fact 
Mr.  Berry  is  going  as  a  spwial  repre-  ^  certain  civil  suit  had  been  filed 

sentative  of  the  International  Advertis-  tliftn 

12.  He  spent  ms  oirtnciay  in  -xcw  ur-  Association  and  will  address  ten  or  _ 

leans  where  he  happened  to  be  stopping,  clubs  in  the  Twelfth  District  XIDIT  AMV  AimC 

receiving  congratulations  from  hundreds  Association  extending  a  personal  *  v^vylVlr  AIN  I  ALfLio 

of  fri^ds^  ano  associates.  _  l  invitation  to  clubs  on  the  coast  to  attend  TO  NEWSPAPER  UST 


the  UtaJt  StaJesmoJi,  Salt  Lake  City,  was  l  •  4.  1  p, 

dismissed  this  week  on  motion  of  the  Will  Place  Club  in  ‘Bomb-Proor’ 


of  friends  ano  Times  ub  '"'itation  to  clubs  on  the  coast  to  attend  TO  NEWSPAPER  UST 

In  En^lana,  xnc  i^naon  i  tnics  puD  convention  in  Detroit  and  at  the  same 

,  lished  a  summary  of  Mr.  Och  s  career  as  convey  a  message  of  greeting  from  - 

.  I  a  newspaper  man.  with  his  picture  and  president  C.  K.  Woodbridge  of  the  In-  Special  Campaign  Beginning  Now  in 

•  a  picture  of  the  Tinies  S^are^^  teniational  .Advertising  -Association.  I75  Dailie.,  and  Rumors  Say 

New  ^ork.  The  same  paper  also  pub  .Arrangements  for  the  trip  have  been  -  ,  .  , 

.  lished  a  tribute  to  his  character  as  a  co-operation  of  Harold  Schedule  Will  Be  Increa.ed 

•  journalist  and  his  influence  on  other  vice-president  of  the  Interna-  to  2.000  by  May 

.  American  new  simpers.  tional  .Association,  and  educational  direc-  - 

In  New  1  ork  tne  .\ew  ■  times  American  Institute  of  Bank-  -A  number  of  rumors  were  current  in 

•  board  ol  directors  ce  ebrated  the  day  by  ^  Carman  Smith  of  Los  -An-  New  York  this  week  in  regard  to  the 

increasing  the  insurance  ben^t  system  president  of  the  Pacific  .Advertis-  advertising  plans  of  the  Dunlop  Tire  & 

I  operated  by  the  newspaper.  This  is  de-  Association.  Rubber  Corporation  of  Buffalo,  X.  Y.. 


scribed  elsewhere  in  this  issue. 

-A  special  edition  of  the  Little  Times, 
house  organ  distributed  to  the  3,200  em¬ 
ployes  of  the  paper,  was  published,  con¬ 
taining  a  complete  biography  of  the 
publisher,  an  interesting  series  of  photo- 
grafts  of  him,  and  tributes  paid  him  by 
heads  of  the  various  departments. 

Mr.  Ochs,  in  the  south  now,  is  expect¬ 
ing  to  stop  at  Chattanooga,  where,  in 
Julv,  he  will  celebrate  his  50th  anniver¬ 
sary  as  owner  of  the  Chattanooga  Times. 
Three  days  before  his  birthday,  March 
9.  Mr.  Ochs  was  a  guest  of  honor  at 


county  attorney.  The  suit  arose  out  of  Position,  Official  Says — To  Get 
a  story  printed  in  the  Statesman  last  Lower  Interest 

-August  in  which  it  was  said  that  Bagby  „ 

had  been  offered  $1,000  by  an  agent  of  ®  * 

the  three  Salt  Lake  County  commis- 

sioners,  if  he  would  not  print  the  fact  .\.'H  ingtox,  March  14. — .Announce- 

that  a  certain  civil  suit  had  been  filed  nieiit  was  made  here  to-day  that  the 

against  them.  National  Press  Building  Corfioration  has 

-  accepted  the  terms  of  a  proposal  from 

TIRE  COMPANY  ADDS  Harris,  Ferbes  &  Co.,  investment  bank- 

^  ^ ork.  aiul  associatcs  to  re- 

TO  NEWSPAPER  LIST  finance  the  National  Press  Building. 

_  lierrnanent  home  of  the  National  Pros 

Special  Campaign  Beginning  Now  in  jhis  refinancing  when  it  is  completed, 
175  Dailies,  and  Rumors  Say  ,vill  place  the  National  Press  Building  in 
Schedule  Will  Be  Increased  entirely  safe  financial  position,  it  is 

to  2  000  by  May  isserted  by  officials  of  the  corporation. 

[ _  Hie  refinancing  was  undertaken  largely 

...  .'.ecause  of  the  fact  that,  with  the  btiild- 

A  number  ot  rumors  were  current  in  practicallv  filkxl.  it  was  possible  to 
New  >ork  this  week  m  regard  to  the  nionev  at  considerably  lower 

advertising  plans  of  the  Dunlop  Tire  &  interest  rates 

Rubber  Corporation  of  Buffalo  N.  Y..  phe  refinancing  will  place  the  building. 

A  T  ‘  ‘‘='  ««cers  of  the  corporation 

that  this  advertisers  schedule  would  ^  docribed  it.  in  a  "bomb-proof  p^ition." 
increased  to  include  2.200  newsnaiK'rs  bv  .1,,.  ; .  -• _ -i.. 


- -  '■sports  being  to  the  effect  ,,,  corporation 

FOUR  INDIANA  EDITORS  ™sed  to  include  2,200  news, >afK-rs  by  the  income  \rom  the  b^iC^ 

SEEK  GOVERNORSHIP  Confirmation  could  not  be  obtained  gradu-[' '^ing^'^off*  of  to  "'b^  d”d 

-  from  Barton,  _  Durstinc  &  Osborn,  the  ,|ehtediies<  'so' tlot  tkic  ,..i,.' 


Dale,  Landis,  Adams  and  Wells  Seek¬ 
ing  Election  on  Honesty  in 
Government 
Platform 


irom  narion,  r/ursiine  cv  usiRini,  me  »i  -  n  , 

agency  handling  the  account,  where  k?. 

qtries  were  referred  to  the  client  in  f  the  corner  of 

D,,fr  1  l-ourteenth  and  F  streets  in  the  nation  » 

The  Editor  &  Pi  bi.ishkr  correspond-  close  Treasury  and  othei 

ent  in  Buffalo  was  informed  thai  the  buildings  will  Income  the 

tire  company  would  use  six  advertise-  right  fwssession  of  the  Nationa  Press 
ments  of  36  inches  each  in  about  175  ultim_ate  purpose  ,s  for  the 


Midnight  of  Thursday,  March  8.  the  the ‘choice  of  the  ;;''ational  Press  Club  to  establish  from 

oo/ti.n,.  (r,r  n^.t,t,r,nc  frwr  f,r>v4.rTv\r . "  .  .  tlic  tuiids  dcrive<l,  joumalistic  awards 


a  luncheon  given  in  Dallas  by  Jesse  H.  deadline  for  filing  petitions  for  Governor  dependent  upon  the  respective  dcriveel.  journalistic  atyards 

Jones,  publisher  ot  the  Houston  Chron-  m  Indiana,  found  four  prominent  editors  jegfee  situations  The  larger  cities  will  ‘"n'd  prizes  ot  merit  to  members  of  the 
icie.  In  his  address,  Mr.  Ochs  said  that  among  the  eleven  Republicans  and  eight  receive  all  the  copy  while  one  paper  will  Profession,  and  to  use  the  money  in  such 
.A.  H.  Belo.  late  publisher  of  the  Dallas  Democrats  tyho  have  signified  their  inten-  selected  town.  '''''  promote  the  general 


.A.  H.  Belo.  late  publisher  of  the  Dallas  Democrats  who  have  signified  their  inten-  selected  town  ''  '''  promote  the  general 

.Vra-i  and  the  Go/t-rtom  Aett-i.  had  fur-  tion  of  making  the  race.  Those  responsible  for  the  reports  of  ''TH.yre  of  the  newspaper  profession.  The 

nished  him  with  ‘  the  ideas  and  ideals  One  was  George  R.  Dale,  editor  of  the  ambitious  plans  for  the  tire  com-  distribution  ot  these  awards,  when  the 

for  a  clean,  honest,  high-class  newspaper.  Mtineie  Post-Democrat,  who  gained  charatcerized  this  Buffalo  announce-  comes  to  make  them,  will  be  in  the 

“In  New  York  I  put  into  effect  these  nation-wide  publicity  last  sfiring  through  *  ^  ‘‘sr.erial  ramnaiirn  ”  and  stood  '’^nds  of  a  national  committee  of  dis- 

ideals,  therefore  the  record  of  the  his  long  battle  with  Judge  Garence  W.  l  .,  •  u  ,•  £  -j^  -  salesmen  for  tinguished  representatives  of  the  press. 

Times,”  Mr.  Ochs  said.  More  than  200  Dearth  of  the  Muncie  Circuit  Court,  corporation  are  now  out  on  the  road  P'^"  refinancing  which  has  been 

guests  attended  the  luncheon,  including  which  let  to  the  subsequent  impeachment  dealers  stocked  with  tires  and  to  calls  for  the  retirement  of  the 

G.  B.  Dealey,  present  head  of  A.  H.  ot  the  jurist  by  the  Indiana  House  of  cxiKCted  Dunlop  copy  Pf^sent  outstanding  boml  issues  and 


Belo  &  Co. 

MISSOURI  MERGER 

Poplar  Bluff  Interstate  American  Sold 
to  Daily  Republican 

The  Citizens  Printing  Company,  pub- 


Representatiyes  and  his  acquittal  by  the  2,200  papers. 

Senate.  Dale  will  seek  the  Democratic  _ _ 

The*  other  late  entrant  was  Frederick  TRADE  BOARD  AGAIN 
Landis,  editor  of  the  Logansport  Pharos-  14  Al  ROY  At 

Tribune,  author,  playwright,  and  former  n/\L.ll0  I\.\J  I  AL. 

representative  in  Congress.  Landis  has 

been  campaigning  for  the  Republican,  Charges  Baking  Powder  Company 


me  c-it  zens  r riming  ^oin^ny.  puu-  £„^  20  years  and  in  the 

lishers  ot  the  Poplar  Bluff  (Mo.)  Daily  while  investigations  of  alleged 

Jnterstate-Amenean  and  the  IV eekly  poiitjca,  corruption  have  been  in  full 
Crticcn-Dc wiocr^  has  been  sold  to  the  spying,  he  has  stumped  the  state  pleading 
Poplar  Bluff  Printing  company,  which  r  • , 

a  rwv^  rn  rr.  f*  n  t 


ropiar  ciun  rrinting  company,  wnicn  £qj.  ^o^esty  in  government  - 

publishes  the  DoiVy  KepubUean  and  the  Candidates  who  had  already  announced  Washington.  D.  C.  March  14.-The 
IFecAr/y  7?c/>Mi)/icrtn  and  on  March  12  the  included  Thomas  II.  Adams,  editor  of  Federal  Trade  Commission  today  brought 
p  appeared  as  the  .^wernoii-  Vineennes  Commercial  and  father  of  a  complaint  against  the  Royal  Baking 

Kf/>«Wic,  non-partisan  in  politics.  political  probes,  a  Republican,  and  Powder  Company,  charging  unfair  trade 

rj,-*  W  D  j  u  ^  Samuel  B.  Wells  of  Scottsburg,  editor  of  competition.  The  complaint  grows  out 

Bluff  Printing  Company,  announced  that  Scott  County  Journal,  a  Democrat,  of  the  previous  proceedings  by  the  Trade 
^rsonnel  of  the  papers  would  remain  there  are  two  Republican  and  two  Commission  against  the  Royal  Baking 

practically  untoan^d  from  the  present  p)emocratic  editors  in  the  race.  Powder  C^ompany,  which  resulted  in  the 

Republican  staff.  The  Citizens  Printing  decision  that  the  commission  could  not 

Company  has  been  publishing  its  papers  prohibit  the  company  from  stating  on  its 

halt  a  century  and  Dw’ight  H.  Brown,  BROWN  SUCCEEDS  IGOE  containers  that  its  product  did  not  con- 

managing  editor  of  the  Interstate-.Ameri-  _  alum 

hshing  field  to  devote  himself  to  his  World  Lott,  So  Successor  Named  create  the  public  impression  that  the 

candidacy  for  secretary  of  state.  t  _ -  .  .i _ r _ .i„  ti,..  VtctH  Kppn  KaQpH 


will  be  running  in  2,200  papers.  securitie.s  and  for  the  payment  of 

_ _ all  indebtedness,  so  that  there  will  be 

TRAITF  RrtARTT  Ar' A11M  ahead  of  the  preferred  stiKk  ex- 

1  txALrC.  OLJAlvLr  AvsAll^  cept  the  new  issue  of  $6,2.^0.000  first 

14  AI  ROYAI  $2,200,000  second  bonds,  with 

MALINO  tNVJ  I  AL  unsecured  note. 

Charges  Baking  Powder  Company 

Tried  to  Give  Impression  Com-  KANSAS  CITY  STAR  IN 
mission  Found  Alum  EIGHT  COLUMN  DRESS 

Powders  Harmful  _ 

Washington.  D.  C.  March  14.-The  Pracfcable  By 

Federal  Trade  Commission  today  brought  Million  Dollar  Press  Installation — 
a  complaint  against  the  Royal  Baking  One  of  Last  Papers  to  Leave 

Powder  Company,  charging  unfair  trade  Seven  Column  Page 

competition.  The  complaint  grows  out 
of  the  previous  proceedings  by  the  Trade  ... 

Commission  against  the  Royal  Baking  .  The  Kemsas  c  ity  Star  appeared  for  the 
Powder  Company,  which  resulted  in  the  •j'"®!  in  eight  column  width  on  March 
decision  that  the  commission  could  not  million  dollar  press  installation 

prohibit  the  company  from  stating  on  its  made  the_  enlargement  to  the  standard 
containers  that  its  product  did  not  con-  ^^ize  practicable.  The  colunuis  are  1254 


tain  alum. 

It  is  charged  in  effect  by  toe  commis- 


ems  in  width. 

So  far  as  is  known,  the  B,oston  Trans- 


CONTESTS  BECHMAN  WILL 


jui-  .  ,  •  •  T. - - , - ,  ’  lu.-,  v— l-  is  cnargen  in  ericci  uy  uic  tonisms-  m,.  ufoiuit  .i 

,r  ,  his  retirement  from  the  pub-  ***'  sion  that  the  Royal  Company  sought  to  cript  is  now  the  only  metrc^iolitan  news- 

ives  j"?  devote  himself  to  his  World  Lott,  So  Successor  Named  create  the  public  impression  that  the  paper  to  maintain  the  .seven-column 

grit  candidacy  for  secretary  of  state.  columnist,  from  the  decision  of  the  commission  had  been  based  "  idth.  ■  ,  ,  ,  c- 

ttJi- - \eii'  York  IVorld  upon  its  opinion  of  alum  as  a  harmful  In  announcing  the  change,  ihe  Star 

the  CONTESTS  BECHMAN  WILL  '  Editor  .A-  Publisher  tins  week  tried  or  harmless  ingredient  of  baking  powder  explained  the  inconveniences  in  handling 

_  iinsucccssfullv  to  locstc  Bert  **I'Iypc**  juid  thst  it  lisd  to  this  end  circulated  e  iistioiiEl  3d\ort!sinp  Eiid  iiEtioriEl  feEture 

ra^  Son  of  Press  Manufacturer  Contends  Iroc,  conductor  of  the  sports  column  report  of  the  Commission’s  trial  ex-  material  \\hich  had  resulted  from  the 

^  F.ikei.  w..  lu  .  sc-  j  M-  j  "Pardon  My  Glove,”  who,  according  to  aminer,  expressing  opinions  upon  the  prc\nous  dress.  It  has  been  necessary 

Ian;  f  o  o  un  n  Park  Row  gossip,  has  had  a  tempera-  value  of  alum,  although  the  commission  fc)  have  a  special  size  sheet  of  paper 

calf,  (S'/'crioi  lo  Fjiitos  &  Pi  BLisiiERl  mental  tiff  witli  jamcs  RoBbins,  his  sports  had  never  approved  this  report  and  it  had  mmiufactured  for  the  paper, 

nee;  i  B.vtti.e  Crij-k,  Mich.,  March  14.—  editor.  Mr.  Robbins  wouldn’t  supply  any  no  weight  as  a  linding  of  the  deciding  1  ne  installation  of  the  new  presses  has 

S-  j  I'raTik  E.  Bechman,  only  son  of  the  late  information  on  what  was  up,  and  efforts  body.  _  IxN;n  in  progress  nearly  a  year,  and  it 

-oon  4  Henry  F.  Bechman,  printing  press  manii-  to  reach  Mr.  Igoe,  at  his  home  in  Bay-  complaint  further  charges  that  the  [’as  been  estimated  that  their  cost  will 

ton;  ractiiTCT  who  died  here  recently,  will  con-  side,  were  unEvEilin^.  conipEny  eniployed  Thonias^  R.  Shipp,  w  detrE\cd  within  two  ycErs  iTom  the 

Cas-  i  test  the  will  of  the  deceased  on  the  .All  that  is  known  definitely  is  that  Inc.,  of  Washington,  to  distribute  to  savings  effected  by  the  changed  format. 

jhar,  1  grounds  that  undue  influence  was  used  on  Ned  Brown,  who  has  been  on  the  World  newspapers  throughout  the  country  inter-  - 

'ity;  •’’’n  and  that  he  was  not  of  sound  mind  staff  for  24  years,  is  now  writing  Igoe’s  views_  and  expressions^  of  opinions  of  WASHINGTON  (N.  C.)  NEWS  SOLD 

rail  memory  at  the  time  the  document  was  column.  Mr.  Brown  has  followed  box-  scientists  and  public  officials  that  baking  jr-  ,  ■ 

1.  drawn,  it  became  known  to<lay.  ing  closely  for  20  years.  ixiwders  containing  alum  were  harmful  Hie  II  ashnigton  (N.  C.)  News  was 

dent  estate,  which  was  valued  at  more  He  was  graduated  from  Cornell  Uni-  lo  health.  is  charged  that  the  Royal  its  owner,  W  m.  D.  W.  Bishop 

e  at  Oian  $150,000,  was  left  to  Mrs.  Eudora  E.  versity  with  an  -A.B.  degree  and  spent  company  did  not  in  these  press  releases  to  K.  A.  1  hoi^s.  piiblishcr  of  the  Day- 

the  widow,  who  was  the  second  two  years  at  Cornell  Medical  College,  identify  itself  as  the  employer  of  the  imm  ^t:aeh  (Fla.)  Sews  Journal,  March 

aih  of  the  deceased.  Frank  Bechman  before  joining  the  staff  of  the  New  A’ork  Shipp  agency.  The  price  involvM  in  the  transac- 

at  J  Jim  under  the  will’s  terms  with  World.  He  spent  two  years  as  a  general  _  The  Royal  Baking  Powder  Company  t'on  vyas  not  statea.  The  sale  was  con- 

hich  '100.  Judge  Johnson  has  set  .April  6  for  reporter,  then  transferred  to  the  sports  ’s  ffiy^ti  30  days  to  file  an  ansvyer._  First  ducted  by  Palmer,  DeWitt  and  Palmer, 

the  date  of  hearing  on  the  matter.  staff  where  he  has  been  ever  since.  hearing  is  set  for  May  7  at  Washington.  New  A  ork,  newspaper  brokers. 
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Romances  of  American  Journalism 

Stories  of  Success  Won  By  Leaders  of  the  Press 


‘C'Ol.LOWlXG  out  his  conviction  that 
^  the  newsboy  is  the  most  vital  means 
of  contact  between  the  reader  and  the 
newspaper,  Benjamin  F.  I^wrence,  gen¬ 
eral  manager  of  the  Star  League  of 
Newspapers  in  Indiana,  which  includes 
the  Iiidictiial'olis  Star,  the  Muiicie  Star 
and  the  Terre  Haute  Star,  is  developing 
an  innovation  in  Hoosier  journalistic 
circles  which  he  believes  will  gain  in¬ 
creasing  favor  with  publishers  through¬ 
out  the  country. 

Years  ago  Mr.  Lawrence  adopted  the 
personal  slogan  ‘‘The  public  must  be 
serve<l,”  and  since  then  he  has  l)een  con¬ 
stantly  in  search  of  the  best  means  to 
put  his  belief  into  practice.  His  latest 
and.  he  believes,  by  far  the  most  imixtr- 
tant  effort  to  put  his  idea  into  practical 
effect,  has  been  the  placing  of  every  dis¬ 
trict  representative  and  every  rural  agent 
of  the  Indianapolis  Star  on  a  commis- 
,sion  basis. 

“I  believe  the  publisher  can  serve  the 
public  best  by  building  up  an  efficient  cir¬ 
culation  department,”  Mr.  l.awrence 
said,  "for  no  matter  how  much  money  he 
may  spend  on  his  plant  or  how  well  sat¬ 
isfied  he  is  with  the  newspaper,  if  the 
newsboy  is  lax  all  is  lost.  This  plan  of 
placing  the  agent  on  a  commission  basis 
will  naturally  keep  him  in  closer  touch 
with  the  carrier  boys  and  tend  indirectly 
to  develop  a  higher  type  of  carriers, 
since  the  agent  is  absolutely  responsible 
for  all  collections.” 

In  keeping  with  his  jKilicy  Mr.  Lavy- 
rence  has  made  it  an  iron-clad  rule  in 
the  office  that  circulation  complaints  re¬ 
ceive  foremost  attention. 

"In  our  office,”  he  said,  “the  complaint 
of  a  subscriber  of  non-delivery  or  poor 
delivery  of  a  paper  serves  as  a  red  flag 
to  all  employes.” 

Serving  the  public  could  be  more 
easily  accomplished,  Lawrence  believes, 
if  publishers  today  would  do  two  things  : 
be  less  like  politicians  and  have  their  edi¬ 
torial  workers  know  more  about  the  me¬ 
chanical  side. 

“Too  many  editors  and  publishers  to¬ 
day  are  like  politicians — they  listen  to 
the  minority.”  he  said.  “When  ten  men 
tell  a  politician  he  should  seek  an  office 
he  becomes  convinced  there  is  a  great 
public  demand  for  his  candidacy.  Just 
because  ten  people  tell  an  editor  they  like 
a  story  is  not  proof  that  it  has  interest 
aixl  value  for  a  hundred  thousand 
readers." 

Lack  of  knowledge  of  tlie  mechanical 
side  is  the  greatest  fault  of  the  average 
modern  newspaper  man.  Lawrence  be¬ 
lieves.  Knowing  little  about  mechanical 
requirements  and  limitations,  copyread- 
ers  “mark  copy  to  death,”  and  conse¬ 
quently  add  to  the  ever  growing  costs  of 
publication,  which  will  reflect  indirectly 
on  the  reader,  he  says, 

Mr.  Lawrence  speaks  about  the  busi¬ 
ness  end  of  journalism  from  early  experi¬ 
ence.  He  has  the  unique  distinction  of 
having  started  his  career  as  a  publisher, 
and  then  starting  all  over  as  a  reporter 
and  climbing  all  the  way  to  general  man¬ 
ager  of  the  largest  newspaper  organiza¬ 
tion  in  Iiuliana. 

Born  in  Libertyville,  Mo.,  Jan.  24, 
1877,  he  was  chri.stened  “Benjamin 
Franklin,"  his  parents  evidently  intending 
that  he  should  follow  in  the  footsteiw  of 
that  pioneer  American  journalist.  When 
9  years  old  he  moved  with  his  parents  to 
Coquille,  Ore.,  and  there,  after  complet¬ 
ing  his  common  school  education,  took  a 
position  as  a  bookkeeper. 

When  he  was  18  his  father  bought  an 
interest  in  the  Coquille  Bulletin,  a 
weekly,  and  young  Lawrence  became  an 
“associate  publisher.”  Soon  after  the 
Lawrences  bought  out  the  interest  of  the 
other  partner  and  the  budding  journalist 
became  a  full-fledged  publisher.  N’ot 
long  after  his  plant  was  wined  out  bv 
fire,  but  the  citizens  of  Coquille,  who  had 
come  to  admire  the  young  publi.sher’s  ef¬ 
forts  to  give  them  a  high-class  news¬ 


Benjamin  F.  Lawrence 


paper,  immediately  subscribed  a  fund 
large  enough  to  rebuild  the  plant. 

In  order  to  add  to  his  meager  profits 
as  a  publisher  Lawrence  became  Coquille 
correspondent  for  the  Portland  Ore¬ 
gonian.  On  his  trips  to  Portland  to  pur¬ 
chase  supplies  for  his  own  paper  he  be¬ 
came  acquainted  with  his  employers  on 
the  Oregonian,  who  were  so  pleased  with 
his  work  as  correspondent  that  they  of¬ 
fered  him  a  job  in  the  office. 

When,  in  1900,  Lawrence  went  to  the 
Oregonian  as  a  reporter,  he  started  a 
friendship  which  later  was  to  lead  him 
to  his  present  held,  for  he  soon  became 
an  intimate  friend  of  the  late  Ernest 
Bross,  then  editor  of  the  Oregonian  and 
subsequently  editor  of  the  Indianapolis 
Star. 

Young  Lawrence  did  not  remain  a  re¬ 
porter  for  long,  being  promoted  in  a  few 
months  to  telegraph  editor.  In  1^5  Mr. 
Bross  came  to  the  Indianapolis  Star  as 
editor  and  a  few  months  later,  when 
h^rl  Martin,  his  managing  editor,  re¬ 
signed,  Mr.  Bross  called  Lawrence  from 
the  west  to  take  the  post  made  vacant  by 
Martin’s  resignation. 

Lawrence  held  this  position  six  years 
and  in  1911  went  back  to  the  business 
side  when  he  was  made  business  man¬ 
ager  of  the  Star.  In  h'ebruary,  1923,  he 
was  made  general  manager  of  the  Star 
League,  comprising  the  Indianapolis  Star, 
Muncie  Star  and  Terre  Haute  Star. 

The  business  end  of  journalism  holds 
a  fascination  for  this  newspaper  execu¬ 
tive  which  is  everv  bit  as  intense  as  that 
felt  by  most  newspaper  men  for  the. 
editorial  field.  Lawrence  delights  in 
handling  the  smallest  details  of  the  great 


organization  he  directs,  and  is  never 
more  happy  than  when  he  is  in  the  office 
on  a  night  a  big  story  is  being  handled. 
Up  to  a  year  or  so  ago  he  made  it  a 
practice  to  spend  a  part  of  his  evening  at 
the  office,  after  spending  the  entire  day 
there,  and  often  stayed  until  the  last  edi¬ 
tion  was  off  the  press  at  2 :30  a.  m. 

Mr.  Lawrence  has  established  a  repu¬ 
tation  of  being  an  exceptionally  keen 
business  man  and  is  a  close  observer  of 
business  trends  and  conditions  the  coun¬ 
try  over.  This  ability,  coupled  with  his 
knowledge  of  all  phases  of  journalism, 
has  caused  a  demand  for  his  services  as 
a  public  speaker  at  all  manner  of  gather¬ 
ings.  In  recent  months  he  has  made  nu¬ 
merous  addresses  before  civic  clubs  and 
business  men’s  organizations,  and  a  few 
weeks  ago  delivered  an  instructive  talk 
to  journalism  students  at  Indiana  Uni¬ 
versity. 

To  Mr.  Lawrence  goes  the  credit  of 
establishing  and  fostering  the  Indiana 
organization  of  Associated  Press  papers. 
With  the  ideal  of  better  service  and 
greater  co-operation  in  the  Hoosier 
newspaper  fraternity,  he  brought  a 
group  of  editors  together  in  Indiana¬ 
polis  two  years  ago  and  revived  in¬ 
terest  in  an  organization  that  had  long 
been  dormant.  Now  Indiana  editors  look 
forward  with  anticipation  to  the  bi-annual 
meetings,  and  at  the  winter  meeting 
held  several  weeks  ago  expressed  their 
deep  appreciation  for  Lawrence’s  work. 
Edgar  T.  Cutter,  divisional  superintendent 
of  the  A.  P..  paid  Mr.  Lawrence  a  high 
tribute.  Lawrence  was  re-elected  presi¬ 
dent  of  the  organization  at  this  meeting. 

Devotetl  to  his  work,  this  newspaper 


man  takes  little  time  for  outside  interests. 
He  is  a  member  of  several  exclusive 
Indianapolis  clubs,  including  a  golf  club, 
but  does  not  play  golf  an  average  of 
once  a  year.  He  says  he  would  rather 
be  at  the  office  on  a  night  when  a  big 
story  is  breaking  than  indulge  in  a  round 
of  golf,  .^nd  so  it  should  be  with  any 
executive  on  a  morning  newspaper,  Law-  J 
rcnce  believes. 

“He  should  want  to  be  at  his  office 
twenty- four  hours  a  day.  and  will  be 
there  as  many  as  he  can,”  he  said. 

This  devotion  to  business  has  had  re¬ 
sults.  Publishing  a  morning  newsiiaper, 
well  known  to  be  a  difficult  feat  to  ac¬ 
complish  with  profit  in  modern  times,  has 
proved  to  be  the  best  thing  Lawrence 
does.  He  has  published  not  only  one.  but 
three,  with  annually  increasing  profits. 

Under  his  management  the  circulation 
of  the  Sunday  Star  has  doubled  and 
modern  equipment  has  been  installed  in 
the  plants  of  all  three  papers.  recent 
broad  improvement  program  of  the  In¬ 
dianapolis  Star  included  spacious  new 
quarters  for  the  circulation  department. 
Continuing  his  policy  of  “serve  the  pub¬ 
lic,"  Mr.  l.awrence  has  added  truck  runs 
to  give  the  latest  editions  to  subscribers 
living  at  distant  iKiints  until  now  the 
Sundav  Star  has  17  truck  runs  and  the 
daily  Star  eight  runs.  Fifteen  hundred 
rural  subscribers  in  Marion  county,  in 
which  lndiana|K)lis  is  located,  receive  the 
same  service  as  those  living  in  the  city. 

Speaking  from  his  experience  in  Wh 
business  and  editorial  fields.  Mr.  Law¬ 
rence  advises  the  young  man  seeking 
quick  returns  to  enter  advertising  or  cir¬ 
culation. 

“Too  many  young  men  today  expect  to 
reach  the  top  right  at  the  beginning,”  he 
said.  “To  them  I  would  say,  never  enter 
the  editorial  field  but  go  into  adver¬ 
tising  or  circulation,  where  your  worth 
will  be  quickly  estimated  and  your  efforts 
show  at  once  in  dollars  and  cents.  Both 
fields  have  become  nearly  as  fascinating 
as  the  editorial.’’  ■ 

Wrapped  up  in  the  multitudinous  de-  . 
tails  of  business  management  as  he  is,  j 
Lawrence  still  keeps  up  a  practice  he  ' 
started  when  news  editor  many  years  ago. 
Each  morning  he  picks  up  a  copy  of  his 
paper  and  goes  through  it  carefully  to 
see  if  a  news  story  could  have  been 
handled  better,  or  an  advertiser  given  a  ! 
better  position  but  above  all  to  see  how 
“readable,”  typographically,  the  paper  is. 

It  is  one  of  his  strongest  convictions  that 
first  of  all  a  newspaper  should  have 
clear,  distinct  printing  and  illustrations  as 
nearly  perfect  as  possible.  In  keeping  ' 
with  this  belief  the  Indianapolis  Star 
adopted  an  entirely  new  body  type  the 
first  of  the  year,  a  type  three-quarters  of 
a  point  larger  than  that  previously  used. 

Though  he  doesn’t  frequent  his  clubs 
and  though  he  lets  his  golf  slip,  mere  is 
one  organization  of  which  he  is  a  faithful 
member.  It  is  called  the  “Kothe-Law- 
rence  Club,”  and  is  made  up  of  a  small 
band  of  men  who  years  ago  took  lunch 
at  the  same  table  in  the  Columbia  Qub 
in  Indianapolis.  Each  Saturday  night 
the  “gang”  gets  together  for  a  “feed” 
and  general  good  time,  usually  devoted 
to  red-hot  pinochle  games.  Lawrence 
never  misses  these  sessions,  for  the.v 
provide  him  with  that  recreation  he  re¬ 
fuses  to  take  time  for  during  the  day. 

Mr.  Lawrence  has  also  traveled  ex¬ 
tensively  and  plans  a  trip  abroad  soon. 
He  is  married  and  makes  his  home  in 
Indianapolis. 

ROOSEVELT  AD-POST  GUEST 

Theodore  Roosevelt,  Jr.,  and  Col. 
I^muel  Bolles  were  the  guests  of  honor 
March  12,  at  a  luncheon  of  the  Ad-Post 
209  of  the  American  Legion,  composed 
of  New  York  City  advertising  men. 


INCREASES  PRICE 

The  Canton  (O.)  Repository  on  March 
14  increased  its  price  from  one  to  two 
cents. 
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125,305  line  gain 
in  National  Advertising 

— largest  in  New  York 

The  new  YORK  times  in  January  and  February  printed 
1,133,138  agate  lines  of  national  advertising.  This  was  a 
far  greater  volume  than  any  other  newspaper,  and  a 
greater  gain  than  any  other  newspaper,  morning  or  eve¬ 
ning.  The  increase  in  volume  over  the  corresponding  two 
months  of  1927  was  125,305  agate  lines. 

The  Times  led  all  morning  newspapers  weekdays  and 
Sundays. 

The  high  character  of  the  advertising  in  The  Times  is 
maintained  by  a  careful  censorship  which  excludes 
thousands  of  lines  monthly. 

Jfxrrk 

Net  paid  sale  weekdays  over  400,000; 

Sundays  over  700,000  copies 
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FIRMS  IMPRESSING  DEALERS  WITH  VALUE 
OF  NATIONAL  ADVERTISING 

Usng  Dailies’  Merchandising  Papers  to  Importance  of  Con¬ 
stant  Advertising  by  Manufacturers — Vicks  Says,  Ads 
Would  Stretch  Twice  Around  World 


By  HAMMOND  EDWARD  FRANKLIN 


the  advertisements  of  Vicks  Vapo- 
rub  for  one  year  were  clipped  from 
the  daily  newsitajK-rs  and  pasted  end  to 
end,  they  would  make  a  strip  of  ads  54,- 
201  miles  long.  This  strip  would  be  long 
enough  to  wrap  twice  around  the  world, 
with  more  than  4,000  miles  left  over. 

“By  using  a  large  number  of  daily 
newspapers  and  numerous  insertions. 
Vicks  places  its  message  before  the  pub¬ 
lic  2.226,0(.K),IX)0  times,  annually.  Vicks 
uses  1,388  daily  newspapers  with  a  com¬ 
bined  circulation  of  24,212,494.  Adver¬ 
tisements  appear  113  times  during  the 
cold  season,  from  the  middle  of  Septem¬ 
ber  to  the  first  of  May.  Take  your  pen¬ 
cil  ami  paper,  and  you  can  figure  out 
for  yourself  where  these  54,0(X1  miles 
come  from. 

“It  is  this  continuous  repetition  and  en¬ 
ormous  circulation  which  gives  to  news¬ 
paper  advertising  the  tremendous  power 
that  it  has  in  influencing  sales.  The  fig¬ 
ures  illustrate  one  of  the  many  ways  in 
which  Vicks  helps  to  build  sales  for  its 
retail  friends.” 

Tlirough  these  words  and  a  picture  of 
a  globe  encircled  twice  by  a  ribbon  of 
advertisements  with  several  strips  left 
over,  the  maker  of  Vicks  Vaporub  vis¬ 
ualizes  for  the  druggist  just  what  the 
compan3’’s  extensive,  never-ceasing  pro¬ 
gram  of  newspaper  advertising  really 
means. 

The  Palmolive  Soap  merchandisers, 
with  their  eye  on  ways  and  means  to 
assure  a  $50,000,000  a  year  volume,  for 
some  months  have  been  furnishing  two- 
column  cartoons  to  merchandising  papers 
(issued  to  the  retail  trade  by  local  news¬ 
papers)  to  promote  interest  in  nationally 
advertised  merchandise. 

(^ne  cartoon  showed  a  chef  tossing  pan¬ 
cakes  in  air  with  many  a  flip-flop.  The 
cook’s  comment  was,  “I  give  ’em  lots  of 
‘turnovers’ — that’s  why  dealers  like  ’em.” 
In  the  background  a  dealer  was  shown 
calling,  “Another  order,  chef !”  The  title 
of  the  cartoon  was  “Why  they  go  like 
hot-cakes.” 

Another  cartoon  showed  one  dealer 
floating  on  a  raft  marked,  “Non-adver- 
tised  products.”  High  aixtve  him  loomed 
a  huge  ocean  liner,  marked,  “National 
advertising,”  flying  the  Palmolive  flag. 
On  its  deck  smilingly  stood  another  and 
more  .successful  dealer.  The  guide-post 
on  a  buoy  was  marked,  “To  profit  har¬ 
bor.” 

A  third  of  the  series  showed  a  large 
easel  with  a  striking  picture  of  bags  of 
money  painted  by  an  artist,  marked  Palm¬ 
olive  advertising,  with  paint,  labelled, 
“Many  turnovers.”  The  artist  was  quot¬ 
ed  as  commenting.  “I  use  the  best  paint 
— that  makes  it  easy.”  The  title  of  the 
cartoon  was,  “A  masterpiece  painted  espe¬ 
cially  for  the  dealer.” 

The  Kotex  Company  has  sponsored  a 
cartoon,  seven  columns  wide,  showing  a 
circus  wagon  on  the  top  of  which  is 
plaving  loudly  a  brass  band  the  music  of 
which  is  labelled  “national  advertising.” 
Its  wheels  are  designated  as  “rapid  turn¬ 
over.”  The  sleek,  strong  horses  pulling 
the  vehicle  are  named  “Strong  sales”  and 
“Growing  demand.”  Hitched  on  to  the 
rapidly  speeding  wagon  are  hurrahing 
dealers. 

Forelorn  at  the  left  appears  a  patched, 
povertj’-strikcn  dealer,  marked  “Unknown 
brands,”  standing  Up  in  a  ramshackle 
sleigh,  marked  “No  wheels — no  turn¬ 
over.”  A  grey-bearded  patriarch,  his  feet 
entangled  in  cob-webs,  crumpled  in  the 
hack  end  of  the  slei.gh,  vociferates,  “Say, 
I  want  my  money  back.  I  climbed  in 
here  when  I  was  a  young  fella.  When 
do  we  go?”  But,  alas  and  alack,  the 
goat  attached  to  the  old  sleigh  is  sitting 
on  his  haunches  and  refuses  to  budge. 

A  two-column  coarse-screen  halftone  of 
Natalie  Kingston,  movie  star,  with  a  mar¬ 
ket  basket,  out  of  which  peeped  a  box 


of  Post’s  Bran,  appeared  in  merchandis¬ 
ing  papers  under  the  boxed  heading,  “I’m 
going  to  market,  sir”  (for  Post  prod¬ 
ucts  ) .  The  cut  line  said  : 

“And  to  market  she  went.  Natalie 
Kingston,  pictured  above,  is  now  being 
■Starred  in  a  forthcoming  First  National 
production,  ‘The  tender  hour,’  from 
which  the  above  ‘still’  was  taken,  in 
which  marketing  plays  a  leading  role. 
‘If  I'm  to  buy  foodstuffs,’  said  famous 
M  iss  Kingston,  ‘I'll  concentrate  on  Post 
products — Jell-0,  Post’s  Bran,  Instant 
Swansdown,  Minute  Tapioca,  Post’s  Dou¬ 
ble-thick  Corn  Flakes,  Instant  Postum 
and  other  members  of  the  famous  Post 
family,  for  I’ve  been  following  the  Post 
advertising  for  some  time,  and  I  know 
th.at  Post  Products  are  thoroughly  “up- 
to-the-minute”  in  every  respect’.” 

A  special  deal  on  Creo-Lyptus,  offering 
a  retail  value  of  $22.50  for  $8  and  show¬ 
ing  small  advertisements  to  appear  stead¬ 
ily,  was  featured  in  newspaper  merchan¬ 
dising  papers  by  Walter  Janvier,  Inc., 
New  York. 

The  Hecker  H-0  Company,  Buffalo, 
N.  Y.,  ran  special  copy  directed  to  deal¬ 
ers  about  a  campaign  to  run  from  Sep¬ 
tember  of  last  year  to  March  28  of  this 
year. 

With  it  was  a  coupon,  making  it  easy 
for  the  dealer  to  order  window  cutouts, 
counter  cutouts,  giant  dummies,  regular 
dummies,  window  posters  and  H-O  book¬ 
lets. 

The  raisin  growers  have  used  half 
pages  and  full  pages  in  merchandising 
papers,  printed  by  newspapers,  to  get 
over  to  the  trade  their  advertising  and 
display  plans. 

Publicity  stories  in  news  form  about 
products  and  campaigns,  written  by  the 
manufacturer,  agency  or  newspaper  staff, 
form  the  largest  part  of  the  contents  of 
the  100  merchandising  papers  published 
in  the  United  States  and  Canada  by 
daily  newspapers. 

Next  in  order  come  reproductions  of 
current  or  forthcoming  newspaper  adver¬ 
tisements. 

Third  come  news,  ideas,  for  retailers, 
cartoons  and  other  material  prepared  bj’ 
the  paper’s  staff.  Prize  contests  for  win¬ 
dow  displays  offered  by  the  paper,  local 
items  and  pictures  of  merchants  and  deal¬ 
er  associations,  etc.,  are  under  this  cate¬ 
gory.  Very  little  the  manufacturer  fur¬ 
nishes.  except  for  Ren  Mulford’s  short 
pep  talks,  and  those  of  one  or  two  others, 
can  be  included  at  present. 

Then  should  be  listed  special  advertise¬ 
ments  written  especially  to  the  retailer 
about  advertising  campaigns  and  mer¬ 
chandising  plans.  These  are  compara¬ 
tively  few  except  where  the  manufac¬ 
turer  is  offering  a  special  contest  to  trade 
or  public,  but  a  great  deal  of  value 


REPORTERS! 

Experienced  Newspaper 
Reporters,  interested  in  busi¬ 
ness  end,  wanted  by  high 
class  organization. 

Permanent  position,  splen¬ 
did  future.  Salary  or  com¬ 
mission  basis. 

Apply  to  M.  M.  McCrystal, 


John  B.  Gallagher  Company 

45  West  45tli  Street 
New  York  City 


could  be  done,  if  this  were  given  more 
thought  by  the  user  of  space. 

()i  the  final  classification  described  in 
this  article— that  of  educational  material 
in  popular  form  to  make  graphic  what 
the  advertising  means  to  the  retailer — 
(material  with  fascinating  possibilities!) 
here's  an  e.xample  of  how  the  message 
has  been  put  over  effectively  in  merchan¬ 
dising  publications  by  “Deal  K.  Service,” 
Calumet  Baking  Powder  Company,  Chi¬ 
cago,  111.,  under  the  heading.  “Merchan¬ 
dising  and  advertising  movies.” 

Pictorially,  this  little  feature  story  with 
a  moral  shows  a  schoolmaster  pointing 
out  to  a  dealer,  “Substitutes  dissatisfy ! 
Well  known  brands  bring  the  dollars.” 
and  a  dealer  sweeping  from  his  rear 
entrance  all  unadvertised  brands,  with  the 
command,  ‘‘Out  of  my  store,  you  shelf¬ 
warming  duds.” 


OPTION  CONTRACT  USED 

Worley  &  Dietrich,  advertising  agency 
of  Buffalo.  N.  Y.,  is  using  a  contract 
including  the  clause,  “This  agreement  is 
an  O  p  T  I  o  -N  Only  for  advertising 
space  and  is  subject  to  our  cancellation.” 
.\  member  of  the  .\ssociated  Business 
Papers,  Inc.,  overlooked  this  clause  in 
accepting  the  contract  with  the  result  that 
the  agency  cancelled  the  “option”  after 
five  insertions  and  got  the  twelve-time 
rate  on  the  advertising. 

SEVEN  PAGES  OF  LEGAL 

The  F.sse.v  Junetion  (\'t.)  Essex 
Keeord  published  a  huge  volume  of  legal 
advertising  in  the  issue  of  March  8.  The 
notices  occupied  seven  full  page  and  were 
set  in  five-point  type,  running  more  than 
14  lines  to  the  inch. 


APOLOGIZES  IN  PAID  SPACE 


Auburn,  N.  Y.  Merchant  Explains  Mis¬ 
leading  Advertisement 

Paul  Paulvin,  retail  merchant  of  Au¬ 
burn,  N.  Y.,  last  week  inserted  an  ad¬ 
vertisement  in  the  Aulmrn  Citisen, 
apologizing  for  a  misleading  statement 
which  appearetl  in  a  previous  advertise¬ 
ment  of  his  store. 

The  statement  follows:  “Truth  In 
-Mlvertising — What  it  means  to  the  Store- 
“keeper  and  Customer.  First :  I  wish  to 
cal!  attention  to  the  fact  that  our  adver¬ 
tising  man  advertised  a  Squirrel  Coat 
instead  of  a  Squirrelette.  He  made  the 
mistake,  not  knowing  the  difference  be¬ 
tween  the  skins.  However,  the  coat  was 
not  sold  as  genuine  eouirrel.  So  we 
apologize  for  the  mistake.  Signed.  Paul 
Paulvin.” 

The  .\uburn  Citizen  and  the  Auburn 
Advertiser-Journal  maintain  a  strict  cen¬ 
sorship  over  all  advertising  copy  and 
view  this  voluntary  apology  in  paid 
space  as  a  result  of  their  advocacy  of 
truthful  advertising  according  to  W.  O. 
Dapping,  managing  editor  of  the  Citizen. 


STUDENTS  GOING  ABROAD 

The  University  of  Missouri  School  of 
Journalism  will  sponsor  a  field  trip  to 
Germany  this  summer,  including  a  visit 
to  the  International  Press  Exhibition  at 
Cologne.  The  trip  will  take  47  days  from 
July  19  to  Sept.  3.  Places  visited  will 
include  Berlin,  Heidelberg,  Weisbaden 
Stuttgart.  ^luenchen.  Dresden  and  excur¬ 
sions  to  Switzerland  and  Holland.  Prof. 
Frank  L.  Martin  of  the  University  of 
Missouri  School  of  Journalism  is  in 
charge  of  the  tour. 


One  Newspaper  Covers  The 
Largest  Community  On  The 
West  Coast  of  Michigan 


One  clean,  live  new*- 
paper  covering  this 
whole  section  of 
Western  Michigan. 

Circulation 

18,094 

A.  B.  C.  year  1927 


MUSKEGON 

Population  60,186 

Wages  paid  during  1927  ex¬ 
ceeded  $20,000,000.  This 
buying  power  is  well  worth  the 
consideration  of  any  manu¬ 
facturer. 

Fifty-five  per  cent  of  the  people 
who  earn  this  20  million  own 
their  own  homes,  85  per  cent 
are  American  born. 

Continental  Motors,  Bruns¬ 
wick  -  Balke  -  Collender  Co., 
Alaska  Refrigerator,  Shaw- 
Walker,  Brown-Morse  and  60 
other  diversified  major  indus¬ 
tries  keep  Muskegon  workers 
employed  year  in  and  year  out. 


THE  MUSKEGON  CHRONICLE 

Gives  100%  Coverage  of  This  Valuable  Market 
14,815  Chronicles  every  day  (except  Sunday)  in  Muskegon 

I  This  is  the  seventh  of  a  series  of  advertisements  featur-'ll 
insr  the  principal  cities  of  the  Booth  Newspaper  Area.  1^ 

Watch  for  other  announcements  in  next  week's  issue.  Jl 


THE  BOOTH  PUBU8H1NG  CO. 


Grasd  Rapids  Pre»  Sagiiaw  Daily  News  JackssiCitizeo  Patriot  Miskegoi  Ckroiicle 


Fiiat  Daily  Jounial  Kahaaieo  Gazette 

I.  A.  KLEIN,  Essfsrn  RmprmatntmtbM 
SO  East  42nd  St.,  New  York 


Bay  Gty  Daily  Tues  Au  Arbor  Daily  News 

J.  E.  LUTZ,  WtMtum  RmpraamntmUwu 
S  North  Michigan  Are.,  Chicago 
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Good  Position  Service 
Can  Sell 

More  Newspaper  Advertising 

Good  position  service  is  real  cooperation. 

The  make-up  of  a  newspaper  or  farm  paper  offers  splendid 
opportunities  for  delivering  valuable  and  continuous 
“cooperation.” 

It  is  to  the  advantage  of  publisher,  advertiser  and  reader  for 
publishers  to  observe  reasonable  position  requests. 

Among  the  points  for  make-up  men  to  consider  are:  appear¬ 
ance  of  paper  to  readers,  relation  (if  any)  of  advertisements 
to  appropriate  page  or  department  or  special  article,  com¬ 
petitive  advertising,  non-related  advertising  but  having  pos¬ 
sible  negative  effect  on  each  other  and,  of  course,  just  as 
many  advertisements  as  possible  next  to  reading  matter. 

None  of  this  is  new  but  sometimes  its  very  triteness  tends  to 
minimize  its  importance. 

Publishers  can  employ  uniformly  good  position  service  to 
retain  old  advertisers  and  to  obtain  new  ones. 

Why  not  give  this  page  preferred  permanent  position  in 
your  own  make-up  department? 


1! 

E.  Katz  Special  Advertising  Agency  || 

Established  1888  l| 

Publishers'  Representatives  ^  ,j 

NEW  YORK  DETROIT  KANSAS  CITY  ij 

CHICAGO  ATLANTA  SAN  FRANCISCO 
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NEWS  MEN  “PERPETUAL  SCHOOLBOYS” 
SAYS  GENE  FOWLER  OF  N.  Y.  AMERICAN 

“We’re  Funny;  Let’s  Laugh  at  Ourselves”  Is  Philosophy  of 
“Playboy”  Reporter,  Who  Played  Tosti’s  “Good-Bye”  on 
Accordion  When  Fired  from  Managing  Editorship 


By  PHILIP  SCHUYLER 

J'iflli  of  on  Editor  &  Pi  biisher  Scries  under  the  gencnil  heading: 
“ lixtraordinary  Men;  By  Virtue  of  Our  Craft" 


VOU  must  meet  Gene  Fowler  of  the 
-*•  AVti’  York  American  to  appreciate 
liim.  Maybe  you  hapiK-n  to  be  one  of  the 
thousands  w  h  o 
know  and  love 
him.  He  is  one 
(f  the  most 
colorful  playboys 
of  America  n 
journalism,  an<l 
you  will  under- 
stan<l  w  hat  I 
mean  when  1  tell 
you  that  he 
ibrought  his  ac¬ 
cordion  to  the 
ot'tice  and  played 
Tosti's  "Gixid- 
Bye”  with  con¬ 
siderable 


Gene  Fowi.er 


noise 

and  feeling  the  day  it  was  announced  that 
he  would  no  longer  be  managing  editor 
of  the  American. 

It  is  only  fair  to  add  that  Fowler  had 
taken  the  job  under  protest.  He  likes 
his  good  time  and  honestly  dreaded  the 
dignity  which  is  at  least  implied  in  the 
title  of  managing  editor.  ()ne  of  the 
characteristics  cf  this  newspaper  man 
(me  notices  soonest  is  his  charming  un¬ 
concern  for  tho.se  things  that  worry  most 
of  us.  Money,  for  instance.  Gene’s  wife 
always  gets  the  pay  check  and  gives  her 
husband  p<x:ket  money. 

Fowler  is  now  a  reporter  on  the  Xcw 
York  .American,  jumping  here  and  there 
on  assignments,  and  when  I  saw  him  the 
other  day  at  the  Newspaper  Club,  he 
looked  .so  gay  and  carefree  for  all  his 
slightly  graying  hair  that  1  asked  him 
bluntly' : 

“What  is  your  philosophy  on  this 
newspaper  life  of  ours?” 

“Well,"  he  replied  quickly,  “I  think 
most  of  us  take  our  work  too  seriously, 
don’t  you  ?  We’re  in  an  honorable  pro¬ 
fession,  of  course,  and  all  that ;  but  we’re 
funny  just  the  same,  and  we  ought  to 
laugh  at  ourselves  once  in  awhile. 

“We  laughed  heartily  at  Mr.  Babbitt, 
when  Sinclair  Lewis  set  him  down  in 
black  and  white  for  us.  As  a  matter  of 
fact,  we're  just  as  funny,  with  our  cock¬ 
sure  airs  and  our  walking  sticks,  as  Mr. 
Babbitt,  if  npt  funnier. 

“In  the  first  place,  we  fellows  on  the 
news  side  probably  are  a  little  abnormal 
anyway.  I  sometimes  think  we  had  to 
be  to  get  into  the  business  and  stay  in  it. 

“After  all,  we’re  just  wholesale 
gossips.  The  retail  gossip  trade  is  repre¬ 
sented  by  the  two  ladies  jabbering  over 
the  back  fence. 

“Now  don’t  think  I'm  objecting  to  this 
angle  of  our  business.  I  consider  gossip¬ 
ing  a  very  pleasant  occupation.  Person¬ 
ally  I  wish  I  had  enough  money  so  that 
I  could  just  sit  around  and  gossip  all 
day  long. 

“The  newspaper  business  is  the  nearest 
approach  offered  me.  As  youths,  we 
newspaper  men.  saw  in  our  work  an 
avenue  to  adventure.  The  adventures 
soon  lost  some  of  their  sparkle.  But  we 
were  placed  in  intimate  contact  with  life. 
We  learned  to  like  to  be  near  the  mis- 
chevious  goings  on  in  the  world.  Before 
we  knew  it  we  became  jjerpetual  school¬ 
boys.  And  so  we  live  and  die.’’ 

Fowler  began  being  a  “perpetual 
school-bcy”  in  Denver.  He  was  a  grocer 
boy,  delivering  parcels  in  the  less  re¬ 
spectable  district  of  that  city  before 
George  Creel  cleaned  it  up.  He  was 
graduated  from  the  grocery  wagon  into 
a  job  as  police  reporter  on  a  Denver 
paper.  .And  he  began  almost  immediate¬ 
ly  to  see  the  funny  side  of  journalism. 
Most  assignments  of  his  18  years  as 
newspaper  man  which  he  remembers  to¬ 
day  made  him  laugh.  Not  long  ago  a 


notable  exception  occurred.  The  electro¬ 
cution  of  Ruth  Snyder.  That  disgusted 
Fowler  and  he  deiinitely  decided  he 
would  never  again  report  a  legal  killing. 
But  what  he  wrote  brought  him  praise 
from  more  than  100  editors  who  received 
his  story  through  L'niversal  Service. 

In  all  the  years,  he  said,  he  enjoyed 
himself  most  when  he  traveled  a  month 
with  Queen  Marie  of  Rumania  on  the 
special  train  that  carried  her  from  coast 
to  coast  in  1926. 

“That  was  a  panorama  of  laughs,'’  he 
recalled  this  week.  "And  the  funniest 
part  of  it  was  that  it  was  supposed  to  be 
serious  and  imposing. 

“What  that  month’s  trip  amounted  to 
was  an  opportunity  for  .Americans  to 
relieve  themselves  of  their  royal  repres¬ 
sions.  We  are  supposed  to  be  a  demo¬ 
cratic  nation,  but  on  that  trip  I  learned 
that  the  great  majority  of  .Americans 
secretely  wished  they  had  some  king  or 
queen  to  fall  down  and  worship.  The 
best  most  of  us  men  can  do  for  this  kind 
of  royal  romance  is  to  enthrone  our 
wives,  or  some  lovely  lady  as  our  queen, 
and  be  her  courtier. 

“But  here  we  were  crossing  the  conti¬ 
nent  with  a  woman  who  was  actually  a 
queen  and  really  queenly.  Our  chief 
amusement  was  to  watch  the  big  crush 
for  social  preference.  To  liegin  with 
Col.  John  Carroll,  who  was  in  charge  of 
the  train,  received  40  social  commands 
from  society  leaders  for  the  privilege  of 
attaching  their  special  cars  to  the  royal 
band  wagon. 

“  'My  God !’  ejaculated  Col.  Carroll, 
when  the  40  commands  were  brought  to 
him,  ‘no  engine  has  yet  been  invented  to 
pull  that  many  cars’ 

“We  newspaper  men  on  the  train,  there 
were  four  of  us,  grew  to  like  Col.  Car- 
roll.  We  called  him  ‘Uncle  John,’  and 
when  he  was  in  good  humor  he  referred 
to  us  as  his  cabinet. 

“On  the  trip  out  to  the  Pacific  coast 
there  were  a  number  of  minor  clashes  on 
the  train.  We  suppressed  news  of  these, 
feeling  that  after  all  we  were  the  Queen’s 
guests  and  not  snoopers.  Col.  Carroll 
ruled  supreme,  meting  out  justice  with 
an  iron  hand.  His  favorite  expression 
during  a  quarrel  was  ‘Pull  the  cord,  and 


put  'em  off  the  train.’  Most  of  the  dis¬ 
sension  was  over  the  question  of  who 
was  sponsoring  the  trip.  Loie  Fuller, 
the  dancer,  claimed  she  was.  and  the  fight 
broke  out  and  became  public  in  Spokane 
when  Sam  Hill  asserted  he  was  the  right¬ 
ful  and  only  sponsor. 

“Queen  Marie  proved  herself  a  Jimmie 
Walker  of  Queens  at  Spokane  when  she 
wa.s  taken  out  for  the  official  opening  of 
the  .Mary  Hill  Museum,  supposedly  the 
object  of  her  trip.  The  museum,  so- 
called,  overlooks  the  Columbia  River  in 
a  most  inaccessible  place.  It  might  make 
a  good  airplane  station.  The  Queen  gave 
one  gasp  of  amazement,  but  then  accepted 
the  situation  completely  and  carried 
through  the  program  with  the  grandest 
IK)ise  imaginable.  She  made  a  dramatic 
speech  in  praise  of  Mr.  Hill  and  the 
museum,  although  her  two  children  were 
nearly  dying  with  laughter  and  the  dog 
had  run  away  in  disgust.” 

.At  every  city  stopped  at  on  the  trip 
to  Spokane  and  back,  police  guards 
furnished  efficient  protection  for  the 
royal  visitor.  So  efficient  were  they  that 
the  newspaper  men  were  always  being 
taken  for  su.spicious  characters.  They 
just  had  to  buy  themselves  high  silk 
fiats. 

“I’m  using  mine  for  a  fern  stand  now,” 
Fowler  said. 

Fowler  has  interviewed  more  than 
l.(XX)  different  people  for  newspaper 
stories  since  he  started  interviewing 
Buffalo  Bill  in  Denver,  and  he  said  this 
week  he  is  still  looking  for  a  man  or 
woman  who  will  give  an  honest  answer 
to  the  question : 

“Just  how  did  you  become  siKcessful?” 

“If  they  spoke  honestly,  I  believe  they 
would  have  to  give  full  credit  to  lady 
luck.  I  know  that  in  newspaper  work 
there  is  only  one  key  to  success,  plus  the 
abnormality  or  ability,  call  it  what  you 
will,  whiefi  forces  one  into  the  business, 
and  that  kev  is: 

“L— U— C— K.” 

Because  he  is  so  carefree  in  his  work, 
Fowler,  to  round  out  the  paradox  just 
has  to  have  a  rather  profound  hobby.  In 
his  spare  moments  fie  is  a  student  of 
archeology.  He  has  taken  it  up  serious¬ 
ly.  .At  his  home  in  Kew  Gardens,  N.  Y., 
he  has  built  himself  a  .sound  proof  room 
over  a  porch  and  there  and  in  his  library 
be  has  .some  2,000  books  on  antiquities 
before  the  Roman  and  Hellenistic  period. 
His  particular  bug.  he  said,  is  Egypt¬ 
ology. 

PUBLISHER  MARRIES 

Uharles  William  Barton,  president  and 
publisher  of  the  Sheridan  (VVyo.)  Post- 
Enterprise,  was  married  to  Miss  Virginia 
Nelson  at  the  home  of  the  bride’s  mother, 
Mrs.  John  Schaeffer,  in  Sheridan, 
March  10. 


FLASHLIGHT  PRECIPITATES  RIOT 

Hungarians  Cry  “Bomb”  And  Police 
Charge  Crowd  in  New  York 

.A  little  too  much  flashlight  powder  in 
a  photographer’s  pan  caused  •  n  explosion 
the  other  night  which  precipitated  a  riot 
and  cries  of  “Bomb !  Bomb !” 

Rudolph  .Arnold,  a  photographer  for 
the  .Wti  York  Ez  ening  Graphic,  was  as¬ 
signed  to  cover  the  arrival  on  the  S.S. 
Olympic  of  the  480  delegates  from 
Hungary  to  the  unveiling  of  the  Kossuth 
Monument  on  Riverside  Drive,  in  New 
A’ork  City. 

In  the  midst  of  the  confusion  caused 
by  tbe  shouts  .and  waving  of  banners  by 
a  mob  of  Hungarians  bitterly  opposed  to 
Horthy,  Regent  of  Hungary,  .Arnold  at¬ 
tempted  to  take  a  picture,  when  he  put 
just  a  little  too  much  powder  in  the 
pan,  it  exploded  and  burned  his  right 
liand  severely'.  The  crowds  began  to 
shout  “Bomb!”  and  several  pistol  shots 
were  fired. 

The  police  charged  the  crowd  in  the 
belief  that  one  of  its  members  liad  thrown 
a  bomb,  and  the  crowd  fought  back. 
After  the  first  scattering  shots  from 
revolvers,  however,  no  reports  of  fire¬ 
arms  were  heard  and  except  for  the 
photographer  no  one  got  more  serious  in¬ 
juries  than  bruises. 


ISSUES  “FUTURE”  EDmON 


London  Daily  Mail  Advertisers  Co¬ 
operate  in  Jan.  1,  2000,  Number 

The  Lmtdon  Daily  Mail  recently  issued 
a  number  dated  Jan.  1,  2000,  in  -which 
not  only  the  copy  but  the  advertising  was 
written  from  the  standpoint  of  the  fu¬ 
ture.  The  edition  was  tabloid  size  and 
contained  24  pages. 

-A  tea  shop  advertised  landing  space  for 
air-cars ;  a  cement  was  advertised  as  the 
brand  used  for  the  channel  tunnel,  and  a 
cigarette  advertisement  stated  that  “great¬ 
grandfather  smoked  them  75  years  ago.” 


SILURIANS  TO  ELECT 

The  Silurians,  an  organization  com¬ 
posed  of  men  who  were  active  in  New 
A’ork  newspaper  work  .10  years  ago.  will 
elect  new  members  at  a  dinner  to  fie  held 
at  the  Hotel  Brevoort,  New  A’ork,  tfie 
second  week  in  .April.  .Among  those  who 
qualify  for  membership,  is  Kenneth  Lorefi 
who  became  a  reporter  on  the  Xezv  Y’ork 
Sun  in  1898.  He  is  the  son  of  Chester  S. 
Lord,  former  managing  editor  of  the  Sun, 
and  at  present  is  an  official  of  the  New 
A’ork  Telephone  Comnany.  .Applications 
for  membership  in  The  Silurians  shouW 
be  mailed  to  E>avid  G.  Bailie,  secretary  of 
the  organization  at  1339  Union  Street, 
Brooklyn,  N.  A’. 


NEA  Service  has  led  all  competitors 
not  onl’y  in  transmission  of  news- 
pictures,  development  of  features 
and  general  coverage,  but  it  has  set 
the  pace  in  the  advancement  of  me¬ 
chanical  methods  and  processes  for 
better  engraving  and  stereotyping. 

NEA  has  played  a  most  prominent 
part  in  makipg  the  newspapers  of 
America  more  attractive  to  the  eye. 
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The  Pony  Autoplate  Machine 
Continues  To  Speak  For  Itself 

The  Aurora  Beacon-News 

February  27,  1928 

It  is  four  years  ago  since  we  installed  a  Pony  Autoplate  Machine  in  our  Stereotype 
Department. 

Our  belief  was  at  that  time  that  the  Pony  Autoplate  would  prove  as  efficient  in  the 
Stereotpye  Department  as  the  Linotype  has  proven  in  the  Composing  Room  as  against 
the  old  methods  of  work.  Our  opinion  has  been  verified.  The  machine  comes  as  nearly 
to  being  perfect  for  the  work  it  was  designed  to  do  as  any  machine  with  which  we  have 
ever  had  experience. 

THE  AURORA  BEACON-NEWS 

GEORGE  N.  DIETERICH,  Assistant  Manager 


The  Asheville  Citizen 

February  15,  1928 

We  have  been  using  our  Pony  Autoplate  Machine  for  about  three  years  It  has 
given  us  perfect  service  and  the  foreman  of  our  stereotype  department  would  not  do 
without  it. 

We  find  that  this  machine  is  a  time  and  labor  saver  and  the  quality  of  plates  pro¬ 
duced  by  it  is  excellent. 

To  show  the  esteem  in  which  the  Autoplate  is  held  by  our  stereotype  room  crew, 
our  foreman  recommended  it  to  a  newspaper  in  a  neighboring  city.  This  paper  was 
building  a  new  plant  and  installing  some  new  equipment,  which  incidentally  now  includes 
a  Pony  Autoplate  Machine. 

THE  ASHEVILLE  CITIZEN 

W.  R.  HARRIS,  Business  Manager 


Wood  Newspaper  Machinery  Corporation 

501  Fifth  Avenue,  New  York  City 
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ANSWERING  AGENCY  QUERIES  MORE 
QUICKLY  AND  INTELLIGENTLY 

One  Daily  Has  ‘‘Standards  of  Practice”  Covering  All  Possible 
Questions  Pertaining  to  Insertion  of  Copy —  Eliminates 
Telephone  Waiting  and  Irritations 

By  A.  J.  SLOMANSON 


A  INMOST  every  agency  space  buyer  in 
^  New  York  City,  at  one  time  or  an- 
otUer,  has  bad  the  experience  of  tele¬ 
phoning  one  of  the  metropolitan  newspa¬ 
pers  for  information  about  rates,  spe¬ 
cial  ix)sition,  closing  dates,  et  cetera, 
and  knows  how  literally  impossible  it  is 
to  get  proper  attention  to  the  quesiton  or 
questions  asked.  The  writer,  too,  be¬ 
ing  one  of  the  many  who  has  had  to  call 
newspaper  offices  for  enlightenment  on 
various  matters  had  to  make  one  of  these 
calls  on  the  day  this  article  was  written, 
and,  realizing  what  to  expect,  took  notes 
of  the  conservation  for  the  purpose  of  be¬ 
ing  one  space  buyer  who  was  willing  to 
take  the  time  to  apprise  the  management 
of  this  particular  paper  of  the  poor  at¬ 
tention  given  by  their  employes  to  agency 
queries.  Following  is  the  verbatim  rec¬ 
ord  of  the  telephone  call  in  question: 
Operator.  Yes  ? 

Caller.  Display  Advertising  Depart¬ 
ment,  please. 

Operator.  Busy ! 

(two  minute  wait) 

Operator.  Still  busy. 

(another  two  minute  interval) 

(then  another  minute) 

(still  another  minute) 

Caller,  (to  himself)  Thank  goodness 
I’m  tolerant. 

(another  minute) 

Operator.  Ilellooo !  advertising  is 
still  busy 

(one  minute  wait) 

Operator.  Advertising  is  still  busy, 
(two  minute  wait) 

Operator.  Still  busv. 

Caller.  Tst !  Tst !  fst ! 

Operator.  Still  busy. 

(one  minute  wait) 

(another  minute) 

Operator.  Helloooooo !  sorry  to  keep 
you  waiting — advertising  still  busy. 

(one  minute) 

(still  another  minute) 

Caller.  God  almighty ! 

(another  minute) 

Operator.  Hellooooooo!  just  a  min¬ 
ute — I’ll  give  you  the  party  who’ll  give 
you  the  information  (as  if  she  was  do¬ 
ing  the  caller  a  great  favor). 

After  being  connected  with  three  dif¬ 
ferent  employes  the  information  was  fi¬ 
nally  obtained. 

In  this  instance  the  telephone  operator 
was  very  courteous  and  anxious  to  con¬ 
nect  the  caller  with  the  right  party,  and 
in  justice  to  the  paper,  the  wait  may  have 
been  a  trifle  longer  than  usual,  hut  if  any 
one  thinks  that  this  experience  is  greatly 
exaggerated  let  him  make  an  experiment. 
True,  there  are  times  when  the  informa¬ 
tion  is  obtained  without  too  much  trouble, 
yet  the  general  tendency,  now,  and  for 
years  past,  has  been  along  the  lines  as 
above  stated. 

Undoubtedly,  the  trouble  lies  with  the 
young,  underpaid,  or  possibly  overpaid, 
employes  at  the  publication  desks,  and 
also  with  the  usually  deluged-with-work 
employe  in  the  advertising  department 
who  may  have  time  to  answer  telephone 
requests  for  information  only  when  he  is 
through  attending  some  routine  matter 
in  his  department. 

This  situation  could  be  remedied  by 
having  an  investigator,  preferrably  some 
one  familiar  with  the  inter-departments  of 
the  paper’s  office  and  plant,  spend  about 
a  month  checking  the  incoming  calls 
from  agencies,  and  keeping  a  record  of 
the  queries  answered,  by  whom  answered, 
and  the  amount  of  time  involving  each 
call.  From  the  information  gathered  by 
such  an  investigation,  inefficient  methods 
could  be  determined  and  new  rules  could 
be  e.stablished  and  promulgated  through¬ 
out  the  newspaper’s  offices  and  plant  ex¬ 
plaining  how  to  handle  inquries  from  ad¬ 
vertising  agencies  more  quickly  and  in¬ 
telligently. 


Concerning  queries  to  out-of-town  pa¬ 
pers  correspondence  is  usually  necessary 
unless  the  information  is  wanted  imme¬ 
diately  and  then  telegrams  or  telephone 
calls  are  effected.  Of  course  most  of 
these  queries  pertain  to  accounting  mat¬ 
ters  since  the  space  buyer  could,  in  mOst 
ca.ses,  get  any  pertinent  information  about 
space  and  rates  from  the  Xew  York 
repre.sentative  of  the  out-of-town  paper. 

This  is  the  age  of  simplification  and 
standardization,  and  within  the  next  de¬ 
cade  it  will  not  be  surprising  to  see 
most  of  the  papers  throughout  the  coun¬ 
try  have  a  code  of  rules  for  agencies 
to  use  as  a  reference  guide.  In  fact,  the 
Fliiladciphui  Public  Ledger  has  already 
published  and  distributed  to  all  advertis¬ 
ing  agencies  a  book  containing  their 
standards  of  practice.  This  book  was 
primarily  issued  to  eliminate  needless  cor¬ 
respondence  with  agencies  and  at  the 
same  time  serve  as  a  protection  from 
those  advertising  agencies  which  include 
in  their  space  contracts,  or  order  forms, 
printed  clauses,  reserving  to  themselves 
certain  rights  and  privileges.  Following 
is  the  index  to  this  book : 

Advertising  Agencies 

Adjustments  Pending. 

Back  Dating  Accounts. 

Cash  with  Order. 

Commission  and  Cash  Discount. 

Commission  Not  Allowed  on  Amusement. 

Commissionable  Classification. 

Transfer  of  Accounts. 

Amusement  Advertising 

Definition  of  Amusement  Advertising  Not 
Commissionable. 

Cancellations 

Advertising  Ordered  Killed  After  First  Edi¬ 
tion. 

Limitation  or  Cancellation  of  Advertising. 
Cash  Discount 

Ad  j  ustments  Pending. 

-Vdvertising  Agencies — Cash  with  Order. 

Financial  Advertising. 

Contracts 

Acceptance  of  Orders  or  Contracts. 

.Vcnowledgmcnt  of  Contracts. 

Acknowledgment  of  Cancellation. 

Advertising  Director’s  Signature. 

Beginning  Dates. 

Black  and  White  Contracts  Protect  Roto¬ 
gravure  Rates. 

Bulk  Contract,  25,000  Lines  or  More  Are  Net. 

Cancellation. 

Dated  in  Advance,  Not  Accepted. 

Figuring  Lineage  on  Contracts,  5,000  Lines 
or  More. 

Insertions  on  Time  Contracts. 

I-ineage  Not  Transferred  from  One  Contract 
to  .\nother. 

Periods  Not  Extended. 

Rate  Holder  Clauses  in  Orders. 

Rotogravure  I.ineage  Applied  to  Black  and 
White. 

Short  Rate  on  Contracts. 

Copy  AND  Ci  ts 

Advertisements  Will  Be  Set  Similar. 

Changes  Made  in  Copy. 

Copy  or  Material  Received  Too  Late. 

Copy  Matter  Combining  Two  or  More  Classi¬ 
fications. 

Cuts  and  Mats  Prepaid. 

Combination,  Same  Size  Copy. 

l  ate  .\rrival.  Missing  Edition. 

Non-arrival  of  Cuts. 

Too  Much  Copy  for  Space. 

Errors 

.\dverfisers’  Errors. 

Corrections,  After  Evening  First  Edition. 

Typographical  Errors. 

Financi.\l  Advertising 

Financial  in  Run-of-Paper. 

Mechanical  Requirements  and  Make-Up. 

Classified  Advertising  Regulations. 

Display  Classified  Make-Up. 

Financial  and  Insurance  Advertising  Make-up. 

Minimum  Size  of  Advertisement  for  Public 
Ledger. 

Minimum  Size  of  Advertisement  for  Roto¬ 
gravure  Section. 

Minimum  Size  of  Advertisement  for  Maga¬ 
zine  Section. 

Physical  Make-Up  Public  I.edger. 

Physical  Make-Up  of  Rotogravure  Section. 

Physical  Make-Up  Sunday  Local  Rotogravure 
Section. 

Physical  Make-Up  of  Magazine  Section. 

Reading  Notices. 

Rotogravure  Advertising  Make-Up. 

Ten  Line  Minimum. 


Typography  and  Printing. 

(  Irders 

incorreef  Rates  or  Conditions. 

Instructions  Must  Accompanying  Orders. 
Lineage  Mutt  Be  Specified. 

Proofs  Should  Accompany  Orders. 
Signatures  Necessary  on  Release  Orders. 
Position 

Figuring  Combination  Rate  with  Position. 
Figuring  Kates  for  Position. 

Request  for  Position. 

Rates  and  Circulation 
-Advertiser  Enjoys  .Ml  Rate  Card  Rates. 
Changes  in  Rate  Card. 

Combination,  Same  Size  Copy. 

Difference  Between  Flat  and  Net. 

Figuring  Combination  Rate  with  Position. 
Incorrect  Rates  or  Conditions. 

Information  About  Circulation. 

Lower  Kates  When  Earned. 

Not  Retroactive. 

Position  Rates,  How  to  Figure. 

Published  Rates. 

■Short  R.ates 

Short  Rate  on  Contracts. 

Short  Rating  Bankruptcies. 

Short  Rating  When  Advertising  Has  Not  Run. 
•Miscellaneous 

Art  Work  and  Engraving  Charged  Agencies. 
Checking  Copies. 

Merchandising  Service. 

Rotogravure  Service. 

Setting  Charged  for. 

Trade  Deals,  Due  Bills. 

Before  a  space  buyer  or  other  agency 
executive  will  go  into  a  lengthy  corre¬ 
spondence  about  some  ruling,  a  glance 
at  such  an  index  and  the  respective  ref¬ 
erence  will  save  him  considerable  time 
in  that  the  information  is  obtained  imme¬ 
diately. 

It  is  obvious  that  a  similar  book  would 
be  of  great  help  to  New  York  City  space 
buyers  who  invariably  telephone  the  of¬ 
fices  of  the  metropolitan  newspapers  for 
information. 

ALBANY  GROUP  INDUCTS  SMITH 


Governor  “Al”  Made  Honorary  Mem¬ 
ber  of  Albany  Correspondents 

Governor  Alfred  E.  Smith  of  New 
York  was  elected  an  honorary  member  of 
the  New  York  Legislative  Corre¬ 
spondents’  Association  at  the  annual  stunt 
dinner  given  at  the  Ten  Eyck  Hotel, 
Albany,  March  8.  Governor  Smith  is  the 
first  chief  executive  of  New  York  State 
to  receive  this  honor.  The  only  other 
honorary  members  are  Chauncey  M. 
Depew.  Oliver  A.  Quayle  and  Charles  M. 
Winchester. 

The  stunt  dinner  this  year  took  the 
aspect  of  a  real  wild  west  rodeo,  and 
was  attended  by  about  400  persons. 
Governor  Smith  and  Under-secretary  of 
the  Treasury',  Ogden  L.  Mills,  heading 
the  list  of  notables. 

The  members  of  the  association  were 
garbed  as  cowboys  and  put  a  number  of 
skits  and  stunts,  “kidding”  the  Governor 
about  his  impending  campaign  for  the 
presidency. 

Governor  Smith  made  a  pledge  that  he 
would  attend  the  stunt  dinner  of  the  cor¬ 
respondents  next  year  “no  matter  what 
happens.” 


LATIN  PRESS  GROUP 
FORMED  IN  HAVANA 

American  Federation  Organised  A(t« 
Plan  for  World  Atsociation  Re. 
•ulti  in  Disagreement — 25 
Papers  Represented 

“The  American  Federation  of  tht 
Latin  Press,”  an  outgrowth  of  the  Latit 
Press  Congress  in  session  in  Ilavam 
was  formed  March  12  by  delegates  to  tht 
congress  representing  newspapers  iti 
North,  Central  and  South  Ameria.' 
Twenty-five  delegates  representing  Latk  • 
newspapers  in  Canada,  the  West  Indie  Ji 
and  several  Central  and  South  -\mericji;i 
countries  were  the  organizers.  " 

The  organization,  w'hose  prcliminant 
constitution  rules  were  written  by  a  coii  i 
mittee  of  four  journalists,  followed  a  I 
debate  during  today’s  session  of  the  first! 
commission  of  the  Latin  Press  Congress* 
regarding  the  advisability  of  organizing! 
a  world  federation  of  the  Latin  press.  » 
Two  projects  for  such  a  confederation -jj 
were  presented.  One,  by  Paul  Odet,  oi  * 
I.e  Droit,  Ottawa.  Canada,  was  said  to 
represent  the  viewpoint  of  the  Latin  ■ 
journalists  of  western  hemisphere;  thel 
other,  presented  by  Mario  Appelius,  oil 
Popolo  Di  Italia  of  Milan,  Italy,  was" 
said  to  represent  the  viewpoint  of  Latin 
Journalists  from  Europe.  l 

The  two  projects  were  referred  to  a* 
sub-committee  for  co-ordination. 

When  the  sub-committee  met.  how¬ 
ever.  the  two  projects  were  fmmd  to  bt 
widely  at  variance  and  no  agreement 
could  be  reached.  Cuban  and  other  Pan- 
American  delegates  thereupon  held  a 
meeting  and  decided  to  organize  a  sepa¬ 
rate  federation  which  would  operate 
separately  and  could  adhere  to  a  world 
conference  of  the  Latin  press  shodd 
such  be  organized  later. 


‘PAY  BILLS”  CAMPAIGN 


Dallas  Firms  Spending  $7,000  to  Stren 
Prompt  Payments 

Approximately  $7,(X)0  will  be  spent  in 
1928  in  a  “Pay  Bills  Promptly”  adver¬ 
tising  campaign  in  the  Dallas,  Tex.,  news¬ 
papers.  The  Dallas  Retail  Credit  Men’s 
Association  is  sponsoring  the  campaign, 
but  many  contributions  have  been  re¬ 
ceived  from  firms  not  members  of  tht 
association  but  who  expect  to  benefit 
from  it. 

The  campaign  started  in  December  and 
will  continue  12  months. 

Although  it  is  too  early  yet  to  be  able 
to  give  definite  results  in  figures,  credit 
men  of  various  retail  stores  report  that 
the  effects  of  the  advertising  can  already 
be  felt  and  they  are  very  optimistic  over 
the  final  outcome. 

Morelle  K.  Ratcliffe  Advertising 
.\gcncy  is  handling  the  account. 


THE  NEW  YORK  DAILY  MIRROR 
THE  BOSTON  DAILY  ADVERTISER 

Are  pleased  to  announce 
the  appointment  of 

The  S.  C.  Beckwith  Special  Agency 

New  York  Philadelphia  Chicago  St.  Louis 

Kansas  City  .-Xtlanta  Detroit  San  Francisco 

as  exclusive  national  representative,  effective  March 
6,  1928.  In  future  all  matters  pertaiining  to  national 
advertising  should  be  addressed  to  this  agency. 

W.  E,  Moffett 

Advertising  Director 
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WALTER  WINCHELL’S  “BIG  EAR”  HEARS 
ALL  BROADWAY’S  GOSSIP  AND  SLANG 


No  Pale  Rays  of  Culture  Illuminate  His  Column,  Fierce  Glare 
of  “Canyon’s”  Bright  Lights  Substituted — Records 
News  of  “Park  Rowgues” 


By  JOHN  F.  ROCHE 


jVTAN'V  newspaper  columnists  essay  the 
role  of  polished  dilettante,  tea-cup 
in  hand,  frolicking  among  masterpieces, 
but  not  Walter 
Winchell  of  the 
Nnv  York  Eve¬ 
ning  Graf>htc. 

Slang  is  his 
forte,  and  in  his 
daily  column 
“V  our  Broad¬ 
way  and  Mine” 
he  extends  him¬ 
self  to  dissemi¬ 
nate  news  and 
“wise  cracks”  of 
front  page  cele¬ 
brities,  stage  and 
screen  stars,  and 
gentlemen  of  the 
press,  written  in  the  argot  of  Broadway. 
He  is  the  originator  of  many  .slang  ex¬ 
pressions  which  have  found  their  way 
into  the  vocabularies  of  countless  Broad- 
wayites. 

Defending  his  slang  style  of  newspaper 
writing,  Winchell  says ; 

"I'm  an  alleged  representative  of 
Hroadwa>-,  and  the  mob  1  mix  with  ex¬ 
press  themselves  in  the  argot  of  the 
•Canyon.'  That's  the  language  1  savvy 
better  than  any  other,  and  as  long  as  I'm 
writing  about  Broadwayites,  1  might  as 
well  use  their  own  lingo.  And,  anyway,  I 
never  had  much  schooling,  and  most  four 
syllable  wOTds  are  over  my  head.’’ 

A  glossary  of  some  of  Winchell’s  more 
famous  contributions  to  the  dictionary  of 
trick  names  would  read  as  follows : 

"Hush  house”  or  "sotto  voce  parlor” 

.  .  .  speakeasy. 

"Coasting"  .  .  .  grafting  meals  and 
drinks  from  friends  until  payday. 

“Main  Stem,"  "Coffee  Pot  Canyon,” 
"The  Incandescent  Belt"  .  .  .  Broadway. 

•‘Making  whooiiee"  .  .  .  getting  in¬ 

toxicated. 

“Park  Rowgues"  .  .  .  newspaper  men. 

"Torso  tosser.”  "hip  flipiier"  or  "thigh 
grinder’’  .  .  .  oriental  dancer. 

"Your  Bn^dway  and  Mine”  is  a  veri¬ 
table  gazette  of  Manhattan’s  Fourth 
Estate,  and  Winchell  says  that  getting 
news  of  the  writers  is  one  of  the  easiest 
parts  of  his  job. 

“\\  here  do  you  pick  up  most  of  your 
items  about  the  ‘Park  Rowgues’,”  we 


"I’ve  got  to  be  a  good  listener,  too. 
Damon  Runyon  once  asked  ‘Bugs’  Baer, 
who  is  a  neighlxir  of  mine,  what  he 
really  thought  of  me,  and  Bugs  replied 
‘He’s  got  a  big  ear.’  And  that  ear  is 
what  I  consider  one  of  my  best  assets.” 

Walter  Winchell  was  not  always  a 
newspaper  man.  He  came  to  the  Nevj 
York  Evening  Gral>hie  from  Vaudezille 
News,  a  weekly  publication  issued  as  a 
house  organ  for  the  Keith-Albee  vaude¬ 
ville  interests.  Before  that  he  cavorted 
behind  the  footlights  in  a  road  show  on 
the  Pantages  vaudeville  circuit. 

He  was  born  in  New  York  on  April  7, 
1897,  and  is  one  of  the  only  two  column¬ 
ists  writing  about  Broadway  who  were 
horn  within  sight  of  the  famous  street. 

When  he  was  13  he  left  school  to  join 
a  trio  in  a  vaudeville  act.  The  act  soon 
broke  up,  and  he  and  the  other  two  mem¬ 
bers  of  the  trio  went  their  separate  ways. 
His  partners,  now  famous  in  the  theatre, 
were  Eddie  Cantor  and  Gcorgie  Jessel. 

Winchell’s  next  job  was  that  of 
"hoofer”  with  a  road  show,  and  it  was 
while  he  was  working  on  this  job  that 
his  urge  to  be  a  newspaper  man  got  the 
Ijest  of  him.  He  bought  a  pt)rtable  type¬ 
writer  to  practice  on,  and  his  first  real 
opportunity  to  do  newspaper  work  came 
when  George  Clark,  now  radio  editor  of 
the  .Yctt'  York  Anieriean.  but  at  that 
time  on  the  staff  of  the  Chieago  Herald- 
Examiner,  heard  of  his  addiction  for 
news  writing  and  sent  him  a  card  author¬ 
izing  him  to  be  travelling  correspondent 
for  the  Herald-Examiner.  There  was 
no  salary  attached  to  the  job,  but 
Winchell  welcomed  the  chance  to  do 
regular  newspaper  work. 

When  the  young  "hoofer"  returned  to 
Xew  York,  he  went  to  the  office  of 
Vaudeville  Xews  and  asked  his  frientl 
Glen  Condon,  one  time  managing  editor 
of  the  Tulsa  World  for  a  job.  Condon 
said  there  was  nothing  doing,  but  after 
due  persistence  the  would-be  scribe  con¬ 
vinced  him  that  he  would  be  a  valuable 
addition  to  the  staff.  He  agreed  to  sell 
advertising  along  with  gathering  news. 

After  two  years  on  Vaudeville  News, 
the  night  life  historian  received  an  offer 
from  Bernarr  McP'adden  to  come  to  the 
Xew  York  Evening  Graphic,  which  was 
just  then  getting  under  way,  to  conduct 
a  Broadway  column.  Winchell’s  wide 


SELLS  WEEKLY  AFTER 
EXCITING  EDITORSHIP 
TIT  B.  EDW.\RDS,  editor  of  the 
Valdosta  (Ga.t  Journal, 
weekly,  has  sold  the  Journal  to 
W.  'i’.  Lastinger  and  V.  G. 
Hodges  of  Hahira,  Ga.  Edwards 
had  a  lively  and  exciting  time 
establishing  a  new  paper  in  Val¬ 
dosta. 

He  issued  his  first  number  in 
November,  1927,  and  between 
that  date  and  the  time  he  sold 
out  the  Journal  was  damaged  by 
fire  supposed  to  have  been  in¬ 
cendiary,  suffered  the  wrecking 
of  the  plant  at  the  hands  of  mid¬ 
night  visitors,  and  his  linotype 
operator  met  a  mysterious  death 
on  the  highway  while  riding  in 
an  automobile. 

Editor  Edwards  in  the  mean¬ 
time  received  an  anonymous  letter 
warning  him  that  “we  will  get 
you  next.” 

The  reason  for  the  attacks  has 
never  been  made  clear. 


acquaintaiKe  with  the  i)eople  who  get 
their  pictures  in  the  papers  brought  him 
this  offer. 

“I  owe  a  debt  of  gratitude  to  the  news¬ 
paper  men  and  women  of  the  country,” 
\\  inchell  confided  to  the  writer.  "They 
certainly  helped  me  out  a  lot  when  I 
started  my  column.  At  first  I  didn’t 
know  how  they  would  receive  a  ‘hwfer,’ 
who  was  trying  to  bust  into  the  news¬ 
paper  game,  but  they  were  certainly  good 
to  me.” 

In  the  four  years  Winchell  has  worked 
for  the  Graphic  he  has  had  only  one 
vacation.  That  was  made  possible  by 
the  action  of  six  other  New  York 
columnists  who  stepped  in  and  acted  as 
guests  conductors  of  "Your  Broadway 
and  Mine,”  while  the  weary  proprietor 
stole  off  to  the  country  for  a  short  rest. 


PUBLISHERS  OWN  BIOGRAPHIES 

Publishers  of  biographies  own  the  copy¬ 
right  of  all  biographical  material  in  their 
b(X)ks,  was  the  decision  handed  down  by- 
Justice  Tomlin  in  a  London,  England, 
court,  March  1,  in  the  case  of  A.  and  C. 
Black,  publishers  of  "Who’s  Who.”  who 
claimed  an  injunction  for  infringement  of 
copyright  against  the  publishers  of  “Men 
of  The  West,”  a  collection  of  photo¬ 
graphs  and  biographies  of  prominent  men 
of  the  West  of  England.  "The  defendants 
claimed  that  the  copyright  of  biographies 
in  “Who’s  Who,”  belonged  to  the  sub¬ 
jects  of  the  biographies  and  permission 
had  been  obtained  from  these  men  for 
reproduction  of  part  of  the  biographies. 


STUNT  USED  DESPITE 
PRESS  AGENT  ODOR 

Baltimore  American  Introduced  Civil 

War  Veteran  at  “My  Maryland” 
Show — Egyptian  Marriage 
Hoax 

.Although  an  idea  for  a  good  news 
story  also  had  the  ai>pearance  of  a  press 
agent  stunt  for  a  local  theatre,  Ralph  J. 
Sybert.  city  editor,  and  Charles  Davis, 
managing  editor  of  the  Baltimore  Ameri¬ 
can,  used  the  story  recently. 

During  the  run  of  "My  Maryland”  in 
Baltimore,  a  reporter  on  the  -American 
located  a  civil  war  veteran,  Herman  Hei- 
miller,  who  had  led  the  last  charge 
against  the  Union  troops  at  -Appomattox 
Court  House.  He  took  the  veteran  to 
the  show,  and  in  the  intermission  be- 
iween  ac*s  Heimiller  was  taken  back- 
stage  and  introduced  to  the  cast.  Then 
he  was  taken  before  the  curtain  by  the 
comedian  of  the  show  and  presented  to 
the  audience  with  the  announcement  that 
the  Baltimore  -American  had  found  him 
and  brought  him  to  the  theatre. 

-At  the  request  of  tlw  reixjrter  the 
comedian  announced  that  the  -American 
would  carry  a  story  about  the  veteran 
next  day. 

Both  the  theater  and  tlie  newspaper 
Irenelited  by  this  stunt,  which  would  have 
been  turned  down  if  presented  by  a  press 
agent. 

-Another  human  interest  news  story, 
carried  by  all  the  Baltimore  afternoon 
papers  recently,  turned  out  to  be  a  full- 
Hedged  publicity  hoax.  -An  Egyptian  ap¬ 
plied  at  the  local  marriage  license  bureau 
for  a  license  to  marry  the  ashes  of  his 
dead  fiancee,  which  he  had  in  an  urn. 
He  e.xplained  that  he  had  planned  to 
marry  her,  but  that  she  had  died  before 
the  ceremony  could  take  place.  His  re- 
(piest  was  refused. 

The  afternoon  papers  printed  the  story, 
and  the  morning  papers  out  for  a  follow¬ 
up  story,  uncovered  the  fact  that  tte 
Egyptian  was  a  performer  in  a  "liam” 
maiageric  show  and  had  a  wife  living 
with  him.  The  ashes  were  discovered  to 
woorl  ashes  and  not  those  of  his 
fiancee.  The  morning  papers  ran  an 
expose  of  the  stunt,  but  nevertheless  the 
show  was  crowded  that  afternoon. 


FLORIDA  CHANGES 

The  Eustis  (Ha.)  iMke  Keg  ion,  pub¬ 
lished  for  the  past  10  years  by  T.  Jeff 
Bailey,  has  been  purchased  by  Robert  J. 
Holly,  Jr.,  of  Sanford.  The  .i/ount  Dora 
( Fla. )  T ofic  has  been  sold  by  E.  E 
Truslcctt  and  L.  R.  Helm  to  -All""  .Abeles,  y 
ami  associates.  Mr.  .Abeles,  for  the  ist 
few  years,  has  been  on  the  staff  of  the 
Orlando  Morning  Sentinel. 


asked  him. 

••  Almost  every  place  1  go,”  was  his 
answer.  “Xight  clubs,  theatres,  speak¬ 
easies,  any  place  that  looks  interesting, 
you  are  always  sure  to  run  across  some 
of  th"  boys. 

Getting  the  inside  news  of  the  cele¬ 
brities  isn’t  such  a  hard  job,  when  you 
know  the  right  people,  according  to  “’The 
Big  Xight  Life  Man.”  “The  best  place 
to  hear  the  kind  of  news  I  want  is  up 
against  the  ‘giggle  water’  counters,”  he 
says.  ‘‘They’re  the  places  where  gossip 
flows  freely'.  Then  the  various  night 
club  hostesses  usually  know  everything, 
and  after  they  become  your  friends  your 
contact  with  them  is  priceless. 


Newspaper  Engineering 

An  organization  specializing 
in  newspaper  buildings,  all 
phases  of  newspaper  en¬ 
gineering,  operation  and 
production  problems, 
analytical  surveys  and 
valuations. 

S.  P.  WESTON,  INC. 

Nemttaptr  BwSdinft. 

Production,  Opermtum 
Surveys.  ValuuUous. 

420  Lexington  Avenue,  New  York 


•  TRADC  L  I  N  OX  Y  P  E  MARK*  I 
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JUST  LIFT  THIS  LEVER 

ady  to  start  setting  from 


and  you  are  re 
another  magazine.  Changes  of  face  are 
made  instantly  on  the  Models  25  and 
26.  You  can  make  a  change  even  while 
matrices  are  being  distributed 


MODEL  25 

Continuous  composition 
from  two  main  magazines 

MODEL  26 

Continuous  composition 
from  two  main  magazines 
and  two  auxiliary 
magazines 

All  magazines  quickly  removed 
from  the  front  and  interchange¬ 
able  with  other  Linotypes— sup¬ 
plied  in  either  30  or  42  picas 
maximum  measure 


MERGENTHALER  LINOTYPE  CO.t  BROOKLYN,  N.  Y 

SAN  FRANCISCO  CHICAGO  NEW  ORLEANS 

CANADIAN  LINOTYPE,  LIMITED,  TORONTO 


Rtprf»»nttiiv9M  in  tht  Principsi  CitUi  of  tht  World 

LINOTYPED  IN  THE  BENEDICTINE  FAMILY 
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NEWSPAPER-OWNED  SHOPPING  NEWS 
PROFITABLE  COAST  PUBLISHERS  FIND 

Specialized  Local  Conditions  Called  for  Such  a  Medium,  They 
Declare — Consider  Privately  Owned  Shopping  Papers 
a  Menace — Wider  Market  Area  Reached 

By  VIVIAN  I.  ROSS 

T]|[7HEREAS  in  most  parts  of  the  “If  I  were  conducting  a  newspaper  in 
^  country  a  Shopping  News  is  con-  a  rural  community  or  a  county  seat 
sidered  a  competitor  of  the  newspaper,  town  where  the  population  is  not  so 
four  California  publishers  find  it  a  profit-  enormous,  I  would  not  use  a  Shopping 
able  ally.  News,  for  the  percentage  of  the  trade 

These  four  publishers,  who  print  and  territory  covered  would  be  reached  suf- 
distribute  Shopping  News  papers  for  the  ficiently  by  the  newspaper.  But  in  a 
merchants  in  their  cities,  look  upon  this  territory  similar  to  Huntington  Park, 
medium  somewhat  in  the  light  of  a  where  there  is  no  other  way  of  reaching 
supplement  to  their  newspapers — ^the  better  than  SO  per  cent  of  possible  cus- 
Huntington  Park  Signal,  the  Compton  tomers,  I  would  most  assuredly  use  a 
N cws-Trilntne ,  the  Hollywood  Citizen,  Shopping  News  or  similar  publication, 
and  the  San  Jose  Mercury-Herald.  The  public  does  not  expect  any  news  in 

The  reasons  given  by  these  western  such  a  publication,  for  they  learn  it  is 
publishers  for  printing  a  Shopping  News  purely  an  advertising  medium,  used  ex¬ 
may  be  summarized  as  follows:  It  is  clusively  by  merchants.  But  I  would 
impossible,  under  the  existing  conditions,  always  insist  on  making  a  combination 
to  get  100  per  cent  circulation  in  nearby  advertising  rate,  for  such  a  publication 
small  towns.  Yet  people  in  these  towns  is  bound  to  cut  into  the  revenue  of  the 
are  logical  buying  prospects  for  the  newspaper,  and  some  advertisers  would 
neighboring  merchants.  A  Shopping  say  they  got  a  complete  coverage  with- 
News  is  the  advertising  medium  which  out  using  the  newspaper, 
reaches  these  people.  “I  know  of  some  places  in  Southern 

Two  points  emphasized  by  J.  A.  California  where  the  new’spapers  knocked 
Bowen,  editor  and  publisher  of  the  Hunt-  a  Shopping  News  idea,  said  it  was  the 
ington  Park  Signal  and  the  Huntington  ‘bunk’  and  would  have  nothing  to  do 
Park  Shopping  News,  may  account  with  one,  but  who  eventually  have  started 
partially  for  failures  of  certain  Shopping  one  of  their  own  after  some  one  else* 
News  ventures  and  successes  of  others,  got  into  the  field  and  proved  it  to  be  a 
These  two  points  are:  The  Shopping  medium  worth  using.  The  newspaper  is 
News  problem  must  be  considered  from  then  forced  to  make  a  mighty  low  rate 
the  standpoint  of  the  particular  com-  or  put  it  out  at  less  than  cost  in  self- 
munity  to  be  served,  and  the  Shopping  protection.  The  Shopping  News  as  a 
News  must  be  published  by  the  news-  general  proposition  for  ez’cry  locality  is 
paper  or  be  its  competitor.  the  ‘bunk,’  but  with  a  metropolitan  area 

“In  a  community  near  a  large  city,  as  to  cover,  where  there  are  thousands  of 
Huntington  Park  is  located  near  Los  people  who  are  not  interested  in  each 
Angeles,”  Mr.  Bowen  points  out,  “there  other  or  in  the  community  developments 
are  problems  which  arise  in  newspaper  of  the  other,  I  still  say  I  know  of  no 
ptiblishing  that  do  not  exist  in  thousands  better  way  to  serve  your  constituents 
of  other  communities.  Before  I  came  than  a  Shopping  News.  It  not  only  adds 
to  Huntington  Park,  11  years  ago,  I  greatly  to  the  gross  receipts,  but  it  is 
thought  I  knew  a  lot  about  running  a  done  at  very  little  cost,  for  the  same 
newspaper,  but  the  theories  and  solutions  advertising  is  only  set  once  for  both  pub- 
which  formerly  worked,  did  not  ‘make  lications.” 

a  track  in  the  sand.’  As  an  illustration :  C.  M.  Bigsby,  business  manager  of 

Right  near  Huntington  Park,  w'ithin  the  Compton  News-Tribune,  also  believes 
what  is  reasonably  presumed  to  be  our  that  the  Shopping  News  must  be  pub- 
logical  trade  territory,  there  are  located  lished  in  connection  with  a  newspaper 
four  or  five  smaller  towns,  some  of  or  at  its  expense,  and  the  same  adv'er- 
thcm  incorporated,  some  of  them  not,  but  tisements  which  appear  in  their  Shopping 
they  all  have  a  little  community  weekly  News  appear  in  the  Compton  News- 
newspaper  of  their  own.  Tribune. 

“The  people  living  in  these  little  towns  According  to  Mr.  Bigsby,  the  Shop- 
do  not  know  anytxxly  in  Huntington  ping  News  was  designed  to  meet  two 
Park,  do  not  attend  church,  lodge,  or  needs.  He  says : 

clubs  in  Huntington  Park,  and  there  are  “In  every  small  town  there  are  certain 
very  few  reasons  why  they  should  be  individuals  who  will  not  read  a  news- 
interested  in  a  Huntington  Park  news-  paper,  even  though  it  costs  them  nothing, 
paper.  The  circulation  of  most  news-  Their  interests  are  outside  of  town  and 
papers  in  Southern  California  is  confined  they  have  no  concern  in  what  is  happen- 
almost  entirely  to  the  city  limits,  for  ing  in  the  community  in  which  they  live, 
‘just  across  the  street’  almost  there  is  a  Yet,  these  people  are  very  logical  buy- 
newspaper  to  represent  another  town.  ing  prospects  for  the  merchants  of  that 
“Formerly  I  had  conducted  newspapers  same  town.  This  was  one  of  the  two 
and  worked  on  them  where  practically  classes  of  people  we  sought  to  reach  by 
the  entire  county  was  your  field  for  cir-  the  Shopping  News, 
dilation,  but  where  there  are  so  many  "The  other  class  of  people  are  those 
little  towns  _  and  thickly  settled  com-  living  in  small  incorporated  towns  within 
munities,  with  their  individual  news-  a  five-mile  radius.  It  goes  without  say- 
papers,  right  up  against  a  large  city  to  ing  that  the  residents  of  these  towns  have 
provide  a  metropolitan  newspaper,  the  no  interest  in  affairs  in  our  city,  yet 
problem  of  circulation  out  into  these  they  likewise  are  lexical  buying  pros- 
other  communities  is  one  I  have  been  pects  for  our  merchants.  They  can  and 
unable  to  solve  and  have  failed  to  find  are  reached  successfully  through  a 
any  other  newspaper  man  who  is  able  to  shopping  medium  whose  only  appeal  is 
do  so.”  the  pocketbook  appeal.” 

Here,  asserts  Mr.  Bowen,  is  where  the  Henrv  W.  Welsh,  manager  of  the 
Shopping  News  comes  in.  .  Hollywood  Shopping  News,  gives  two 

“Huntington  Park  has  a  population  of  reasons  why  the  Hollyw'ood  Daily  Citi- 
more  than  30,000  and  has  by  far  the  zen  publishes  a  shopping  paper, 
largest  merchandise  establishments.  The  “First,  because  it  affords  the  adver- 
outside  territory,  which  is  logically  our  tiser  a  circulation  of  32,500  as  compared 
trade  territory,  contains  another  50,000  to  nearly  12,000  paid  copies  were  he  to 
people  whom  the  merchants  must  reach —  use  the  Hollywood  Daily  Citizen,  our 
but  how?  To  use  all  these  other  news-  daily  edition.  Second,  ^cause  it  is  a 
papers  with  such  a  limited  circulation  better  medium  for  the  customer  who  has 
in  their  own  territories,  or  to  use  hand-  special  merchandise  to  announce  at  special 
bills,  makes  it  a  mighty  expensive  propo-  prices.” 

sition,  and  to  some  of  the  smaller  stores,  Mr.  Welsh  says  further:  “Shopping 
makes  the  cost  prohibitive,  while  the  News  was  built  on  the  premise  that  a 
Shopping  News,  cemtaining  the  advertis-  woman  could  depend  upon  merchandise 
ing  of  the  large  and  small  merchants  advertised  in  it;  as  a  result  of  surveys, 
alike,  makes  it  fwssible  to  have  the  one  women  (it  was  discovered)  ‘didn’t  read 
expense  of  distribution  answer  for  all.  the  newspaper  advertisements  but  rhey 


did  follow  Shopping  News.’  Of  course 
women  do  read  newspapers,  too,  but  their 
comment  was  interesting.” 

In  respcMise  to  a  letter  of  inquiry,  F.  L. 
Baker,  advertising  manager  of  the 
Mercury-Herald  Company,  answered : 
“You  desire  to  ascertain  whether  the 
feeling  of  the  newspaper  publisher  has 
changed  towards  the  Shopping  News.  I 
want  to  say  that  our  attitude  has  not 
changed.  We  originally  saw  the  Shop¬ 
ping  News  in  the  light  of  an  accessory 
to  our  business ;  in  it  we  see  the  oppor¬ 
tunity  to  widen  the  trading  area  of  our 
city  and  to  use  it  as  a  method  of  con¬ 
tact  in  our  city  where  we  fail. 

“We  have  made  no  great  profits  from 
issuing  the  publication,  but  will  be  satis¬ 
fied  if  we  do  not  make  a  cent,  because 
we  feel  that  every  dollar  brought  into 
San  Jose  from  an  outside  source,  in¬ 
creases  the  gross  sales  of  the  community. 
If  the  merchant’s  advertising  budget  is 
properly  made  up,  an  increase  in  sales 
increases  his  advertising  appropriation.” 

These  four  publishers  seem  to  have 
adopted  Napoleonic  tactics  in  dealing 
with  the  Shopping  News.  Napoleon, 
history  says,  gave  the  following  reply 
to  one  of  his  generals  who  asked  which 
way  he  intended  to  attack :  “.\11  ways !” 

Not  only  have  these  California  news¬ 
paper  publishers  surrounded  the  Shopping 
News  and  captured  it  bodily,  but  they 
are  using  it  as  an  “accessory  to  their 
business.” 


NEW  COAST  GROUP 


MISLEADING  COPY  BARRED 


Four  Firm*  Reitrained  by  Federal 
Trade  Commission 

The  Federal  Trade  Commission  last 
week  issued  stipulations  of  facts  and 
agreements  to  cease  false  advertising  in 
four  cases,  covering  misleading  advertis¬ 
ing.  false  branding,  fictitious  price  mark¬ 
ing  and  misrepresentation. 

The  manufacturers  of  “Grape  Julep,” 
“Strawberry  Julep,”  and  “Cherry  Julep” 
agreed  to  cease  using  the  words  “Grape,” 
"Strawberry”  or  “Cherry”  in  connection 
with  their  products,  as  their  products  are 
not  manufactured  from  the  juice  of  any 
of  these  fruits. 

A  manufacturer  of  mattresses  will 
cease,  by  agreement  with  the  Federal 
Trade  Commission,  to  use  the  phrase. 
“Guaranteed  100  per  cent  new  material” 
in  connection  with  his  product  on  the 
ground  that  it  is  a  misbranding  of  the 
product.  A  corporation,  engaged  in  the 
sale  of  watches,  jewelry  and  other  arti¬ 
cles  of  merchandise  agreed  to  discontinue 
use  of  the  terms,  “Ivory  Grained.”  “Ivory 
or  .^mber,”  “French  Ivory,”  “‘Blue  Sap¬ 
phires,”  “Rubies,”  “Ruby  Stone,”  ‘Shef¬ 
field  Plate”  or  “Platinum  Finish”  when 
such  terms  are  a  misrepresentation  of  the 
articles  offered  for  sale. 

.\  firm  engaged  in  the  wholesale  mail 
order  and  jewelry  business  will  not  make 
further  use  of  the  terms  “Leather,” 
“Morocco,”  “French  Ivory,”  “Ivory,”  or 
“Ivoroid”  to  describe  products  which  are 
not  made  of  leather  or  ivory. 


Sacramento  Valley  Newspapers  Join 
to  Promote  A<lvertising 

Organization  of  the  Allied  Sacramento 
Valley  Newspapers  has  been  announced 
by  F.  \\’.  McKechnie,  publisher  of  the 
Marystnlle  (Cal.)  Appeal-Democrat, 
who  has  been  nam^  president. 

.\ini  of  the  association  will  be  to  de¬ 
velop  more  advertising  for  the  member 
papers,  and  maintenance  will  be  effected 
by  assessments  upon  each  member  in  pro¬ 
portion  to  the  funds  derived  from 
national  advertising.  The  papers  also 
will  co-operate  in  circulation  promotion 
and  other  activities. 

The  member  papers,  united  circulation 
of  which  has  been  given  as  15,000,  are  as 
follows :  Red  Bluff  News,  Chico  Record, 
Redding  Searchlight,  Oroville  Mercury- 
Register.  IVillows  Journal,  Maryszillc 
.Appeal-Democrat  and  Woodland  Demo¬ 
crat. 

Paul  Leake  of  Woodland  has  been 
elected  vice-president  and  R.  C.  Hurst, 
Chico,  secretary-treasurer.  J.  C.  .Mli- 
son,  former  business  manager  of  the 
.Appeal-Democrat,  has  been  employed  as 
manager  for  the  association  and  opened 
offices  at  827  Folsom  street.  San  Fran- 


CURTIS  NET  RISES 

Net  income  for  the  Curtis  Publishing 
Company  for  1927  was  $17,273,621,  after 
all  reserves  and  other  charges,  equal  after 
preferred  dividend  requirements  to  $12.19 
a  share  on  900,000  shares  of  common 
stock,  as  compared  with  $9.92  a  share  in 
1926.  The  company  paid  dividends  total¬ 
ing  $14,848,713  during  the  year  and 
brought  the  total  surplus  up  to  $1,814,041. 


BUILDS  TWO  MODEL  HOMES 

The  Portland  (Ore.)  M anting  Oregon¬ 
ian  has  just  concluded  a  successful  model 
home  project.  A  total  of  40,000  persons 
visited  the  two  homes  built  by  The  Ore¬ 
gonian. 
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INTERTYPE  CORPORATION 

1440  Broadway,  New  York 

Chicago  130  North  Franklin  St.;  Neva  Orleans  816  Howard  Ave.;  San  Francisco 
152  Fremont  St.;  Los  Angeles  1240  South  Main  St.;  Boston  80  Federal  St.; 
London;  Berlin.  Distributors  throughout  the  world 


Text  set  in  10  Point  Intertype  Ideal  Newa 


“---do  as  the 
Romans  do.” 


From  that  world-famous  and  authoritative  book,  “Writing  and  Illumi¬ 
nating  and  Lettering,”  by  Edward  Johnston,  we  have  taken  a  plate 
which  shows  a  portion  of  the  inscription  on  the  base  of  a  column  in  the 
Trajan  Forum  in  Rome.  The  date  is  about  114  A.  D. 

Notice  that  the  letters  have  a  light  portion  and  a  dark  portion.  The 
Romans  used  practically  no  monotones  in  their  lapidary  lettering,  and  in 
all  history  no  one  has  found  real  Roman  lettering  hard  to  read — even  in  all 
capitals. 

Intertype  IDEAL  News  Face  is  a  Varitoned  News  Face,  the  kind  that 
can  be  read  in  abundance  without  eye  fatigue;  the  kind  that  hundreds  of 
progressive  newspaper  publishers  are  finding  was  just  the  thing  they  needed 
for  more  reader  interest. 

Readers  like  IDEIAL  News.  Operators  make  more  speed  with  IDEAL 
News  mats.  Publishers  and  printers  find  that  Intertype  mats  are  more 
economical  as  well  as  carrying  more  agreeable  faces. 

Get  all  the  Intertype  Facts  from  your  nearest  Intertype  office.  And  re¬ 
member,  Intertype  matrices  are  Standard  for  your  line-casting  machine. 
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MELLETT  LIVES  ON 

('COINCIDENCE  that  is  dramatic  is  that  between 
.  the  opening  this  week  of  the  Canton  (O.)  News 
building,  designed  as  a  memorial  to  Don  R. 
Mellett,  its  martyred  publisher,  and  the  confession  in 
an  Ohio  penitentiary  of  McDermott,  telling  a  Yoiings- 
toti'ii  Vindicator  woman  reporter  what  purports  to  be 
a  circumstantial  story  of  the  newspaper  man's  murder. 
Mellett’s  name  will  live  in  Canton,  a  monument  to 
his  heroism  in  attacking  the  alliance  between  govern¬ 
ment  and  vice  that  was  corrupting  his  city  and  is 
now  rampant  in  hundreds  of  others,  and  also  to  the 
steadfastness  with  which  his  successors  have  carried 
on  his  battle  in  the  face  of  a  widespread  feeling  that 
a  soft  pedal  on  the  vice  campaign  would  be  for  the 
best  interests  of  the  town. 

It  would  be  hard  to  find  more  damning  evidence 
against  the  sanity  of  the  latter  view  than  the  Mc¬ 
Dermott  confession.  It  is  a  rambling,  incoherent 
document,  revealing  that  the  slayers  of  Mellett  were 
not  resolute  master  minds  of  the  criminal  world, 
remorselessly  crushing  any  obstacle  that  blocked  their 
path.  Such  characters  exist  in  novels  but  they  had 
no  counterparts  in  the  Canton  underworld.  The  tale 
is  a  sordid  one.  dealing  in  penny-ante  crime  and 
corruption.  The  slayers  pursued  the  romantic  career 
of  hijackers  by  conspiring  with  the  drivers  of  bootleg! 
liquor  shipments  for  stage-managed  hold-ups  and 
split  profits.  They  were  driven  to  a  blind  frenzy 
by  the  brilliant  unwavering  spotlight  that  Mellett 
held  on  their  operations  and  they  decided  to  scare 
the  newsi>aper. 

-A  dope-shaken  gangster,  a  policeman  for  whom  no 
form  of  graft  was  too  low  and  a  booze-soaked  loafer 
are  the  headliners  in  this  tragic  farce.  They  con¬ 
tributed  nothing  to  the  city’s  good.  Their  every 
move  had  the  effect  of  making  the  city  a  disadvan¬ 
tageous  place  to  live  and  do  business.  Their 
connections  with  the  weak  officials  placed  in  power 
by  a  neglectful  citizenry  equipped  them  with  thunder¬ 
bolts  that  their  brains  could  not  direct.  Their 
trembling  hands  finally  squeezed  a  trigger  and  did 
away-  with  the  community's  most  valuable  business, 
political  and  civic  asset — an  honest  man  indignant  at 
public  evil. 

For  the  best  interest  of  the  town?  VV’ell,  from  a 
hardboiled  commercial  viewpoint,  we’ll  wager  that 
six  months  of  the  misrule  that  can  be  inflicted  by  an 
alliance  of  bootlegger,  gambler,  gangster  and  bagnio 
will  cost  the  manufacturers  and  merchants  more  in 
taxes  and  in  money  over  the  counter  than  six  years 
of  headlines  and  editorials,  telling  the  worst  that  can 
he  told.  The  publicity  cure  is  heroic,  but  the  city  is 
fortunate  where  the  newspapers  can  and  will  apply  it. 


U'estent  Union,  lehich  should  be  among  the 
larger  natima!  advertisers  and  lehiclt  drakes 
large  rez'cnues  from  the  daily  press,  continues 
to  be  ene  of  the  most  audacious  publicity  graft¬ 
ers  in  the  country. 


RECRUITING  SPACE 

RIOR  to  the  World  War  practically  every  news¬ 
paper  in  the  country  carried  daily  classified  ad¬ 
vertisements  for  the  War  and  Navy  Departments 
which  sought  recruits.  It  is  known  that  this  adver¬ 
tising  was  effective.  Since  the  war  these  government 
departments  have  mainly  used  billboards,  national 
magazines  and  screen  advertising.  The  astute  gentle¬ 
men  in  charge  of  the  business  have  come  to  the 
realization  that  newspapers  need  not  be  paid  for  ad¬ 
vertising,  as  their  easy  editorial  departments  will  ac¬ 
cept  free  publicity.  Recently,  we  noticed  in  the  news 
columns  of  an  Iowa  daily  a  three-stick  item  about 
army  recruiting  which,  though  headed  up  like  news, 
was  pure  and  simple  advertising,  exactly  the  stuff 
that  the  .Army  formerly  paid  the  press  to  print.  Is 
the  motive  patriotic?  No.  it  springs  from  the  inability 
of  the  editor  to  distinguish  news  from  material  that 
belongs  in  paid  space.  The  unfairness  of  the  gov¬ 
ernment  departments  that  buy  space  in  magazines  and 
graft  it  in  the  press  is  obvious.  They  should  be  resold 
newspaper  advertising. 


In  all  labour  there  is  profit:  but  the  talk  of 
the  lips  tendeth  only  to  penury. — Proverbs, 
XIV;  23. 


TRADE  SNOOPING 

UR  always  interesting  friend,  J.  K.  Groom,  na¬ 
tional  advertising  director  of  the  Northern 
Illinois  group  of  newspapers,  knocks  together 
the  heads  of  theory  and  fact  in  the  current  issue  of 
The  Dope  Sheet,  house  organ  of  his  newspapers. 

“Space-buyers,"  Mr.  Groom  writes,  "never  ask  me 
the  questions  the  chaps  who  write  say  they  want  to 
know.  They  are  harping  continually  about  newspaper 
solicitors  having  nothing  to  say  except  circulation, 
linage,  prestige,  etc.,  and  knocking  their  competitors. 

“I  have  made  my  appeal  on  market  and  merchan¬ 
dising.  I  have  told  them  exactly  w'hat  they  want 
.  .  .  and  within  a  week  received  a  questionnaire 

asking  for  the  number  of  brands  of  an  article  that 
had  been  advertised  during  the  past  two  years,  with 
the  linage  used  by  each  brand,  and  its  comparison 
with  the  linage  of  other  brands.  I  don’t  see  what 
the  linage  of  Heinz-57  has  to  do  with  the  question  of 
whether  Campbell's  Soup  shall  be  advertised  in  this 
territory." 

There  is  a  line  that  every  newspaper  management 
must  draw  between  legitimate  trade  information  re¬ 
quested  by  advertisers  and  trade  .snooping.  The  lat¬ 
ter  has  become  a  positive  evil  in  the  practice  of  the 
day,  and  many  publishers  are  complaining  of  it.  Mr. 
Groom  is  right ;  it  is  wrong  for  a  newspaper  to  tell 
one  advertiser  what  linage  another  is  carrying  in  a 
district.  The  advertiser  has  ample  means  of  finding 
out  for  himself.  There  are,  of  course,  all  sorts  of 
inconsistencies  in  advertising,  but  newspapers  that 
appeal  on  market  and  merchandising  grounds  and  are 
fair  and  impartial  in  their  relationships  with  adver¬ 
tisers  are  on  the  right  track. 


Mail  addressed  to  the  editor  by  subscribers 
is  a  good  barometer  of  nezvspaper  enterprise. 

NEW  CIRCULATION  STANDARDS 

.\KING  newspapers  the  backbone  of  its  national 
advertising  for  this  year,  the  National  Lead 
Company  follows  in  the  footsteps  of  the  West- 
inghouse  Electric  &  Manufacturing  Company.  Roth 
companies  have  used  magazines  in  the  past  almost  to 
the  exclusion  of  newspapers,  except  where  local  con¬ 
ditions  demanded  special  emphasis.  Both  are  now 
using  the  newspaper  emphasis  as  a  standard  method 
promoting  sales,  and  the  National  Lead  Company 
is  employing  an  advertising  philosophy  that  may  win 
wide  acceptance. 

This  advertiser  and  a  few  others  with  large  ex¬ 
penditures  are  studying  newspaper  circulation  inten¬ 
sively.  The  accepted  breakdown  of  circulation 
structures  into  city,  suburban,  and  country  divisions 
is  not  adequate  for  their  needs,  and  their  approach  is 
not  a  question  as  to  how  much  circulation  a  news¬ 
paper  has  in  a  given  territory,  but  how  much  circula¬ 
tion  there  is  in  a  given  territory,  what  papers  supply 
it.  how  it  compares  with  the  known*  number  of  fam¬ 
ilies  in  the  territory,  and  where  it  is  distributed  with 
reference  to  concentrated  buying  power. 

These  are  avenues  along  which  little  exploration 
has  been  done.  They  are  avenues  which  lead  directly 
to  newspaper  advertising  in  papers  which  have  built 
their  circulation  soundly  and  can  demonstrate  to  the 
advertiser  that  they  are  believed  and  respected  by 
consumers  of  advertised  goods. 


As  crime  ttews  is  direct  evidence  of  failure  of 
government,  it  is  not  strange  that  incompetent 
public  officials  often  publicly  favor  its  sup- 
Pressiem. 


UNTAPPED  REVENUES 

NNOUNCEMENT  this  week  that  the  Ccuiton 
(O.) Repository  had  increased  its  city  circula¬ 
tion  price  from  one  to  two  cents  a  copy  again 
focusses  attention  on  a  subject  that  has  lost  much  of 
its  old  warmth.  The  Repository  is  one  of  the  last 
important  newspapers  in  the  country  to  depart  from 
the  traditional  one-cent  price,  but  it  will  not  be  the  - 

last,  we  predict,  to  increase  its  price  during  the  present  I 

business  calm. 

According  to  the  replies  of  a  dozen  leading  news¬ 
paper  managers  to  a  question  by  Editor  &  Pl'blisher  ^ 
about  a  year  ago,  the  circulation  revenues  of  their  ■ 

papers  ran  from  10  to  25  per  cent  of  their  total  P 

revenue.  The  average  was  about  15  per  cent,  or  i 

about  half  of  the  ideal  proportion  set  by  engineering  I 

experts  and  by  the  smaller  newspapers  whose  circula-  I 

tion  income  is  within  striking  distance  of  the  expense  j: 

of  producing  the  small,  comparatively  standard  I 

product.  I 

There  are  dangers  in  sudden  price  increases,  but  I 

they  are  neither  deadly  nor  insuperable.  Some  cir-  f 

culation  may  be  lost  because  of  the  higher  price; 
it  will  not  be  so  easy  to  add  new  readers  for  a  time; 
competitors  may  use  the  adjustment  interval  to  make 
damaging  raids.  .All  of  this  is  true,  and  a  publisher 
is  fortunate  if  his  competition  is  also  moved  to  make 
a  simultaneous  increase  in  circulation  prices.  Rut 
such  co-operation  is  not  necessary  if  a  newspaper 
publisher  knows  his  own  business  well  enough  to 
acquaint  his  readers  with  essential  details  and  know 
it  well  enough  also  to  realize  that  readers  will  look 
for  a  dollar’s  e.xtra  value  in  each  issue  in  return  for 
the  penny  added  to  the  price.  The  added  bit  has  to 
be  there  and  the  successful  publisher  is  the  one  who 
can  make  it  look  like  a  dollar’s  worth  without  spend¬ 
ing  a  dollar  to  do  it.  Some  of  the  extra  penny  can 
and  should  be  kept. 


Adz'ertising  solicitation  which  does  not  com¬ 
prehend  the  problem  of  the  adz'ertiser  is  like 
doctoring  zeithout  diagnosis. 

TONIC  FOR  THE  NET 

ONSERA’.ATION  of  diminishing  profit  margins 
is  the  prime  care  of  newspaper  business  man¬ 
agers  today.  Advertising  rates  have  been  in¬ 
creased,  but  marked  with  caution  and  tempered  for 
the  Main  Street  shops  that  are  also  finding  profit 
dollars  difficult  to  obtain  and  keep.  Linage  continues 
to  run  slightly  behind  the  peak  levels  of  1926,  just 
enough  to  take  the  edge  off  the  handsome  profits 
enjoyed  that  year  and  the  year  before,  and  the 
principal  operating  expenses  blunt  the  edges  of  most 
pruning  knives.  .Any  small  saving  that  can  be  effected 
without  damage  to  the  product  is  so  much  added  to 
the  net. 

Highly  interesting,  therefore,  is  the  statement 
that  the  Des  Moines  Register,  at  trifling  expense,  had 
effected  a  saving  in  its  paper,  freight,  and  postage 
bills  totalling  $60,000  a  year.  The  idea  is  not  new, 
and  the  surprising  fact  is  that  it  has  not  been  more 
generally  adopted. 

By  simple  changes  on  press  cylinders,  intelligent 
use  of  the  dry  mat,  substitution  of  4-point  for  6-point 
column  rules,  and  a  hardly  visible  reduction  of 
margins,  this  paper  reduced  the  width  of  its  paper 
rolls  to  a  67^  inch  basis.  So  far  as  Editor  &  Pub- 
i.iSHER  knows,  no  paper  i?  printing  an  eight-column 
page  with  12-em  columns  on  a  narrower  roll.  The 
economy  is  obtained  with  no  loss  of  legibility  or 
sightliness. 

Application  of  common  sense  and  willingness  to 
undertake  new  ideas  will  save  more  newspaper  profits 
than  a  thousand-year  search  for  short  cuts  and  magic 
formulae. 


Nezvspaper  editors  zvho  frankly  criticice  the 
Navy^s  faults  are  referred  to  as  “the  eneniy^’ 
by  T.  Douglas  Robinson,  Assistemt  Secretary  of 
the  Navy,  who  bitterly  contends  that  the  press 
shendd  play  dozint  the  nezvs  of  accidents  among 
the  mtiem’s  fighting  ships.  Statesmen  some¬ 
times  understand  and  appreciate  the  critical 
function  of  the  press,  bureaucrats  never. 


M 
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PURELY  PERSONAL 


J.  A.  Wilkinson,  cashier  of  the  Peoria 
(Ill.)  Journal-Transcript,  last  week  cele- 
hrated  his  73rd  birthday  anniversary  and 
his  40th  year  with  the  Journal-Transcript. 


FOLKS  WORTH  KNOWING 


^  L'V  P.  GANNETT,  owner  and  pub- 
^  lislier  of  the  Portland  (Me.)  Press 
Herald,  li7'ening  Express  and  Sunday 
Telegram,  was  one  of  the  three  men 
directing  the  work  of  the  Portland 


IN  THE  EDITORIAL  ROOMS 

fOHN  DRURY,  member  of  the  edi- 
**  torial  staff  of  the  Chicago  Daily 


(jhamber  of  Commerce  in  raising  $29,0(X)  Xeu’s,  is  the  author  of  "Chicago  in 
for  next  year’s  budget.  Of  this  amount,  Seven  Days,”  a  forthcoming  spring  pub- 
$14,(K)0  will  be  devoted  to  advertising  in  lication  by  Robert  M.  McBride  &  Co., 
newspapers  and  magazines.  New  York. 

The  gift  of  a  residence  to  the  Uni-  Louis  M.  Moore,  formerly  with  the 
versity  of  New  Brunswick  from  Lord  Philadelphia  Evening  Ledger,  has  joined 
Beaverbrook,  publisher  of  the  Londwi  the  photograpliers’  staff  of  the  Cleveland 
daily  newspapers,  and  the  late  Lady  Plain  Dealer. 

Beaverbrook,  has  been  formally^  accepted  Walker  S.  Buell,  Washington  corre- 
by  the  senate  of  the  university  in  special  spondent  for  the  Cleveland  Plain  Dealer, 
session.  The  thanks  of  the  senate  and  hag  been  in  Ohio,  covering  the  political 
university  will  be  formally  conveyed  to  battle  between  Senator  Frank  J.  Willis 
Lord  Beaverbrook.  and  Secretary  of  Commerce  Hoover. 

W.  Lauriston  Bullard,  chief  editorial  Ralph  Kelly,  formerly  a  reporter  for 
writer  for  the  Boston  (Mass.)  Herald,  the  Cincinnati  Enquirer,  has  joined  the 
spoke  before  the  Lawrence,  Mass.,  Col-  Cleveland  Plain  Dealer  staff, 
lege  Hub  recently  on  current  events  and  P^rrms,  formerly  with  the 

world  leaders.  ...  _  .  .  . 


FR.ANK  L.  WiLLlAMi 


TRANK  L.  WILLIAMS,  recently 
*■  named  managing  editor  in  charge  of 
the  Xebraska  State  Journal  at  Lincoln, 
which  was  form¬ 
erly  directed  by 
Will  Owen 
Jones,  who  died 
recently,  was 
born  in  Gran¬ 
ville,  Ind.,  Dec. 
29,  1866.  His 

parents  took  him 
to  Nebraska  in 
1868  and  he  has 
been  a  resident 
of  the  state 
since  that  time. 
His  first  recol¬ 
lection  of  the 
state  is  of  the 
steamboats  at  Rock  Bluffs,  a  now  de¬ 
serted  village  on  the  banks  of  the  Mis¬ 
souri  river  in  (3ass  county. 

When  he  was  seven  years  old,  his 

edkoriardep^r'tment 

Ernest  Gn.ening.  editor  of  the  Port-  City  Deseret  Xexvs,  is  now  on  the  staff  l-'-anWhn.  Neb  that  territory  then  repre- 
land  (Me.)  Evening  Xeves,  and  Waldo  of  the  Ogden  Standard- Exmniner,  sue-  a  part  of  the  frontier.  An 

L.  Cook,  editor  of  the  Springfield  ceeding  Maurice  E.  Howe,  who  left  re- 

(Mass.)  Republican,  were  speakers  at  a  gently  for  California  for  his  health.  ^^^llams.  .  ,  .  ^  u  i 

dinner  given  to  Oswald  Garrison  Villard  ^  A  Dunnine  formerlv  cartoonist  .  "‘'a  schwl  in  a  sod  school 

in  Boston  March  10.  celebrating  the  .^iJS  the\S"  (Fla  SeVget'S  Tw^ 

,a«rs  ICh  y.a,  as  ,d„o,  ot  Tk,  j  Aca*™,*'' hV  towe’nf ,o 

(Cal.)  Morning  Sun  as  cartoonist.  Republican  Valley  Echo  at  Franklin  as 

Dave  Robinson,  reporter  for  the  Salt  a  printer's  devil. 

Lake  City  Deseret  S'en’s,  has  returned  As  a  printer  he  later  worked  in  St. 
from  California  where  he  has  been  re-  Joseph.  Beatrice.  Omaha.  Lincoln,  Kear- 
cuixjrating  from  an  illness.  ney  and  North  Platte.  He  owned,  and 

Percival  A.  Bachelder,  city  editor  of  tried  to  run,  “with  a  considerable  degree 
Ewing  was  natbnaT' comi^fitteeman'Tor  Portland  (Me.)  £tr;i«i'g  Express  oMailure.”  a  weekl^y  at  .\xtell.  Neb  in 

^  -  jjg  addressed  the  Westbrook  Kiwanis  Oub  18,86.  In  1894,  with  a  partner,  he  estah- 

this  week  on  news  gathering.  lished  the  first  daily  paper  at  North 

F.  E.  Cousins,  citv  editor  of  the  Blatte.  the  Record  In  18%  he  returned 
Portland  (Me.)  PresJ  Herald,  recently  Kearney  Hub  as  city  editor.  In 

Spoke  at  a  union  meeting  of  ministers  ^  went  to  Lincoln  tp  become  man- 

in  Portland  on  Church  I'ublications.  aK'ns  ^^I'tor  of  the  Efoipig  I  ost  and  a 
I  c,-  1 1  *  *  f  short  while  later  began  work  on  the 

. -  ^  state  editor  of  the  ^  cub  reporter  under  the 

Club.  His  topic  was  "What  Makes  the  Providence  (R.  1.)  Journal  and  Evening 

Wlieels  (Jo  ’Round-Newspaper  Adv;er-  nulletin,  was  tendered  a  testimonial  din-  ^is  employment  in  the  editorial  depart- 
ttsiiig.  Emory  C.  \  an  Loan,  publisher  by  members  ot  the  news  staffs  ot  Journal  has  been  continuous 

of  the  Hudson  Daily  Star,  was  chair-  wjth  papers  March  4  on  the  occasion 
man  of  the  meeting.  of  his  resignation.  He  was  presented 

Robert  J.  Bender,  vice-president  of  desk  set  by  the  35  corresp^idents  ^  ^  '  -  - 

the  United  Press  Associations,  was  one  *?,  Present  .  Charles  _  E.  partment  of  the  Schenectady  (N.  T.) 

of  the  speakers  at  the  annual  banquet  Hughes.  Bristol  Countj  representatn e,  \,azette,  has  been  placed  in  charge  of 

of  the  Life  Underwriters  .Association  of  toastmaster.  the  newly  opened  news  and  business  office 

New  York  at  the  Hotel  .Astor,  March  8.  Fred  Hale,  New  England  veteran,  has  of  the  Albany  (N.  V.)  Times-Union  in 
John  R.  Robinson,  editor  for  many  telegraph  desk  ot  the  Worcester  Schenectady, 

years  of  the  Toronto  Evening  Telegram,  lelegram  to  take  the  “lobster  watch”  on  .Alfred  E.  O’Brien,  city  editor  of  the 
is  seriously  ill  at  his  h^e.  '  Boston  Traveler.  Harold  Ji.  Bren-  Bridgeport  Pott,  is  now  on  the  Bridge 

Roy  E.  Harrold,  former  editor  of  the 

Rushville  (Ind.)  ReDiblican,  has  been  .  .  -  . 

elected  president  of  the  Rushville  the  Providence  (R.  I.)  Journal,  spoke  with  the  Bridgeport  (Conn.)  Telegram, 

Chamber  of  Commerce.  on  “Some  Books  and  Some  Authors”  at  this  week  joined  the  Sunday  department 

J.  J.  Krouser.  Oxnard  (Cal.)  Courier  Elmwood  Public  Library,  Provi-  of  the  Xerv  York  American. 

recently.  George  W’.  Bavton,  formerly  with  the 

Leon  M.  Woodworth,  for  several  Waterbury  (Conn.)  Republican,  is  now 
years  associated  with  the  editorial  de-  (Continued  on  ne.rt  page) 


From  Sweden 

To  San  Francisco 


Ncktion. 

Col.  Robert  Ewing.  S.  N.  P.  A.,  presi¬ 
dent  and  publisher  of  the  Xew  Orleans 
States  and  Shreveport  Times,  has  been 
elected  National  Lfemocratic  Committee¬ 
man  from  Louisiana,  succeeding  Mayor 
L.  E.  Thomas  of  Shreveport.  Colonel 
Ewing  was  national  committee 
many  years  before  retiring  in  1920. 
was  active  in  securing  the  nomination  of 
Woodrow  Wilson  at  Baltimore  in  1912. 

Thomas  11.  Moore,  .associate  director. 
Bureau  of  .Advertising,  .A.  N.  P.  .A., 
was  the  speaker  at  a  recent  luncheon 
meeting  of  the  Hudson  ( N.  Y. )  Rotary 


succeeds  him  on  the  Telegram.  port  Telegram  desk. 

Bertrand  K.  Hart,  literary  editor  of  Milton  Jiler,  for  twq^  years  connected 


publisher,  has  arrived  in  Japan  on  his 
return  from  a  trip  around  the  world. 

Ed  M.  Smith,  publisher  of  the 
Winterset  (la.)  .Madisonian,  who  was 
recently  apiKiinted  secretary  of  State  in 
Iowa  to  fill  a  vacancy,  has  announced 
*his  candidacy  to  succeed  himself  on  the 
Republican  ticket. 


IN  THE  BUSINESS  OFFICE 

XJ.\RRA’  T.  WATTS,  business  manager 
of  the  Des  Moines  Register  and 
Tribune-News,  was  in  New  York  this 
week  on  business. 

Francis  B.  Hill,  for  five  years  in  the 
advertising  department  of  the  Portland 
(Me.)  Press-Herald  and  Evening  Ex¬ 
press,  the  last  three  years  as  assistant 
advertising  manager,  this  week  joined  the 
advertising  department  of  the  Boston 
American.  Members  of  the  advertising 
department  gave  a  farewell  dinner  in  his 
honor  and  presented  him  with  a  black 
leather  brief  case. 

Ralph  Horton,  at  one  time  head  of  the 
art  department  of  the  Cleveland  Plain 
Dealer,  has  returned  to  the  paper  and 
taken  charge  of  rotogravure  advertising. 

H.  J.  Marshall,  who  has  been  with  the 
advertising  department  of  the  Col  ambus 
(0.)  Disjntch,  has  become  secretary  of 
the  Columbus  Better  Home  Builders 
Association. 


BIG  THINGS! 

Well,  take  the  national  conventions  .  .  . 

If  you  buy  the  McNaught  convention  service,  you’ll 
be  sure  of  Big  Things! 

ROGERS  BLYTHE  MeINTYRE 

Will  Rogers  will  see  the  fun  in  the  conventions — and  you  know  his  observa* 
tions  of  men  and  issues  will  be  touched  with  a  shrewdness  that  you  cannot 
hnd  elsewhere. 

Samuel  C.  Blythe  has  been  writing  politics  and  political  personalities  so 
long  and  so  widely  that  his  thoughts  on  a  political  situation  are  valued 
by  millions  of  Americans.  His  political  judgment  is  hard  to  beat. 

O.  O.  McIntyre  knows  men  and  women.  He  knows  the  **home  folk.**  He 
will  write  interestingly  about  human  things  at  the  conventions. 

How  can  you  beat  such  a  trio? 

Territory  for  this  service  is  being  signed  up  rapidly. 

If  your  territory  is  open — better  wire  now! 

We  can  sell  you  a  corking  good  South  Sea  romantic  aerial  at  a  reasonable 
price.  It's  Rainbow  Island,  by  Mark  Cayman  and  a  winnerl 

The  McNaught  Syndicate,  Inc. 


the  ups  and  downs  of 
Ella,  Blackie  and 
Rags  are  followed 
literally  by  millions 

ELLA 
CINDERS 

Strip  and  Page 


COMMANDING  COMICS 
in 

Compelling  Combination 
Daily  and  Sunday 


V.  V.  McNitt. 
President 


TIMES  BUILDING. 
NEW  YORK,  N.  Y. 


Chabus  V.  McAsam, 
Vice-President 


Always  Appealing 
Always  Amusing 

Metropolitan  Newspaper 
Service 

Maximilian  Elser.  Jr.  Earl  J.  Hadley 
General  Manager  Associate 

150  Nassau  Street, 

New  York 
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{(.  oiitinucil  from  f'cijic  25)  i 

iicws  editor  at  the  Bridgeport  (Conn.) 
Bast.  ' 

Xorinan  Medrech  of  the  copy  desk, 
Worcester  (Mass.)  Telegram,  has 
joined  the  copy  desk  of  the  Providence 
(K.  I.)  Journal. 

Frank  Quinlan,  political  writer  for  the 
Bridgeport  Sundc-y  Herald,  is  conduct¬ 
ing  a  new  column,  “I’rying  the  Political 
I'at  with  I'rank  Quinlan." 

Henry  Smith,  in  charge  of  tiling  in 
the  editorial  department  of  the  Salt 
Lake  City  Deseret  S'eu's,  and  Mrs. 
Smith  are  parents  of  a  daughter. 

Leland  G.  Swarts  of  the  Memphis 
livening  .-Ippeal  staff  has  resigned  to 
join  the  Pensacola  (Fla.)  Journal. 

William  H.  Kircher,  of  the  Decatur 
(111.)  Herald  has  been  made  farm 
editor  succeeding  lirice  Barton,  resigned 
to  become  associated  with  the  I’andalia 
(Ill.)  Union  in  which  he  recently  became 
a  part  owner. 

James  P.  Kirby,  formerly  a  reporter 
on  the  Clez^eland  Plain  Dealer,  but  for 
several  years  probation  officer  of 
Cuyahoga  county,  April  1,  will  join  the 
leportorial  staff  of  the  Cleivland  Press. 

J.  J.  Shores.  Long  Island  editor  of 
the  Brooklyti  (\.  Y. )  Daily  Eagle,  re¬ 
turned  last  week  after  a  three  months’ 
trip  to  F'rance  with  his  wife. 

William  B.  McCormick,  art  critic  of 
the  New  York  American  and  for  several 
years  editor  of  the  National  Studio,  has 
resigned  the  latter  post. 

John  Black  .Atkins,  political  editor  of 
the  London  Spectator,  was  a  visitor  in 
Chicago  last  zceek.  In  the  course  of  his 
visit  he  spoke  before  members  of  the 
English  Si>eaking  union  at  the  Congress 
Hotel. 

John  P.  Garvey,  formerly  of  the  city 
staff  of  the  Jctniestoivn  (X.  Y’.)  Journal, 
has  gone  to  Te.xas  City,  Tex.,  where  he 
will  purchase  a  weekly. 

James  Flay,  Jr.,  editorial  writer  on  the 
Asheville  (N.  C.)  Citicen,  is  seriously 
ill  at  his  home  in  Asheville. 

(ieorge  Cornish,  formerly  assistant 
night  telegraph  editor.  New  York  Herald 
Tribune,  is  now  assistant  to  .Arthur 
Clarke,  editor  of  the  special  Sunday 
feature. 

^  WEDDING  BELLS 

.ALLACE  L.4FORGE  of  the  Tulsa 
^  Tribwie  to  Miss  Mildred  Tate  of 
Perry,  Okla,  recently. 

Ben  Z.  Neustadt,  editor  of  the  Jewish 
Chronicle,  Columbus,  O.,  to  Miss  Ethel 
Doris  Atkin,  New  Y’ork  City,  March  15, 
in  New  Y’ork. 

Max  Henrici,  of  the  Pittsburgh  Sun- 
Telegraph,  to  Miss  Hilda  Gundelfmger, 
also  of  Pittsburgh,  March  5.  The 
couple  left  for  Washington,  D.  C.,  for 
an  indefinite  stay,  where  Mr.  Henrici 
will  cover  the  senatorial  investigation 
on  the  coal  strike. 

CHANGES  OF  OWNERSHIP 

CALE  of  the  Niles  (Cal.)  Township 

Register  to  Norman  H.  Parks  of 
Imperial  Valley  has  been  announced  by 
Clarke  L.  Wilson,  publisher.  Parks  for¬ 
merly  was  publisher  of  the  Holtville 
T  rilntne. 

Harry  Hough,  publisher  of  the  South 
IVayne  Homestead,  Darlington,  Wis.,  has 
effected  a  merger  with  the  Brownstown 
News  and  will  include  a  news  section 
from  the  latter  community  in  his  Home¬ 
stead. 

Harry  J.  Rush  of  Williamsville,  N.  Y., 
has  bought  the  printing  equipment  of  the 
Rushzille  (N.  Y.)  Community  Leader 
which  susj^nded  publication  two  years 
ago.  He  will  conduct  a  new  weekly  under 
this  name  starting  at  once,  and  maintain¬ 
ing  departments  for  several  nearby 
villages. 

Sale  of  a  part  interest  in  the  Bloom¬ 
field  (Neb.)  Davis  County  Republican, 
to  Victor  E.  Swartzendruver  and  Joe  F. 
Melcher  by  K.  D.  Melcher  has  been  an¬ 
nounced.  K.  D.  Melcher  will  become 
business  manager  of  two  Albia  papers. 

W.  H.  Ritzenthaler,  formerly  of  Salis¬ 
bury,  Mo.,  has  bought  J.  L.  Martin’s  in¬ 


terest  in  the  Snyder  (Tex.)  Scurry  Coun¬ 
ty  Times-Sigiuil,  of  which  he  is  now  co¬ 
owner  with  George  F.  Smith. 

S.  \V.  Shutes,  editor  of  the  Woodioard 
(la.)  Enterprise,  has  sold  the  paper  to 
C.  Fred  Cosby  of  Malvern.  Possession 
will  be  given  early  in  .April. 

Myron  S.  Jones,  editor  and  business 
manager  of  the  Blue  Islatul  (Ill.)  Sun- 
Standard  for  the  last  seven  years,  has 
sold  his  interest  in  the  paper  to  Roy 
Massena,  a  Blue  Island  attorney.  Mr. 
Jones  plans  to  leave  for  Texas  shortly 
to  look  after  recently  acquired  property. 
Hill  Lakin,  assistant  editor  of  the  Sun- 
Standard,  assumes  charge  as  editor. 

Martin  Cunningham  and  demon  Kelly 
have  sold  the  Watonga  (Okla.)  Herald 
to  Harrison  Brown. 

SPECIAL  EDmONS 

/’HIC.AGO  (Ill.)  BRITISH  AMERI- 

C.AN,  40th  anniversary  edition,  Feb.  4. 

Boston  (Mass.)  Sunday  Globe,  20-page  , 
Travel  Guide,  March  4. 

Rockford  (Ill.)  Morning  Star,  16-page 
section  for  the  Own-Y’our-Home  Exposi¬ 
tion,  March  12-17. 

Attleboro  (Mass.)  Xiwi,  100-page  “1928 
.Achievement  Edition,’’  March  10.  The 
issue  was  printed  in  five  sections  and  con¬ 
tained  one  section  in  sepia  ink  on  coated 
stock. 

Norfolk  (Va.)  Virginiam-Pilot,  on 
March  13,  issued  a  special  tabloid  section 
devoted  to  the  health,  training  and  devel¬ 
opment  of  babies  and  young  children. 

PRESS  ASSOCIATION  NOTES 

T^ONALI)  BARR  CHIDSEY,  night- 
^  -.ide  rewrite  man  for  the  Standard 
News  .Association,  has  completed 
arrangemems  for  the  publication  this 
fall  of  his  biography  of  diaries  Edward 
Stuart,  better  known  as  “Bonnie  Prince 
Charlie.”  diidsey  comes  from  Eliza- 
lieth,  X.  J.,  and  has  worked  as  reporter, 
rewrite  man  and  desk  man,  with  the 
Elisabeth  Daily  Journal,  the  Elisabeth 
Evening  Times,  the  NeuHirk  Star-Eagle, 
the  Hudson  Dispatch,  the  .Associated 
Press,  the  Paris  Times. 

ON  THE  MECHANICAL  SIDE 

T.ACOB  REINH.ARDT  has  been  pre- 
J  sented  with  a  watch  by  fellow  em¬ 
ployes  of  the  composing  room  of  the 
Buffalo  Times  in  honor  of  his  comple¬ 
tion  of  45  years  of  service  on  that 
newspaper.  Mr.  Reinhardt  has  retired. 

NEW  PLANTS  AND  EQUIPMENT 

r>LOOMINGTON  (111.)  DAILY 
P.ANTAGR.APH’S  new  Goss  press 
was  formally  put  into  service  Tuesday 
afternoon,  March  13.  Mayor  Ben  S. 
Rhodes  pressed  the  button  starting  the 
press.  The  Pantagraph  held  open  house. 

Breda  (la.)  News  has  added  a  new 
Babcock  cylinder  press,  stapler  and  type 
equipment  to  its  shop.  A  linotype  was 
installed  some  time  ago. 

ASSOCIATIONS 

pEORGE  BURDICK  ASSOCI.A- 
TION,  composed  of  newspaper  men 
who  worked  on  the  .Veto  York  Trilmne 
while  George  Burdick  was  city  editor, 
will  hold  its  ninth  annual  dinner  at  the 
Geneva  Restaurant,  143  West  44th  Street, 
Saturday  evening,  March  17.  Many  of 
the  members  are  still  on  the  staff  of  the 
now  Herald  Tribune,  among  them  being 
.Arthur  Draper,  assistant  editor,  Howard 
White,  society  editor,  Charles  Salomon, 
political  reporter,  Hal  Steffen,  photog¬ 
rapher. 

Old-Time  Pressmen’s  Associatio.n 
held  its  quarterly  meeting  in  the  Denison 
hotel  in  Indianapolis  this  week.  It  is 
composed  of  pressmen  who  have  had  25 
years  or  more  of  membership  in  the  Inter¬ 
national  Printing  Pressmen’s  and  Assist¬ 
ants’  Union.  (Officers  are  Cliarles  P. 
Froschauer,  president ;  Curtis  White, 
vice  president,  and  George  J.  Buennagel, 
secretary-treasurer. 

-Arts  Club  of  Buffalo,  formed  to  pro¬ 
mote  art  and  journalism  in  that  city, 
which  entered  bankruptcy  in  December, 
has  just  filed  a  statement  showing  assets 
of  $1,950  and  liabilities  of  $5,080.  The 


assets  consist  mainly  of  unpaid  dues  and 
assessments  of  members. 

Fourth  Est.vte  Club,  composed  of 
journalism  students,  was  formed  at  New 
York  University  March  8.  Jules  Shank 
was  named  editor ;  Henry  Rothman,  man¬ 
aging  editor ;  Paul  Haase,  copy  editor ; 
and  James  Roach,  promotion  manager. 
Loren  H.  Milliman,  instructor  in  journal¬ 
ism,  was  made  consulting  editor,  and 
other  members  of  the  department,  includ¬ 
ing  Janies  Melvin  Lee,  honorary  mem¬ 
bers  of  the  editorial  council. 

F'irst  annual  “Deadline  Dinner”  of  the 
Suburb.vn  Press  Club  composed  of 
newspaper  men  of  Essex  County,  New 
Jersey,  will  be  held  Wednesday  night, 
March  21,  at  Walnut  Hall,  East  Orange. 
Julian  S.  Mason,  managing  editor  Neiv 
York  Evening  Post,  will  be  the  principal 
speaker.  -A  humorous  talk  will  be  given 
by  Haddon  Ivins,  editor,  Hudson  Dis¬ 
patch.  Will  B.  Johnstone,  cartoonist.  New 
York  Morning  World,  and  Tony  Sarg, 
artist,  both  East  Orange  residents  will  be 
among  the  guests. 

National  Negro  Press  .Association 
will  hold  its  annual  convention  in  Louis¬ 
ville,  Ky.,  April  11-14.  B.  L.  Davis, 
editor  of  the  Atlanta  (Ga.)  IndepeiuJcnt . 
is  president  of  the  organization,  and  J.  E. 
Mitchell,  editor  of  the  St.  Louis  (Slo.) 
Argus,  is  chairman  of  the  executive  com¬ 
mittee. 

Florida  High  School  Press  -Associa¬ 
tion  was  organized  at  a  two  day  conven¬ 
tion  of  high  school  editors,  at  the  Uni¬ 
versity  of  Florida,  March  8  and  9. 

Proof  Readers  Association  of  Boston 
held  a  memorial  service  in  honor  of  the 
founder  of  the  association,  the  late  Mrs. 
.Anna  E.  F'.  -Anderson,  at  their  club  rooms 
at  5  Park  Street,  Boston,  last  week. 

.Advertising  Club  of  Kansas  City 
and  the  S  \les-M-anagers  -Association 
will  hold  their  annual  advertising,  selling 
and  merchandising  exposition  in  Kansas 
City  April  3  to  7,  according  to  an  an¬ 
nouncement  made  by  H.  M.  Hanna,  sec¬ 
retary  of  the  -Advertsing  Club. 

New  York  Herald  Tribune  -Athletic 
-Association  will  give  a  reception  and 
dance  at  the  Hotel  Manhattan  Square  in 
New  York  City  on  -April  28.  The  asso¬ 
ciation  is  composed  of  members  of  all 
departments  of  the  paper.  The  proceeds 
of  the  dance,  admission  to  which  will 
cost  one  dollar  a  person,  are  to  be  do¬ 
nated  to  the  Tribune  Fresh  Air  Fund 
and  the  .Athletic  Association. 

SCHOOLS 

lyTEMBF-RS  of  the  news  writing  and 
editing  class  of  the  department  of 
journalism  of  Trinity  university,  Waxa- 
hachie,  Tex.,  made  a  trip  through  the 
Dallas  A'rtivf  and  Hollami’s  Magasine 
plants  recently.  The  25  students  were 


in  charge  Of  Lester  Jordan,  professor  of 
journalism. 

F'orty-one  members  of  the  University 
of  Iowa  school  of  journalism  during 
the  last  semester  contributed  16,810 
inches  of  news  stories  and  features  about 
the  university  and  its  activities  to  local 
and  state  papers,  according  to  a  summary 
compiled  by  Fred  J.  Lazell,  associate 
professor  in  the  school.  A’irgil  L.  Lewis, 
sopliomore,  won  honors  in  the  summary 
with  a  record  of  1,531  inches  printed 
and  Lola  Mueller,  Spencer,  was  second 
with  1,178.  Class  requirements  fix  a 
minimum  of  15  inches  of  copy  a  week 
but  70  per  cent  of  the  students  submitted 
double  and  triple  that  amount  each 
week. 

Establishment  of  a  museum  to  pre¬ 
serve  newspaper  “first  editions,”  files, 
portraits  of  journalists,  letters,  docu¬ 
ments  and  epoch-making,  machines  has 
been  announced  by  Prof.  H.  F.  Harring¬ 
ton,  director  of  the  Medill  School  of 
Journalism  of  Northwestern  University. 
Many  gifts  have  already  been  received 
for  the  museum,  chiefly  portraits  of  liv¬ 
ing  newspaper  men. 


Old  Dr.  Johnson  said  patriotism  was 
the  last  refuge  of  scoundrels.  But  in 
case  that  fails  nowadays  there  is  still  a 
writ  of  error,  or  certiorari,  or  whatever 
it  is. — Detroit  Nezes. 

Who  ever  expected  to  see  the  day 
when  a  man  would  scold  his  wife  for 
dropping  ashes  on  his  office  floor? — 
Stamford  Advocate. 

W  e  often  think  as  we  observe  the 
ways  of  the  younger  set  that  the  great 
difficulty,  when  it  comes  time  for  the 
meek  to  inherit  he  earth,  is  going  to  be 
to  find  the  legatees. — Columbus  Ohio 
State  Journal. 

Two  great  paragraphers.  Bob  Ryder  of 
the  Ohio  State  Journal  and  Judd  Morti¬ 
mer  Lewis  of  the  Houston  Post-Dispatch, 
admit  that  they’re  slipping — on  scatter 
rugs  in  their  homes.  —  Milwaukee 
Journal. 

Men  laugh  at  women  for  wearing 
short  skirts  and  pulling  them  down  con¬ 
stantly  over  their  knees;  and  then  the 
men  plan  wars  and  agree  on  rules  to 
keep  the  wars  from  being  brutal. — New 
Hazvn  Register. 

Sweden  is  making  sugar  from  sawdust 
going  our  breakfast  food  factories  one 
better. — Florence  (-Ala.)  Herald. 


( ’“^LINOTYPE 
METAL  FEEDER 

Easily  installed  on  any  Linotype.  Keeps  metal 
at  even  temperature.  Can’t  feed  too  fast 
g  or  too  slow.  Requires  little  attention. 

Order  from  the  Neerest  Agency 

Mergenthaler  Linotype  Co. 

BrWi  IFj  i;  Brooklyn,  New  York 

SAN  FRANCISCO  CHICAGO  NEW  ORLEANS 
CANADIAN  linotype,  LIMITED,  TORONTO 
RepresrtiU/iiet  in  Iht  Principtl  Cilin  of  Ibe  World 


1  ^““Linotype  Metal  Feeder,  for  all  models  (except 
42  em)  without  electric  pot . $40.00 

F-^Jl^“Linotype  Metal  Feeder  for  electric  pot.  All  models 

except  42  em . $40.00 

F*43 15— Linotype  Metal  Feeder,  for  alt  42  em  models 
without  electric  pot . $50.00 

F»4316 — Linotype  Metal  Feeder  for  electric  pot.  All  42 
em  models .  •  .  $50.00 

(All  prices  subject  to  cbenie  uitbout  notice)  * 


LINOTYPED  IN  THE  C  A  E  A  M  O  N  O  FAMILY 


/ 


1AST  year,  in  new  buildings 
erected  specifically  for  the 
purpose,  the  Tampa  Times 
and  the  Winnipeg  Tribune 
installed  new  presses.  The 
Times  equipment  is  a  six'Unit 
Duplex  Super-duty  press,  and 
the  Tribune  installation  an 
eight-unit  press  of  like  make. 
Each  plant  is  operated  by  two 
G-E  100-horsepower  alternat¬ 
ing-current  drives  and  G-E 
control. 

The  very  latest  practice  is 
represented  here;  every  refine¬ 
ment  in  newspaper  printing 
machinery  has  been  incorpo¬ 
rated.  And  no  small  part  of  the 
fine  performance  of  these 
presses  is  due  to  the  flexibility, 
accuracy,  economy  and  relia¬ 
bility  of  G-E  motors  and  con¬ 
trol.  Your  nearest  G-E  office 
is  always  ready  to  furnish 
information. 


New  Tmmpe  Times  press¬ 
room 


G~E  attematin^^current  news- 
paper-press  control 


Apply  the  proper  G-E 
motor  and  the  correct 
G-E  controller  to  a  spe¬ 
cific  task,  following  the 
recommendations  of 
G-E  specialists  in  elec 
trie  drive,  and  you  have 
G-E  Motorized  Power. 
Built  in  or  otherwise 
connected  to  all  types 
of  industrial  machines, 
G-E  Motorized  Power 
provides  lasting  assur¬ 
ance  that  you  have 
purchased  the  best. 


New  Winnipeg  Tribune  press* 
room 


btorized  Tdwer 

-Juted  to  every  need 


ZOOlISO 


* 
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PUBUSHERS  ATTEND 
WANAMAKER  FUNERAL 


New  York  Group  Honorary  Pall  Bear¬ 
ers  at  Last  Rites  For  Noted 
Merchant — Family  Owned 
Dailies 


The  funeral  of  Rodman  Wanamaker, 
late  head  of  the  John  Wanamaker  Stores, 
who  died  March  9  in  Atlantic  City,  was 
held  at  Philadelphia,  March  13,  and  was 
attended  by  many  leading  members  of 
the  newspaper  profession. 

Among  the  honorary  pall  bearers  were 
Ralph  Pulitzer,  Louis  Wiley,  Ogden 
Mills  Reid.  William  Randolph  Hearst, 
William  T.  Dewart.  .Arthur  Brisbane, 
Jo.seph  J.  Early,  R.  I-'.  R.  Huntsman, 
Julian  S.  Mason  and  G.  W.  Ochs  Oakes. 

In  addition  to  his  great  department 
store  interests  Mr.  Wanamaker  had  been 
active  in  the  newspaper  business  up  to 
the  time  of  his  death,  officiating  as  a 
trustee  of  the  Thomas  B.  Wanamaker 
estate,  owners  of  the  Philadclt>hia 
Record. 

The  Wanamaker  family  at  one  time 
owned  the  Philadelphia  Press,  Philadel¬ 
phia  North  American,  and  Philadelphia 
Telegraph.  Mr.  Wanamaker  had  been 
publisher  of  both  the  Press  and  the  Tele¬ 
graph. 

Mr.  Wanamaker  also  acted  as  chair¬ 
man  of  the  board  of  trustees  of  the  James 
Gordon  Bennett  estate.  He  was  at  one 
time  active  head  of  the  Ne^e  York 
Herald  and  the  Nexe  York  Ez’cning  Tele¬ 
gram. 

The  Wanamaker  Stores,  over  which 
Rodman  Wanamaker  assumed  full  charge 
after  the  death  of  his  father,  John  Wana¬ 
maker,  were  among  the  largest  retail  ad¬ 
vertisers  in  America.  They  use  news¬ 
paper  space  wholly,  and  have  been  adver¬ 
tising  in  full  page  space  since  1879. 

Mr.  Wanamaker  was  active  in  advertis¬ 
ing  association  work,  and  telegraphic 
tributes  from  the  International  Advertis¬ 
ing  Association  were  sent  by  C.  K. 
W'oodbridge,  I.  .A.  A.  president,  to 
Grover  Whalen,  general  manager  of  the 
Wanamaker  store  in  Xew  York,  and  to 
Rowe  Stewart,  president  of  the  Philadel¬ 
phia  Record.  The  tributes  read  in  part ; 
"As  president  of  the  Intemational  -Adver¬ 
tising  Association  I  feel  that  in  the 
passing  of  Mr.  Wanamaker  organized 
advertising  has  lost  one  of  its  best  friends 
and  an  exponent  of  higher  standards  in 
retail  merchandising  practice.  Mr.  Wana- 
maker’s  interest  in  the  advertising  club 
movement  and  in  the  ideals  and  purposes 
of  this  association  has  been  an  inspiration 
to  its  leaders  from  the  beginning.” 


W.  H.  CLARK  DIES  IN  SOUTH 

Owner  of  Cortland  (N.  Y.)  Standard 
Long  Newspaper  Career 

W.  H.  Gark,  publisher  of  the  Cort- 
Ictnd  (N.  Y.)  Standard  and  the  Norwich 
(N.  AM  Sun,  died  March  12  at  Miami, 
Fla.  He  was  79  years  old. 

Mr.  Oark  was  president  of  the  New 
A’ork  State  Press  Association  in  1890 
and  president  of  the  New  A’ork  State 
•Associated  Dailies  in  1902.  He  was 
graduated  from  L’nion  College  in  1868 
and  was  a  member  of  Phi  Beta  Kax>pa. 
He  was  admitted  to  the  New  York  State 
Bar  in  1869,  and  served  as  Assemblyman 
from  Wayne  County  in  1875.  He  was 
a  member  of  the  Republican  State  Com¬ 
mittee  1880-1881. 


JAMES  a  DOUGHERTY 

James  G.  l>ougherty,  president  of  the 
Dougherty  .Advertising  Company,  Troy, 
N.  Y.,  died  at  the  Troy  Hospital,  March 
6,  after  an  illness  of  several  weeks.  Mr. 
Dougherty  had  done  advertising  work  for 
a  large  number  of  newspapers,  among 
thern^  the  Troy  Observer-Budget.  He  is 
survived  by  his  wife,  a  sister,  Mrs.  Eliza¬ 
beth  Carroll,  and  a  brother,  John 
Dougherty  of  Philadelphia. 

GEORGE  McQUAID 

George  McQuaid,  former  managing 
editor  of  the  San  Antpnio  Express, 


editor  of  the  Gah'cston  Ncxes  and 
managing  editor  of  the  Dallas  News, 
died  last  week  at  his  home  in  Dallas, 
auspices.  Mr.  McQuaid  was  a  native  of 
-Alexandria,  Va.,  and  a  graduate  of 
F'or  the  past  five  years  he  had  been 
engaged  in  publicity  work.  He  was 
Georgetown  University,  Washington. 

CHARLES  LYNCH  DIES  AT  74 

Giarles  Lynch,  former  editor  of  the 
Bayonne  (X.  J.)  Herald,  died  last  week 
at  the  home  of  his  daughter,  Mrs.  Wil¬ 
liam  Scott,  at  Bayonne.  Mr.  Lynch,  at 
various  times,  had  ser\-ed  as  Bayonne 
City  Commissioner,  Register  of  Hudson 
County  and  City  Recorder  of  Bayonne. 


Obituary 


T  BART  BONIE,  47,  treasurer  of 

’  the  Roche  .Advertising  Company, 
310  South  Michigan  avenue,  Chicago, 
was  found  dead  last  week  in  his  apart¬ 
ment  in  the  Grosvenor  Hotel,  5220  Ken¬ 
wood  avenue. 

WiLLi.\M  G.  Messler,  Sr.,  67,  who 
operated  the  first  linotype  machine  in 
Buffalo,  in  the  office  of  the  Evening 
News  in  1894,  died  in  his  home  in 
in  Xiagara  Falls,  recently,  following  a 
paralytic  stroke. 

Eugene  F.  Murphy,  former  superin¬ 
tendent  of  the  mailing  room  of  the 
Boston  (Mass.)  Trax'cler,  later  with  the 
Harvard  Crimson  and  then  with  the 
circulation  department  of  the  Boston 
American,  died  recently. 

L.  T.  Moui.ton,  77,  of  King  City, 
Mo.,  veteran  newspaper  man,  died  at  his 
home.  Thursday,  March  8.  He  was 
editor  of  the  King  City  Chronicle  for 
35  years  and  also  was  Missouri  repre¬ 
sentative  for  the  U.  S.  department  of 
agriculture  for  10  years. 

Jacob  Kah.v,  student  at  Tufts  Medical 
College  and  a  writer  on  the  staff  of  the 
Boston  (Mass.)  Globe,  died  at  his  liome 
in  Boston  last  week  after  a  long  illness. 

Myron  D.  Edmonds,  former  editor 
of  the  financial  .section  of  the  Philadelphia 
Public  Ledger,  and  for  the  past  six 
years  special  writer  for  the  PotisziUc 
(Pa.)  Journal  and  other  anthracite 
region  newspapers,  died  in  his  home  at 
Germantown,  Pa.,  March  10,  after  a 
long  illness.  He  is  survived  by  his  wife, 
who  is  a  former  newspaper  woman,  and 
three  children. 

-Arthur  Lefevre,  64,  editor  of  the 
Texaco  Star,  official  of  Texas  press 
organizations,  and  former  state  superin¬ 
tendent  of  public  instruction,  died  re¬ 
cently  at  his  home  in  Houston. 

C.  Will  Bailey,  for  more  than  25 
shears  Hineham  representative  of  the 
Boston  (Mass.)  Globe,  died  last  week 
at  the  Homeopathic  Hospital,  Boston, 
where  he  recently  underwent  a  serious 
operation. 

Rich.yrd  j.  Hampton,  World  War 
veteran  and  member  of  the  special  ad¬ 
vertising  staff  of  the  Attleboro  (Mass.) 

for  the  past  five  years,  died  at  the 
Norwood,  Mass.,  Hospital  recently. 

William  .Alonzo  Hopkins  of  Brattle- 
boro,  Vt.,  one  of  the  founders  of  Le 
.Matin,  Paris  newspaper,  died  at  the  age 
of  86  in  Paris  recently.  He  was  the 
dean  of  the  .American  colony  in  the 
iFrench  Capital. 

Mrs.  Rebecca  I'rederick,  65.  mother 
of  K.  Philip  Frederick,  suburban  editor 
of  the  Long  Beach  ^Cal.)  Press-Tele¬ 
gram,  died  at  Long  Beach,  March  2. 

Mrs.  .a.  L.  Bixby.  wife  of  A.  L.  “Doc” 
Bixby,  columnist  of  the  Lincoln  (Neb.) 
.Xebraska  State  Journal,  was  instantly 
killed  March  8  when  the  car  she  and 
Mr.  Bixby  were  riding  in  crashed  into  a 
ditch  three  miles  north  of  Seward.  Neb. 
Mr.  Bixby  escaped  with  a  broken  collar 
bone  and  other  minor  injuries. 

Mrs.  John  L.  Waite,  82,  widow  of 
the  veteran  editor  of  the  Burlington 
(la.)  Haifk-Eye,  herself  a  member  of 
the  Hawk-Eye  staff,  and  throughout  her 
life  an  active  and  able  assistant  to  her 
late  husband  on  that  paper,  died  March 
8,  in  her  home  after  a  long  illness. 


During  January  and  February — 

THE  NEWARK 
STAR- EAGLE 


carried  more  lines  of  LOCAL  FOOD 
iidvertising  than  any  other 
Newark  newspaper 


Jan. 

Feb. 

Total 

STAR-EAGLE  31,621 

80,952 

62,573 

News . 28,421 

29,247 

57,668 

Star-Eagle  Lead ...  3,200 

1,705 

4,905 

Exclusive  accounts 

During  the  month  of 

Januarv 

the 

ST.4R-EAGLE  carried 

a  total  of  19 

exclusive  local  food  accounts  as  com¬ 
pared  with  7  such  accounts  in  the 
other  evening  newspaper.  In  Feb¬ 
ruary  the  STAR-EAGLE  ran  16 
local  food  accounts  exclusively  while 
the  other  evening  newspaper  ran 
only  3. 


Newark  merchants  have  already 
sensed  the  changed  conditions  in  the 
City  of  Newark.  They  realize  the 
necessity  of  advertising  in  the  STAR- 
EAGLE  to  cover  this  wealthy  New 
Jersey  market. 


Circulation  Now  Over  100,000  Daily! 

and  Watch  The  Star-Eagle  Grow 


Boston  New  York  Philadelphia 

Detroit  Chicago  San  Francisco 
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Pennsylvania’s  Skilled  Worker 
Draws  the  Fat  Pay  Envelope 

If  high  earnings  indicate  a  big  buying  power,  then  every 
national  advertiser  should  concentrate  his  campaign  on  cap¬ 
turing  the  Keystone  market.  In  this  territory  there  are  over 
10,000,000  who  earn  their  livelihood  either  from  employment 
in  the  large  skilled  industrial  trades  or  in  the  mercantile 
establishments. 


The  skilled  worker  has  been  responsible  for  Pennsylvania’s 
growth  to  fame  as  the  second  largest  market .  in  the  country. 
Millions  of  these  skilled  workers  are  busy  all  year  ’round.  They 
are  comfortably  fixed  and  they  spend  a  good  part  of  their 
earnings  with  the  merchants  in  their  local  eommnnities. 


With  a  reasonable  appropriation  yon 
can  reach  this  great  buying  power 
through  the  newspapers 
listed  below 


’Allentown  Call  . 

..(M) 

Circulation 

33,477 

2.600 

lines 

.11 

10.000 

lines 

.11 

’Allentown  Call  . . 

...(S) 

23,978 

.11 

.11 

tBeaver  Falls  Tribune . 

..(E) 

7.301 

.03 

.03 

tBethlehem  Globe  Times.... 

..(E) 

15,160 

.06 

.06 

fBrownsville  Telegraph  . . . . 

(ME) 

9,604 

.04 

.04 

’Chester  Times . 

..(E) 

20,011 

.08 

.07 

ttCoatesville  Record  . 

..(E) 

6.866 

.035 

.03 

Connellsville  Courier . 

..(E) 

5,746 

.03 

.03 

’Easton  Express  . 

..(E) 

34,526 

.10 

.10 

’Erie  Times . 

..(E) 

33,041 

.08 

.08 

tGreensburg  Tribune  Review, 

.(EM) 

14,804 

.05 

.05 

tHazleton  Plain-Speaker  . . . . 
tHazleton  Standard-Sentinel 

(E)| 

20,685 

.08 

.07 

tLebanon  News  Times . 

,..(E) 

10,517 

.05 

.05 

’Mount  Carmel  Item . 

...(E) 

4,361 

.0285 

.0285 

’Oil  City  Derrick . 

....(M) 

Circulation 

7,507 

2.500 

line* 

.04 

10.000 

lines 

.04 

’Scranton  Times  . 

....(E) 

44,520 

.13 

.12 

’Sharon  Herald  . 

....(E) 

7,752 

.0357 

.0357 

’Sunbury  Item  . 

....(E) 

6,245 

.035 

.035 

’Washington  Observer  and 
Reporter  . 

.(M&E) 

18,230 

.06 

.06 

tWest  Chester  Loral  News. 

....(E) 

11,882 

.04 

.04 

’Wilkes-Barre  Times  Leader... (E) 

26,442 

.10 

.07 

t Williamsport  Sun  and 
Gazette  &  Bulletin  . . . 

.(M&E) 

30,006 

.09 

.09 

tYork  Dispatch  . 

....(E) 

20,202 

.06 

.06 

*A.  B.  C.  Publisher’s  Statement,  October  1.  1927. 
tGovernnient  Statement,  October  1,  1927. 
ftGovernment  Statement.  March  31,  1927. 
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Arrangements  have  been  made  by  J.  V.  Connolly,  editorial  manager  of  K.ing 
Features  Syndicate  with  Enjil  Ludwig,  the  German  biographer,  to  write  for 
newspaper  publication,  biographies  of  Colonel  Charles  A.  Lindburgh,  Thomas 
A.  Edison,  Henry  Ford,  and  other  noted  Americans.  Mr.  Connolly  is  shown 
above  bidding  farewell  to  Mr.  Ludwig  when  the  author  returned  recently 

to  Germany. 


MARKEY  NAMED  V.  P.  OF 
ADAMS  SYNDICATE 

Veteran  Syndicate  Man  Now  in  Miami 
Will  Take  Charge  Shortly  at  Sales 
Manager — Hat  Large  Ac¬ 
quaintanceship  in  Field 


Appointment  of  Frank  Markey  as  vice- 
president  of  the  George  Matthew  Adams 
Service  of  New  York,  was  announced  this 
week  in  Miami,  Fla.,  where  Mr.  Markey 
is  now  vacationing  with  Mr.  Adams, 
president  and  owner  of  the  syndicate. 
The  new  official  of  the  Adams  service, 
who  was  most  recently  with  tlie  Asso¬ 
ciated  Newspapers,  is  widely  known 
among  newspaper  editors  and  managers. 
For  many  years  he  was  general  repre¬ 
sentative  for  the  Chicago  Tribune  News¬ 
papers  Syndicate. 

Mr.  Markey  started  his  newspaper  ca¬ 
reer  as  a  reporter  for  the  Baltimore 
Evening  Stm  in  1912  and,  after  two  years, 
went  to  New  York  city  where  he  worked 
on  the  staff  of  the  old  New  York  Press. 
Later  he  worked  in  New  York  and  Pitts¬ 
burgh  for  the  International  News  service. 
During  the  war  he  was  associated  with 
the  Committee  on  Public  Information  at 
Washington  under  George  Creel. 

Mr.  Markey  will  act  in  the  capacity  of 
sales  manager  for  the  George  Matthews 
Adams  Service. 


Going  to  Florida 

Hal  W.  Lanigan,  editor  of  the  Great 
Neck  (N.  Y.)  Ne7vs,  and  C  W.  Kahles, 
cartoonist  for  the  Ledger  Syndicate,  with 
Mrs.  Lanigan  and  Mrs.  Kahles,  will  leave 
next  week  on  a  motor  trip,  stopping  at 
Atlantic  City  and  Florida  resorts,  en 
route  to  Havana.  Mr.  Kahles,  creator  of 
the  “Hairbreadth  Harry”  strip,  has  just 


signed  a  10-year  contract  with  the  Ledger 
Syndicate. 


New  Strip  and  Cartoon 

Gilbert  Patten,  the  original  Burt  L. 
Standish,  has  created  a  daily  six-column 
strip,  called  “Young  Frank  Merriwell,” 
for  the  McClure  Newspaper  Syndicate. 
McClure  also  has  a  new  daily  two- 
column  sport  cartoon  by  John  Hix.  Both 
features  will  .start  March  26. 


Barry  Writes  on  Candidates 

Robert  Barry  has  written  a  series  on 
“Presidential  Candidates  as  I  Know 
Them,”  which  is  appearing  in  the  New 
York  Evening  World,  and  is  being 
handled  by  the  New  York  World 
Syndicate. 


Movies  Buy  Feature 

“Hey,  Hey  Henrietta,”  a  newspaper 
syndicate  feature  written  by  V^elva  G. 
Darling,  has  been  purchased  by  Fox 
Films  for  an  early  film  release. 


C.  T.  Brainard  on  Trip 

C  T.  Brainard,  president  of  the  Mc¬ 
Clure  Newspaper  Syndicate,  has  left 
New  York  for  a  three-week  trip  to 
Florida  and  Cuba. 


DEMURRER  SUSTAINED 

A  demurrer  to  the  $200,000  damage  suit 
of  Dr.  E.  G.  Coyle  against  \.  C.  Bow¬ 
man  and  H.  J.  Powell  and  Stanley  Platz, 
publishers  of  the  Coffeyville  (Kan.) 
Journal,  was  sustained  March  10  by 
Judge  J.  W.  Holdren  in  the  Montgomery 
county  district  court  in  Coffe)rville.  Dr. 
Coyle  charged  conspiracy  in  connection 
with  publicity  given  Bowman’s  malprac¬ 
tice  suit  against  the  physician. 


ADMITS  OUTSIDERS 

The  Cleveland  Women’s  Press  Club 
adopted  a  new  policy  March  16,  when  a 
select  list  of  Clevelanders  were  “let  in” 
on  its  “First  Edition”  costume  ball.  The 
function  was  held  at  the  Hotel  Statler. 
Miss  Georgia  M.  Bowen,  advertising 
specialist  and  former  newspaper  worker, 
was  chairman  of  the  invitation  committee. 


Leaves  For  Phiilipinet 

Mrs.  Helen  Y.  Putney,  Milford  cor¬ 
respondent  of  the  Bridgeport  Post  and 
Sunday  feature  writer  for  40  years,  sailed 
March  6  for  the  Philippines  where  she 
will  m.ake  her  home  for  the  next  two 
years  with  her  son,  Maj.  E.  W.  Putney, 
stationed  with  the  coast  artillery  branch 
of  the  U.  S.  army. 


Joins  Bridgeport  Staff 

Miss  Katherine  Daly  is  a  new  member 
of  the  society  department  of  the  Bridge-  i 
port  (Conn.)  Telegram.  Miss  Dalj 
comes  to  the  paper  from  New  RocheHji 
college.  ! 


With  Danbury  Paper 

Miss  Selma  Schwartz  of  the  society ' 
department,  Bridgeport  (Conn.)  Thntt 
Star,  for  some  time  is  now  with  the 
Danbury  Times. 


Aviatrix  Ad  Women’s  Guest 

Ruth  Elder  talked  before  the  Net 
York  League  of  Advertising  Women  at 
their  luncheon  at  the  Hotel  Aster 
March  14. 


Named  National  Manager 

Mrs.  Fawn  Singleton  Van  Austen, 
formerly  business  manager  of  the  Provo 
(Utah)£i’CM(»g  Herald,  now  is  national 
advertising  manager  for  the  San  Luis 
Obispo  (Cal.)  Daily  Telegram,  being 
succeeded  in  Provo  by  Miss  Georgia 
Dimmick.  E.  C.  Rodgers  is  publisher  of 
both  papers. 


In  Ship  Disaster 

Mrs.  Margaret  Holland,  society  editor 
for  the  Boston  (Mass)  Post  for  the  past 
17  years,  was  a  passenger  aboard  the 
Robert  E.  Lee  that  went  on  the  rocks  off 
Plymouth  last  week. 


Reorganizes  Library 

Bessie  Walker  Smilley,  formerly 
hostess  and  staff  artist  of  the  Bridge¬ 
port  radio  station  WICC,  has  joined  the 
Bridgeport  Sutuiay  Herald  staff  as 
librarian.  Miss  Smilley  studied  under 
Joseph  F.  Kwapil  at  the  Philadelphia 
I-edger  filing  school. 


Joins  Bridgeport  Herald 

Mrs.  George  Orton  has  taken  the  place 
of  John  Rose,  whose  death  occurred  last 
month,  on  the  proof  desk  of  the  Bridge¬ 
port  (Conn.)  Stinday  Herald.  Mrs. 
Orton  was  formerly  with  the  Bridgeport 
T  imes. 

I  - 

Writes  Of  Old  West 

Estelline  Bennett,  who  has  for  many 
years  been  associated  with  various  Chi¬ 
cago  newspapers  as  society  editor,  re¬ 
porter  and  special  writer,  is  the  author 
of  a  new  book,  “Old  De^dwood  Days,” 
just  published  by  Sears  &  Co. 


Visits  Eastern  Cities 

Eleanor  Calarage,  author  of  the  daily 
column,  “Main  Street  Meditations,”  pub¬ 
lished  in  the  Clervland  Plain  Dealer,  has 
been  in  New  York,  Philadelphia  and 
other  eastern  cities  getting  “color”  for 
her  column. 


Association  To  Meet 


WORLD  VETERAN  RE’HRES 

William  Jenkins,  dean  of  the  Set 
York  W or'd  comyxising  room,  retired 
from^  active  work  March  12  after  53 1 
years’  serv  ice.  He  was  a  member  ot? 
the  World’s  Quarter  Century  Associa¬ 
tion.  On  the  SOth  anniversary  of  his 
connection  with  newspaper  work  he  was 
given  a  written  testimonial  by  his  fello* 
workers.  A  fitting  tribute  to  him  on  his  i 
retirement  is  planned  by  the  World. 


GEORGIANS  TO  VISIT  N.  Y. 

The  cruise  of  the  Georgia  Press  Asso¬ 
ciation  will  get  under  way  May  5,  whet 
members  of  the  association  sail  from 
Savannah  for  New  York  on  the  steam¬ 
ship  “Chattanooga.”  While  in  Ne* 
York,  the  group  will  stay  at  the  Hotel 
Waldorf-Astoria. 


BRUCE  IN  PORTLAND 

W.  H.  Bruce,  formerly  general  man¬ 
ager  of  the  Laurence  (Mass.)  Telegram 
and  Laurence  Sun,  has  become  advertis¬ 
ing  manager  of  the  Portland  (Me.)  £:v 
ning  Nezvs. 


Elrod 

— the  most  eco- 
nomical  method 
of  producing  all 
your  leadsy  slugs 
and  rules* 

Ludlow  Typograph  Co. ' 

2032  Clybourn  Ave.,  Chicago 


Officers  and  directors  of  the  Ohio 
Women’s  Newspaper  Association  will 
hold  a  meeting  in  Columbus.  March  18. 
Ethel  Boleyn  Mayers  of  Akron  is  presi¬ 
dent  of  the  association. 


1st  Again 

In  1927  in 

PEORIA! 

In 

12  out  of  18 
Major  Glassifications 

Local  Display,  Classllct,  Aitemoklles,  Aato 
Accessaries,  Dopt.  Stares,  Mco’s  Clathlnp, 
Finaaclal,  FaoA  and  Groceries,  Eloe.  ani 
RaAia,  Orap  Stares,  MIscl.  aaA  Grani  Total 

1927  TOTAL  ADVER’nSING 

Line* 

Journal . (7  days)  11,288,726 

Star . (7  days)  10,842,029 

Transcript . (6  days)  6,249,077 

THE  PEORIA 
JOURNAL-TRANSCRIPT 


Boston  —  New  York  —  Atlanta  —  San  Francuco 


LUDLOW  QUALITY  SLUG  COMPOSITION 


Automatic  Stereo¬ 
type  Plate  Han¬ 
dling  Equipment, 
Newspaper  Lifts. 


SOLD  BY 


The  Cline  Electric  Mfg.  Co. 

Conwajr  Bldg.,  Chicago,  III. 

The  Capital  Lift  &  Mfg.  Co. 

Manufacturers  Columbus,  Ohio 
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Instead  of  dividing  your  advertising  appropriation  on  a  number  of 
scattered,  and  sparsely  populated  markets,  of  doubtful  buying 
power,  you  will  find  it  more  profitable  to  concentrate  on  New 
England. 

Here  you  will  find  a  concentrated  population,  where  there  are 
more  families  to  the  square  mile  than  any  other  section  of  the 
country.  You  will  find  greater  wealth  per  capita,  than  in  the  aver¬ 
age  market,  two,  and  even  three  times  the  area.  You  will  meet 
a  class  of  people,  intelligent  and  industrious,  who  are  familiar  with 
the  merits  of  the  advertised  Brand,  and  who  now  prefer  it.  Ad¬ 
vertising  to  them  brings  the  ready  response  that  creates  volume 
sales  and  builds  good  will. 

Come  to  New  England  where  you  can  do  business  quieklv, 
economically,  and  profitably. 


MASSACHUSETTS— Population,  S,S6S.3fi6 


'Attleboro  Sun  . (E) 

'Button  Globe  . (MAE) 

'Boston  Globe  . (8) 

tBoston  Transcript  . (E) 

'Boston  Post  . (M) 

'Boston  Post  . (8) 

tPitchbuTK  Sentinel  . (E) 

'HaverbiU  Gazette  . (E) 

'Lynn  Item  . (E) 

tLowell  Courier-Citizen  and 
Evening  LMder  ...(MAE) 
'New  Bedford  Standard 

Mercury  . (MAE) 

'Now  Bedford  Sunday  Stand- 

. (S) 

'North  Adam  Transcript.  (E) 

'Pittsfteld  Eagle  . (E) 

'Salem  News  . (E) 

'Taunton  Gazette  . (E) 

•■Worcester  Telefram-Gazette 
(MAE) 

•Worcester  Sunday  Telegram 

(B) 


Circu-  8.600  10.000 

lation  lines  lines 

5,663  .03  .03 

893.603  .60  .60 

389,646  .66  .66 

36,940  .80  .80 

404,661  .60  .60 

344.564  .66  .66 

18,169  .06  .046 

16.813  .066  .06 

16,831  .066  .06 

80.634  .07  .07 

88.719  .10  .10 

89.068  .10  .10 

10.481  .06  .04 

18.307  .066  .066 

81.464  .09  .07 

9,388  .06  .036 

100,166  .88  .86 

61,638  .81 


CONNECTICUT— Population.  1.380.631 


Circu- 

8.600 

10.000 

lation 

lines 

lines 

tBridaeport  Post-Telegram 

(EAM) 

44.739 

.16 

.16 

•Bridgeport  Post  . 

..(S) 

88.649 

.10 

.10 

•Hartford  Courant  _ 

..(M) 

36.708 

.09 

.09 

•Hartford  Courant  .... 

..(S) 

68.748 

.13 

.13 

tHartford  Times  . 

..(B) 

66.947 

.16 

.16 

"Middletown  Press  ... 

..(E) 

8.494 

.06 

.03 

tNew  Haven  Register.. 

BAS) 

60.846 

.16 

.14 

•New  London  Day  . . . 

..(E) 

18.738 

.06 

.046 

tNorwich  Bulletin  . . . 

..(M) 

13.048 

.07 

.06 

tNorwaik  Hour  . 

..(E) 

6.619 

.046 

.046 

•Stamford  Advocate  .. 

..(E) 

11,006 

.06 

.04 

•Stamford  Advoate 

..(E) 

11.006 

.06 

.04 

•Waterbnry  Republican 

American  . 

(MAE) 

86.343 

.08 

.08 

•Waterbury  Republican 

1  ..(S) 

16.660 

.08 

.08 

MAINE— Population.  768.014 

•Portland  Press-Herald  Express, 

Sunday  Telegram  . . 

(MAE) 

68,473 

.80 

.16 

NEW  HAMPSHIRE— PopuUtion. 

443.683 

*Ooncord  Xonitor-Patriot.  (E) 

6.879 

.0876 

.086 

tKeene  Sentinel  . . . . . 

....(E) 

3.994 

.096 

.083 

tManchester  Union-leader 

(MAE) 

31,886 

.15 

.18 

RHODE  ISLAND — Population,  604.397 


Circu- 

8.600 

10.000 

lation 

lines 

lines 

•Pawtucket  Times  . . . 

..(E) 

88.398 

.08 

.08 

•Providence  Bulletin  . 

,..(E) 

78.864 

.80 

(B).97 

•Providence  Journal  . . . 

..(M) 

41,766 

.18 

(B).87 

•Providence  Journal 

...(S) 

74.684 

.80 

.80 

•Providence  News  .... 

...(E) 

88.049 

.08 

.08 

•Providence  Tribune  . 

,..(E) 

19.766 

.10 

.09 

tWesterly  Sun  . 

(EAS) 

8.608 

.03 

.03 

"Woonsocket  Call  .... 

...(E) 

14.970 

.05 

.06 

VERMONT 

— Population.  352.428 

•Barro  Times  . 

...(E) 

7.198 

.04 

.03 

tBrattleboro  Reformer 

...(E) 

3.536 

.036 

.08 

•Burlington  Free  Press. 

..(M) 

14.767 

.06 

.06 

•Rutland  Herald  . . 

...(M) 

11.816 

.066 

.966 

'tSt.  Johnsbury  Caledonian- 

Record  . 

...(E) 

4.068 

.03 

.08 

*  A.  B.  C.  Publisher's  Statement.  October  1,  1987. 

"  A.  B.  0.  PubUsher's  Statement.  March  31.  1987. 
t  Government  Statement.  October  1.  1987. 

(B)  Combination  rate  Daily  Journal  and  Eve.  Bulletin. 
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HIGH  SCHOOL  EDITORS  MEET  IN  NEW  YORK 


Vincent  Vi(souroux,  15,  of  New  Rochelle,  N.  Y.,  show'ing  his  paper  The  Little 
Acorn,  to  Elstelle  Levy,  11,  of  Trenton  N.  J. 


TyrORE  than  1,100  delegates  from  20 
states  and  the  District  of  Columbia 
attended  the  Columhia  Scholastic  Press 
Association  Convention,  held  at  Colum¬ 
bia  I’niversity,  New  York,  March  9  and 
10.  This  was  the  largest  attendance  in 
the  history  of  the  association.  The  first 
convention  in  1925  attracted  300  dele¬ 
gates 

The  student  delegates  listened  to  ad¬ 
dresses  by  S.  K.  Ratcliflfe,  associate  edi¬ 
tor  of  the  -Vt’Ti’  Statcsiiim,  London,  Eng¬ 
land  ;  Karl  A.  Bickel,  president  of  the 
I'nited  Press  .Associations;  Porter  Car- 
ruthers,  assistant  business  manager  of  the 
A' etc  York  Herald  Tribune;  Mrs.  Wil¬ 
liam  Brown  Meloney,  editor  of  the  New 
York  Herald  Tribune  Sunday  Magazine; 
Raymond  Highet  of  the  New  York  Ad¬ 
vertising  Gub;  M.  W.  Haynes,  Ameri¬ 
can  Type  Founders;  R.  K.  Leavitt, 
secretary-treasurer  of  the  G.  Lynn  Sum¬ 
ner  Company,  and  .Arthur  S.  Draper,  as¬ 
sistant  editor  of  the  New  A’ork  Herald 
T  ribune. 

Mr.  Ratcliffe.  who  spoke  in  the  Mc- 
Millin  Theatre  at  Columbia  University, 
pointed  out  the  differences  between  Eng- 
trend  in  newspaper  publishing,  both  here 
lish  and  .American  newspapers.  The 
and  in  England,  he  said,  was  toward 
consolidations,  which  tend  to  drive  out 
the  independent  journalist  and  publisher. 

Mr.  Carruthers  spoke  of  the  advan¬ 
tages  which  lie  in  the  field  of  circulation 
promotion  for  young  men  starting  in  the 
newspaper  business. 

.At  a  business  meeting  held  Saturday, 
the  delegates  discus.sed  the  desirability  of 
using  “boiler  plate"  in  their  jniblications. 
wThe  concensus  seemed  to  be  against  the 
use  of  “boiler  plate." 

The  delegates  were  taken  on  tours  of 
inspection  of  the  Mergenthaler  Linotype 
Company’s  plant  in  Brooklyn  and  the 
plant  of  the  New  York  Herald  Tribune. 
They  also  witnessed  a  moving  picture 
showing  the  operations  'f  the  New  York 
Times  plant,  attended  a  dinner  given 
them  by  the  L’nited  Press  Associations  at 


the  Fraternity  Clubs  Building  and  wit¬ 
nessed  a  matinee  performance  of  the 
Columbia  A'arsity  show  at  the  Hotel 
Waldorf-.Astoria. 

Prizes  were  awarded  in  a  contest  for 
newspapers  and  magazines  sponsored  by 
members  of  the  association. 

Delegates  to  the  convention  edited  the 
special  convention  edition  of  The  Specta¬ 
tor,  Columbia  University  daily. 

The  youngest  delegates  at  the  conven¬ 
tion  were  V'incent  Vigouroux.  editor  of 
the  “Little  Acorn,”  a  monthly  paper 
which  he  publishes  at  New  Rochelle, 
N.  Y.,  and  Estelle  Levy  of  the  Gregory 
School  Journal  of  Trenton,  N.  J. 

EDITORS  TOURING  TEXAS 

Midwest  Good-Will  Group  Entertained 
in  Laredo  and  San  Antonio 

The  delegates  of  the  Mid-west  Good¬ 
will  Editorial  Mission  to  Mexico,  con¬ 
ducted  by  the  Missouri  Press  Associa¬ 
tion,  were  entertained  by  the  Laredo 
(Tex.)  Chamber  of  Commerce  at  the 
Robert  E.  Lee  Hotel,  Laredo,  March  14. 

Honorable  Robert  1..  Bobbitt  presided 
at  the  banquet,  and  the  speakers  were  the 
mayor  of  the  city  of  Laredo;  the  Consul 
General  of  Mexico;  VVilHam  Allen,  pro¬ 
prietor  of  tlie  luiredo  Daily  Times  and 
Southern  Independence  Examiner ;  Judd 
Mortimer  Lewis,  Houston  Post-Dispatch; 
Harry  Denman,  president  of  the  Missouri 
Press  .Association ;  Victor  Murdock, 
editor,  Wichita  (Kan.)  Eagle,  and  J.  VV. 
Brown,  publisher  of  Editor  &  Pi  bi-ishf.r. 
The  party  visited  the  Charles  P.  Taft 
ranch.  March  15,  and  spent  the  night  in 
San  Antonio,  where  the  members  of  the 
mission  were  guests  of  the  newspapers. 


ALL-YEAR  CLUB  APPOINTS 

Don  Thomas,  managing  director  of  the 
.Advertising  Gub  of  Los  .Angeles,  has 
been  elected  executive  secretary  of  the 
.All-A'ear  Club  of  Southern  California  to 
succeed  C.  G.  Milham. 


Sixteen  major  league  ball 
clubs  have  started  training 

^^And,”  DAVE  WALSH  remarks — 

‘‘It  looks  as  if  only  thirteen  are  wasting 
their  time.” 


YOU  CANT  BEAT 
DAVE  WALSH— 

You  can’t  even  tie  him. 

He  knows  sports — no  one  knows  them 
better. 

Also  he  can  write -  AND  HOW! 

The  sage  observations  of  a  real  expert, 
set  down  with  a  whimsical,  witty  turn 
of  phrase  that  is  wholly  liis  own,  and 
wholly  inimitable. 

As  when  he  says: 

Speaking  of  baseball — 

^^Hornsby  is  gone.  There  is  no  one  in  sight 
to  take  his  place,  and  it  seems  there  will  be 
exactly  that  many  at  the  pay-off** 

“ - looks  to  me  too  slow  for  second  base. 

McGraiv  says  he  isn*t.  Just  an  honest  dif¬ 
ference  of  opinion  between  two  major 
intellects.** 

“ -  was  once  up  with  the  White  Sox; 

which  may  be  a  recommendation,  for  all 
I  know.** 

Speaking  of  track  records — 

*‘Time,  it  seems,  makes  more  bums  than 
park  benches.** 

Speaking  of  boxing — 

“Mr.  Rickard,  who  is  as  seldom  at  a  loss 
for  a  word  as  for  a  dollar.** 

**Paulino  and  Godfrey,  who  fought,  or  did 
something,  in  Los  Angeles — ” 

‘'^Tex  knows  his  minute  men — so  called  be¬ 
cause  of  the  birth  rate.** 

You  Need  Walsh^s  Sparkling  Daily 
Dispatch  for  Your  Sports  Page 

Address  inquiries  to 

INTERNATIONAL  NEWS  SERVICE 

WORLD  BUILDING,  NEW  YORK  CITY 
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Member  Audit  Bureau  Circulations  Member  Associated  Business  Papers 


WHO  READS? 

“Who  reads  EDITOR  &  PUBLISHER?”  is  a  twin  question  to  “Who 
doesn’t  read  it?” 

Where  is  there  an  advertising  agency  in  the  United  States  and  Canada  in 
which  EDITOR  &  PUBLISHER  is  not  read  and  studied? 

For  those  whose  business  it  is  to  keep  informed  regarding  newspaper  adver¬ 
tising,  where  is  there  a  substitute  for  EDITOR  &  PUBLISHER? 

The  weekly  issues  of  EDITOR  &  PUBLISHER  are  text  books — indispens¬ 
able  helps — to  all  those  who  buy  and  pay  for  newspaper  space. 

If  you  have  a  message  for  agency  executives,  ask  any  agency  executive  if 
he  reads  this  journal. 

If  you  have  a  message  for  newspaper  advertisers,  ask  any  newspaper  adver¬ 
tiser  in  the  national  field  if  EDITOR  &  PUBLISHER  reaches  his  desk. 

Our  coverage  is  so  nearly  one  hundred  per  cent,  that  it  would  be  strange, 
indeed,  if  you  chance  upon  a  non-reader. 


Concentrate  your  newspaper’s  promotional  copy  in 
one  medium  which  advocates  newspaper  advertising 
exclusively. 

Get  coverage  of  worthwhile  agencies  and  advertisers  at 
one  cost. 

Tell  your  story  completely  and  thoroughly  cm  the  large¬ 
sized  page  we  offer. 

Keep  your  sales  points  constantly  before  the  men  who 
buy  space  and  before  manufacturers  who  are  swinging 
into  the  newspaper  fold.  1928  will  be  a  great  year  for 
national  newspaper  advertising. 


Ad  ertise — and  get  your  share! 

Editor  &  publisher 

THE  FOURTH  ESTATE 

1700  Times  Building,  Times  Square,  New  York  City 


Five  Telephones:  Bryant  3052-3053-3054-3055-3056 
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GOOD  RESULTS  FROM 
CLASSIFIED  CONTEST 


Harry  T.  Watts 


Readers  Criticized  Ads  For  Des  Moines 
Register  —  Stimulated  Better 
Copy — New  Contracts 
Si--  d 

‘‘It  cost  $600  to  find  this  out”  was  the 
lettered  headline  over  an  eight-column, 
7-inch  deep  announcement  in  the  Dcs 
Moines  Sunday 
Scgisler’s  classi¬ 
fied  section  on 
March  11.  The 
advertisement  fol¬ 
lowed  a  contest  in 
which  the  paper 
awarded  prizes 
totalling  $100 
weekly  to  read¬ 
ers  writing  the 
most  intelligent 
and  constructive 
criticisms  entitled 
‘‘\\  hat  Want  Ad 
interested  M  e 
Most  and  Why.” 

T  w  o  definite 

results  have  been  noted,  according  to 
Harry  T.  Walts,  business  manager  of 
the  Register.  First  is  increased  interest 
among  advertisers,  especially  those  whose 
copy  was  selected  by  readers.  A  num¬ 
ber  of  new  contracts  were  obtained  from 
these  advertisers.  Tlie  second  result  is 
the  formulation  of  a  general  code  of 
what  makes  a  want  advertisement  produce 
results  for  the  advertiser  through  knowl¬ 
edge  of  what  the  reader  wants  to  learn 
from  such  copy. 

Four  of  the  advertisements  selected 
were  reproduced  in  the  Register,  with 
comments  by  the  readers.  Two  are  re¬ 
produced  below  as  an  illustration  of  how 
the  Register  is  using  the  results  of  its 
enterprise : 

5-ROOM  modern  home.  $3,850;  $200  cash; 
$35  i)er  month.  Payments  cover  interest.  Elec¬ 
tricity.  (ta.s,  city  water.  Bath,  oak  floors,  built- 
in  cuidjoards  in  kitchen.  Furnace.  Garage, 
l.ot  50x165  ft.  paved  street  on  Fair  Ground 
carline.  Rented  tor  $35  per  month.  3  blocks  to 
school.  Good  neighborhood.  Would  accept  clear 
lot  or  acre.  T.  T.  Nolan,  1010  So.  Surety 
Bldg.  Mkt.  287.  Dr.  4139. 

‘‘One  gets  an  idea  of  the  size  of  the 
house  immediately.  Its  price  and  terms 
are  given  at  once  so  that  a  single  glance 
tells  one  of  the  most  important  points  of 
the  proposition,  its  modern  equipment 
is  mentioned.  One  gets  an  idea  of  its 
conveniences  at  once.  The  heating  ar¬ 
rangements  mentioned  is  a  good  selling 
point.  Size  and  location  of  lot  on  a 
paved  street  means  considerable  to  poten¬ 
tial  buyers.  Proximity  to  school  is  an 
important  point  for  families  with  chil¬ 
dren.  The  general  opinion  concerning  the 
neighborhood  is  favorable.  Nothing  can 
take  the  place  of  a  telephone  number  in 
an  ad  to  facilitate  inquiry.” 

PRINTER — Foreman  wanted.  Man  who  can 
handle  ad«  and  makeup  witli  speed  and  good 
taste.  Set  and  makeup  jobs.  Permanent  job 
at  satisfactory  wages.  Don’t  want  a  drifter 
or  a  erouch.  Shop  with  best  equipment.  Kelly 
cylinder,  power  cutter,  stitcher,  saw,  etc.  In¬ 
dividual  motors.  Pleasant  surroundings.  Can 
arrange  change  at  >our  convenience.  Write 
particulars.  Write  P-797.  Register  and  Trib¬ 
une. 

‘‘Type  of  man  desired  is  clearly  seen 
at  a  glance.  General  qualifications  neces¬ 
sary  are  given.  A  permanent  job  is 
always  attractive.  Necessary  tempera¬ 
ment  and  disposition  of  the  applicant 
gives  an  idea  of  kind  of  man  they  do 
not  want.  Tlie  excellent  working  condi¬ 
tions  means  much  to  one  looking  for  a 
permanent  job.  One  gets  the  idea  at 
once  that  the  advertiser  is  a  man  whom 
one  would  enjoy  working  for.” 


HONOR  FOREBEARS  IN  AD 

Classified  space  under  “Death  Notices” 
was  uscxl  by  the  third  and  fourth  genera¬ 
tion  descendants  of  a  deceased  couple  to 
commemorate  the  wedding  of  their  an- 
cestocf,  which  took  place  March  12.  1778. 
The  announcement  appeared  in  the  Bos¬ 
ton  Evening'  Transcript,  March  12.  The 
couple  whose  memory  was  celebrated 
were  Mr.  and  Mrs.  Jeremiah  Knowlton 
of  Ipswich.  Mass. 


CAPEHART  TESTIFIES 

Charles  Canehart,  presidetit  of  tlie 
Capehart-Carey  Corporation,  New  York 
advertising  agency,  testified  that  he  re¬ 
ceived  a  check  for  $34,000  from  Fred 
Curran,  secretary  to  John  M.  Phillips, 
alleged  head  of  the  Queens  County 
(N.  Y,")  sewer  ring,  to  pay  for  adver¬ 
tisements  in  Manhattan,  Brooklyn  and 
Long  Island  newspapers,  in  Borough 
President  Connolly’s  campaign  for  re- 
election.  This  testimony  was  given  in 
a  hearing  liefore  Commissioner  Shearn 
in  the  Queens  sewer  graft  case  in  New 
York,  March  14. 


Dreyfuss  Bank  Director 

Leonard  Dreyfuss,  president  of  tlie 
L'nited  .Advertising  Corporation,  has  been 
elected  a  director  of  the  newly  formed 
Cnited-Capital  National  Bank  and  Trust 
Company,  of  New  York.  The  United 
National,  the  Capital  National,  and  the 
Longacre  banks  have  been  merged  in 
one  institution,  with  resources  of  over 
$50,000,(K)0. 

Agency  Man  Travelling 

-A.  F.  Vars,  president  of  the  E.  P. 
Remington  advertising  agency,  Buffalo, 
has  sailed  from  New  York  for  a  two 
months’  tour  of  European  and  African 
ports. 

Mims  Ad  Club  Speaker 

Stewart  Mims  spoke  before  the  adver¬ 
tising  Club  of  New  York  Wednesday, 
March  15,  on  “The  .Agency  and  Big 
Business.” 


New  Frank  Accounts 

Marcel  Franck,  Inc.,  New  A’ork,  per¬ 
fumers,  and  Leo  Schlesinger  Co.,  Inc., 
New  York,  importers,  have  placed  their 
advertising  accounts  with  Albert  Frank  & 
Company,  New  A’ork  agency. 

Opens  Branch  Agency 

Fairall  &  Co.,  Des  Moines,  la.,  adver¬ 
tising  agency,  has  opened  a  branch  office 
in  the  Union  Savings  Bank  Building, 
Davenport,  la.,  with  Parker  H.  Erick- 
sen  of  the  Ericksen-Gardner  Company, 
branch  manager.  Mr.  Ericksen  will  con¬ 
tinue  as  head  of  the  firm  bearing  his 
name  which  is  engaged  in  direct  mail 
business. 


Moves  Offices 

The  Milton  Weinberg  .Advertising 
Company  has  moved  into  new  quarters  in 
the  Union  Bank  Building,  Los  Angles. 
.Milton  Weinberg  is  head  of  the  organiza¬ 
tion. 


Joins  Frank  Company 

Robert  Jay  Misch  has  joined  the  copy 
staff  of  Albert  Frank  &  Company,  New 
A’ork  office.  Mr.  Misch  was  formerly 
with  the  George  L.  D>'er  Co. 


In  New  Quarters 

McQuinn  &  Beach,  advertising  agency, 
have  moved  their  offices  to  400  North 
Michigan  avenue,  Chicago. 

UTAH-IDAHO  A.  P,  ELECTS 

_  Roy  .A.  Read,  publisher  of  the  Twin 
Balls  (Idaho)  News  was  elected  presi¬ 
dent,  and  Charles  Elngland,  associate  edi¬ 
tor  of  the  Lopan  (Utah)  Journal,  was 
elected  vice-president  of  the  Utah-Idaho 
.Associated  Press  at  the  third  annual 
meeting  of  the  association  at  Pocatello, 
Idaho.  March  7.  Mr.  Read  succeeds  -A. 
L.  Fish,  of  the  Salt  Lake  Te'egrain  and 
Mr.  England  succeeds  Mr.  Read. 


ORLANDO  COOKING  SCHOOL 

The  Orlando  (Fla.)  Morning  Sentin 
conducted  a  cooking  school  at  the  Oi 
lando  Coliseum  Feb.  28  and  29  ar 
March  1  and  2.  A  feature  of  the  schoi 
was  the  playground  for  children,  mail 
tained  in  the  rear  of  the  building,  whei 
mothers  could  leave  their  children  whi 
they  attended  the  school. 


Indiana’s  Newspapers 
WiU  Help  You  SeU 
Your  Products 


The  deeper  you  investigate  the  character  of 
Indiana’s  industries  and  its  position  in 
agriculture,  and  its  value  in  relation  to  pro¬ 
ductive  wealth,  living  standards  and  pur¬ 
chasing  power, — the  more  impressive  this 
market  becomes  as  an  outlet  for  nationally 
advertised  goods.  Unquestionably  it  is  one 
of  the  most  desirable  markets  in  the  country. 

The  “Hoosiers”  are  not  merely  factory 
workers  or  just  wage  earners.  They  gain 
their  livelihood  from  skilled  trades,  mer¬ 
cantile  businesses,  large  agricultural  enter¬ 
prises. 

These  newspapers  listed  below  will  sell  your 
goods  to  Indiana’s  consumers  because  they 
present  a  quick,  direct  and  economical  way 
to  tell  your  story  to  this  great,  responsive 
market.  In  this  territory  all  the  worth-while 
families  read  the  daily  newspapers  and  if  you 
are  not  acquainted  with  the  possibilities  that 
this  market  offers,  it  is  time  you  took  the 
trouble  to  investigate. 


Circu¬ 

lation 

Kate  for 

5.000 

line. 

*Columbu.s  Republican  . 

. (E) 

.5,016 

.03 

*Fort  Wayne  Journal-Gazette  . . . 

. (M) 

41,747 

.09 

•Fort  Wayne  Journal-Gazette  . . . 

. (S) 

31,314 

.09 

*Fort  Wayne  News-Sentinel  . . . . 

. (E) 

44,699 

.10 

fFrankfort  Times  . 

...(M&S) 

8,193 

.04 

•Gary  Post-Tribune  . 

. (E) 

17,083 

.07 

•Huntingdon  Press  . 

...(M&S) 

5,020 

.03 

•Indianapolis  News  . 

. (E) 

129,480 

.25 

Indianapolis  Star  . 

. (M) 

105,851 

.20 

Indianapolis  Star  . 

. (S) 

137,164 

.27 

•Lafayette  Journal  &  Courier. 

( M )  8,094  ) 

(E)  14,076  ( 

22,170 

.06 

fLa  Porte  Herald- Argus . 

. (E) 

6,720 

.04 

•Marion  Leader  Tribune . 

....(M&S) 

9,986 

.04 

Muncie  Star  . 

. (M) 

24,052 

.08 

Muneie  Star  . 

. (S) 

15,553 

.08 

tShelbyville  Democrat  . 

. (E) 

4,038 

.025 

•South  Bend  News-Times . 

. (E) 

27,873 

.08 

•South  Bend  News-Times . 

. (S) 

26,173 

.08 

1  ^Soulh  Bend  Tribune. ...  (S)  24,409. ...  (E) 

25,473 

.07 

•Terre  Haute  Tribune . 

....(E&S) 

23,086 

.06 

Terre  Haute  Star  . 

. (M) 

26,810 

.07 

Terre  Haute  Star . 

. (S) 

26,199 

.07 

•.A.  B.  C.  Publisher’s  Statement,  October  1, 
tGovernment  Statement.  Oct.  1,  1927 
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CENTRAL  CIRCULATION 
PROGRAM  PREPARED 

Distribution,  Promotion,  and  Value  of 
Various  Types  of  Circulation  to 
Feature  Program  of  Circula¬ 
tors  in  No. -Central  States 


I  )istribiiti(Mi  and  promotion  methods 
will  feature  the  program  of  the  Central 
States  Circulation  Managers’  Association 
to  be  held  at  the  Congress  Hotel,  Chi¬ 
cago,  March  20  and  21.  States  included 
in  the  group  are  Illinois,  Indiana,  Ken¬ 
tucky,  Iowa,  Michigan,  Minnesota  and 
Wisconsin.  An  executive  session  will  be 
held  at  the  secretary’s  headquarters  on 
Monday  evening,  March  19. 

At  the  morning  session,  March  20,  C. 

E.  Hevinger,  Terre  Haute  (Ind.)  Post, 
will  speak  on  “Promotion  Through 
Carrier  Organization.”  Stanley  Swan, 
Ezansville  (Ind.)  Press,  will  speak  on 
“Contests,  Puzzles,  Etc.’’ 

( )ther  program  features  follow : 

Tuesday  afternoon;  Methods  Used  in 
Re.selling  to  Subscribers  Who  Have 
Stopped,  Walter  J.  Parker,  Chicago 
.hiiericaii. 

Planning  Promotion  for  This  Presi¬ 
dential  Election  Year,  C.  K.  Jefferson, 
Des  Moines  (la.)  Register-Tribune. 

Transportation  and  (jeneral  Circulation 
Department  Economics,  G.  S.  Galloway, 
Rockford  (111.)  Register-Gazette. 

Reaction  of  R.  E.  D.  Cut  Rates  or 
Kargain  Periods  from  Subscribers  Whose 
Subscriptions  Expire  During  Another 
Period,  ].  A.  Mathews,  St.  Paul  Dis¬ 
patch-Pioneer  Press. 

Securing  Production  From  County 
Town  Carriers,  Promotion,  W.  C. 
Mercier,  /•/.  li'ayne  (Ind.)  Journal- 
Gazette. 

Cost  of  Securing  and  Handling  Cir¬ 
culation,  (Tharles  Payne,  Indianapolis 
Star. 

\"alue  of  Circulation  Obtained  by 
Prizes  and  Premiums,  L.  H.  Uanley, 
Burlington  (la.)  Haiekeye. 

Wednesday  morning:  Returns  vs.  No 
Returns,  Roy  Hatton,  Detroit  Free  Press, 
vs.  H.  W.  Stodghill,  Lomstnlle  (Ky.) 
Courier-Journal  and  Times. 

Suburban  Truck  Delivery  for  Evening 
Paijers,  J.  C.  Montgomery,  Detroit 

\cZt.'S. 

Does  Profit  Allowed  Dealer  or  Carrier 
<jauge  Their  Promotional  Efforts? 
Henry  T.  Larsen.  Racine  (Wis.) 
J  ournal-Ncu's. 

Methods  to  Increase  Mailroom  Han¬ 
dling  Speed,  Neil  S.  Snyder,  South  Bend 
(Ind.)  Tribune. 

Benefits  Derived  from  an  Honor  Roll 
for  Carriers,  Ray  Evans,  Davenport 
<Ia.)  Times. 

Increasing  Revenue  by  Raising  Sub¬ 
scription  Rates,  Roy  Parrish,  Decatur 
(Ill.)  Herald. 

Should  a  Publisher  Expect  Both  Net 
Earnings  and  Continued  Growth  from 
His  Circulation  Department?,  Walter  E. 
Hoots,  Chicago  Herald-E.vamhier. 

Why  .\rc  Salaries  Paid  to  .Advertising 
Men  Larger  Than  Those  Paid  to  Cir¬ 
culation  Afen?  J.  M.  Schmid,  Hearst 
Newspapers. 

Methods  Used  to  Make  Bundle  Trans¬ 
portation  on  Buses  Dependable,  E.  C. 
Hewes,  Danz-ille  (Ill.)  Commercial 
Xezvs. 

Salary  vs.  Commission  for  Rural 
Solicitors,  Paul  B.  Parry,  Burlington 
<Ia.)  Gazette. 

Are  Figures  the  Only  Consideration  in 
Building  Circulation?  J.  M.  Bunting, 
Bloomington  (Ill.)  Pantograph. 

In  addition,  round  tables  will  be  held 
under  the  direction  of  J.  N.  Eisenlord, 
Chicago  Daily  Nezvs;  Clarence  Eyster, 
Peoria  (111.)  Star,  and  Horace  Pavne 
Muncie  (Ind.)  Star. 


$200  Cooldng  School  Priie* 

Cash  premiums  in  excess  of  $2(X)  have 
been  offered  by  merchants  through  the 
Aurora  (Ill.)  Beacem-Nezvs  at  the  sixth 
annual  Beacon-News  Cooking  School 
Better  Homes  Exposition  to  be  held 
March  26-31  in  co-operation  with  the 
Aurora  Woman’s  dub. 


HOLD  BRIDGE  TOURNEY 


Memphis  Appeal  and  Department  Store 
Settle  City  Championship 

-A  city-wide  bridge  tournament  was 
siKccssfully  negotiated  by  the  Memphis 
(Tenn.)  Evening  Appeal  and"  the  New 
Bry’s  department  store  recently.  Nearly 
LOiX)  entries,  both  men  and  women,  were 
listetl  and  the  prizes  totalled  hundreds  of 
dollars.  So  successful  was  it  that  the 
newspaiier  has  decided  to  make  it  a  year¬ 
ly  event  and  it  is  probable  that  other 
cities  in  the  country  will  choose  its  city 
champions  and  a  series  of  inter-city 
games  arranged. 

Mrs.  J.  Warren  Brown,  bridge  expert 
and  pupil  of  Milton  Work,  acted  as 
hostess  and  referee  over  the  50  tables. 
Each  day  consolation  prizes  were  award¬ 
ed,  200  of  them,  and  on  the  final  round 
of  play  the  department  store’s  auditorium 
was  jammed  with  spectators  and  elimi¬ 
nated  players. 

Besides  the  regular  promotion  stories 
by  the  newspaper,  the  department  store 
carried  advertisements  each  day  showing 
the  rules  ami  the  schedule  of  play.  The 
registration  exceeded  all  plans  and  it  was 
necessary  to  run  the  play-offs  in  shifts 
)mc  of  the  days.  The  play  extended 
cer  one  week. 


PROMOTION  IN  WATERTOWN 


Standard  It  Offering  Prixet  to  Retailers 
(or  Best  Spring  Window  Displays 

Spring  is  coming  to  Watertown,  N.  Y., 
and  the  U'atertozi’n  Standard  is  sprouting 
promotion  ideas  like  crocuses. 

.A  food  show,  conducted  by  the  Water- 
town  Grocers’  Association,  is  scheduled 
for  March  25  to  31,  backed  by  the  news¬ 
paper,  which  will  receive  special  adver¬ 
tising  contracts  during  the  week. 

On  March  20-22,  the  Watertown  re¬ 
tail  merchants  will  hold  their  Spring 
Display  Days,  another  newspaper  idea. 
These  days  are  set  aside  for  the  general 
spring  opening  and  showing  of  gc^s  by 
the  local  merchants.  Prizes  will  be 
awarded  for  the  best  window  displays, 
also  prizes  for  the  best  advertising  sub¬ 
mitted  and  printed  in  the  newspapers. 


U.  S.  to  Pay  in  Advance 

Subscription  charges  for  newspapers, 
magazines  and  other  periodicals  supplied 
by  publishers  to  the  U.  S.  Government 
for  official  use  may  be  paid  for  in 
advance,  according  to  a  bill  introduced 
in  the  House  by  Representative  Martin 
Madden,  Republican,  Illinois,  chairman  of 
the  House  Appropriations  Committee. 
The  Madden  bill  was  referred  to  the 
House  J  udiciarv  Committee. 

(  - 

Frank  Fay  Honored 

Frank  E.  I'ay,  superintendent  of  de¬ 
livery  of  the  Xezv  York  Telegram  and 
for  22  years  in  the  employ  of  that  new  s- 
paper,  was  tendered  a  dinner  by  303  of 
his  business  and  fraternal  associates 
Thursday  evening,  March  8,  at  the  Elks 
Club,  Brooklyn.  He  was  presented  with 
a  diamond  ring.  The  speakers  included 
Thomas  Dowling  of  the  Scripps-Howard 
Newspapers  and  James  Winters,  circula¬ 
tion  manager  of  the  New  York  Telegram. 


Florida  Meeting  March  29 

Semi-annual  business  meeting  and  con¬ 
ference  of  the  Florida  Circulation  Man¬ 
agers  Association  will  be  held  March 
29,  in  Daytona  Beach.  Frank  Stanford 
of  the  Orlando  Sentinel,  is  president  and 
John  .A.  Watkins,  Daytona  Beach  Nevs- 
Joumal,  secretary. 


Greene  Promoted 

John  F.  Greene,  formerly  country  cir¬ 
culation  manager,  has  been  appoint^  as¬ 
sistant  circulation  manager  by  John  J. 
.Kirk,  circulation  manager  for  the  Clezv- 
land  Plain  Dealer. 

{  - 

Viait*  Denver 

Edward  C.  McCoughlin,  vice  president 
of  the  National  Association  of  News 
Venders,  will  visit  Denver,  March  23-25 
as  the  guest  of  the  Denver  Newsboys’ 
Club. 


Does  the  Jobber 
Distribute  Your 
Product  ? 

Then  Come  to  Illinois 


Illinois  is  the  Country’s  greatest  job¬ 
bing  center.  Its  jobbers  supply  the 
merchandise  that  goes  to  practically 
every  section  of  the  United  States. 
Within  a  200  mile  trading  circle  the 
jobber  sends  his  salesmen  daily  into  the 
territory  to  get  business.  Therefore, 
if  you  sell  your  product  through  the 
jobber,  you  can  reach  the  second  largest 
jobbing  market  in  the  country  through 
these  newspapers  listed  below. 

A  campaign  in  these  newspapers 
assures  you  complete  domination  of 
Illinois  wholesale  and  retail  outlets, 
besides,  it  means  influencing  the  buying 
power  of  over  1,200,000  families  within 
the  state  of  Illinois.  It  means  thorough 
distribution,  not  only  within  the  state, 
but  the  surrounding  territory  outside 
the  state. 

Let  these  newspapers  send  you  facts  on 
this  wholesale,  retail,  and  consumer 
market. 


Bate* 

Rates 

for 

for 

2.600 

10.000 

Circulation 

Line* 

Lines 

*Alton  Telegraph . 

..(E) 

10,962 

.05 

.05 

•Aurora  Beacon-News  . 

..(E) 

19,667 

.07 

.07 

•Belleville  Advocate . 

..(E) 

6,942 

.03 

.03 

fChicago  Daily  Journal . 

..(E) 

125,007 

.26 

.24 

•Freeport-Joumal  Standard  . . 

..(E) 

9,905 

.05 

.05 

•Joliet  Herald  News  . 

..(E) 

20,213 

.07 

.07 

Mattoon  Journal  Gaxette  . . . . 

..(E) 

5,813 

.04 

.04 

•Moline  Dispatch  . . 

..(E) 

12,680 

.05 

.05 

•Monmouth  Daily  Review  Atlas. (E) 

5,424 

.035 

.035 

•Peoria  Star . (S)  24,819.. 

...(E) 

30,957 

.085 

.07 

•Waukegan  Daily  Sun  . 

...(E) 

6,200 

.035 

.035 

tGovernment  Statement,  March  31,  1927. 

*A.  B.  C.  Publishers’  Statement,  October  1,  1927. 
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OIL  HRM  USES  PAPERS 
IN  NEW  AD  PLAN 

Caspar  Oil  Corporation,  New  York, 

Starts  Campaign  in  South  Using 
Promised  Advertising  Support 
To  Get  Dealers 

The  Casiwr  Oil  Corporation,  which 
has  been  in  business  the  last  four  years, 
has  adopted  a  new  advertising  plan 
which  makes  newspapers  the  dominating 
media  of  its  schedule. 

The  campaign  is  now  concentrated  in 
the  south.  It  was  begun  in  Florida, 
where  distribution  is  now  intensive,  and 
is  spreading  as  fast  as  new  territories 
can  be  opened.  The  account  is  handled 
by  the  E.  T.  Howard  Agency,  New 
York. 

“The  Caspar  Oil  campaign  is  exclu¬ 
sively  in  local  newspapers,”  J.  M.  Nixon, 
of  the  advertising  agency,  said.  “Our 
plan  here  lias  always  been  to  rely  on 
local  newsi>aper  advertising  to  back  up 
distribution.  There  comes  a  time  when 
a  certain  amount  of  magazine  advertis¬ 
ing  is  advisable.  Hut  in  the  beginning 
our  experience  has  been  that  the  local 
dealer  is  more  interested  in  what  you 
are  going  to  do  in  his  home  town  paper 
than  all  the  magazine  circulation  you 
can  offer  him.” 

The  Caspar  advertising  program  w'ill 
spread  as  rapidly  as  new  territory  is 
opened. 

TOY  DEALERS  OFFER  PRIZE 


Attempt  to  Stimulate  “Children’s  Day’’ 
Sales  by  Advertising 

b'ifteen  hundred  dollars  in  prizes  for 
the  best  w'lidow  displays  and  newspaper 
advertisements  by  retail  toy  dealers  have 
been  voted  by  the  Children's  Day  Pro¬ 
motion  Committee  of  the  Toy  Trade. 
One  thousand  dollars  will  be  used  for 
prizes  for  window  displays  featuring  toys 
for  Oiildren’s  Day,  and  $500  for  prizes 
for  newspaper  advertisements. 

The  window’  displays  must  be  installed 
in  the  store  during  the  week  ending  June 
16.  Children’s  Day,  and  the  advertise¬ 
ments  must  appear  in  newspapers  during 
the  same  week.  The  entire  page  of  the 
newspaper  on  which  the  advertisement 
appears  must  be  sent  to  the  committee  in 
order  to  have  the  advertisement  eligible 
for  the  contest. 


New  Weatherstrip  Officer 

Willard  D.  Smith  for  10  years  execu¬ 
tive  for  S.  W.  Bowser  Company  and 
four  years  general  manager  of  the  St. 
Louis  Pump  &  Equipment  Company  and 
more  recently  vice  president  of  the  Yost 
-Advertising  Company  has  been  appointed 
sales  director  of  the  Monarch  Metal 
Weatherstrip  Company  of  St.  Louis. 


Outlines  $6,000,000  Campaign 

The  $6,000.(X)0  advertising  campaign  of 
the  Tide  Water  Sales  Corporation,  was 
discussed  in  detail  by  W.  C.  Gittinger, 
.sales  promotion  advertising  manager,  at 
the  New  England  sales  meeting  in 
Boston,  Mass.,  recently,  Mr.  Gittinger 
took  up  the  program  in  detail  and  as¬ 
sured  the  salesmen  of  all  the  advertising 
they  needed  to  put  A’eedol  products 
across. 

Listerine  Shows  Advance 

The  Lambert  Pharmacal  Company, 
manufacturers  of  Listerine  ami  large 
users  of  newspaper  .space,  reports  for 
1927  a  big  improvement  of  earnings,  net 
being  equivalent  to  $6.22  a  share  on  the 
common  stock  in  comprison  with  $5.30 
a  share  for  1926.  This  excellent  show¬ 
ing,  according  to  executives,  is  due  to  the 
advertising  campaign  which  also  gives 
promise  of  further  improvement  in  1928. 


Will  Visit  Mexico 

Herman  Lutz,  assistant  export  man¬ 
ager  of  the  W.  A.  Sheaffer  Pen  Com¬ 
pany,  Fort  Madison,  la.,  will  leave  short- 
iv  for  Mexico  on  a  business  trip  in  the 
interests  of  his  company. 


OFFICIAL  PROMOTED 

Stanley  P.  Steward,  advertising  man¬ 
ager  for  the  White  Company,  sales  sub¬ 
sidiary  of  the  White  Motor  Company,  of 
Cleveland,  O.,  has  been  promoted  to 
assistant  to  Vice-President  Saunders 
Jones,  but  will  continue  to  look  after  ad¬ 
vertising  affairs. 

INSURANCE  FIRM  GOES 
INTO  NEWSPAPERS 

325  Dailies  Receiving  Copy  from  N.  Y. 
Life  Insurance  Company  on  26-Time 
Basis — Placed  by  Presbrey 
Agency 


The  New  York  Life  Insurance  Com¬ 
pany,  one  of  the  leading  insurance  com¬ 
panies  of  .America,  started  a  campaign  of 
advertising  in  daily  newspapers  through¬ 
out  the  United  States,  Feb.  29.  This  is 
the  first  time  this  company  has  under¬ 
taken  to  do  any  advertising  of  an  educa¬ 
tional  type  in  newspapers.  Previous 
newspaper  advertising  contained  nothing 
hut  the  company’s  financial  statement, 
and  appeared  but  once  a  year. 

The  new  campaign  will  run  on  a  26 
insertion  basis  and  will  cover  a  period  of 
one  year.  The  first  advertisements  in 
the  series  appeared  I'eb.  29  and  the  cam¬ 
paign  will  continue  until  the  end  of 
I’'ebruary,  1929. 

The  copy  is  being  placed  through  the 
Frank  Presbrey  Company  of  New  York. 
.A  total  of  325  daily  newspapers,  in  every 
city  in  which  an  agency  director  of  the 
New  A'ork  Life  Insurance  Company  is 
located,  are  receiving  copy. 

The  total  cost  of  the  year’s  campaign 
will  be  approximately  $125,000,  accord¬ 
ing  to  Charles  Presbrey.  vice-president 
of  the  Frank  Presbrey  Company. 

The  copy  is  laid  out  in  63-line,  single 
column  form  and  of  the  educational  type. 
Each  piece  includes  the  name,  address 
and  telephone  number  of  the  local  agency 
director,  placed  directly  beneath  the 
signature  of  the  insurance  company.  In 
six  large  cities,  however,  it  is  not  pos¬ 
sible  to  include  the  agency  directors,  be¬ 
cause  of  the  large  number. 

Copy  is  being  placed  in  both  morning 
and  evening  papers.  The  schedule  calls 
for  insertion  in  two  papers  in  each  city 
using  the  papers  alternately.  Thus,  one 
paper  will  carry  the  advertisement  the 
first  week,  and  the  other  paper  will  carry 
it  the  following  week.  Then  it  reverts 
to  the  first  pajxr  again.  In  large  cities, 
such  as  New  York,  Chicago,  Philadel¬ 
phia,  and  Boston,  more  than  two  papers 
are  being  used. 

Space  will  be  increased  during  the 
year,  according  to  the  response  received 
from  the  agency  directors  in  each  city. 
If  an  agency  director  appears  very  en¬ 
thusiastic  over  the  campaign  and  is 
pleased  with  the  results,  he  will  be  asked 
to  use  space  in  his  local  dailies  on  his 
own  account,  as  a  further  tie-up  with 
the  company’s  advertising.  His  decision 
in  the  matter  will  not  influence  the  in¬ 
surance  company’s  schedule  in  any  way. 

The  present  schedules  sent  out  to 
newspapers  call  for  26  insertions  of  the 
63-line  copy,  but,  where  results  warrant 
it  during  the  year,  these  schedules  will 
be  cancelled  and  new  schedules  for  larger 
space  will  be  .sent  out. 

“We  are  using  newspapers  Ixcause 

they  are  the  only  suitable  medium  for 
this  advertising  of  the  New  A’ork  Life 
Insurance  Company,”  Charles  Presbrey 
told  an  Editor  &  Pi-blisher  representa¬ 
tive.  “They  are  the  only  medium 

through  which  the  advertising  can  be 

tied  up  with  the  local  agency  director. 
The  copy  is  designeil  to  draw  leads  for 
the  local  agency,  and  this  is  the  first  time 
a  life  insurance  companv  has  included  its 
agency  directors’  names  in  its  advertis¬ 
ing.”  ^ 

ISSUES  NEW  PHONE  LIST 

The  John  M.  Branham  Company,  pub¬ 
lishers’  representatives,  have  issued  their 
annual  li.sting  of  advertising  agents, 

special  representatives,  daily  newspapers 
and  magazines,  which  have  headquarters 
in  New  York.  It  includes  addresses  and 
telephone  numbers  of  each  concern. 


AD  TIPS 


N.  W,  Ayer  A  Son.  308  Tlientnut  utreet. 
PhilnfU'lpliia.  Pa.  A^ain  plaoln?  ord«*rs  with 
iie\vs|iMiK*rs  ill  various  Reotions  for  Armour  & 
I'o..  4Star  llaniK.  Chicago. 

George  Batten  Company,  383  MadUnn  avenue, 
New  York.  Report»‘d  will  shortly  place  orders 
with  newspapers  in  varioiiF  sections  for  the  Na* 
tional  Lead  Company,  111  Broadway,  New 
York. 

Blackett  &  Sample.  .’iS  East  Washington 
street,  Chicago,  an*  issuing  schedules  for  March 
14  insertion  on  Paris  Toilet  Co.  (Golden  Pea¬ 
cock),  I*arlK.  Tenn. 

Calkins  &  Holden.  Inc.,  247  Park  avenue, 
New  York.  Again  placing  orders  with  news- 
pai>er8  in  various  sections  for  the  n.  J.  H<dnc 
Company,  Food  Products,  Pittsburgh,  Pa. 

Coming,  Inc.,  St.  Paul.  Asking  for  rates  and 
information  for  the  (’ampbell  Cereal  Company, 
Owatonna,  Minn. 

Critchfleld  &  Co.,  Minneapolis  office,  >vill 
place  the  account  of  the  Northern  Lumberman's 
Assoidation.  Minneapolis,  Minn.  The  associa¬ 
tion  is  just  now  trying  to  raise  an  appropria¬ 
tion  for  advertising  so  nothing  definite  can  be 
decided  until  the  money  is  raised. 

Daueby  Company,  9  Murray  street.  New* 
York.  Handling  the  fc^lowlng  acc’iKints:  Knapp 
Electric  Corp.,  Radio,  Port  Chester.  N.  Y.; 
Elkon  Works.  Inc.,  Radio,  Weehnwken.  N.  J. ; 
Northern  Manufacturing  Company.  Newark, 
N.  J.,  and  American  Transformer  Company, 
Newnrk,  N.  J. 

Elmer  H.  Doe  Company,  I>uiisville.  Ky.,  may 
IIK4*  Koine  eastern  papers  during  the  month  of 
June  on  the  I>ouiKville  Chamber  of  Commerce, 
Ixmisville,  Ky. 

George  L.  Dyer  Company,  285  Madison  avenue, 
New  York.  Again  sending  out  orders  to  news¬ 
papers  in  Aarious  sections  for  the  V.  8.  Tire 
Company,  1790  Broadway,  New  Y’ork. 

£.  S.  Edmondson  Company.  1700  Walnut 
street,  Philadelphia.  Placing  orders  with  news- 
paiH*rs  ill  sebH’tHl  seetlons  for  the  Mavis  Bot¬ 
tling  Company  of  America,  Mavis  Chocolate 
Drink.  Baltimore,  Md. 

Erickson  Company,  381  Fourth  avenue.  New 
York.  Sending  out  orders  to  New  England 
newsiaipers  for  the  Bon  Ami  Company,  17  Bat¬ 
tery  Place,  New  Y’ork. 

Evans,  Kip  &  Hackett.  Inc..  380  Fourth 
avenue.  Now  taking  charge  of  advertising  of 
Park  A:  Pollard  Company.  Poultry  Supplies,  131 
State  street,  Boston. 

Albert  Frank  &  Co.,  14  Ston**  street.  New 
Y’ork.  Again  placing  orders  with  newspapers 
in  various  sections  for  Freshman  A  Co.,  Radio. 
240  W.  40th  street.  New  York. 

Griffin.  Johnson  &  Mann.  350  Madison  avenue. 
New  Y’ork.  Again  making  newspaper  contracts 
for  J.  Wiss  &  Sons  Co.,  Shears,  3l  Littleton 
street,  Newark,  N.  J. 

Gundlach  Advertising  Compainy,  400  North 
Michigan  avenue,  Chicago.  Will  place  the  ad¬ 
vertising  of  the  Philadelphia  Storage  Battery 
Company,  Philadolphia,  manufacturers  of  Phil(*o 
appliances.  The  above  agency  is  reported  to  be 
oiieiiing  an  office  In  Pbiludelphia,  Pa. 

J.  R.  Hamilton  Company,  180  North  Michigan 
avenue,  Chicago,  is  issuing  8Che<lules  to  a  large 
list  of  newspapers  on  Thompson's  Malted  Pood. 

Hicks  Advertising  Agency.  52  Vanderbilt 
avenue.  New  Y’ork.  Placing  the  ailvertising  of 
“De  Musset."  French  Parfiimeurs.  and  Myette, 
Inc.,  |)erfuincs  and  cosmetics.  New  York  City. 

Homniann-Tarcher,  Inc..  .551  Fifth  avenue, 
N»*w  Y’ork.  Secured  the  accounts  of  the  Egyp¬ 
tian  I^acqiier  .Manufacturing  Company.  90  West 
street.  New  Y’ork,  and  the  Chilean  Nitrate  As¬ 
sociation,  57  William  street.  Now  York, 

H.  W.  Xastor  U  Sons  Co..  14  East  Jackson 
Boulevard,  ('liicago.  Re|K)rted  that  this  agency 
will  re<*elve  the  account  of  Wright’s  Salad 
DrcHsing. 

Klau-Van  Pietersom-Dunlap-Younggreen,  Inc. . 
Milwa!ik«‘e.  nandling  the  account  of  the  Price- 
Hcllister  Company.  Rockford.  111.,  manufactur¬ 
ers  of  JundN)  equipment,  including  brake  test- 
er*i.  air  devices,  and  garage  machinery. 

Lewis  H.  Mertz  Company,  400  North  Michigan 
avenue,  Chicago,  is  using  a  few  metro|sditan 
newspaiiers  for  tin*  advertising  of  .\delanto 
Karins. 

Lord  A  Thomas  and  Logan.  I»s  Angeles,  are 
issuing  schedub's  on  the  All  Y’car  CIiili  of  South¬ 
ern  raliforniu.  Ix>s  Angeles. 

Lyddon  A  Hanford  Company,  110  East  42nd 
street.  New  Y’ork,  Placing  the  advertising  of 
the  Piiblb-  Servlet*  Cup  Company,  Lily  Drinking 
Cups.  Bush  Terminal,  Brtioklyn.  N.  Y. 

laigor  Ciiculatioii 

ana 

laijsesr  Vdimie  of 
AdTenisins: 

of  any  Doily  weSr 
of  Missouri. 

L06  ANGELES 


EVENING  HERALD 


Mattesott,  Fogarty,  Jordan  Company,  307 
North  Michigan  avenue.  Chicago.  Ylaking  con- 
traits  with  newspaiHTK  in  various  sections  for 
the  Premier  Distributing  Company,  Blue  Ribbon 
Malt,  Peoria  Heights,  III. 

H.  K.  McCann  Company,  80  Best  Jackson 
boulevard.  ^Tiicago.  is  now  placing  J.  I.  Casa 
Threshing  Machine  Company,  Racine,  Wis. 

MeJunkin  Advertising  Company.  Wacker  Drive 
at  I^Salle  street,  Chicago.  Will  use  a  few 
towns  in  >s*attered  territory  for  the  advertising 
of  Ivory  Garter,  A.  Stein  A  Co..  Chicago.  Also 
preparing  a  list  of  new8papt*rs  on  Hickory  Gar¬ 
ters  for  the  same  company. 

Harold  D.  Menken.  67  West  44th  street.  New 
Y’ork.  Again  placing  orders  with  newspapers  in 
various  sections  for  Fred.  Fear.  Chick-C!hlck 
Easter  Egg  Dyes,  Brooklyn,  N.  Y. 

Metropolitan  Life  Insurance  Company,  1  Yladi- 
1*011  avenue.  New  York.  Placing  orders  with 
newspapers  through  the  following  agencies: 
.\lbert  Frank  A  Co.,  Griffin.  Johnson  A  Mann. 
Giienther-I^w,  Hawley  Advertising  Agency,  and 
J.  P.  Storm  A  Sou.  all  of  New  York. 

Walter  J.  Peterson  Agency,  1  Park  avenue. 
New  York.  Placing  the  advertising  of  the 
Remington-Rand  Company,  Remington  Type¬ 
writer  library  Bureau,  Baker  Tawter,  Rand- 
Kardex.  KalamaarKi  Loose  I.«af,  Dalton  Adding 
Machine.  420  I^xington  avenue.  New  York. 

Frajik  Presbrey  Company,  247  Park  avenue. 
New  York.  Sending  out  orders  to  newspap**rs 
in  seliH'ted  si*(*tions  for  the  V.  B.  Corp.,  Mul- 
siNlent  Mouth  Wash,  Pittsburgh,  Pa. 

Proctor  A  Collier,  Cincinnati,  will  nse  some 
Dliio  towiM  for  the  advertising  of  Work’s  Soap 
Company,  Cincinnati. 

E.  P.  Remington  Agency,  1280  Main  street, 
Buffalo,  N.  Y.  Extending  the  newspaper  list 
fir  the  Frontier  Pnwlucts  Company  for  the  ad¬ 
vertising  of  "Yummy,"  No.  Tonowanda,  N.  Y. 

The  Roche  Advertising  Company.  310  South 
Michigan  avenue.  Chicago,  is  adding  a  few 
towns  to  the  list  on  National  Toilet  Company, 
Paris,  Tenii. 

A.  G.  Spalding  A  Bros..  Chicago,  will  use 
40  citi(*s  on  an  advertising  campaign  through 
Y'oiing  A  Rubicani,  New  York.  Advertising 
c<intHct  at  Chicago  office  of  A.  G.  Spalding  A 
Bros. 

Sweeney  and  James  Comp&ny.  1032  Euclid 
avenue.  Cleveland.  Again  making  contracts 
with  newspapers  for  the  Rit  Pro<lucts  Company, 
1401  W.  Jackson  boulevard.  Chicago. 

J.  Walter  Thompeon  Company,  410  North 
Michigan  avenue,  Chicago.  Again  placing  orders 
with  newspapt^rs  in  various  sections  for  Swift 
A  Co.,  Vigoro,  Chicago. 

Vanderhoof  A  Company,  Ontario  and  St.  Clair 
streets,  (’hicago.  Now  handling  the  act'ount  of 
the  National  Salesman’s  Tnlning  Association, 
('liicago. 

Young  A  Rubicam,  285  Madison  avenue.  New 
York.  Reported  will  shortly  place  orders  with 
newspapers  for  the  Borden  Company,  35b  Madi¬ 
son  avenue,  New  Y’ork. 


Whenever  you  see 
a  dispatch  signed  by 


you  know  the  paper  that  prints 
it  has  the  exclusive  city-of-puh- 
lication  rights  of  the  business 
service  of 

CONSOLIDATED  PRESS 


Buffalo 

Th*  Wondmr  City  of  Amoriea 

is  easy  for  any  sales¬ 
man  to  cover,  if  he 
works  from  the  district 
routes  and  maps  given 
him  hy  the 


BUFFALO  EVENING  NEWS 

Romd  in  4  out  of  5  Buffalo  Homo* 

EDWARD  H.  BUTLER 
Editor  and  Pablislier 
KELLY-SMITH  COMPANY 
Representatives 

Graybar  Bldg.  Tribune  Tower 

New  York.  N.  Y.  Chicago.  Bl 

Atlantic  Bldg.  Waterman  Bldg. 

Philadelphia  Boston 
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geneva  group  ironing  out  wire 

TRANSMISSION  DIFFICULTIES  ABROAD 


Direct  Wire  Now  Connects  League  Capital  and  London — 
Studying  Air  Transportation  of  Papers  and  Universal 
Identity  Cards  for  Correspondents 


By  ALBIN  E.  JOHNSON 

(Gciicza  corrcsl'oiidcnt,  Mditor  &  Plblishkr) 


pENEVA,  March  5. — The  Advisory 
^  and  Technical  Committee  for  Com¬ 
munications  and  Transit,  which  is  the 
permanent  League  Commission  composed 
of  representatives  of  more  than  a  score  of 
countries  that  deals  with  problems  of 
communications  and  transit,  is  taking  im¬ 
mediate  steps  to  put  into  effect  many  of 
the  technical  recommendations  of  the 
International  Press  Conference,  held  in 
Geneva  last  summer  and  attended  by  a 
dozen  representatives  of  the  American 

press-  , 

At  the  sessions  just  concluded  the 
League’s  Committee  dealt  chiefly  with 
recommendations  regarding  (a)  tele¬ 
graphic,  radio-telegraphic  and  telephonic 
questions  (b)  transport  of  newspapers 
(c)  customs  formalities  relating  to  trans¬ 
port  of  newspapers  and  periodicals  (d) 
aerial  transportation  and  (f)  professional 
facilities  for  journalists. 

Although  tangible  results  have  already 
been  achieved  in  so  far  as  transmission 
facilities  lor  the  press,  especially  out  of 
Geneva,  are  concerned,  the  Committee  ap¬ 
pointed  a  special  commission,  to  be  presi¬ 
ded  over  by  M.  Ito,  Japanese  government 
delegate,  and  which  will  include  Ameri¬ 
can  press  e.xperts,  to  consider  that  action 
can  taken.  Within  the  past  few  days 
the  Swiss  Telegraphic  Administration  in 
conjunction  with  the  French  Telegraphs 
and  the  General  Post  Office  of  Great 
Britain,  has  put  into  service  a  direct  land 
wire  between  (ieneva  and  London.  The 
Marconi  Company  also  has  established  a 
‘hook-up"  from  Geneva,  thereby  assuring 
direct  radio  transmission  to  British 
stations,  obviating  the  necessity  of  the 
relay  at  Berne.  Transmission  to  the 
United  States  is  speeded  up  several  hours 
by  these  additional  services  while  British 
newspapers  get  their  dispatches  from 
Geneva  almost  instantaneously. 

While  the  question  of  transport  of 
newspapers  is  not  of  personal  interest  to 
.American  publishers  the  Committee’s 
studies  will  be  directed  towards  some 
radical  experiments.  Simplification  of 
frontier  formalities,  aboli.shment  of  taxes 
and  reduction  of  postal  rates,  etc.,  are 
urged.  The  League  Council  will  be 
asked  to  convene  a  special  International 
Conference  of  European  countries  to  deal 
with  these  problems. 

.Aerial  transport  of  newspapers,  reduc¬ 
tion  of  rates  ami  arrangement  of  air¬ 
plane  schedules  so  as  to  make  this  method 
of  transport  practicable,  are  encouraged. 
The  abandonment  of  government  postal 
monopolies  in  the  transport  of  newspapers 
and  periodicals  is  a<lvocated  and  the  Com¬ 
mittee  requests  that  countries  which  en¬ 
force  this  practice  “consider  as  soon  as 
possible  whether  this  exceptional  stand¬ 
point  should  not  be  abandoned." 

The  International  .Air  Traffic  Associa¬ 
tion  also  is  asked  to  take  up  a  study  of 
the  transportation  problem  and  to  devise 
methods  for  the  “casting  off”  en  route 
of  newspapers  from  non-stop  planes  fly¬ 
ing  over  certain  long  distance  routes. 

^  Packages  of  newspapers  floating  down 
I  from  the  clouds  via  the  parachute  route 
are  envisaged  in  the  not  far  distant 
[  future.  The  next  conference  of  the 
I  Universal  Postal  Union  will  also  be  ap¬ 
proached  as  to  the  feasibility  of  certain 
reforms  and  changes  in  regulations — most 
of  which  concern  European  countries 
however. 

fo  “professional  facilities  for  jour¬ 
nalists,”  the  Committee  gave  very  little 
encouragement  other  than  recommending 
immediate  consideration  of  “international 
identity  cards"  for  journalists  on  foreign 
assignments.  M.  Athanase  PoHtis,  chair¬ 
man  of  the  former  Passport  Sub-Com- 
mitte^  with  the  assistance  of  the  Secre¬ 
tary  General  of  the  League,  and  experts, 
IS  to  prepare  a  model  identity  card  for 
international  recognition. 


Abolition  of  passport  visa  formalities 
for  journalists  of  recognized  standing 
was  not  recommended,  although  the 
Journalists’  Association  Accredited  to  the 
League  of  Nations  was  asked  to  take  the 
matter  of  “courtesies’’  up  with  the  in¬ 
dividual  governments. 

Political  question  raised  by  the  Press 
Conference,  which  were  submitted  to  the 
League  Council  for  action,  are  still  being 
considered  by  the  various  governments, 
and  it  is  probable  that  problems  such  as 
■censorship,  etc.,  will  be  clarified  when 
that  body  meets  in  June. 


MEMPHIS  PREPARING 
FOR  N.  E.  A.  MEETING 


Historical  Spots,  Including  DeSoto 
Park,  to  Be  Visited  by  National 
Elditors  Next  May — Hugh  M. 
Doaks  Heads  Committee 


-An  old-fashioned  southern  barbecue  at 
DeSoto  Park,  the  historic  spot  on  the 
Chickasaw  Bluffs,  where  Hernando  De 
Soto  discovered  the  Mississippi  River  in 
May,  1541,  will  be  one  of  the  events  on 
the  program  planned  in  Memphis,  Tenn., 
for  the  convention  of  the  National  Edi¬ 
torial  Association.  May  28-30,  according 
to  announcements  of  the  Memphis 
Chamber  of  Commerce. 

Following  the  Memphis  convention,  the 
editors  will  enjoy  a  two  weeks’  tour  of 
Tennessee,  with  side  trips  to  nearby 
points  of  interest  in  Mississippi,  .Ar¬ 
kansas  and  Alabama.  The  itinerary  of 
the  I>ixie  tour  has  been  arranged  by  a 
committee  headed  by  Hugh  AI.  Doaks. 
editor  of  the  Manchester  (Tenn.)  Times. 

.Among  the  plans  for  entertaining  the 
N.  E.  A.  delegates  and  visitors  a  sight¬ 
seeing  tour  will  be  featured  which  will 
include  a  visit  to  the  municipal  river  and 
rail  terminals  and  some  of  the  big  in¬ 
dustries  on  the  waterfront. 

The  editors  will  have  the  opportunity 
of  visiting  some  of  the  nearby  cotton 
fields  and  see  how  cotton  is  handled  and 
shipped. 

.An  invitation  for  the  National  Edi¬ 
torial  .Assixiation  to  meet  in  Milwaukee 
in  1929  will  be  extended  at  the  Memphis 
meeting,  it  was  decided  at  a  luncheon 
meeting  in  Milwaukee  March  9. 

Present  were  Mayor  Daniel  \V.  Hoan, 
John  Kuypers.  De  Pere,  president.  Wis¬ 
consin  Press  Association ;  Louis  Zimmer- 
mann.  Burlington,  secretary  of  the  .Asso¬ 
ciation  :  Ralph  Kingsley.  Kenosha,  presi¬ 
dent,  Wisconsin  Daily  Newspaper 
I.eague ;  L.  .A.  Webster,  assistant  pub¬ 
lisher,  Mihi-aukee  Journal:  George  E. 
Lounsbury,  assistant  publisher,  Milti'au- 
hee  Sentinel;  .Allan  M.  Smith.  Milwau¬ 
kee  manager.  Western  Newspaper 
Union ;  John  L.  Meyer,  publisher.  Na¬ 
tional  Printer-Journalist ;  Lyman  H. 
Browne,  representative  of  the  Wisconsin 
Press  .Association  and  the  Wisconsin 
Daily  Newspaper  League,  and  Earl  L. 
Eerguson,  convention  bureau  manager, 
Milwaukee  .Association  of  Commerce. 

Mr.  Eerguson  and  50  or  more  Wiscon¬ 
sin  publishers  and  editors  will  present  the 
invitation  at  Memjffiis.  Plans  were  made 
to  send  the  W'isconsin  Press  .Association 
band  composed  of  25  publishers  and  edi¬ 
tors. 


TO  RUN  COOKING  SCHOOL 

The  Oakland  (Cal.)  Tribune  will  con¬ 
duct  a  ^s  cooking  school  in  the  munici¬ 
pal  auditorium  theatre  .April  10-13.  Dur¬ 
ing  the  progress  of  the  school,  the  Trib¬ 
une  will  publish  five  special  cooking 
school  editions. 


CHARLOTTE 

The  Wonder  City  of  the 
Southeast 

Some  Facts  About 
Charlotte,  Its 
Market  and  **The 
Foremost 
Newspaper  in  the 
Two  Carolinas*^ 

Charlotte’s  population.  80,513  (1928  Government 

Census) — Retail  trading  radius  population  exceeds 

1,000,000. 

More  than  250  industrial  plants  with  aggregate  annual 
payrolls  of  ><20,000,000  are  located  in  Charlotte. 

More  than  200  corporations  doing  a  nation  wide  busi¬ 
ness  find  Charlotte  ideally  located  to  handle  this  busi¬ 
ness  in  the  southeastern  territory  through  branch  plants, 
warehouses  and  offiees. 

It  is  the  financial  center  of  the  Carolinas.  Branch  of 
Federal  Reserve  Bank  located  in  Charlotte.  Fifteen 
hanks  with  combined  resources  of  more  than  .S60.000.- 
000  and  deposits  of  more  than  $40,000.(X)0. 

It  is  the  retail  center  for  more  than  2,000,000  people 
living  within  a  radius  of  100  miles,  and  accessibility 
is  possible  through  a  network  of  the  finest  hard-surfaeed 
roads  in  -America. 

The  buying  power  of  the  people  in  the  Piedmont  Caro¬ 
linas  is  greater  than  any  other  section  in  the  South  and 
Charlotte  has  the  largest  per  population  home-owning 
citizenship  of  any  city  in  America — excepting  one — 
plus  99^0  thrifty  American  born  citizens. 

This  b  onder  City  of  the  Southeast  and 
its  valuable,  adjacent  trading  area  is 
blanketed  by  this  great  newspaper  with 
a  circulation  of 

45,459  Daily— 46,606  Sunday 

(Average  last  eight  days  of  (Average  Sunday  figures 
February,  1928)  February,  1928 J 

National  .Advertisers  and  their  .Agencies  planning  campaigns 
to  reach  the  City  of  Charlotte  and  its  rich  market  in  a  result 
producing  medium,  choose 

“The  Foremost  Netvspaper  in  The  Two  Carolinos'' 

Greatest  Home  Delivered  Cirrulation  in  the  City  of  Charlotte. 

Greatest  Cirrulation  in  the  Charlotte  Trading  Territory. 

Greatest  Cirrulation  of  .Any  Newspaper,  Morning  or  Evening,  Within 
250  Miles  of  Charlotte. 

National  Representatives 

STORY,  BROOKS  &  FINLEY,  INC. 

Philadelphia  Chirago  New  York  Los  .Angeles 

Southern  Representative,  Joel  Chandler  Harris.  Jr.,  .Atlanta 


38 


Editor  &  Publisher  and  The  Fourth  Estate  for  March  17,  1928 


KEY  TO  CONSUMER  BUYING  ABILITY 

Statistical  Rating  of  California  Counties  and  Cities  for  Products 
of  General  Appeal,  in  Six  Major  Classes  of  Quality 
and  Cost — An  Original  Simplified  and 
Tested  Formula  from  Basic  Data 

By  NELSON  H.  SEUBERT 

Copyright,  1928,  by  Editor  &  Publisher  Compen\y.  All  rights  are  re¬ 
served  and  warning  is  given  that  reproduetion  of  these  results,  in  whole 
or  in  part,  without  written  permission  of  Editor  &  Publisher  Co.,  will 
constitute  copyright  infringement. 


BUYING  POWER  ANALYZED  BY  PRODUCT 
CLASSES  FOR  CALIFORNIA 

Note:  Figures  below  represent  percentages  of  U.  S.  total  carried  out  to  four 
places:  To  use,  mark  off  four  places  and  insert  decimal  point. 


Counties  in  bold  face  capitals — Cities  i 

in  capitals  and  lower 

case 

CL 

No.  1  CL 

No.  2  CL 

No.  3  CL 

No.  4  CL 

No.  5  CL 

No.  6 

CALIFORNIA  . 

38834 

45761 

52688 

59614 

66541 

67576 

ALAMEDA  . 

3788 

4333 

4879 

5424 

5969 

5669 

Alameda  . 

308 

363 

418 

473 

528 

501 

Berkeley  . 

608 

659 

711 

762 

813 

775 

Oakland  . 

2414 

2777 

3141 

3.505 

3868 

3671 

ALPINE  . 

2 

2 

2 

1 

1 

4 

AMADOR  . 

55 

54 

53 

52 

51 

16 

BUTTE  . 

277 

277 

276 

277 

276 

162 

Chico  . . 

108 

111 

114 

117 

120 

71 

CALAVARAS  . 

44 

45 

45 

45 

46 

40 

COLUSA  . 

84 

89 

94 

98 

103 

124 

CONTRA  COSTA  .. 

622 

700 

775 

852 

929 

249 

Richmond  . 

209 

231 

253 

274 

296 

80 

DEL  NORTE . 

26 

30 

34 

38 

42 

24 

ELDORADO  . 

47 

50 

54 

57 

60 

23 

FRESNO  . 

1458 

1581 

1705 

1829 

1953 

733 

Fresno  . 

552 

627 

702 

777 

852 

312 

GLENN  . 

103 

102 

101 

99 

98 

67 

HUMBOLDT  . 

370 

418 

464 

512 

559 

271 

Eureka  . 

148 

169 

191 

212 

233 

113 

IMPERIAL  . 

375 

365 

352 

341 

330 

222 

MYO  . 

63 

65 

67 

68 

70 

38 

KERN  . 

622 

733 

843 

954 

1064 

406 

Bakersfield  . 

232 

283 

334 

384 

435 

166 

KINGS  . 

190 

181 

172 

163 

154 

118 

LAKE  . 

38 

38 

39 

39 

39 

39 

LASSEN  . 

85 

106 

127 

147 

168 

39 

LOS  ANGELES  .... 

12703 

15978 

19253 

22529 

25805 

30771 

.\lhambra  . 

123 

174 

224 

274 

325 

388 

Glendale  . 

237 

337 

477 

536 

636 

759 

Long  Beach  . 

917 

1146 

1375 

1604 

1833 

2184 

Los  Angeles  . 

9973 

11828 

13683 

15538 

17393 

20690 

Pasadena  . 

589 

770 

950 

1130 

1311 

1564 

Pomona  . 

138 

145 

152 

158 

165 

194 

Santa  Monica . 

187 

218 

249 

280 

311 

370 

Venice  . 

133 

143 

153 

162 

172 

204 

MADERA  . 

107 

107 

107 

107 

107 

18 

MARIN  . 

269 

325 

380 

437 

493 

388 

MARIPOSA  . 

22 

25 

28 

31 

34 

13 

MENDOCINO  . 

216 

223 

229 

237 

244 

71 

MERCED  . 

223 

238 

252 

268 

283 

64 

MODOC  . 

38 

38 

38 

38 

38 

4 

MONO  . 

7 

6 

6 

5 

4 

4 

MONTEREY  . 

259 

284 

310 

335 

360 

286 

NAPA  . 

180 

176 

173 

169 

165 

99 

NEVADA  . 

83 

98 

113 

127 

142 

46 

ORANGE  . 

768 

957 

1145 

1333 

1523 

879 

Santa  Ana . 

194 

241 

287 

333 

380 

218 

PLACER  . 

178 

207 

237 

267 

296 

77 

PLUMAS  . 

56 

68 

80 

92 

104 

16 

RIVERSIDE  . 

519 

516 

513 

510 

507 

444 

Riverside  . 

200 

219 

237 

255 

274 

238 

SACRAMENTO  .... 

999 

1164 

1329 

1495 

1660 

1044 

Sacramento  . 

713 

868 

1023 

1177 

1332 

833 

SAN  BENITO  . 

80 

82 

84 

85 

87 

72 

SAN  BERNARDINO 

748 

786 

823 

861 

899 

705 

San  Bernardino  .... 

210 

229 

248 

266 

285 

'y7\ 

SAN  DIEGO  . 

1268 

1327 

1385 

1444 

1503 

1471 

San  Diego  . 

958 

1007 

1057 

1106 

1155 

1134 

SAN  FRANCISCO  . . 

5698 

7285 

8873 

10461 

12048 

16937 

San  Francisco  . 

5698 

7285 

8873 

10461 

12048 

16938 

SAN  JOAQUIN  .... 

891 

978 

1064 

1150 

1237 

868 

Stockton  . 

441 

492 

543 

593 

644 

451 

SAN  LUIS  OBISPO 

195 

W 

203 

207 

211 

100 

SAN  MATEO  . 

368 

457 

545 

633 

722 

861 

SANTA  BARBARA.. 

454 

507 

560 

613 

666 

851 

Santa  Barbara  . 

237 

290 

343 

396 

449 

576 

SANTA  CLARA  . . . . 

1014 

1099 

1185 

1271 

1356 

1409 

San  Jose  . 

352 

291 

229 

167 

106 

109 

SANTA  CRUZ  . 

239 

252 

266 

280 

293 

150 

Santa  Cruz  . . 

100 

109 

117 

125 

134 

66 

SHASTA  . 

105 

128 

151 

174 

197 

52 

SIERRA  . 

16 

21 

27 

32 

37 

5 

SISKIYOU  . 

149 

188 

227 

265 

304 

55 

SOLANO  . 

450 

505 

561 

617 

672 

134 

Valleio  . 

233 

231 

229 

227 

225 

51 

SONOMA  . 

463 

472 

481 

490 

499 

907 

STANNISLAUS  . . . . 

481 

466 

452 

437 

222 

Modesto  . 

110 

123 

136 

149 

162 

81 

Counties  in  bold  face  capitals — Cities  in  capitals  and  lower  case 

CL  No.  1  CL  No.  2  CL  No.  3  CL  No.  4  CL  No.  5  CL  No.  t 


SUTTER  . 

90 

91 

92 

93 

94 

37 

TEHAMA  . 

...  Ill 

108 

105 

101 

98 

54 

TRINITY  . 

17 

15 

13 

11 

9 

2 

TULARE  . 

..  529 

549 

570 

590 

610 

200 

TUOLUMNE  .... 

63 

78 

94 

109 

124 

37 

VENTURA  . 

..  273 

312 

352 

392 

431 

403 

YALO  . 

158 

171 

184 

197 

210 

125 

YUBA  . 

96 

106 

116 

125 

135 

66 

r~i 


•UpAagiri. 

1 

1 

Base  Town  and  County  Map  of  California 
Copyright  1928  by  .\merican  Map  Co.,  New  York. 
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This  chart  shows  the  relative  variation  of  the  State  of  California  above  or 
below  the  United  States  average  for  cities  of  10,000  or  more  population, 
cities  of  less  than  10,000  and  rural  population  and  the  entire  'State  of  each 
merchandising  class. 
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5Si^  NEW  TERSEY’S 


By  MAIUXN  PEW 


Bronchial  pneumonia  and  shop-  first  among  my  irritations  is  the  publicist 
talking  have  nothing  in  common,  who,  ignoring  the  manifest  triumphs  of 
Though  the  latter  mav  require  but  a  democracy  but  emphasizing  ip  occa- 
mininiuni  of  effort  competent  medical  sional  lapses,  contends  that  .self-govern- 
authorities  hold  that  pneumonia  calls  for  ment  here  has  become  impossible  by 
utter  relaxation,  and  nurses  see  to  it  that  reason  of  the  ignorance  or  apathy  of  the 
copv-raper  and  pencils  are  kept  out  of  people  or  the  complexities  of  modern  life, 
reach.  These  facts  account  for  the  lapse  If  the  people  are  ignorant  or  apathetic  a 
of  this  column  during  recent  weeks,  share  of  the  blame  is  his.  Lite  is  com- 
Health  again  mantles  our  brow  and  we  plex,  but  able  and  conscientious  news- 
take  this  happv  occasion  to  acknowledge  paper  men  know  how  to  write  compre- 


a  sheaf  of  letters  from  anxious  members  hensively  and  simply  of  the  most  abstruse 
of  the  Thirty  Council.  No,  kind  friends,  matters,  and  also  make  dull  subjects  m- 
the  department  has  not  been  suspended,  teresting.  The  job  is  up  to  the  press  and 
but  will  run  on  while  reader  patience  no  honest  journalist  can  dodge  it.  Cer- 
endures.  tainly,  no  one  may  merely  shrug  shoulders 

*  ♦  ♦  and  offer  no  substitute  for  the  democratic 

^TH.)  my  mind  the  most  perilous  element  system. 

A  in  the  journalism  of  the  day  is  the  ***•..•  . 

widespread  notion,  particularly  among  present  ccmtroversial  subjects  does 

*  _ _ !_1  u: -1-  rir\f  nA^«kccoril V  tVt#*  rw»r 


young  men.  that  controversial  subjects 
are  taboo — that  only  a  blundering  fool 


not  necessarily  involve  the  newspaper 
as  a  partisan,  if  the  work  is  skilfully 


jeopardizes  his  job  by  introducing  news  done.  .\ny  subject  that  is  decent  may  be 
material  which  will  venture  on  conten-  opened  for_  discussion  in  any  newspaper, 
tious  ground.  Among  some  newspaper  And  I  believe  that  the  average  mortal 
men  this  attitixle  amounts  to  a  pathetic  enjoys,  rather  than  resents,  intelligent  and 
and  wholly  futile  fatalism.  For  instance,  fair-minded  debate.  What  is  rejected  is 
inquire  why  a  public  abuse  is  permitted  to  dogmatic,  insolent  or  insecurely  based 
fester  and  plague  a  communitv,  untouched  contention.  Granted  that  in  this  day  in 
bv  newspapers  that  logicallv  might  America,  the  distractions  are  numerous, 
quickly  dispose  of  it  bv  the  simple  proc-  and  that  entertainment  is  m  great  de- 
ess  of  exposure,  and  you  are  informed  mand,  still  the  appetite  for  news  and  for 
by  the  weaklv  submissive  journalist  that  interesting  opinion  continues  to  he  in- 
the  day  of  the  reforming  press  is  dead,  satiable  and  we  judge  our  friends  and 
that  local  powers  are  too  strong  to  be  associates  by  their  degree  of  ability  to 
attacked,  that  the  newspaper  would  be  discuss  intelligently  the  questions  of  the 
insignificant  in  the  face  of  an  evil  so  day.  Appreciation  of  the  newspaper  that 
dee^y  entrenched,  that  publication  would  stands  out  boldly  as  the  defender  of  the 
only  roil  animosity  and  blemish  the  “fair  public  cause,  the  light  under  which  cor- 
name  of  the  citv”  and  that  the  business  ruption  and  error  wither,  is  as  keen  now 


would  trouble  the  serene  life  of  the  insti¬ 
gator  of  the  publication. 

“What’s  the  use?’’  thev  ask. 


as  it  has  ever  been  among  normal  minded 
men  and  women.  Indeed,  the  criticisms 
of  the  press  that  one  hears  fro—i  average 


No  one  will  suppose  that  this  is  the  people  concerns  failure  to  drae  corrup- 
attitude  of  the  responsible  heads  of  live  f'on  and  injustice  to  the  light,  rather 
newspapers,  the  truth  being  to  the  con-  than  that  they  have  been  disturbing  ele- 
trarv,  but  so  often  do  we  hear  such  ments.  The  mistake  that  many  news- 
fataiistic  utterances  from  a  type  of  re-  paper  men  make  is  to  accept  as  public 
porter  and  editor  that  we  wonder  how  opinion  the  expressions  of  representatives 
deep  the  cvnicism  ultimately  will  go.  of  local  trade  bodies  or  narrow-minded 
That  there  is  resistance  in  many  quarters  politicians,  who  for  selfish  reasons  con- 
is  ^—nlv  demonstrated  in  the  news  of  the  demn  anything  that  smacks  of  any  change 


press  field,  week  bv  week,  and  experi-  or  non-conformity.  The  place  to  locate 
enced  men  know  that  if  and  when  the  true  public  opinion  is  in  the  street,  not  the 
.American  newspaper  becomes  merely  a  club  nor  the  commerce  chamber. 

business  and  is  acquiescent  and  submissive  - 

to  public  abuses  it  shall  have  sacrificed  TO  JOIN  HERALD  TRIBL 
the  function  that_  entitles  it  to  guarantees  Richard  K  T.aw  son  of  A.  Ror 


TO  JOIN  HERALD  TRIBUNE 


me  .unction  tnat  entities  it  to  guarantees  Richard  K.  Law.  son  of  A.  Bonar  Uw 
of  freedom  and  that  the  mam  prop  of  the  farmer  prime  minister  of  Great  Britain, 
renubhe  will  have  crumbled.  j^e  staff  of  the  .Veto  York 

Herald  Tribune  on  May  1.  Mr.  Law  is 
HL  life  blood  of  the  .American  news-  in  this  country  studying  American  news¬ 
paper  is  free  and  unbounded  discussion  paper  methods,  and  will  remain  with  the 
of  every  question  that  concerns  the  wel-  Herald  Tribune  for  several  months.  He 
fare  and  life  of  the  people.  From  the  is  associated  with  the  London  Morning 
early  colonial  newspaper  to  the  press  of  Post. 

this  day  this  had  been  the  leading  theme  ■  '  ■  - 

and  purpose.  .Ml  views,  all  policies,  all  _ _ 

subjects  in  controversy  have  had  their  Ip  mUllUlDHS  ciU 
chance  before  the  reading  public.  It  has 
been  our  boast  that  no  leader  of  thought 

has  been  denied  his  audience  and  that  BIDCiT  IM 
nowhere  else  on  the  round  globe  has  nivJI 
there  been  so  little  repression  in  the 
airing  of  grievances  and  the  offering  of 

new  methods  and  changed  conditions  af-  A 

fecting  public  institutions  and  private  _ m 

customs.  \Vc  have  encouraged  the  critic.  IrACOIrll  XOIr  / 

e  have  indulgerl  experimentation.  — » 

Nothing  has  escaped  investigation  and 

disaission.  We  hav“  honestly  believed  in  IImas 

and  practiced  majority  rule,  confident  of  BBIMJw 

safety  through  the  precept  that  an  in- 

fornvd  public  opinion  is  the  only  just  and 

reliable  sovereign.  Democracy,  despite  Leading  Second  Ohio 

Its  faults,  is  the  shining  successful  form  Newspaper  by  25%  or 

of  government  devised  by  man  in  the  age-  o  <09  9/)C  liwmmm 

long  struggle  for  human  freedom.  Our  lines 

plan  has  worked.  It  is  a  late  day  to 

renounce  it.  or  doubt  it.  and  to  abandon  PAID  CIRCULATION 

It  by  reason  of  venality  would  be  the  /■  ■  ■  V 

Cheapest  sell-out  in  history.  Standing  IsadL  I  ■  #•  W#  #  CBS 


aptun 

FIRST  IN  OHH) 

with  a  lineage 
record  for  19X7 
of 

11448^13  lines 

Leading  Second  Ohio 
Newspaper  by  25%  or 
3,593,205  lines 

PAID  CIRCULATION 

»fll7.07TL= 


m. 


^  power 


to  the  - 

OME/ 


To  sell  the  New  Jersey  consumer  successfully 
your  sales  appeal  must  enter  directly  into  his 
home. 

There  is  no  better,  no  surer,  and  no  w’ay  more 
direct  to  reach  him,  than  by  advertising  in  his 
own  home  newspapers.  Through  these  leading 
New  Jersey  papers  listed  below,  you  make  the 
family  contact  so  important  and  so  necessary 
nowadays  in  selling.  You  can  reach  every  buy¬ 
ing  member  of  the  household,  because  these 
family  papers  publish  the  intimate  new’s  that 
every  one  in  the  community  is  waiting  to  read 
with  eagerness. 

Look  at  this  list  of  New’  Jersey  newspapers. 
See  the  territorv  they  cover.  You  will  find  that 
these  newspapers  circulate  through  the  richest 
suburban  territory  in  the  United  States.  Here’s 
a  section  of  the  country  w’here  people  do  enjoy 
life  because  thev  have  the  means  and  they  spend 
it  freely.  Come  to  New  Jersey  and  use  these 
newspapers  if  you  w’ant  real  business. 

NEW  JERSEY  NEWSPAPERS: 


Name 

Publication 

Days  Circulation 

Inch  Bate 
(Plate) 

•Bound  Brook  Chronicle  . 

. .  Friday 

1,615 

.40 

•Montclair  Times  . 

. .  Wed.  &  Sat. 

8.300 

.98 

•Penns  Grove  Record  . 

. .  Thursday 

1,850 

.35 

•Pleasantville  Press . 

..  Tues.  &  Fri. 

6.250 

.50 

•Ridgewood  Herald  . 

. .  Tues.  &  Fri. 

3.200 

.45 

•Somerville  Unionist-Gazette  ... 

Thursday 

3,350 

.40 

•Summit  Herald . . 

. .  Tues.  &  Fri. 

2,800 

.49 

•Washington  &  Phillipshurg 

The  Star  Newspapers . 

. .  Thurs.  &  Fri. 

5,086 

.84 

*Sworn  circulation. 
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Editor  &  Publisher  and  The  Fourth  Estate  for  March  17,  1928 


“STOREYS  EYE  VIEW”  HAMPERS  SALES 
MESSAGE  IN  MUCH  RETAIL  COPY 


What  Store  Wants  to  Sell  Instead  of  What  Customers  Want 
to  Buy  Too  Often  Featured,  Says  Student 
of  Newspaper  Copy 


''poO  much  retail  newspaper  advertis- 
ing  is  written  from  a  “store's-eye" 
point  of  view  rather  than  the  customer’s 
ixnnt  of  view,  Burt  MacBride,  associate 
director  of  Amos  Parrish  &  Co.,  New 
York  retail  sales  promotion  firm,  told  a 
representative  of  Editor  &  Publisher 
this  week.  Too  many  stores,  too,  are 
trying  to  sell  day  by  day,  rather  than 
year  by  year,  or  decade  by  decade. 

Mr.  MacBride’s  criticism  of  retail  ad¬ 
vertising  was  based  on  an  analysis,  con¬ 
ducted  for  more  than  a  year  and  a  half, 
of  advertisements  in  more  than  500  news¬ 
papers, 

“Store  newspaper  advertising,”  said 
Mr.  MacBride,  “too  often  is  written 
from  the  standpoint  of  the  store  rather 
than  the  standpoint  of  the  reader  or  con¬ 
sumer.  It  too  often  tries  to  sell  what 
the  store  wants  to  sell  rather  than  what 
people  want  to  buy.  The  customer’s 
language  should  be  talked  in  every  ad¬ 
vertisement,  which  should  be  planned  and 
written  from  the  customer’s  point  of 
view. 

“Much  of  the  advertising  lacks  a  ‘sense 
of  sell.’  This  ‘sense  of  sell’  can  easily 
be  sharpened  by  more  accurate  aiming 
in  the  merchandising  of  the  goods 
being  advertised.  We  consider  no  ad¬ 
vertisement  complete  until  and  unless  it 
has  made  the  reader  want  the  goods  more 
than  the  money  asked  for  those  goods.” 

The  newspaper,  Mr.  MacBride  said,  is 
the  “bread  and  butter”  of  retail  adver¬ 
tising.  “Direct  mail  and  billboards  are 
only  frills — the  newspaper  must  be  the 
substance  of  any  retail  store’s  sales  pro¬ 
motion.” 

Stores  rarely  put  enough  emphasis  on 
institutional  advertising,  Mr,  MacBride 
said.  “They  are  quite  likely  to  put  prac¬ 
tically  all  their  advertising  energy  into 
the  selling  of  goods  alone.  We  have 
often  found  it  profitable  for  a  store  to 
capitalize  its  institutional  aspects  and  to 
point  out  its  aims,  policies  and  advan¬ 
tages.  The  story  behind  a  good  store  is 
worthy  of  newspaper  advertising.  The 
more  interesting  this  story  is  and  the 
more  it  points  out  the  real,  vita!  service 
of  that  store  as  an  institution,  the  better 
and  more  effective  the  advertising.” 

Mr.  MacBride  went  outside  New  York 
City  to  select  an  example  of  a  good  in¬ 
stitutional  advertiser,  to  Detroit,  and  the 
J.  I..  Hudson  Company.  As  much  as 
many  stores  in  the  country,  he  said,  this 
company  has  established  itself  as  a  part 
of  the  city.  It  has  placed  bronze  tablets 
at  historic  points  about  Detroit;  on  state 
occasions  it  flies  an  American  flag  sup¬ 
posed  to  be  the  largest  ever  made,  and 
particularly,  it  tells  in  its  advertising  the 
story  of  its  store — makes  the  enterprise 
an  entity  to  the  Detroit  public  apart  from 
the  particular  goods  which  may  be  ad¬ 
vertised  on  a  particular  day. 

News  in  advertising  is  another  retail 
factor  which  could  be  observed  by  many 
stores  with  good  results,  according  to  Mr, 
MacBride.  It  is  one  thing  to  advertise 
pianos  at  $300  and  another  to  catch  the 
reader  with  a  good  series  on  the  history 
of  ihe  maker;  performers  who  have  used 

BOSTON  “ 
POST 


Year  of  1927 

Gross  Circulation  Averages 


DAILY  POST 

444,682 

SUNDAY  POST 

385,965 

KELLT-BKITH  COKFAKT 
Special  RepreaentatiTe 
Graybar  Bnildinr,  VEW  TOBK 
Tribune  Tower,  Chioaro 


the  instrument;  the  centuries  of  experi¬ 
ment  behind  the  piano,  etc. 

The  Parrish  Company  has  just  con¬ 
cluded  a  campaign  for  Knabe  in  which 
these  principles  were  used.  In  additiem, 
during  the  sale  period — from  Nov.  21  to 
Feb.  29,  days  were  observed  for  city  em¬ 
ployes  ;  there  were  specials  on  holidays, 
baby  grand  days,  etc.  The  whole  cam¬ 
paign  was  carried  on  in  the  newspapers 
and  was,  Mr.  MacBride  says,  “strictly 
a  newspaper  advertising  success.”  The 
result  was  the  sale  of  $1,346,000  worth 
of  pianos,  supposed  to  be  the  largest 
amount  ever  sold  in  a  similar  period. 

Institutional  advertising  characterized 
the  recent  anniversary  of  Frederick 
Loeser  &  Co.,  Brooklyn  department  store, 
which  was  carried  on  for  10  days  and 
resulted  in  almost  doubling  the  store’s 
sales  volume  for  that  period.  The  cam¬ 
paign  was  largely  carried  in  Brooklyn 
papers  and  was  another  “newspaper  suc¬ 
cess.” 

Amos  Parrish  told  the  problems  which 
confronted  the  store  in  this  instance. 
“Everyone  had  been  kidding  Brooklyn  for 
so  long,  that  Brooklyn  had  started  to 
believe,  itself,  that  it  was  a  pretty  poor 
place. 

“Loeser  started  to  link  the  store  and 
the  city  by  tactfully  overcoming  this 
feeling,  incidentally  offering  a  few  words 
in  its  own  behalf.  The  idea  was  that 
Brooklyn  was  a  big  metropolis,  a  fine 
metropolis,  and  that  the  Loeser  store  was 
its  department  store.  The  sales  volume 
proves  that  the  idea  got  over.  There 
were  little  historical  sketches;  civic  data, 
etc.,  by  way  of  news  backing  for  the 
advertising.” 

The  Arnold  Constable  store.  New 
York,  celebrated  its  centennial  for  seven 
weeks,  from  Sept.  12  to  Oct.  31.  Among 
the  most  successful  features  of  its  in¬ 
stitutional  campaign  was  a  series  on  the 
history  of  women’s  fashions.  Constable 
is  a  Fifth  Avenue  store,  bound  to  digni¬ 
fied  and  restrained  methods.  A  25  per 
cent  increase  in  volume  over  a  seven 
weeks’  sale  would  have  been  satisfactory, 
according  to  Mr.  MacBride,  a  50  per  cent 
increase,  startling. 

Institutional  and  newsy  advertising  in¬ 
creased  the  sales  volume  86.5  per  cent. 

In  Mr.  MacBride’s  opinion,  stores, 
newspaper  advertising  is  planned  and  pro¬ 
duced  too  near  the  date  of  publication. 
“Advertising,”  he  continued,  “which  is 
planned  well  in  advance  gets  better  re¬ 
sults  than  that  which  is  hectically  planned 
at  the  last  minute..  The  large,  expendi¬ 
tures  made  are  worthy  of  more  time  and 
thought  than  is  now  given  by  most  stores. 
The  advertising  often  leaves  out  some  of 
the  most  important  facts  about  the  goods 
being  offered.  The  principal  selling 
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Advertising 

Gains 
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November  gain  .  .  .  4,750 
December  gain  .  .  .24,186 
January  gain  .  .  .  .48,057 
February  gain  ,  .  .40,731 

IBoslimJFbemn^  ^imscrqit 

Highest  ratio  of  BUYERS 
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National  Advertising  Rrtiresentatires 

CHAS.  H.  EDDY  CO. 

Boston  New  York  Chica(o 


points  that  make  the  merchandise  de¬ 
sirable  should  always  be  told. 

“Then,  too,  the  advertising  of  many 
stores  is  not  as  easy  to  read  as  it  might 
be.  This  is  particularly  true  of  the  so- 
called  modern  trend  in  newspaper  adver¬ 
tising.  It  is  obvious  that  the  hard-to- 
read  advertisement  is  not  easy  to  buy 
from.  The  simpler  a  store’s  newspaper 
advertising  is  the  sounder  and  more  pro¬ 
ductive  it  becomes. 

“.Analysis  of  thousands  of  advertise¬ 
ments  has  conclusively  proved  that  the 
merchandising  behind  them  is  invariably 
more  important  than  the  advertising  it¬ 
self.  We  believe  that  a  department  or 
a  store  should  not  be  advertised  until  it 
is  first  merchandised  right.  The  failure 
of  any  advertisement  should  never  be 
blamed  on  the  publicity  itself  until  a  care¬ 
ful  analysis  has  been  made  of  the  true 
merchandising  situation  behind  the  de¬ 
partment  and  its  goods. 

“.•\nalysis  further  indicates  that  retail 
newspaper  advertising  is  not  apportioned 
among  departments  as  profitably  as  it 
might  well  be.  A  thorough  and  un¬ 
prejudiced  consideration  of  all  figures  of 
each  department  over  a  period  of  years 
is  necessary  before  a  sound  basis  for  the 
apportioning  of  the  advertising  can  be 
reached. 

“I  don’t  want  you  to  get  the  idea  that 
because  I  think  the  newspaper  is  the  only 
real  advertising  agency  for  retailers,  I 
think  newspapers  are  flawless,”  Mr.  Mac¬ 
Bride  said.  “I’ve  had  a  pick  at  them  for 
a  long  time  because  they  don’t  realize  the 
real  news  that  tliey  might  get  out  of  the 
department  stores  and  other  retailers. 

“Of  course,  you  imagine  that  in  my 
business  it’s  easy  to  get  a  bias  in  that 
direction.  But  it  seems  to  me  that  if  the 
papers  can  find  pages  for  real  estate,  for 
automobiles,  and  radio,  they  ought  to  be 
able  to  look  a  news  item  about  a  depart¬ 
ment  store — of  interest  to  a  much  greater 
number  of  people — in  the  face  without 
being  afraid  it  would  bite  them.  The 
experience  of  advertisers  who  put  this 
material  in  their  copy  shows  that  it  does 
interest  people.  I  recognize  the  impor- 


j9Iarnin0 

the  leading  newspaper  in 
Theatricals,  Turf,  Finance 
and  Motion  Pictures,  prints 
all  of  the  day's  worth  while 
general  news,  with  exclusive 
features  covered  by  a  great 
staff  of  special  writers. 

It  has  the  largest  profes¬ 
sional  circulation  of  any 
newspaper  in  die  United 
States. 


tance  of  newspapers  to  retail  advertisers, 
but  I’m  not  Pollyannish  about  them.  I 
think  they’re  missing  some  opportunities.” 

TEXAS  DAILY  SOLD 


Grady  Kinaolving  and  Aaaociate*  Buy 
Corpus  Christ!  Times 

Purchase  of  the  Cortius  Chrisli  (Tex.) 
Times  by  Grady  Kinsolving  of  Abilene, 
Tex.,  and  associates  from  W.  E.  Pope  has 
been  announced  from  Abilene.  Kinsolv¬ 
ing  resigned  as  traffic  manager  of  the 
West  Texas  I’tilities  Qimpanv  and  as 
president  of  the  West  Texas  Fair  Asso¬ 
ciation  at  .\bilene  to  go  to  Corpus 
Christi  and  take  charge  of  the  Times 
which  is  a  six-day  evening  paper. 

His  associates,  the  announcement  said, 
are  a  group  of  West  Texas  newspaper 
men  publishing  or  financially  interested 
in  seven  dailies  at  Abilene,  San  Angelo, 
Lubbock  and  Sweetwater. 


A  DVERTISERS  who 
•✓1  understand  the  Iowa 
situation  know  from  experi¬ 
ence  that  the  consumers’ 
market  there  cannot  be 
properly  sold  without  the 
use  of  newspapers  in  these 
twenty-one  key  cities. 

IOWA  DAILY  PRESS  ASS’N 

DAVENPORT,  IOWA 


Ames  Tribune 
Boone  News-RepubUctn 
Burlinzton  Gizette 
Burlington  Htwk-Grs 
C«lar  Rapids  Gazette 
Centerrllle  loweglan  k 
Citizen 

Council  Bluffs  Non¬ 
pareil 

Darenport  Democrat  k 
Leader 

Darenport  Timet 
Dubiupw  Telegrapb- 
Herald 

Fort  Dodge  Mesaenger 
k  Chronicle 
Fort  Madison  Democrat 


Iowa  City  Press  Citizen 
Keokuk  Gate  City 
Marshalltown  Timet- 
Republican 

Mason  City  Globe- 
Oaiette  k  Times 
Huaeatlne  Journal  k 
News-Tribune 
Oelwdn  Register 
Otkalooaa  Herald 
Ottumwa  Courier 
Sloia  City  Journal 
Sioux  City  Tribune 
Washington  Jonmal 
Waterloo  Conrler 
Waterloo  Tribune 


NEW  YORK  STATE 

Westchester  County’s 

Fastest  Growing  Cities 

Mount  Vernon  and 
New  Rochelle  and 
The  Vicinity  Towns 
Are  Covered  Completely  by 

THE  DAILY  ARGUS 

of 

Mount  Vernon 

THE  STANDARD  STAR 

of 

New  RocheUe 
Both  Members  of  A.  B.  C. 
Westchester  Newspapers,  Inc. 

Franklin  A.  Kerriam,  PrM. 

Mount  Vernon — Mew  Bochelle 


Pittsburgh 

Newspaper  map  hat  changed 

The  Sun-Tel^raph 

(Combining  since  Aug.  2,  the 
Chronicle  Telegraph  and  Sun  in 
the  evening  field,  and  The  Sun¬ 
day  Post  and  Sunday  Gazette 
Times  in  the  Sunday  morning 
field). 


Cline>  W  estinghouse 
Double  Motor-Drive 
with  full  automatic 
push  button  control 


it  used  by 

Omaha  World  Herald 

Omaha,  Nebr. 

Ask  them  about  it 


CLINE  ELECTRIC  MFC.  CO. 
Chicaigo:  111  West  WaishlBC- 
toa  Street 

New  York:  47  West  34th  St. 

San  Francisco:  First  National 

Bank  Building 
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UR  OVN  VOQ!X> 

or  Letters 


By  JAMES  MELVIN  LEE 


^pW'O  volumes  on  my  desk  may  be  men- 
^  tioned  together  as  each  is  a  collection 
of  stories.  One  is  “From  Gallagher  to 
The  Deserter”  (Charles  Scribner’s  Sons) 
by  Richard  Harding  Davis. 

In  this  volume  Roger  Burlingame  has 
brought  together  the  best  of  the  brief  tales 
that  came  from  the  pen  of  one  of 
America’s  great  masters  of  the  short 
story.  No  fault  can  be  found  with  the 
selection.  Newspaper  tales  that  might 
be  marked  for  special  reading  include 
"The  Reporter  \V'ho  Made  Himself 
King,”  “The  Editor’s  Story,”  “A  Dere¬ 
lict.”  and  “The  Deserter” — not  to  over¬ 
look  the  one  which  opens  the  volume, 
"Gallagher,  A  Newspaper  Story.” 

The  tale  which  will  probably  arouse  the 
most  memories  is  “A  Derelict,”  said  to 
be  based  on  fact.  In  this  yarn  a  derelict 
substitutes  for  the  regular  correspondent 
of  the  Consolidated  Press  and  sends  to 
the  United  States  the  greatest  newspaper 
story  of  the  Spanish-American  war.  He 
sends  it  in  under  the  name  of  the  regular 
correspondent  of  the  Consolidated  who, 
too  drunk  to  cover  the  story  himself, 
never  told  who  was  the  real  author.  In 
no  story  does  Davis  show  to  better  ad¬ 
vantage  his  skill  at  literary  craftsmanship 
and  his  mastership  of  short  story 
technique. 

The  other  volume  is  “Bob  Davis  Re¬ 
calls”  (D.  Appleton  &  Co.)  by  Robert 
Hobart  Davis  —  known  in  newspaper 
circles  by  the  contraction,  Bobdavis  of 
the  New  York  Sun.  This  volume,  con¬ 
taining  about  twice  as  many  stories  as  the 
former,  reprints  60  true  stories  of  love 
and  laughter  and  tears  which  at  various 
times  have  brightened  the  columns  con¬ 
tributed  by  Mr.  Davis  to  the  5’im. 

No  tale  by  Richard  Harding  Davis  sur¬ 
passes  the  little  chapter  on  real  life  that 
Bob  Davis  calls  “The  Perfect  Love  Story.” 
When  Mr.  Davis  read  this  story  to  a 
group  of  preachers’  sons  at  a  luncheon  in 
.\ew  York  City  it  brought  forth  the  tears 
that  justifies  the  subtitle  of  his  volume, 
’’Stories  of  Love  and  Laughter  and 
Tears.” 

A  story,  that  will  bring  out  laughter, 
links  together  the  two  Davises  and  carries 
the  head,  “My  Forced  Personation  of 
Richard  Harding  Davis.”  The  incident 
recorded  in  this  chapter  happened  shortly 
after  the  close  of  the  Spanish-American 
war,  while  Bobdavis  was  on  the  staff  of 
the  New  York  Journal.  Having  an  as¬ 
signment  that  took  him  to  Mexico,  he 
sent  from  Laredo  a  request  to  have  an  in¬ 
terview  with  a  gentleman  residing  in 
Monterey  in  the  State  of  Nuevo  Leon. 
In  order  that  his  arrival  might  not  be  un¬ 
heralded  he  wired  as  follows : 

-ARRIVING  MONTEREY  ELEVEN 
O’CLOCK  TONIGHT.  DESIRABLE  THAT 


WE  CONFER  ON  MATTERS  IMPORTANT 
TO  YOU  AND  US. 

R.  H.  DAVIS. 

NEW  YORK  JOURNAL. 

Details  of  the  story  may  be  left  for 
perusal  in  the  volume.  It  is  self-evident 
that  the  Monterey  man  confused  the  two 
Davises.  When  identity  was  made  known 
the  host  insisted  upon  the  personation. 
The  conclusion  may  be  told  without  spoil¬ 
ing  the  story : 

At  the  last  dinner  in  the  series  I  made  a  full 
confession  and  we  split  the  laughter  into  seven 
pieces. 

I  learned  afterward  that  following  my  de¬ 
parture  genuine  autographs  of  one  R.  H.  Davis 
were  ottered  in  the  open  market  as  low  as 
thirty  cents.  Mex. 

When  I  told  the  real  Davis  of  the  masquerade 
he  flecked  some  imaginary  dust  from  my  lapel 
and  replied  softly;  “I  hope,  old  man,  that  you 
dressed  the  part  properly.” 

Another  true  story  that  brings  in  Rich¬ 
ard  Harding  Davis  is  headed,  “Arthur 
Brisbane’s  Brutality.”  Brisbane  was  then 
editor  of  the  Ei’ening  Sun  and  Richard 
Harding  Davis  worked  for  him.  Here  is 
the  conclusion: 

"You  wouldn’t  believe  that  I  spent  a  whole 
year  cursing  A.  B.,”  mused  Richard  Harding, 
as  the  editor  disappeared  in  the  crowd,  “or  that 
I  have  spent  the  balance  of  my  life  loving  him 
for  the  part  he  played  in  my  career.” 

A  story  that  brings  in  the  element  of 
love  —  incidentally,  some  laughter  —  is 
“The  One  Great  Romance  of  My 
Qieckered  Career.”  The  romance  was 
recalled  when  Davis,  going  to  the  ex¬ 
change  room  of  the  Sun,  came  upon  a 
copy  of  the  paper  from  a  Western  state 
for  which  he  had  worked  in  his  boyhood 
days.  The  news  columns  lacked  a  single 
pggestion  that  might  recall  the  past  but 
In  the  obituary  notices  he  came  upon  the 
name  of  the  girl. 

A  story  quite  different  both  in  subject 
matter  and  in  mode  of  treatment  is  “The 
Broken  Man  Who  Influenced  My  Whole 
Life.”  His  name  was  Hy  Downs.  When 
long  distance  called,  Davis  sent  this  tele¬ 
gram  to  be  put  in  the  faithful  hand  of  his 
friend  as  he  lav  in  state: 


GOOD  CAMP  SITES  ON  THE  DISTANT 
SHORE.  I  WILL  JOIN  YOU  SOME  DAY 
AND  REVIEW  AGAIN  THE  MYSTERY 
CALLED  UFE.  THERE  MAY  BE  BETTER 
WORLDS  BEYOND.  BUT  NO  BETTER 
.MEN  THAN  YOU.  BOBBY.” 

Two  volumes  more  different  in  charac¬ 
ter  would  be  hard  to  find  than  “From 
Gallagher  to  the  Deserter’’  and  “Bob 
Davis  Recalls.”  With  apologies  to  the 
saying  of  the  old  copy  book,  the  true  tales 
at  times  seem  stranger  than  the  fiction. 


''piIK  column  conductor  seems  to  be 
coming  into  his  own — in  the  peri¬ 
odical  world.  Called  the  king’s  jester,  he 
is  discussed  in  Harper’s  Magacine  for 
March  by  Albert  Jay  Nock.  The  news- 
paper-paragrapher  receives  this  tribute 
from  Mr.  Nock: 

When  I  wish  an  interpretation  or  an  illumina¬ 
tion  of  the  day’s  news  I  turn  to  the  paragraph- 
ers  for  it.  not  to  the  editorial  writers.  After 
all,  this  is  quite  in  the  tradition.  If  the  old- 
time  king  had  let  the  jester  take  the  measure 
of  things  for  him  and  acted  on  it.  he  would 
have  mostly  come  out  better  than  he  did.  be¬ 
cause  the  jester  was  the  most  experienced  and 
disinterested  person  he  had  about  him.  and — 
most  important  of  all — entirely  unanswerable 
to  the  general  conventions  of  the  court. 

Extracts  from  columns  given  by  way 
of  illustration  are  not,  in  my  opinion, 
well  chosen.  They  are  also  open  to  this 
objection:  no  names  are  given  either  of 
papers  or  of  columns.  The  labels  would 
have  been  helpful. 

*  ♦  ♦ 

'T'HE  addresses  which  were  given  at  the 
annual  meeting  of  the  American  As¬ 
sociation  of  Teachers  of  Journalism  now 
appear  in  printed  form  in  the  current 
issue  of  The  Journalism  Quarterly  of 
which  Lawrence  W.  Murphy  of  the 
University  of  Illinois  School  of  Journal¬ 
ism  is  the  editor-in-chief. 

The  opening  article,  “What  One 
Managing  Editor  Thinks,”  is  by  Gardner 
Cowles,  Jr.  of  the  Des  Moines  Register. 
Considerable  space  is  given  to  “The 
■American  Exhibit  at  the  International 
Press  Exhibition,  Cologne,  Germany, 
1928.”  .American  Schools  of  Journalism, 
according  to  this  article,  will  be  well 


represented  in  an  exhibit  at  Colo^e. 

Teachers  repre.sented  are:  .Allen  Sin¬ 
clair  Will  with  “First  Principles;”  May¬ 
nard  Brown  with  “Publicity  Problems  of 
the  School Blair  Converse  with 
“Opportunities  in  Engineering  Journal¬ 
ism;”  Willard  G.  Bleyer  with  “The 
Greatest  Weakness ;”  William  S.  Maulsby 
with  “Some  Observations  on  Reporting ;’’ 
Ralph  D.  Casey  with  “Suggestions  for  a 
Graduate  Curriculum Lawrence  W. 
Murphy  with  “The  Present  Status  of  the 
Schools;”  John  E.  Drewry  with  “Journal¬ 
istic  Education  in  the  South ;”  C.  E. 
Rogers  with  “Survey  of  .Agricultural 
Journalism;”  Grant  M.  Hyde  with 
“Journalism  in  the  High  School ;”  and 
Elmer  Emig  with  “The  Connotation  of 
Newspaper  Headlines.” 


ADVERTISING  RECORDS  MOVES 

National  .Advertising  Records,  pub¬ 
lished  by  the  Denney  Publishing  Com¬ 
pany-,  Inc.,  New  York,  has  moved  from 
1  Madison  Ave.,  to  245  Fifth  Ave. 


“GOOD-BY, 
OVER  FOR 


HYl  LOOK  THE  RIVER 
HUNTING.  FISHING  AND 


ebe  m»») 

These  two  newspapers  of¬ 
fer  the  most  powerful  all-day 
service  in  New  York  avail¬ 
able  as  a  unit  under  a  tingle 
contact.  The  600,000  Daily 
World  —  Evening  Would 
readers  constitute  a  highly 
concentrated  force  to  be 
reckoned  with  in  any  cam¬ 
paign  designed  to  effect  dis¬ 
tribution  in  Greater  New 
York. 

Cbc  SBorUi 

PulitzM-  BuUdlac.  N«w  York 
Tribua*  Towar,  Chicago 


Twenty 

consecutive 
months  of 
gains  in 

LOCAL 

Advertising 

for  the 

BALTIMORE 

NEWS 

for  a  total  of 

531,441 

lines 

Net  paid  circulation 
for  January,  1928 

150,490 

Largest  circulation  of  any  daily 
paper  in  the  South 


America's 

Complete 

Newspaper 


NEW  YORK 

Iffetalb 

STritiune 


V 


57% 

of  all  local 
Rotogravure 


advertising  appearing 
in  Detroit  during  1927 
was  published  in  The 
Detroit  Free  Press. 


\ 


"Starts  The  Day 
In  Detroit’ 


Average  Net  Paid  Circulation 
For  lanuary 


Evening 

Morning 

Sunday 


254,180 

250,497 

293,217 


Weekly  Star 473, 017 

THE 

KANSAS  CITY 
STAR 


Om  newapaper — the  Pittsburgh 
PRESS  —  bleaketa  the  greet 
Pittsburgh  market,  the  fifth  larg¬ 
est  market  in  the  United  States. 
The  PRESS  has  ovarwhelming 
leadership.  At  one  cost,  through 
a  aingla  nawtpaper,  the  adrer- 
tiaer  quickly  and  thoroughly 
soUa  both  dealora  and  conaumera. 

THE 

PITTSBURGH 

PRESS 

A  Scripps-Houard  Newspaper 

Repreaented  by  Allied 
Newapapera,  Inc. 

Haw  Tark  Ohtaaaa  Dstroit  Atlaata 
■aa  FraaoUas  Las  Abb«Im  Baattla 
Fartlaad 


II 


„  ROTO-_ 

GravurE 

Sections 

Jo'' 

Newspapers 

(^Magazines 

■  STANDARD 

GraVure  Corporation 

I  LOUISVILLE,  KENTUCKY 
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GOV.  SMITH  OPPOSES 
A  “STATE  PAPER” 

Elxecutive  Tells  Legislature  Present 

$3S,000  Cost  Can  Be  Reduced  to 
One-seventh  by  Monthly 
Bulletin 

Support  for  Secretary  of  State  Robert 
Moses’  plan  to  abolish  the  “state  paper” 
was  given  this  week  by  Governor  Smith 
in  a  special  message  to  the  New  York 
legislature. 

“Under  present  law,"  the  Governor 
wrote,  “a  commission  is  set  up  consisting 
of  the  Secretary  of  State,  Attorney  Gen¬ 
eral  and  the  head  of  the  executive  depart¬ 
ment  to  designate  a  state  paper  to  pub¬ 
lish  official  notices  of  various  kinds.  It  is 
provided  by  law  that  this  paper  mu't  be 
published  in  Albany.  The  annual  cost  of 
such  publication  including  notices  inserted 
by  private  corporations  and  individuals 
pursuant  to  law  is  about  $35,000. 

“I  can  see  no  good  reason  why  there 
should  be  any  state  paper  at  all  and  cer¬ 
tainly  there  is  no  reason  why  the  choice 
should  be  limited  to  Albany.  I  have  had 
this  matter  looked  into  and  find  that  by 
publishing  a  monthly  bulletin  by  the  De- 
l)artment  of  State  the  same  publicity  can 


be  obtained  in  a  much  simpler  way  and 
about  one-seventh  of  the  expense  of  the 
present  publication. 

“I  therefore  recommend  that  you  pass 
legislation  abolishing  the  state  paper  and 
providing  for  the  publication  of  public 
notices  and  advertisements  in  a  monthly 
bulletin  to  be  issued  by  the  Department 
of  State.” 

The  designation  for  years  was  held  by 
William  Barnes’  Albany  fizming  Jonnwl, 
absorbed  several  years  ago  by  the  Albany 
liivning  Xezt’s,  and  is  now  held  by  the 
Knickerbocker  Press. 


SHARPENS  PRINTERS’  SAWS 

The  Denver  (Col.')  Post  is  advertising 
"A  new  service  to  printers.”  It  an¬ 
nounces  that  all  printers  may  send  their 
circular  saws  to  the  Post  to  be  sharp¬ 
ened.  The  charge  is  50  cents,  plus  post¬ 
age,  and  the  work  is  done  by  the  Post 
saw  department. 

PLANS  NEW  RADIO  STATION 

The  Chicago  Daily  Xezes  radio  station, 
WMAQ,  will  soon  begin  installation  of  a 
new  transmitter.  With  the  approval  of 
the  Fe<lcral  Radio  Commission,  a  new 
5,000  watt  station  of  the  latest  type,  to  be 
constructed  17  miles  west  of  (Thicago. 


NEWSPRINT  PRODUCTION  UP 

Seven  Per  Cent  Increase  in  North 
American  Output 

Newsprint  production  in  Canada  dur¬ 
ing  February  amounted  to  189,822  tons 
and  shipments  to  188,163  tons,  according 
to  figures  issued  by  the  News  Print 
Service  Bureau.  Production  in  the 
United  States  was  112,302  tons  and  ship¬ 
ments  109,666  tons,  making  a  total  United 
States  and  Canadian  news  print  pro<iuc- 
tion  of  302,124  tons  and  shipments  of 
297,829  tons.  During  February,  17,045 
tons  of  news  print  were  made  in  New¬ 
foundland  and  1,641  tons  in  Mexico,  so 
that  the  total  North  .American  production 
for  the  month  amounted  to  320,810  tons. 

The  Canadian  mills  produced  63.%1 
tons  more  in  the  first  two  months  of  1928 
than  in  1927,  which  was  an  increase  of  20 
per  cent.  The  I’nited  States  output  was 
23,521  tons,  or  9  per  cent  less  than  for 
the  first  two  months  of  1927.  That  in 
Newfoundland  3,181  tons,  or  10  per  cent 
more,  and  in  Mexico  620  tons  more,  mak¬ 
ing  a  total  North  American  increase  of 
44,241  tons,  or  7  per  cent  over  the  first 
two  months  of  1927. 

During  February  the  Canadian  mills 
operated  at  86.3  per  cent  of  rated  capacity 
and  United  States  mills  78.8  per  cent. 


ISSUES  LINOTYPE  FOLDERS 

The  Mergcnthaler  Linotype  has  issued 
a  group  of  folders  containing  samples  of 
Linotype  typography  as  used  in  books, 
magazines,  and  'other  publications  here 
and  abroad.  Amotv  them  were.  “Lino¬ 
type  Typography  in  Germany,”  “The 
Linotype  in  Italy.”  “Tlie  Linotype  in 
Great  Britain,”  “The  Linotype  in 
France.”  Others  showed  booklet  com¬ 
position,  publication  advertising  composi¬ 
tion,  house  organ  composition,  book  work 
and  books  for  business. 

INSTALLS  NEW  PRESS 

The  Ouiney  (111.)  Hcrald-lt’hig  is 
being  printed  on  a  new  press,  a  Scott 
multi-unit,  combination  (Ktuple.  The 
press  is  set  in  a  new  press  room  which 
is  a  part  of  an  addition  to  its  present 
plant  which  the  Herald- Whig  is  building. 
The  Herald- Whig  is  published  by  Quincy 
Newspapers,  Inc.  Ray  M.  Oakley  is 
manager,  A.  O.  Lindsay,  director  of 
sales,  and  Charles  F.  Eichenauer,  editor. 

CHANGES  NAME 

The  Staten  Islander,  afternoon  daily  of 
Staten  Island.  N.  Y.,  recently  changed 
its  name  to  the  Staten  Island  Daily  Dis- 
f'atelu 


M 


Supplies  and  Equipment 


I 


ill 


Modern 

Composing  Room 
Furniture 


as  made  by  ns  will  speed 
ap  production  and  reduce 
costs — a  real  saving  in 
your  Pay  Roll.  Are  you 
interested?  If  so,  consult 
your  regular  dealer  in 
printers*  supplies  or 
write  us  direct. 

Do  it  now! 


HAMILTON  MFC.  CO. 
TWO  RIVERS,  WIS. 


USED  NEWSPAPER  PRESSES 
Scott  16,  24  and  32*puo  Pf— * 

COSS  24  and  28-paf •  presses  good  for  black 
or  color  work,  also  Goss  Sextuple. 

HOE  Pony  Quadruple,  Quadruple,  Sextuple, 
Sextuple  color  Press,  Octuple  and  Double 
Sextuple  Presses. 

DUPLEX  Metropolitan  Quadruple  stereotype 
presses— print  up  to  32  pages. 

Available  for  Early  Delivery 

WALTER  SCOTT  dc  COMPANY 

Main  Ofioe  It  Paotory . Plalnfleld,  V.  7. 

Hew  Teik  OOoe.  .Brokav  Wdg.,  1417  Broadsray 
Ohloage  Ofioe . . . ICsnadaeok  Black 


HOE 

Day  and  Night 

Emergency 

Service 

Satisfied  User  of 
Hoe  Emergency 
Service  says: 

“This  is  to  advise  you  that 
the  mitre  gears  shipped  to  us 
were  received  satisfactory. 
Please  accept  my  thanks  for 
your  prompt  attention  to  this 
matter.” 

Pittsburgh  Post-Gazette 
December  8,  1927 

A  telephone  or  telegraph 
communication  will  re¬ 
ceive  immediate 
attention 


R.  HOE  &  CO.,  Inc. 

504  Cirand  St.,  New  York, 
N.  Y. 

Boston  Chicago  San  Franciscc 
New  Orleans  Dunellen  London 


Speed  and  Economy 

are  guaranteed  by  the  installation  of  modern  equipment. 
Turn  the  old  into  money  through  a  Classified  ad. 


1^ 

ft 

M 

Stereotype  Room 
Efficiency 

Means  quick  production  of  good 
plates  and  the  elimination  of  re¬ 
casts  as  far  as  possible. 

Moulding  Blankets 

Hard  and  Soft  Cork  Blankets 
Heavy  Wool  Moulders 
Light  Wool  Moulders 
Wool  Moulders 

(All  Sises) 

Space  Packing  Felt 
4  Thicknesses — No.  25, 
No.  35,  No.  40,  No.  50 

Easy  to  tear,  quick  to  place 

New  Eigland  Newspaper  Supply 
Compaiy 

Worcester,  Mass.,  U.  S.  A. 
Cable  Address  NENSCO 
'Worcester,  Mass. 


DUPLEX- REBUILT  is  RIGHT- REBUILT 

“Yon  sold  us  a  prass  second  hand  but  we 
might  have  thought  it  built  new,  so  nicely 
did  h  nm.”  (From  a  rocont  buyar’s  latter.) 


DUPLEX 

GOSS 

HOE 


USED  PRtSSK 


of  various  types  and  capacity:  what  are  your  needs? 
Duplex  Printing  Press  Company,  Battle  Creek,  Mich. 


World  Bldg. 
Nevr  York 


77  Washiagton  St. 
Chicago 


Do  Young  Bldg. 
Sau  Franeiaco 
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Employment 

1 

Equipment 

B 

Services 

ADVERTISING 


Me<lia 


EMPLOYMENT 

Help  Wanted 


MECHANICAL 


Equipment  for  Sale 


Fall  Lone  loland  Coaemea-  t'lve  territorlea — 
4  Lone  lolnnd  paper* — 3  townslilpa.  Sroltli- 
town  Mraaeneer,  Isllp  Meoaenger,  King*  Park 
and  Huntington  Mesaenger,  lake  Ronkonkoma 
Mirror.  Bend  one  plate  only  for  all  paper*  to 
Tlie  Meoaenger  Printer;,  Builtlitown  Branch, 
Long  laland. 


BUSINESS  OPPORTUNITIES 


Brokers 


Advertising  Managcr-Saletman  for  leadiiii:  nemi- 
Wff'kly  ufar  t*lty  -lOAMM);  no  tlaily:  able 

tt»  plan  entire  eanipai^nH ;  tleHiKn.  layout  ami 
sell  snappy  etipy:  sell  jt»h  work  and  be  real 
t'.nlesinan.  not  f<»py  ehaser.  Salary  and  eoni- 
iiilsslnii.  Only  liiirli-t'lasM.  married  iiian  wanted: 
permanent.  pn»Htable  ronneetion.  S2r>  to  S4b 
week  men  not  wanted.  Ueeord,  Wyandotte, 
Mirhiuaii. 


Newspaper  Advertising  Salesman — 


EMPLOYMENT 

Situations  Wanted 

Circulation  Manager.  10,000  to  .»O.OUO  clrcnla-  Duplex  10  page  tubular  with  complete  atereo- 
tion.  or  .t»*iatiint  on  lar-'or  pai«?r.  11  years'  t.vpe  equipment.  Duplex  Model  B.  Goss  Comet 
vxiHTleii.e.  .\i!e  31.  niarrietl.  Have  worked  Mlelile  lA  and  other  desirable  printing  pressee 
lM>tli  city  hihI  country,  now  t'ouutry  MHunger.  and  general  newapaper  equipment.  Grlflltha 
With  present  employer  8  years.  Gmsl  reasons  Publlaber*  Exchange,  Inc..  154  Nassau  street 
for  cliiinge  and  rnnniiig  this  as  blind  ud.  Wiaild  New  York  City.  ' 

consider  city  or  country  circulator  on  large  ' 

paper  It  opportunity.  Ixa.klng  for  something  Jor  Bale— Goa*  Acme  Rotary  Web  I'rea*  7  ed- 
jMTinanent.  as  am  not  a  rolling  stone.  Thor-  umn.  13  em.  10  pages.  Will  print  In  multiples 


Tlior- 

ougbly  familiar  with  all  plw«e,i  of  distribution,  of  two  to  16  pages.  With  motor,  seml  caatlng 
promotion  and  ottro  dotuils.  Have  a  rei^ord  of  box.  metal  pump  finishing  block  and  ahaver.  also 
establUhing  real  ^yntein  that  prmluew*.  I>-1I27,  one  Rouble  page  steam  table  with  gas  fired 

Kditor  A  l*ubll»her. _ boiler.  Also  Goss  Quadruple  32*page  press, 

decker  type  rotary  press  with  color  cylinder, 
two  folders  and  formers.  Will  print  In  multi¬ 
ples  of  two  up  to  16  pages  and  multiples  of  four 
to  32  pages.  Eight  column,  12  em,  length  of 
page  20  inches.  Also  complete  with  double  page 
steam  table  with  gas  fired  boiler,  two  semi-cast¬ 
ing  boxes.  Hoe  automatic  finishing  machine  and 
finishing  block  and  four  ton  metal  pot  matrix 
roller.  Good  terms  or  cash.  Write  Qlobe-News 
Publiahing  Company,  Wilbur  O.  Hawk,  General 
Manager.  Amarillo.  Texas. 


_  We  have  openings  for  a  few  real,  high  class, 

A  Business-getter  who  has  sympathy  with  and  experienced,  special  edition  and  special  page 
knows  how  to  sell  InsplraUonal  literature  both  newapaper  advertising  salesmen  with  proven 
in  books  and  a  magasine,  can  buy  an  interest,  ability,  who  are  capable  of  earning  $10,000.00  or 
or  under  certain  conditions,  all  of  a  successful  ®ore  yearly  on  North  America’s  best  newspaper 


book  and  magaxlne  publishing  business.  He 
should  have  not  less  than  $30,000  available. 
Harrls-Dibble  Company,  343  Madison  Avenue, 
New  York  City. 

Louis  Eddy,  Marshall  Field  Building,  Chicago, 
Metropolitan  Theatre  Building,  Los  Angeles. 
Confidential,  quick  handling  of  publishing  prop- 
erties.  Buyers  and  sellers  ready  to  negotiate. 

Evening  Paper,  exclu'^ive  field:  Western  Penn- 
sylviiniu:  adeipiate  modern  plant:  good  cirt'ula- 
tion:  (‘arning  iiumlsonii*  dividends  on  price  asked; 
initial  payment  $17,000.  I  ran  re«*ommend  this 
property.  Small  imigaxiiie;  well  (*stablished; 
desirable  fi«dd:  uttractlve  price.  J.  B.  Sliale, 
Times  Bldg..  New  York. 

Kiddle  West  Properties — ExclutUve  listings. 
No  damaging  publicity.  Personal  service  In 
fvtry  deal.  Everything  confidential.  High 
grade  newspa|>er  bonds  for  sale.  Clyde  H. 
Knox.  831  Board  of  Trade.  Kansas  City.  Mo. 

Newspapers  of  quality — High  class,  confidential 
service  to  sellers  and  buyers.  Quick  actlun  for 
clienta  In  sales,  consolidation  and  leases.  Writs 
ns  fully  what  you  want.  Wilhelm  &  Holm. 
309  12th.  N.  W.  Canton.  O. _ 

Omar  D.  Gray.  Sturgeon.  Mo..  hUMi«^t  V.  S. 
newspaper  broker,  writes:  “StIOO.OPO  daily, 

lllinolK.  rieiiring  $70,000  Hiitiiinlly,  will  not  l>e 
on  market  long:  $t2r>.000  Illinois  daily.  $00.00tl 
rtsh.  made  27  |H*r  rent  Inst  year;  ran  sell 
wonder  Callfonila  dally,  $173,000.** 


Co-operative  PrintinK 

Publither’s  or  Printing  Buyer’s  Opportunity  to 
Economise — Expert  printer  owning  plant  Includ¬ 
ing  linotype  offers  proposition  with  ’’private- 
plsnt'*  conveniencea  and  advantages.  D-871, 
Editor  A  Publisher. 


Partnership  Offered 

Are  You  an  Advertising  Salesman  by  facts  and 
not  by  words'  If  you  are  and  can  invest 
|23.<NI0  cash  and  able  to  take  full  charge  of 
selling  advertising  to  Mgenci<*s:  trade  puhlira- 
tioiis:  pa|>er.  ink  and  machiiiery  manufacturers; 
will  offer  y</U  equal  partnership  in  two  national 
class  piihlicutions  (on«‘  monthly,  one  annual) 
which  will  earn  you  annually  on  your 

original  investment.  Personal,  business  and 
financial  rcfenuict's  must 

^enlv.  AH  corrcs|K>ndence  held  c‘onfldential 
D-928,  Editor  A  Publisher. 


special  propositions.  Please  state  age.  experi¬ 
ence  and  references  In  first  letter.  Openings  in 
North,  East,  South  and  West. 

Address.  Thomas  W.  Briggs  Company.  Home 
Office,  Memphis,  Tenn.,  or  Eastern  Office,  44 
Broad  St.,  New  York  City. 


Reporter  with  kimwledge  of  ad  selling  and  lay¬ 
out  wanted  for  big  semi-weekly  paper  in 
Nebraska.  G(mk1  jot)  for  energetic,  experienced 
young  man.  Times-Henild.  AlHuiu'e.  Nebr. 

Reporter  and  Desk  Man-  -Experienced  reporter, 
capable  of  handling  any  desk  In  news  depart¬ 
ment  if  necessary,  for  im|>urlant  North  Can»- 
lina  afteriuion  dally.  Must  be  capable  writer 
ami  know  news.  Write  full  particulars,  salary 
exi>ected  and  give  references.  l>-923.  I^litor  *V 
Piililtsher. 


Classified  Manager  Yfuiiig  man  with  12  years* 
news|>wper  experience:  9  years  in  Classified;  2 
years*  success  as  Classified  Manager;  2  years 
as  I  n>motion  Manager.  Experience  in  North 
and  South.  Thorouglily  familiar  with  inoileni. 
practical  metlHMis  of  building  and  maintaining 
Classified:  goml  trainer  and  oeganizer.  Age  29. 
married.  Best  references.  Wishes  permanent 
I  oniiection :  salary.  $4. .">09.  U-lKNl.  Editor  A 
l*uhlisher. 

Classified  Manager — Capable  executive,  seven 
years  classified  experience  leading  daily  New 
York  City.  Bursting  with  new,  linage-building 
ideas.  Can  write  own  promotion — handle  all 
detail.  Go  anywhere.  Single,  29  years  old. 
college  trained.  Still  employed.  D  &07,  Editor 
A  Publisher. 

Composing  Room  Foreman  or  Sui>crintendent. 
with  wide  exwutive  exi>eriencc,  who  has  the 
ability  to  organize  and  manage  your  composing 
rtsHii  at  a  inliilmnm  c<s<t.  Is  open  for  engage¬ 
ment.  Can  give  entire  satisfaction  where  abil¬ 
ity  Is  r»siuir»*tl.  a  Go  anywhere.  Uefereiu’es. 
H-91H.  Kditor  A  Publisher. 


For  Sale^vood  monotype 
News-Index,  Evanston,  ill. 


and  acceaaortea. 


Baleaman— Unusual  opiwrtunlty  optn  to  aaleaman  copy-writinR  or  reportorUl  ik>«1i1..«  wanfal  by 

wo,..«n  wur ne,v»„a,U  a...l  a.lvertUl..K 


Publishers.  A  part  Intereat  or  a  good  contract 
can  be  obtained.  State  full  particulara  about 
youraelf.  Repliea  will  be  ctrlctly  conOdential. 
Box  D-903,  Editor  A  Publisher. 


yoiitii:  wniiian  witli  iie\vs|>a|M‘i 
4'X|ieriein‘e.  Mt'tn>|N>litaii  anal. 
&  Ptibllshfr. 


I»-8j*l.  Eilltor 


Editor,  Boport6i^-exi>erlenced  In  re-wrlte,  edi¬ 
torial  writing,  copy  reading,  make-up,  etc.  D- 
893.  Eklltor  &  Publlaber.  _ 


Society  Editor  Kxpi-rieiiced  newspaper  woman 
of  tact  ami  ability  for  afternoon  dally  in  North 
I'arolina's  most  iiniwrtant  sot-lal  center.  Write  Editorial  Writer  and  Paragrapher 
particulars,  salary  expecteil  and  give  refer- 
|•nl•es.  I>-!rj4.  Editor  &  Publlaber. 


for 


ould  join 

substantial  daily.  Editor  ami  writer  30 
Tears  for  well  known  pnblislicrs.  Investigation 
inviteil.  1>-89."|  Editor  A  Piililislier. 


Sports  Editor — First  class  sisirta  eilitor 

LftcriKMin  daily  in  most  important  sjairts  wntcr  Linotype  Operator  Position  wanted  for  summer 


ill  ('iiroliniis.  Only  tliorouglily  reliable  and  ex- 
IHTieiiced  men  need  apply.  Write  full  particu¬ 
lars.  salary  cxpivteil  and  give  references. 
l>-ir-‘2.  Editor  A  Publisher. _ 

Bjmdicato  Feature  Saleaman  wanted,  with  nation¬ 
wide  following,  aa  manager  of  a  New  York  syn¬ 
dicate.  Excellent  proposition  to  right  party,  all 
replies  confldential.  D-887,  Editor  &  Publisher. 


Situations  Wanted 


CIRCULATION 


Promotion 


CirooUtion — Wben  qolck,  additional  clrcnlation 
coverage  become!  necessary,  remember  that  our 
twenty  years  in  this  one  line  of  endeavor 
la  your  proof  against  experimenting.  Write  or 
wire.  Paclflc  Const  Circulation  Service,  Bell 
W.  Block,  Cincinnati,  Oblo. 

Circalation  Bnildsn — Blair  A  Austin,  I.IOI  Cen- 
tnry  Ave.,  Reading,  Penn.  Originators  of 
Saleamanihlp  Clnb  Cainpalgna. _ 

OreatMt  Reiulta  per  Dollar  expended  In  circu¬ 
lation  building  rainpaigns,  23  year*  of  leader- 
skip.  Myers  Ctre.  Organisation,  Box  'iSS, 
Waterloo.  Iowa. _ 

Superior  Circulation  Builders — The  W.  S.  Ken¬ 
dall  Company,  104  North  Bailey  avenue.  Uiuli- 
ville,  Kentucky.  The  circulatlou  building  or- 
ganlution  that  baa  set  tlie  standard  for 
aggreatlve,  successful  drculatlon  campalgna  for 
nearly  twenty  years, _ 

Til.  World's  Largsst  Circulation  Building  Or- 
ganiiation — The  only  clrcnlation  l•nlldlng  serv¬ 
ice  In  Newspaperdom  fiirnlthlng  piildlshers' 
aOdavlta  of  tbs  exact  resnitt  of  Us  every 
campaign.  Tbe  Charles  Partlows  Company, 
Ocrldental  Bnlldlng,  Indlanapoll*. 


EMPL^MENT 

Help  Wanted 


Advertisinx— Copy  -i'ollpge  grmlnat<v  2.">,  with 
m»veral  yeara’  iipwapai^er  ami  magazine  experi- 
eiHi',  wialieH  iMwltUm  with  newspaper,  magazine, 
nr  ativertising  firm.  Gimh]  worker  anil  orgaiiiziT. 
Best  of  refi’renres.  Mliliile  Went  preferreil. 
I>-917,  Editor  A  Publisher. 

Artist  at  oiire;  layouta,  lettering,  eartiNMiiiig, 

rketihing.  ailvertining  art.  Go  anywhere, 

be  given  to  merit  Raymoml  Caleey,  IKH  12th  St.,  Went  Park, 
..  Mt-Kyps  RiK'kH.  Pa. _ 

Business  Manager  for  ('a)ifornia  daily.  Give 
reKiiltfnl  Hii|»ervii«iou  to  huKiiiesM  departments  or 
fill  in.  until  l)etter  Joli  materializes,  as  adver¬ 
tising  or  eireulation  manager, 
and  advertiniiig  huainesw  priMliieer.  Know*  elr- 

eiilation  promotion 

metiMxlH.  32.  married.  18  years  in  newspaper 
otfiees.  last  ten  years  In  executive  eapaeity. 
$7.’»  a  week.  Interview.  D-919.  Editor  A  Pub¬ 
lisher. 


Limited  exi>erleiiee.  Pan  write, 
gnidiiate.  Box  181,  Oslo,  Minn. _ 

Manager  sisks  iwsition  on  pMi>er  needing  man 
able  to  handle  evtry  department.  Ueferences 
show  sneeessful  work  on  large  and  small  papers 
us  eeoiioniist:  linage  builder,  eireulation  devel¬ 
oper.  llani  worker.  Get  business  regardless 
of  <'om|>etltion.  Details  of  work  done  on  pap**rs 
will  eonviiiee  of  ability.  I)-92l,  Editor  A  Pub¬ 
lisher^^ _ 

Managing  Editor,  thoroughly  experienced,  cap¬ 
able  writer,  expert  make-up,  past  three  years 
and  now  employed  executive  capacity  New  York 
morning  paper.  Married,  thlrty-aeven.  univer¬ 
sity  education.  Seeks  position  on  afternoon 
dally  where  ability  to  secure  reaults  will 
mean  permanency  and  adequate  recognition. 
Report  on  two  weeks*  notice.  D-916,  Editor 
A  Publisher. _ 

Newspaper  Web-Pressman — Wants  position  as 
foreman.  Experienced  on  both  color  and  black 
work.  All  type  presses,  Hoe.  Goss,  Scott,  etc. 
D-901,  Editor  A  Publisher. 

Merchandise  Manager  with  agency  ami  news- 
pai»er  experience,  will  be  availuhle  alnmt  April 
Good  c(q)ywriter  1928.  Expert  in  drug  and  grocery  field.  .\d- 
ilress  W.  n.,  UiMUii  8t3.  7  Water  St.,  Boston, 
rvice  and  re^'onl-kt'eplng  Mass. 

Woman’s  Page— College  woman  with  fifteen 
years*  business  experience,  desires  to  conduct 
woman’s  page  on  promising  dally  in  fair  alsed 
city.  Fonr  consecutive  years  on  a  Hearst  dally 
doing  aimilar  work.  Can  create  reader  loterest, 
and  write  advertising  tle*ups  when  needed. 
D-870.  Editor  A  Publlaber. 


For  Bale— 12  page  flat  bed  Duplex  press.  Re¬ 
newed  throughout;  complete  with  28  chsses, 
rollers  snd  motor.  Now  printing  nearly  8,000 
papers  dally.  Installation  of  Rotary  equipment 
only  reason  for  selling.  A  bargain  for  someone. 
Tucson  Star,  Tucson,  Arizona. _ 

Job  Presses,  Paper  Cuttan,  Wire  Btitekera. 
etc.— A  complete  line.  Overhauled  and  guar¬ 
anteed  machines  at  bargain  prices.  Easy  terms. 
Hoffman  Type  A  Bogravlog  Co.,  114  B.  13tb 
St..  New  York  City. _ 

Linotype  Mats — 8  fonts  for  newspaper,  prac¬ 
tically  full:  some  very  recent  replacements  make 
I  he  fouls  in  good  shape. 

1  font  cut  for  Mwlel  9  Mergenthnler.  Same  con¬ 
dition  as  other  8  fonts. 

7  pi.  Uonian  No.  1  and  Bold  Face  No.  2. 

We  will  sell  these  9  fonts  at  $17.50  per  font, 
f.  o.  h.  Moline. 

If  Interesteil.  kindly  communicate  with  the 
Moliiii*  nispatch  Publishing  Co.,  Moline.  Ill. 

Used  Goss  Mat  Roller  for  wet  mats  only,  for 
sale  cheap.  Tbe  Goss  Printing  Press  Co.,  183 
8.  Paulina  St..  Chicago,  111. 


MISCELLANEOUS 


eireulation  Depta. — We  want  few  copies  all 
l>ailiea  anil  Snnilaya,  over  10.000  circulation; 
all  States  ami  Canaila:  UO-da.v  returnable  basis; 
after  tbat  will  place  ordem.  I-argeat  news- 
stanil  in  state  of  Pennsylvania.  Good,  huatline 
indiiatriiil  town,  larae  tourist  trade.  "Mac's” 
Newaroom.  K30  State  St.,  Erie,  Pa. 


Advertiainc — A  imaition  la  open  In  Ibe  adver- 
tialna  dep.irtinent  of  one  of  New  EiiRland'a 
faateat  Rrowlni;  newapapera  for  an  A-l  copy 
writer  and  advertiaini;  aaleaman.  Exceptional 
opportunity  for  the  right  man.  Address  D-O^JO, 
Editor  A  Publisher. 


Cartoons  by  mail  to  suit  your  individual  re- 
i|iiirenienta.  Political,  local,  udvertiaing  and 
illiiatratlnK  cartoons  for  niaKiixine  or  newa- 
paiicr.  Write  Eil.  la*  Cocq,  I'i'Ila.  lown.  Former 
ciirtiainiat  for  the  Register  and  Tribune.  I)ea 
Molnea. 

Circulstoi^-on  New  York  daily,  seeks  change. 
Well  known  to  the  trade.  Thirty  years  ex¬ 
perience,  best  references.  Desires  New  York 
City  connection.  Good  record.  Physically  flt, 
under  45  years  of  age.  having  knowledge  of 
every  angle  in  the  distribution  of  large  metro- 
liolltan  dallies.  D-905,  Editor  A  Publisher. 
Ciroulatlan  Manager — thoroughly  experienced. 

Familiar  with  every  detail,  capable  builder  of 
auhstantlal  circulation.  Can  run  tbe  depart¬ 
ment  at  minimum  expense,  and  show  gratifying 
reanita.  Address  D-882,  Editor  A  Publlaber. 
Circulation  Manager — with  exiierience  that  dem- 
onatratea  real  ability,  open  for  engagement. 
New  York  or  vicinity.  Know  how  to  build  cir¬ 
culation  throngh  present  day  (iromotion  meth- 

oda.  D-89<t.  Editor  A  Publisher. _ 

C.rcuiation  Manager  — Now  Circulation  Manager 
of  i-niiiliinution  Daily  tbat  baa  shown  an  amaz¬ 
ing  growtii  during  last  five  year*,  wishes  to 
lonnect  witii  inibliaber  of  mmlerate  aiae  daily 
wlio  desires  a  man  tinit  lias  a  thomugh  knowl¬ 
edge  of  nil  branches  from  mailing  room  to  car¬ 
rier  and  olbce  routine.  Can  produce  results  at 
snmil  exiienae.  I'ermnnent.  gl'iO  weekly  if  good 
upiKirtiiiilty  offered.  D-92.->.  Editor  A  1‘iibliaher. 
Circulation  Manager,  tiioroiigbly  experiencevl,  de¬ 
sire*  connection.  References.  H.  M.  Wlieeler. 
714  Wasbiugtou,  Mobile,  Ala. 


THE  SOUTH 

Offers  great  opportunitias  ta  tha  ne-ws- 
paper  field.  That  it  why  we  haaa  opaaod 
a  Southern  office  at  1734  Comor  Bldg., 
Birmingham,  Alabama, 

For  Eastern  or  Middle  Weetem  proper- 
tiee  write  our  New  York  office,  Timee 
Bldg.,  Mew  York. 

Newspapers  bought,  sold,  conaelldatad  or 
appraised. 

Harwell  A  Rockwell 

Successors  to 

HARWELL  A  CANNON  (Eat.  1910) 
COMER  BLDG.  TIMES  BLOG. 

Birmingham  New  York 


Copy 

Talks 


Consider  your  Copy 
carefully  because  it 
must  interest  a  pros¬ 
pective  employer  to  the 
extent  that  he  will 
grant  you  an  interview 
which  means  the  op¬ 
portunity  to  sell  your 
services. 

Classified  Service 

Editor  &  Publisher 


Newspaper  Properties 

Bought,  Sold  and 
Appraised 

All  negotiations  confidential 

PALMER.  DEWITT  A 
PALMER 

Basinets  Established  In  1899 
350  Madiaon  Ave.  New  York 
Pacific  Coast  Bepresentative: 

M.  C.  Moore,  19U  Wilihira  Boulevard, 
Beverly  HiUs,  CaUf. 


Keep  your  measAge  before  your 
clients  and  prospects.  The  EDITOR 
&  PUBLISHER  is  your  ever-present 
salesman. 
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DOLLAR  . . 

..  PULLERS 


One  Dollar  will 
be  paid  for  each 
idea  published. 
Send  clipping 
for  payment. 


'p’SSAY  contest  on  subject:  “My  Idea 
of  Home.”  Limit  to  500  words. 
Each  week  during  the  contpt  obtain  ads 
of  home  furnishers,  building  and  loan 
associations,  insurance  agencies  and  all 
Other  businesses  whose  services  are  con¬ 
nected  with  the  home.  Run  center  box 
to  instil  interest  in  the  contest.  Publish 
winner’s  essay  and  surround  it  with  ads 
from  aforementioned  firms. — Xorman  B. 
Terry. 

How  many  newspapers  have  made  an 
effort  to  get  advertising  of  the  associa¬ 
tion  type  from  concerns  operating  motor 
buses  into  suburban  territory?  Too 
much  bus  advertising  consists  of  schedules 
only.  In  some  cities  newspapers  have 
been  able  to  sell  half  and  full  pages  to 
the  various  bus  concerns  jointly,  in 
which  the  advantages  of  travel  by  bus 
are  pointed  out. — T.  E.  Steward. 

A  St.  Louis  clothier  recently  ran  a 
campaign  using  full-page  copy  to  tell 
what  leading  citizens  thought  of  the 
value  of  a  good  appearance.  Why 
couldn’t  this  idea  be  used  by  retail 
clothiers  associations  to  tell  how  success¬ 
ful  men  regard  the  importance  of  being 
well  dressed? — N.  B.  T. 

Tlie  Soufhbridge  (Mass.)  News  some¬ 
times  prints  a  whole  page  of  advertising 
from  mercantile  and  industrial  firms, 
headed  “Southbridge  Activities.”  A 


recent  page  carried  in  the  center  a  con¬ 
cise  statement  from  a  firm  of  investment 
brokers  on  the  business  outlook  for  the 
current  year.  Below  was  a  group  of 
firms  headed  “Leaders  in  Business,” 
giving  their  names  and  the  designation 
of  their  types  of  business.  This  was 
flanked  by  individual  adfi. — ^L.  D. 
Chamberlain. 

The  Santa  Maria  (Cal.)  Daily  Times 
sold  merchants  a  special  leap  year  day 
edition  announcing  special  inducements 
to  customers  on  Feb.  29,  since  they  had 
“No  Rent  to  Pay”  on  that  extra  day. — 
O.  M.  Halbach. 

The  Salt  Lake  City  Deseret  News 
recently  offered  purchasers  of  classified 
space  six  insertions  to  be  followed  by  six 
more  insertions,  free,  if  the  advertiser 
is  not  fully  satisfied.  The  offer  was  for 
a  limited  time  only. — Bennett. 

The  Des  Moines  (la.)  Register  re¬ 
cently  sold  a  page  of  20  small  ads  to 
Des  Moines  firms  for  a  “Buy  in  Des 
Moines  Monday,”  the  specials  being 
offered  “Monday  Only”  in  an  effort  to 
liven  up  an  ordinarily  quiet  business  day. 
Each  ad  was  similar  in  that  the  name 
and  location  of  the  firm  was  placed  in 
the  upper  left  hand  corner,  the  special 
item  was  featured  in  the  center  cross- 
line  of  the  box,  and  good  display  was 
used  on  the  price  in  the  lower  left 
corner. — L.  G.  M. 


HUNCHES 


One  Dollar  will 
be  paid  for  each 
idea  published. 
Send  clipping 
for  payment. 


^NE  middle  western  paper  is  finding 
successful  a  daily  feature  in  a  box 
on  page  one  under  the  head  “Is  This 
You?”  .\  description  of  someone  pass¬ 
ing  by  a  particular  street  corner  at  a 
certain  time  is  given  and  that  person 
gets  a  $5  cash  prize  upon  definite  identifi¬ 
cation  by  coming  into  the  office  and  sup¬ 
plying  further  details  not  given  in  the 
box  as  to  dress  on  that  occasion. — 
David  Resnick. 

A  good  feature  for  ten  or  twelve 
articles  can  be  worked  up  by  “sending” 
a  reporter  to  school — through  the  grades 
and  completing  the  high  school.  Parents 
Icam  what  their  children  are  doing  and 


We  sell  newspapers 

SERIALS 

that  sell  newspapers 

“EAGER  LOVE,”  by  May  Christie. 
“LITTLE  SINS,”  by  Katharine  Brush. 
“CRIME  IN  THE  CRYPT,”  by  Caro¬ 
lyn  Wells. 

“IMPATIENT  GRISELDA  ”  by  Doro¬ 
thy  Scarborough. 

“LINDA”  by  Virginia  Swain. 

“TWO  STOLEN  IDOLS,”  by  Frank 
Packard. . 

“TIGER  LOVE,”  by  Eustace  Hale 
Ball.. 

And  Other  assured  circulation 
builders,  wire  or  wijte 

Ring  Features 
Syndicate,  Inc. 
New  York  City 


there  are  many  possibilities  for  personal 
mention.  It  is  a  good  addition  to  a 
school  page. — K.  W.  F. 

The  Wisconsin  State  Journal,  under  the 
head  of  “The  First  Thing  I  Remember,” 
publishes  regularly  the  childhood  mem¬ 
ories  of  prominent  people. — X. 

How  many  hundred  thousand  gallons 
of  water  are  sprinkled  each  day,  hour, 

MYRA 

The  Story  of  a  Girl  Too  Beau>- 
tiful  to  be  Safe 

,  Throbbing,  Absorbing  Tale  of  a 
Young  Girl’s  Live  Experience 

Beauty  of  women  has  often  been  fatal  to  them 
and  deadly  to  others. 

Tor  the  fatal  beauty  of  Helen  of  Troy  men 
died  in  thousands.  For  the  glamour  of  Cleo¬ 
patra  empires  were  exchanged. 

After  causing  the  death  of  many  braye  men 
the  beauty  of  Harj'  of  Scotland  brought  her,  too, 
to  her  death. 

And  the  beauty  of  Hyra  Brooks  was  in  line 
with  this  century-old  tradition. 

Beauty  is  a  dangerous  gift,  as  Kyra  learned 
—dangerous  to  herself  and  to  others.  But  she 
had  brains  as  weU  as  beauty  and  she  used  both 
her  gifts. 

Both  were  needed  to  see  her  through  the 
amazing  perils  of  an  unknown  world  into  which 
the  was  thrust  from  private  school  following  the 
loss  of  her  family  and  fortune, 

TWENTY-ONE  ABSORBING  CHAPTERS— 
RUNNING  FROM  1500  to  2000  Words. 

ILLUSTRATED — Matrices  furnished  without 
extra  cost. 

Graphic  Syndicate,  Inc. 

350  Hudson  St.,, New  York,  City 


and  minute,  on  the  streets  of  your  city 
during  the  hot  days  of  summer?  It 
would  surprise  your  readers  to  know  that 
there  may  be  enough  to  float  a  battle¬ 
ship.  How  many  times  are  the  main 
business  streets  watered  and  how  do  the 
water  consumption  figures  fluctuate  with 
the  temperatures? — Ralph  Johnston. 

An  interesting  daily  series  of  articles, 
“Colorful  Streets  of  Rochester,”  is  being 
run  in  the  Times-Union  of  that  city.  The 
author  of  the  series,  Amy  H.  Croughton, 
discovered  practically  every  street  in  the 
city  had  one  or  more  homes  or  landmarks 
worthy  of  being  featured  in  the  series. — 
E.  V.  R. 

-An  “ask-me-ancther”  feature  in  local 
old-time  photographs  is  proving  a  success 
in  the  Middletown  (N.  Y.)  Times- 
Herald.  Each  day  on  page  one  an  old- 
time  group  picture  is  printed  and  readers 
are  invited  to  guess  who  the  persons  are 
in  the  picture.  The  first  day  that  the 
feature  was  started  the  Times-Herald 
office  was  swamped  with  telephone  calls 
and  visits  from  old-timers  who  were 
anxious  to  verify  their  guesses. — J.  H.  W. 


The  Baltimore  Evening  Sun  uses  a 
daily  box  called  the  “Political  Log” 
which  gives  brief  political  news  of  the 
day.  In  a  political  year  such  as  1928  a 
feature  of  this  sort  would  prove  interest¬ 
ing  whether  the  material  which  makes  it 
up  is  of  a  national,  state  or  local  nature. 
— R.  W.  J. 


DATE  SET  FOR  DISTRICT  MEET 

The  Third  District  of  the  Interna¬ 
tional  .Advertisin'^  Association  will  hold 
its  annual  convention  at  Greensboro,  N. 
C..  .April  23-24.  The  third  district  com¬ 
prises  the  states  of  Virginia,  North 
Carolina,  South  (Carolina,  Tennessee, 
Alabama,  Mississippi,  Georgia  and  the 
District  of  Columbia. 

Read  Editor  &  Publisher — $4  a  year. 


IF  YOU  HAVEN’T  ADOPTED 

Lee  Pape's 

Little  Benny’* 

Your  Readers 

Are  Missing  Daily  Chuckles 
That  Will  Add  To  Your 
Paper’s  Circulation 

Men  Love  BENNY  Because 
He  Takes  Them  Back  To 
Boyhood 

Women  Love  BENNY  Because 
They  Love  The  Grownup  Little 
Boys  Men  Are 

A  Feature  For  Any  Place 

In  Your  Newspaper — Daily  &  Sunday 

George  Matthew  Adams 

250  Park  Ave.,  New  York 


WRITERS  TO  CIRCLE  GLOBE 

Representatives  of  six  European  new*, 
papers  will  compete  in  a  globe  encircling 
race  as  a  feature  of  the  celebration  of  the 
100th  anniversary  of  the  birth  of  Jule* 
Verne.  The  newspapers  are:  Petit 
Partsien,  Paris,  Berlin  Lokal  AnseigerJ 
London  Daily  Express,  Sydsvenska  Dag-^ 
baladet  of  Malmo,  Sweden,  Tidens  Tign 
of  Oslo,  and  B.  T.  of  Copenhagen.  The 
race  will  follow  the  route  of  Phinea* 
Fogg,  character  in  Jules  Verne’s  “Round 
the  World  in  Eighty  Days,”  through 
Brindisi.  Suez,  Bombay,  Calcutta,  Hong, 
kong,  A’okohama,  San  Francisco,  New 
Aork.  Liverpool,  London  and  Paris. 

RAISING  B.  B.  B.  FUND 

-A  fund  of  $12,350  has  been  raised  by 
the  newspapers,  the  advertising  club  and 
the  merchants  of  Denver  toward  the 
establishment  of  a  Better  Business  Burean; 
in  that  city.  Twenty  thousand  dollars  is 
the  sum  named  as  necessary  to  conduct 
the  bureau  for  a  year. 


Hints  For 
The  Motorist 

By  Albert  L.  Clough 

A  popular  feature 
with  car  owner. 

Issued  since  1916. 

The  International 
Syndicate 

Baltimore,  Md. 


The  WELFARE  COMMITTEE 

of  the 

INTERNATIONAL 
CIRCULATION  MANAGERS 
ASSOCIATION 

Can  supply  you  with  com¬ 
petent  circulation  men  of 
capacity  and  ability  capable 
to  take  entire  charge  of 
your  department  or  to  fill 
important  posts  in  the  de¬ 
partment. 

Address  the  Secretary- 
Treasurer  please,  Mr.  Clar¬ 
ence  Eyster,  care  Star 
Building,  Peoria,  Ill. 


Complete  wire 
reports  for  eve¬ 
ning,  morning  and 
Sunday  nows- 
papors  evenrwhere. 


DO  YOU  NEED 
A  TRAINED  MAN? 

The  Personnel  Bureau  of 
Sigma  Delta  Chi,  an  organiza¬ 
tion  of  college  trained  news¬ 
paper,  magazine  and  advertising 
men,  wants  to  help  you  find  him. 
The  Bureau  puts  you  in  touch 
wiA  experienced,  energetic  men 
— ^it  Mves  you  time  by  recom¬ 
mending  only  those  who  meet 
your  requirements. 

If  you  expect  a  vacancy,  please 
write  John  G.  Earhart,  Director, 
Personnel  Bureau  of  Sigma  Del¬ 
ta  Chi,  836  Exchange  Ave., 
Chicago,  lU. 

NO  CHARGE  TO 
EMPLOYERS 


